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Roosevelt’s  Executive  Order  on  Graphic  Arts  Code  Removes  Obstacle  to 
Adoption  of  A*N*P*A*  Code — 3  6*Hour  Week  May  Be  an  Issue 


WnH  tlic  issuance  of  President 
Roosevelt’s  executive  order  Feb. 
24  in  connection  with  the  graphic  arts 
code,  which  nnet|uivocally  removed  the 
freedom  of  the  press  issue  from  the  news¬ 
paper  ctxle  deliberations,  events  moved 
rapidly  this  week  to  perfect  newspaper 
operation  under  the  Blue  Eagle. 

On  March  12,  the  effective  date  of 
both  the  daily  newspaper  code  and  the 
graphic  arts  code,  which  carries  regula¬ 
tions  for  the  smaller  papers,  the  news¬ 
papers  for  the  first  time  in  history  will 
be  operating  under  regulation  of  them¬ 
selves  and  the  N'K,\. 

The  code  authority  for  the  daily 
newspapers  has  a'.rcadv  been  partially 
set  up,  with  the  naming  of  ten  pub¬ 
lishers  by  the  .A.  N.  P.  A.  and  five 
regional  associations  that  participated 
in  the  drawing  up  of  the  daily  news¬ 
paper  code.  In  addition,  according  to 
the  code  provisions,  three  additional 
members  without  voting  powers  may 
be  appointed  by  the  President.  How¬ 
ard  Davis,  New  York  Herald  Tribune, 
president  of  the  American  Newspaper 
Publishers’  Association,  is  designated 
in  the  code  as  chairman  of  the  code 
authority. 

The  following  representatives  of  the 
A.  N.  P.  A.  have  been  selected  for  the 
code  authority,  to  serve  in  addition  to 
Mr.  Davis: 

Paul  Bellamy,  editor,  Cleveland  Plain 
Dealer. 

Harry  S.  Webster,  g.'-'.-al  manager, 
San  Bernardino  (Cal.)  Sun-Teleqram. 

J.  L.  Stackhouse,  business  manager, 
Easton  (Pa.)  Express. 

John  Stewart  Bryan,  president,  /?ic/i- 
mo^  (Va.)  News-Leader. 

Code  authority  members  representing 
the  regional  groups  follow : 

William  H.  Reed,  general  manager. 
Taunton  (Mass.)  Gazette — New  Eng¬ 
land  Daily  Newspaper  .Association. 

Cranston  Williams,  manager  of  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation. 

William  E.  Metten,  vice-president, 
Wilmington  (Del.)  Journal-News  and 
Every  Evening — Del-Mar-Va  Associa¬ 
tion. 

Verne  E.  Joy,  publisher,  Centralia 
(Ill.)  Sentinel — Inland  Daily  Press  As¬ 
sociation. 

S.  R.  Winch,  business  manager,  Port¬ 
land  (Ore.)  Journal — Pacific  Northwest 
Newspaper  Association. 

Another  major  development  of  the 
week  was  the  appointment  by  General 
Hugh  S.  Johnson,  Administrator  of  the 
NR.A,  of  George  Buckley,  former  pub¬ 
lisher  of  the  Chicago  Herald-Examiner, 
now  vice-president  of  the  City  Bank  and 
Farmers  Trust  Company,  New  York,  as 
special  assistant  to  General  Johnson  to 
handle  newspaper  code  details.  Payson 
Irwin  remains  as  deputy  administrator 
>n  charge. 

Mr.  Buckley  sent  a  letter  to  press 
asscKiations  this  week  requesting  a  con¬ 
ference  with  them  before  March  12. 
The  intent  of  the  letter  was  obviously  to 
start  a  movement  for  a  press  association 
code. 

j  Mr.  Buckley  showed  a  decided  aversion 
to  publicity  in  Washington  this  week. 
He  is  a  native  of  Iowa,  and  a  graduate  of 


By  JOHN  W.  PERRY 

the  University  of  Chicago.  Prior  to  be-  concern  to  the  Admini.strator.  Follow- 
coming  president  of  the  Illinois  Pub-  ing  this  the  publishers  held  a  long 
lisbing  and  Printing  Company  and  pub-  nigbt  session  among  themselves.  The 
lisher  of  the  Hcrald-E.vaminer  in  1923,  following  day  the  President  signed  the 
he  was  president  of  the  Crowell  Pub-  executive  order  in  connection  with  the 
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Cranston  Williams  W.  F.  Metten 

lishing  Company,  New  York.  He 
joined  the  National  City  Bank  of  New 
York  in  the  fall  of  1925  and  became  a 
vice-president  in  1926. 

Howard  Davis,  president  of  the 
.American  Newspaiier  Publishers’  Asso¬ 
ciation,  told  F2DIT0R  &  Publisher 
this  week  that  he  felt  Mr.  Buckley 
would  make  a  competent  administrator 
of  the  newspaper  code  and  said  he  be¬ 
lieved  all  concerned  would  be  satisfied 
w  ith  the  appointment. 

Marleu  E.  Pew,  editor  of  Editor  & 
Publisher,  whose  name  was  among 
those  being  urged  on  the  NRA  for  the 
post  of  newspaper  code  administrator, 
sent  a  letter  to  the  President  shortly 
after  the  resignation  of  Ralph  Pulitzer 
rc(|ue.sting  that  his  name  not  be  con¬ 
sidered. 

President  Roosevelt’s  tart  statements 
on  the  freedom  of  the  press  clause  in 
the  daily  newspaper  code  last  week  be¬ 
clouded  the  issue  in  many  publi.shcr’s 
minds.  It  was  held  that  the  Presi¬ 
dent’s  remarks  nullified  the  code’s  press 
freedom  clause. 

It  was  originally  planned  that  the 
code  become  effective  F'eb.  26,  but  Gen. 
Johnson  extended  the  date  to  March  12 
so  that  counsel  for  newspapers  and  as¬ 
sociations  might  consider  questions  in 
regard  to  press  freedom. 

The  matter  was  taken  up  at  a  meet¬ 
ing  of  the  code  committee  in  New 
York  Feb.  22,  at  which  time  the  pub¬ 
lishers  received  an  invitation  from  Gen. 
John.son  to  come  to  Washington  the 
following  day  for  a  conference. 

At  this  conference  the  publishers, 
numbering  about  20,  communicated  their 


Verne  Joy  S.  R.  Winch 

graphic  arts  code.  This  order  made 
a  ruling  in  regard  to  the  graphic  arts 
freedom  of  the  press  clause  (Section 
17  (b),  and  the  same  clause  of  the  daily 
newspaper  code  (Section  7)  which  are 
similar.  The  executive  order  follows: 

Executive  Order 

.A  Code  of  Fair  Competition  for  the 
Graphic  Arts  Industries  and  a  Code 
of  Fair  Competition  for  the  Daily 
Newspaper  Publishing  Business  having 
been  approved  respectively  in  executive 
orders  dated  February  17,  1934,  and  cer¬ 
tain  provisions  in  the  two  codes  being 
substantially  identical  in  phraseology 
and  alike  in  effect  and  meaning,  to- 
wit.  Section  17  (b)  of  Article  I  of 
the  Code  of  Fair  Competition  for  the 
Graphic  Arts  Industries  and  Article 
VII  of  the  Code  of  Fair  Competition 
for  the  Daily  Newspaper  Publishing 
Business,  and  Section  19  (b)  of  Ar¬ 
ticle  1 1  of  the  Code  of  Fair  Compe¬ 
tition  for  the  Graphic  Arts  Industries 
and  Section  1  (a),  (b)  and  (c)  of 
Article  V  of  the  Code  of  Fair  Com¬ 
petition  for  the  Daily  Newspaper  Pub¬ 
lishing  Business,  and  whereas  the  con¬ 
ditions  of  approval  of  said  sections 
and/or  Articles  in  the  two  codes  are 
different. 

Now',  therefore,  I,  Franklin  D. 
Roosevelt,  President  of  the  United 
States,  pursuant  to  the  authority  vested 
in  me  by  Title  I  of  the  National  In¬ 
dustrial  Recovery  Act,  approved  June 
16,  1933,  and  otherwise,  to  bring  about 
uniformity  and  for  other  purposes,  do 
hereby  modify  and  amend  my  said  or¬ 
ders  of  approval  of  said  code  of  fair 


competition  for  the  Graphic  .Arts  In¬ 
dustries  and  said  cixle  of  fair  compe¬ 
tition  for  the  daily  newspaper  publish¬ 
ing  business,  respectively,  as  follows : 

1.  The  government  members  of  the 
Code  Authority  of  the  Graphic  Arts 
Industries  .shall  give  particular  atten¬ 
tion  to  the  provisions  authorizing 
minors  to  sell  newspapers  and  periiKli- 
cals  and  to  deliver  newspapers,  periodi¬ 
cals  and  advertising  newspapers.  They 
shall  report  to  the  President  not  later 
than  sixty  days  hence. 

2.  My  comment  with  respect  to  Ar¬ 
ticle  VI I  of  the  Code  on  Fair  Com¬ 
petition  for  the  Daily  Newspajiers  Pub¬ 
lishing  Business  applies  also  to  .Section 
17  (h)  of  .Article  I  of  the  Code  of 
Fair  Competition  for  the  Graphic  .\rts 
Industries,  hut  said  Article  VIl  of  the 
Code  of  F'air  Competition  for  ,the  Daily 
Newspaper  Publishing  Business  and 
said  Section  17  (h)  of  Article  I  of  the 
Code  of  Fair  Competition  for  the 
Graphic  Arts  Industries  are  neverthe¬ 
less  respectively  approved  as  sub¬ 
mitted  and  without  modification,  con¬ 
dition  or  qualification. 

Franklin*  D.  Roosevelt. 
Approval  recommended : 

Hugh  S.  Johnso.v, 
Administrator. 

The  White  House.  Feb.  24,  1934. 

In  a  bulletin  to  publishers  dated  Feb. 
24,  President  Davis,  of  the  A.N.P.A., 
said : 

"President  Roosevelt  today  modifieil 
and  amended  his  orders  of  approval  of 
the  daily  newspaper  code  and  graphic 
arts  code,  originally  approved  on  Feb. 
17  with  conditions. 

“First,  he  directed  the  code  authority 
of  the  graphic  arts  industries  to  give  the 
.same  consideration  to  the  provisions  in 
that  code  with  respect  to  the  employ¬ 
ment  of  minors  as  he  had  directed  in 
his  order  approving  the  daily  newspaper 
code. 

"Second,  he  stated  that  his  comment 
with  respect  to  Article  VH  of  the  daily 
newspaper  code  also  applied  to  the 
similar  section  in  the  graphic  arts  code, 
but  that  both  provisions  are  nevertheless 
approved  as  submitted  and  without 
modification,  condition  or  qualification. 

“Just  as  soon  as  the  President’s  execu¬ 
tive  order  is  available,  publishers  will 
be  informed  as  to  the  form  of  assent  to 
be  signed  in  order  to  comply  with  the 
code  for  daily  newspapers.’’ 

On  Feb.  26  the  A.N.P.A.  sent  out  a 
bulletin  to  publishers  which  said  in 
part : 

“If.  in  your  judgment,  you  think  it  is 
proper  to  assent  to  the  terms  of  this 
code,  your  assent  should  be  sent  to  the 
Code  Authority  of  the  Daily  Newspaper 
Publishing  Business,  care  of  the  .Amer¬ 
ican  Newspaper  Publishers’  Association, 
370  Lexington  avenue.  New  York  City, 
or  to  the  Code  .Authority  of  the  Daily 
Newspaper  Publishing  Business  in  care 
of  the  secretary  of  your  regional  asso¬ 
ciation,  who  will  forward  it  to  the  chair¬ 
man  of  the  code  authority.  You  will 
note  that  each  one  of  the  above  men¬ 
tioned  as.sociations,  as  well  as  the  .A.N. 
P..A.,  will  be  represented  on  the  code 
authority. 

"Publishers  who  are  not  members  of 


Dailies  Come  Under  Blue  Eagle  Aegis 
As  President  Clarifies  Freedom  Stand 
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the  A.X.P.A.,  or  of  any  of  the  re- 
gionals,  may,  if  they  so  desire,  send 
their  assents  to  the  chairman  of  the 
code  authority  or  to  the  chairman 
through  the  office  of  their  nearest  re¬ 
gional  association. 

“The  assent  should  be  signed  and 
mailed  in  duplicate,  and  in  words  sub¬ 
stantially  as  follows: 

“‘I,  the  publisher  of  (insert  name 
of  daily  newspai)er)  hereby  notify  the 
code  authority  of  the  Daily  Newspaper 
Publishing  Business  that  this  newspaper 
subscribes  to  and  assents  to  the  pro¬ 
visions  of  the  code  of  fair  competition 
of  the  daily  newspaper  publishing  busi¬ 
ness  as  submitted  to  the  President  by 
the  American  XewspajK'r  Publishers 
Association  and  associated  regional 
daily  newspaper  associations,  and  ap¬ 
proved  by  the  President  in  an  executive 
order  dated  February  17.  1934,  as  said 
executive  order  was  modified  by  a  fur¬ 
ther  _  executive  order,  signed  by  the 
President  and  dated  February  24,  1934.’ 

“The  effective  date  of  the  code  is 
March  12,  1934.  Even  though  a  formal 
assent  is  not  filed  prior  to  that  date  the 
use  of  the  Blue  Eagle  by  the  publisher 
of  any  newspaper  on  or  after  March 
12,  1934,  will  be  regarded  by  the  NRA 
as  an  evidence  of  that  newspaper's  as¬ 
sent  to  the  code.” 

Publishers  who  have  been  ^  isidering 
whether  to  sign  the  A.N.P.A.  and  re¬ 
gional  associations’  code  or  the  graphic 
arts  code,  may  be  helped  by  the  follow¬ 
ing  ruling  made  this  week  by  Donald 
Richberg,  counsel  for  the  NRA : 

"Where  an  individual  enterprise  may 
be  covered  by  more  than  one  code,  the 
person  or  corporation  engaged  should 
affiliate  with  and  participate  in  the  oper¬ 
ation  of  the  code  affecting  the  majority 
of  his  business;  and  that  he  should 
comply  with  the  requirements  of  other 
applicable  codes,  but  not  necessarily  be 
requir^  to  participate  in  the  actual 
operation  of  those  codes.” 


(By  telegraph  to  Editor  &  Publisher) 

Washington,  March  1 — Expectation 
that  newspaper  publishers  will  be  asked 
to  accept  a  36-hour  week  as  a  means 
of  defeating  a  Congressional  enactment 
placing  them  on  a  30-hour  week  was 
expressed  here  as  plans  went  forward 
for  noting  of  code  authority  repre¬ 
sentatives  with  Deputy  Administrator 
Payson  Irwin  Sunday  morning. 

Irwin  declares  no  discussion  of  such 
fundamental  questions  as  wages  and 
hours  is  contemplated  in  this  meeting 
with  the  publishers’  spokesmen,  but  that 
troublesome  questions  of  administration 
by-laws,  code  compliance,  etc.,  will  be 
considered. 

However,  it  is  pointed  out,  this  ses¬ 
sion  comes  on  the  eve  of  the  convention 
of  code  authorities  which  takes  place 
here  next  week  and  which,  according 
to  well  founded  report,  will  be  asked 
to  consider  seriously  the  36-hour  week, 
and  also  labor  representation  on  code 
authorities. 

The  NRA  has  consistently  pointed 
its  efforts  toward  a  36-hour  week,  and 
General  Johnson  has  appeared  before 
the  House  labor  committee  to  enter  ol)- 
jection  to  the  Connery  Bill  which  pro¬ 
claims  a  general  30-hour  week.  It  is 
understood  the  NRA’s  strategy  will  be 
to  warn  that  defeat  of  its  program 
will  speed  the  enforced  shorter  week. 

Responses  to  inquiry  made  by  pub¬ 
lishers’  representatives  have  elicited  the 
information  that  the  NRA  in  its  study 
of  the  newspaper-boy  problem  will  con¬ 
centrate  its  attention  upon  street  sales 
and  give  little,  if  any,  attention  to  regular 
route  delivery.  In  explanation  it  is  said 
boys  who  deliver  on  regular  routes  do 
not  face  the  danger  to  health  or  inter¬ 
ference  with  school  attendance,  the 
problems  of  chief  concern  to  NR.\, 
Secretary  Perkins  and  Mrs.  Roosevelt. 

The  newspapers  which  are  to  oper¬ 
ate  under  the  graphic  arts  code  will 
advance  another  step  toward  compliance 
with  the  Recovery  Act  next  week  when 
representatives  of  the  many  groups  em¬ 
braced  therein  will  meet  here  to  se¬ 
lect  a  national  coordinating  committee 
staff  of  officers  and  define  heir  duties 
and  powers.  The  coordinating  commit¬ 
tee  will  be  the  court  of  last  resort 
within  the  industries. 


N.E.A.  Sets  Up  Two  Code  Authorities 
Covering  Weekly  and  Daily  Papers 


(Special  to  Editor  &  Publisher) 

CHlC.\GO,  F'eb.  27 — With  provisions 
of  the  Graphic  Arts  Code  relating 
to  non-metropolitan  newspaper  publish¬ 
ing  and  printing 
going  into  effect 
this  week  and  the 
section  concern¬ 
ing  small  daily 
newspaper  p  u  b- 
lishing  and  print¬ 
ing  scheduled  to 
become  effective 
March  12,  mem¬ 
bers  of  the  Na¬ 
tional  Editorial 
Association  board 
of  directors  and 
representatives  of 
the  Newspaper 
.Association  Man¬ 
agers.  Inc.,  delegated  as  the  code  au¬ 
thorities  for  these  two  divisions,  are 
meeting  here  this  week  to  perfect  gen¬ 
eral  code  administrative  rules  and  regu¬ 
lations. 

Seventeen  members,  including  the 
N.E.A.  board  of  directors  and  four 
Newspaper  Association  Managers  rep¬ 
resentatives,  selected  to  go  on  the  code 
authority  by  the  N..A.M.,  here  last  Oc¬ 
tober,  were  elected  as  the  National 
Code  Authority  of  Division  A-2  of  the 
Graphic  Arts  Code  relating  to  the  non¬ 
metropolitan  publishing  and  printing  in¬ 
dustry.  Those  chosen  were: 

Walter  D.  Allen,  Brookline  (Mass.) 
Chronicle,  N.E.A.  president  and  chair¬ 
man  of  national  code  authority;  Ken¬ 
neth  F.  Baldridge,  Bloomfield  (la.) 
Democrat,  N.E.A.  vice-president  and 
vice-chairman  of  Code  Authority ; 
Harry  B.  Rutledge,  N.E.A.  executive 
secretary  and  secretary  of  Cbde  Au¬ 
thority  for  Division  A-2;  William  W, 
Loomis,  LaGrange  (III.)  Citizen;  Wal¬ 
ter  H.  Crim,  Salem  (Ind.)  Republi¬ 
can;  Jesse  L.  Napier,  Newton  (Kas.) 
Kansan  Republican;  W.  H.  Conrad, 
Medford  (Wis.)  Star;  Robert  Prit¬ 
chard,  Weston  (W.  Va.)  Democrat; 
R.  C.  Stitser,  Winnemucca  (Nev.) 
Humboldt  Star;  Qayton  T.  Rand, 
Gulfport'  (Miss.)  Guide;  Joseph  F. 
Biddle,  Huntingdon  (Pa.)  Daily  News; 
Howard  W.  Palmer,  Greenwich 
(Conn.)  Press;  Justus  F.  Craemer, 
Orange  ((^1.)  News;  G.  L.  Caswell, 
Iowa  Press  Association  and  president 
of  N.A.M. ;  Fred  W.  Kennedy,  Wash¬ 
ington  Press  Association ;  Allan  .E. 
McGowan,  Minnesota  Editorial  Asso¬ 
ciation;  Hampton  Maxey,  'Tennessee 
Press  Association,  and  Jay  W.  Shaw, 
New  York  Press  Association.  The 
later  four  were  chosen  by  the  N.A.M. 
last  fall  as  representatives  on  the  code 
authority. 

L.  M.  Nichols,  Bristow  (Okla.) 
Record,  was  chosen  chairman  of  Divi¬ 
sion  A-5  of  the  Gra;Aic  Arts  Indus¬ 
tries  as  code  authority  for  the  small 
daily  newspapers.  Mr.  Stitser  of  Win¬ 
nemucca  Humboldt  Star  was  eleaed 
vice-chairman  and  Miss  Ferol  Tyler, 


secretary.  Other  members  of  this  ad¬ 
ministrative  group  include  Keen  John¬ 
son.  Richmond  (Ky.)  Reaister  and  H. 
Z.  Mitchell,  Bemidfi  (Minn.)  Pioneer, 


EDITOR  &  PUBLISHER 
CALENDAR 

March  8-10 — Columbia  Scholastic 
Press  Assn.,  10th  annual  convention, 
Columbia  University,  N.  Y. 

March  9 — Indiana  Republican  Edi¬ 
torial  Assn.,  meeting,  Indianapolis. 

March  11 — Arizona  Press  Club,  an¬ 
nual  meeting  and  frolic,  Phoenix. 

March  13-14— Central  States  Cir¬ 
culation  Managers’  Assn.,  spring  con¬ 
vention,  Congress  Hotel,  Chicago. 

March  16-17 — Illinois  Press  Assn., 
annual  meeting,  Peoria. 


together  with  the  same  members  of 
the  publisher-printer  code  authority. 

Other  publishers  and  printers  attend¬ 
ing  the  code  authority  meetings  of  the 
two  divisions  include  Clarence  Brown, 
Blanchard,  O. :  L.  S.  Hill,  Des  Moines ; 
Joseph  Redfield,  Omaha;  Karlh  Bull, 
Cedarville,  O. ;  R.  B.  Howard,  New 
London,  O. ;  Bruce  McCoy,  Wisconsin 
Press  Association;  Arne  G.  Rae,  Ore¬ 
gon  State  Editorial  Association;  Wal¬ 
ter  Sanders,  New  York  Press  Associa¬ 
tion.  and  Frank  Bargen.  Mountain  Lake, 
Minn.,  president  of  the  Minnesota  Edi¬ 
torial  Association. 

Upon  adjournment  of  the  code  au¬ 
thorities’  meeting  here  this  week,  gen¬ 
eral  plans  and  provisions  for  local  and 
state  administration  will  be  presented 
to  state  groups,  it  was  stated.  The 
code  authorities  chosen  will  be  repre¬ 
sented  at  Washington  at  the  General 
Confer®-'-'  of  Code  Authorities  to  be 
held  March  5-8. 

President  Allen,  commenting  upon 
the  work  involved  in  setting  up  code 
administration  machinery,  declared : 
“Self-government  and  regimentation  of 
industry  is  the  finest  thing  in  the  world. 
If  the  NRA  does  disband  in  July,  1935, 
I  believe  industry  will  continue  to  gov¬ 
ern  itself  along  these  lines.” 

Referring  to  the  graphic  arts  code, 
he  said:  “The  graphic  arts  code  rep¬ 
resents  more  than  four  months  of  labor 
by  representatives  of  some  40  divisions 
of  the  industry,  including  services  of 
five  officials  of  the  National  Editorial 
Association,  who  have  labored  in  the 
spirit  of  the  NRA  to  perfect  codifica¬ 
tion  of  our  industry  that  will  stabilize 
the  business  and  treat  fairly  the  thou¬ 
sands  of  establishments  that  come  under 
its  protecting  wing,  and  to  say  I  am 
pleased  to  learn  our  work  has  finally 
received  the  approval  of  the  President 
is  putting  it  mildly.” 


BACK  FROM  BERMUDA 

Basil  Brewer,  editor  and  publisher  of 
the  New  Bedford  (Mass.)  Standard- 
Times  and  Mecury,  and  Louis  Gilman, 
special  advertising  representative,  re¬ 
turned  March  1  from  eBrmuda. 
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WIRE,  RADIO  CONTROL  i 
COVERED  IN  BILLS 

President’s  Plan  Is  Embodied  U 
House  and  Senate  Measures — 
Schall  Launches  Attack  on  It 

Crying  "Censorship !”  ' 


(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  1 — Bear¬ 
ing  out  forecasts  which  followed  tht 
Administration  study  into  the  wisdom 
of  merging  regulatory  powers  over 
means  of  communication  now  distrib¬ 
uted  between  the  Interstate  Commerce 
Commission  and  the  Federal  Radio 
Commission,  President  Roosevelt  this 
week  asked  Congress  to  institute  a 
F'ederal  Communications  Commission  to 
carry  this  idea  into  operation. 

•  Senator  Clarence  Dill,  Chairman  of 
the  Senate  Committee  on  Interstate 
Commerce,  and  Congressman  Sam  Ray¬ 
burn,  chairman  of  the  House  Commit¬ 
tee  on  Interstate  and  Foreign  Com¬ 
merce,  introduced  almost  identical  bilk 
immediately  upon  receipt  of  request 
from  the  White  House,  and  announced 
that  hearings  will  be  gotten  under  way 
with  the  least  possible  delay. 

Meanwhile,  Senator  Thomas  D. 
Schall  of  Minnesota,  archcritic  of  New 
Deal  policies,  launched  an  attack  on 
the  program.  In  a  statement  issued 
almost  concurrently  with  the  introduc¬ 
tion  of  the  Senate  and  House  bills,  he 
said : 

“The  newspapers  of  the  United 
States  are  about  to  have  themselves 
censored.  After  battling  for  months  to 
force  the  Roosevelt  administration  to 
guarantee  ‘freedom  of  the  press’  in  the 
publishers  code  they  now  find  them¬ 
selves  confronted  with  the  very  same 
censorship  by  the  demand  of  the  Presi¬ 
dent  for  a  F'ederal  Communications 
Commission.  Under  such  a  commission 
every  press  dispatch  and  every  cable 
message  can  be  censored  by  the  ad¬ 
ministration.  What  have  the  newspa¬ 
pers  gained  by  their  code  fight  if  they 
permit  their  news  dispatches  to  be  cen- 


1 
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sored? 

“With  such  a  system  as  suggested  by 
the  President  not  one  word  of  the  skull¬ 
duggery  committed  in  Washin^on 
could  reach  the  people  of  the  United 
States.  Not  a  publisher  up  to  date  has 
sensed  the  danger  in  the  demand  sent 
to  Congress.  VVhat  the  newspapers  and 
the  people  of  the  United  States  ned 
most  at  the  present  moment  is  a  legis¬ 
lative  bureau  in  Washington  to  follow 
all  legislation  introduced  and  see  to  it 
that  the  dictatorship  now  in  the  mak¬ 
ing  is  thwarted.” 

The  President  proposed  a  commission 
of  seven  with  regulatory  power  over 
telephone,  telegraph,  radio  and  able 
services.  Members  would  be  appointwl 
by  the  President,  subject  to  Senatorial 
ratification,  and  would  be  paid  $10,000 
annually,  each.  Two  members  would 
deal  with  radio,  two  with  telephone,  and 
two  with  telegraph,  with  a  chairman 
over  all.  The  Rayburn  Bill  would 
abolish  the  F'ederal  Radio  Commission 
and  transfer  its  functions,  personnel  and 
property  to  the  new  board. 

Because  the  President  suggests  a  ont 
year  study  of  existing  companies  and 
conditions,  it  is  clear  that  the  ne* 
method  of  control  must  go  over  for  at  j 
least  one  year,  although  appointment  of 
the  Commission  this  year  is  recom¬ 
mended. 

The  message  from  the  White 
pointed  to  the  fact  that  utilities  fall 
into  three  natural  divisions — transpor¬ 
tation,  power  and  communications— tw 
first  two  of  which  are  now  regulated 
under  single  bodies,  the  Interstate 
Commerce  Commission  and  the  Federal 
Power  Commission,  respectively,  whw 
the  latter  is  regulated  partly  by  the 
1.  C.  C.  and  the  Radio  Cominissioo- 
The  wisdom  of  having  communications 
controlled  by  one,  rather  than  by  two 
bodies,  was  stressed. 

Tightening  prohibitions  against  miw  \ 
ownership  of  radio  stations,  the  bills  ' 
deny  station  licenses  to  aliens  or  ^ep^^ 
sentatives,  to  foreigpi  governments  or 
their  corporations,  to  companies 
ing  an  alien  officer  or  with  more  than 
one-fifth  of  their  directors  aliens. 
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PRESS -RADIO  AGREEMENT  IN  OPERATION 

Big  Chains  Are  Now  Getting  Two  Daily  Five-Minute  News  Programs — Wire  Costs  to  Distant  Sta¬ 
tions  and  Interpretation  of  **Transcendent”  Factors  Involved 


The  Press-Radio  Bureau  of  the 
Publishers’  National  Radio  Com¬ 
mittee,  located  at  551  Fifth  Avenue, 
New  York,  started  operations  March  1. 
In  accordance  with  the  agreement  made 
between  broadcasters,  newspapers  and 
press  associations,  the  bureau  is  fur¬ 
nishing  enough  news,  culled  from  re¬ 
ports  of  the  Associated  Press,  United 
Press  and  International  News  Service, 
to  supply  two  daily  five-minute  broad¬ 
casts  to  the  CBS  and  the  NBC  radio 
chains  and  whatever  other  stations 
want  the  service  and  are  willing  to  bear 
their  share  of  the  expense. 

The  big  chains  are  sending  out  the 
news  report  as  sustaining  programs, 
and  whatever  affiliated  stations  that 
so  desire  may  use  it,  but  at  the  present 
time  there  is  no  way  of  knowing  how 
many  are  availing  themselves  of  the 
opportunity.  In  addition  stations  in 
New  York,  Buffalo,  Chicago,  Detroit, 
St.  Louis,  San  Francisco  and  Elmira, 
N.  Y.,  some  of  them  chain  affiliates  and 
some  independent,  are  taking  the  ser¬ 
vice  independently  as  the  news  broad¬ 
casts  started.  The  time  zones  through¬ 
out  the  country  often  make  it  desirable 
for  stations  to  get  the  news  report  direct 
from  New  York  rather  than  wait  for 
the  broadcast. 

The  first  five-minute  broadcast  under 
the  plan  is  not  to  be  made  earlier  than 
9:30  a.  m.,  and  the  second  not  earlier 
than  9  p.  m.,  local  time. 

Each  news  report,  according  to  James 
W.  Barrett,  editor  of  the  bureau,  con¬ 
sists  of  approximately  600  words  sub¬ 
divided  into  20  or  more  separate  bul¬ 
letins. 

The  reports  on  March  1  were  put  on 
the  air  over  WEAF  and  WJZ  at  10:45 
a.  m,  and  11 :15  p.  m. ;  WABC  at  10 :30 
a.  m.  and  11:15  p.  m.;  WHN  at  9:30 
a.  m.  and  9  p.  m. ;  W’NEW  at  10:25 
a.  m.  and  10:25  p.  m.  'The  WEAF 
weekly  schedule  is :  10 :30  a.  m.  on  Mon¬ 
days,  W’ednesdays  and  Fridays;  10:45 
a.  m.  on  Tuesdays  and  Thursdays,  and 
11  a.  m.  on  Sundays;  also  11:15  p.  m. 
each  weekday,  with  no  news  period  on 
Sunday  nights.  The  WJZ  weekly 
schedule  is:  10:45  a.  m.  on  weekdays 
and  11  a.  m.  on  Sundays;  also  11:15 
p.  m.  on  Mondays,  Tuesdays,  Thurs¬ 
days  and  Fridays;  11:45  p.  m.  on 
Wednesdays  and  11:30  p.  m.  on  Satur¬ 
days,  with  no  Sunday  night  news  period. 
The  WABC  news  broadcasts  will  be  on 
the  air  at  the  same  time  daily,  except 
Sunday,  WHN  and  WNEW  will  ad¬ 
here  to  the  same  daily  hours  through¬ 
out  the  week. 

Under  the  terms  of  the  radio-press 
agreement  news  commentators  on  sub¬ 
scribing  stations  are  confining  their  re¬ 
marks  over  the  air  to  background 
material  on  news  events,  thus  eliminat¬ 
ing  the  spot  news  angle. 

Also'  the  Columbia  News  Service 
which  was  organized  to  gather  news  for 
broadcasting  has  been  dissolved,  in 
accordance  with  the  terms  of  the  agree¬ 
ment. 

The  broadcasts,  designed  to  give  radio 
stations  and  listeners  the  benefit  of  care¬ 
ful  summaries  of  the  day's  events  and 
at  the  same  time  protect  newspapers 
fr.nm  unauthorized  use  of  its  news,  is 
available  to  every  broadcasting  station 
ip  the  country. 

The  initial  cost  to  participating  sta¬ 
tions  is  $12.50  a  month,  for  its  pro-rate 
share  in  operating  the  bureau.  But  the 
big  cost  is  in  the  transmission  of  the 
report  to  distant  stations.  To  some  sta¬ 
tions  in  the  west  and  middle  west  this 
transmission  cost  would  come  between 
$100  and  $300  a  week. 

Mr.  Barrett  told  Editor  &  Publisher 
that  this  matter  had  been  taken  up  with 
the  telegraph  companies,  and  a  flat 
monthly  rate  for  the  service  to  various 
^ints  was  asked  for.  Both  Western 
Union  and  Pwtal,  he  said,  after  separ¬ 
ately  considering  the  request,  found  that 
It  was  “not  practical”  and  contrary  to 


the  rulings  of  the  interstate  commerce 
commission.  Efforts,  however,  he  added, 
are  still  being  made  to  get  the  flat  rate. 

The  Press-Radio  Bureau  is  also  try¬ 
ing  to  reduce  the  wire  cost  to  broad¬ 
casters  using  the  service  by  grouping 


•According  to  the  agreement  this  type 
of  news  must  be  “transcendent”  in  in¬ 
terest.  The  interpretation  of  the  word 
“transcendent”  may  prove  to  be  con¬ 
troversial. 

On  the  eve  of  the  bureau’s  beginning 


The  “copy  desk”  of  the  Press-Radio  Bureau  of  the  Publishers’  National  Radio 
Committee.  Left  to  right  in  the  picture  are  T.  L.  Christie,  associate  editor; 
James  W.  Barrett,  editor,  and  W.  J.  Heggen,  associate  editor  and  office  manager. 


them  geographically  so  that  several 
stations  might  receive  the  report  and 
share  the  cost. 

In  addition  to  the  two  regular  bulle¬ 
tins  the  bureau  will  provide  cooperating 
stations  with  brief  reports  on  outstand¬ 
ing  events  for  immediate  broadcast. 


the  issue  was  raised  by  one  of  the 
chains  which  felt  that  the  outcome  of 
the  Carnera-Loughran  prize  fight  in 
Miami,  Fla.,  fell  into  the  “transcendent” 
qualification. 

It  was  ultimately  decided  that  the  re¬ 
sults  of  the  fight  would  be  flashed  to 


Yankee  Network  Forms  News  Service 
Serving  Nine  New  England  Stations 


(Special  to  Editor  &  Publisher/ 

Boston,  March  l — An  experiment 
in  news  broadcasting  in  the  East 
started  today  when  the  Yankee  network 
with  headquarters  in  Boston  and  affilia¬ 
tions  with  nine  radio  stations  in  the 
principal  cities  of  New  England  started 
broadcasting  news,  ^thered  by  its  own 
reportorial  staff,  virtually  every  two 
hours  from  7:15  in  the  morning  until 
1 1 :30  at  night. 

Provision  has  also  been  made  for  an 
immediate  broadcast  of  any  important 
news  at  any  time  during  this  15  hour 
and  15-minute  period.  Portable  micrt^ 
phones  have  been  prepared  for  immedi¬ 
ate  transportation  to  the  scene  of  any 
major  news  event  so  that  broadcasts  in 
detail  can  be  given  from  the  scene. 

This  is  the  answer  of  John  Shepard, 
3d,  head  of  the  Yankee  network,  to  the 
agreement  of  the  newspapers  press  as¬ 
sociations  and  principal  broadcast 
chains  to  limit  news  broadcasts  to  two 
five-minute  periods  each  day. 

Although  the  stations  over  which  the 
Yankee  network  has  control  or  affilia¬ 
tion  are  served  largely  by  the  Columbia 
Broadcasting  System,  Mr.  Shepard,  it  is 
understood  has  not  signed  the  news¬ 
paper-radio  agreement. 

The  principal  stations  of  the  network 
are  WNAC  and  WAAB  in  Boston  and 
the  preliminary  plans  call  for  alternat¬ 
ing  the  news  broadcasts  through  these 
stations.  The  affiliated  stations  are 
those  in  Providence,  Bridgeport,  New 
Haven,  Worcester,  Springfield,  Hart¬ 
ford,  Bangor,  Me.,  Manchester,  N.  H., 
and  New  Bedford. 

Mr.  Shepard  has  organized  his  own 
news  gathering  corps,  but  the  personnel 
has  not  yet  been  revealed  beyond  the 
fact  that  Richard  D.  Grant  of  Boston 
is  the  editor-and-chief.  Mr.  Grant  is 
a  former  member  of  the  Boston  Tran¬ 
script  staff,  assigned  to  the  state  house. 
Mr.  Grant  was  in  charge  of  the  Tran¬ 
script  radio  station  until  it  was  aban¬ 
doned.  He  then  joined  the  news  staff 


and  eventually  was  assigned  to  the  state 
house  where  he  established  an  enviable 
record  as  a  competent  news  gatherer. 

Editor  Grant  said  at  the  conclusion 
of  the  first  day’s  broadcasting  of  news 
that  it  had  gone  over  “like  a  million 
dollars.”  Grant  said  that  the  service 
definitely  had  four  news  scoops  during 
the  day  putting  them  on  the  air  from 
one  to  two  hours  before  any  newspaper 
had  them  on  the  street. 

It  is  planned  to  sell  advertising  ia 
connection  with  the  broadcasts.  At  first 
it  will  be  sandwiched  in  with  the 
evening  news  announcements,  but  later 
will  probably  be  given  on  all  broad¬ 
casts.  An  instance  of  the  opportunity 
to  turn  the  service  into  commercial 
channels  was  demonstrated  the  first  day. 
An  item  was  flashed  to  Editor  Grant 
that  the  Ford  Motor  Car  Co.  was  to 
reduce  prices.  It  was  finally  decided  to 
put  it  on  the  air,  even  though  it  was 
questionable  if  the  advertising  out- 
weighted  the  news  value.  Twenty  min¬ 
utes  after  the  item  was  broadcast,  the 
New  England  Ford  manager  bought  the 
announcement  to  go  on  the  new  broad¬ 
casts  for  the  next  four  months.  Other 
opportunities  of  the  nature  are  antici¬ 
pated  from  time  to  time. 

Mr.  Shepard  heard  the  first  day’s 
broadcasts  over  a  private  wire  iir 
Washington.  He  wir^  his  congratula¬ 
tions,  asserting  his  belief  that  its  value 
had  been  definitely  demonstrated  in  one 
day. 

Mr.  Grant  has  his  headquarters  in  the 
Yankee  network’s  principal  station  and 
prepares  the  news  bulletins  from  the 
information  relayed  to  hiin  by  the 
chain’s  correspondents.  A  ticker  ser¬ 
vice  will  also  be  installed. 

The  Boston  news  staff  will  include 
three  men.  Joseph  McAllister,  who 
was  Mr.  Grant’s  assistant  when  he  was 
with  the  Transcript,  has  been  engaged 
to  cover  both  the  state  house  and  city 
(Continued  on  page 


participating  stations  for  “practice,”  Mr. 
Barrett  said.  The  bureau,  he  added,  did 
not  feel  that  this  news  was  trans¬ 
cendent 

Mr.  Barrett  defined  for  Editor  & 
Publisher  his  interpretation  of  the 
meaning  of  the  word. 

“News  is  of  transcendent  importance,” 
he  said,  “if,,  when  it  is  received,  it  is  of 
far  greater  importance  than  anything 
else  in  interest  for  the  public  at  that 
time,  and  also  transcends  in  importance 
the  ordinary  news  content  of  the  daily 
paper.” 

The  attempted  assassination  of  Presi¬ 
dent  Roosevelt,  the  bank  holiday  and 
^e  results  of  the  national  election  con¬ 
stituted  news  of  transcendent  impor¬ 
tance,  Mr.  Barrett  said.  Imaginary 
events  which  could  be  construed  in  this 
news  classification  were  listed  as  fol¬ 
lows  : 

The  death  of  a  Pope. 

A  serious  accident  to  Lindbergh. 

The  death  of  Roosevelt. 

The  finding  of  the  Lindbergh  baby 
murderer. 

A  declaration  of  war. 

The  overthrow  of  a  government. 

Editor  &  Publisher’s  representative 
visited  the  Press-Radio  Bureau  on  the 
day  before  it  started  preparations.  It 
has  quite  a  newspaper  atmosphere  with 
a  regulation  copy  desk,  teletypes,  desks 
and  typewriters  as  equipment. 

Two  men  have  been  employed  as  as¬ 
sistants  to  Mr.  Barrett,  with  the  titles 
of  associate  editors.  They  are  T.  L. 
Christie,  formerly  with  the  Associated 
Ptess  in  New  York  and  the  New  York 
Herald  Tribune,  and  W.  J.  Heggen,  for¬ 
merly  with  A.  P.  bureaus  in  Omaha  and 
Boston  and  the  Boston  Herald. 

The  news  that  went  into  the  eve¬ 
ning  broadcast  of  March  1  included  the 
following  events : 

Announcement  of  the  President’s 
forthcoming  NRA  radio  address. 

Dog  story.  .About  a  kidnapped  Bos¬ 
ton  terrier  in  Chicago. 

Resignation  of  Danish  Cabinet. 

Crowning  of  Pu-Yi. 

Memoriadt  service  at  Dartmouth  Col¬ 
lege  for  dead  students. 

Proposed  prosecution  of  Weirton 
Steel  Co. 

Boston  bank  murder  story  develop¬ 
ment. 

Lindbergh  baby  kidnaping  case  still 
being  investigated. 

Tragedy  in  the  life  of  a  New  York 
snow  shoveler. 

Gold  story  from  Washington. 

Wynekoop  trial  development  in 
Chicago. 

The  Wall  Street  situation. 


PULP  EMBARGO  SOUGHT 


Senator  Dill’s  Measure  Similar  to 
One  Before  House 

(Special  to  Editob  &  Puslisber) 
Washington,  D.  C.,  Feb.  26 — Fol¬ 
lowing  closely  upon  the  introduction  of 
a  similar  bill  in  the  House  of  Repre¬ 
sentatives  by  Congressman  Schuyler 
Otis  Bland  of  Virginia,  Senator  Qar- 
ence  Dill  of  Washington,  has  presented 
a  proposal  in  the  United  States  Senate 
to  place  on  absolute  embargo  against 
foreign  pulpwood,  wood  pulp,  or  any 
wood  susceptible  of  use  in  manufactur¬ 
ing  paper. 

Senator  Dill  explained  his  bill  is  cal¬ 
culated  to  protect  the  domestic  pulp  in¬ 
dustry  against  foreign  competition. 
Pulpwood  and  wood  pulp  is  now  landed 
at  American  ports  at  a  lower  price  than 
it  has  been  taken  to  the  same  ports  from 
forests  of  the  United  States. 


E.  W.  BOOTH  MARRIES 

Edmund  W.  Booth,  Jr.,  son  of  the 
late  publisher  of  the  Grand  Rapids 
(Mich.)  Press,  and  official  of  Booth 
Newspapers,  was  married  to  Miss 
Martha  Kendall  Earle,  of  Grand  Rapids, 
in  South  Bend,  Ind.,  Feb.  23. 
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AMENDMENTS  SOUGHT 
IN  PAPER  CODE 


One  Calls  for  Registration  of  All 
Equipment,  the  Other  Limits 
Installation  of  New 
Machines 


(Sfccial  to  Editor  &  Publisher) 

Washington,  D.  C.,  Keb.  27 — Two 
sets  of  proposed  amendments  to  the 
paper  and  pulp  industry  code,  one  per¬ 
taining  to  the  registration  of  all  equip¬ 
ment  and  its  output,  and  the  other  re¬ 
lating  to  permission,  from  the  XRA 
for  installing  new  equipment  in  the 
future,  will  be  debated  at  a  hearing  in 
Washington  March  9.  Tentative  plans 
are  for  the  hearing  to  be  in  the  Willard 
hotel. 

The  amendment  that  would  place  re¬ 
strictions  on  the  installation  of  new 
productive  equipment  originally  was 
scheduled  for  a  hearing  Wednesday, 
Feb.  28.  Decision  now  is  to  conduct 
the  hearing  on  both  of  the  proposed 
amendments — the  registration  of  ma¬ 
chinery  and  equipment  as  well  as  the 
installation  of  new  machinery — at  one 
time. 

The  hearing  thus  becomes  a  part  of 
the  general  “field  day”  criticisms  pro¬ 
claimed  by  Gen.  Hugh  S.  Johnston  of 
XRA.  which  started  Feb.  27  and  will 
continue  through  March  9.  In  this 
period  scores  of  reconvened  hearings 
are  scheduled,  and  many  modifications 
and  exemptions  to  codes  may  be  made. 
Some  features  will  undergo  marked 
alterations.  A  number  of  the  open 
price  set-ups  may  be  dropped. 

Either  W.  W.  Pickard,  deputy 
ministrator  of  the  paper  and  pulp  divi¬ 
sion  of  the  X'ational  Recovery  Admin¬ 
istration,  or  F.  C.  Lowthorp,  assistant 
deputy  administrator,  will  be  in  charge 
of  the  hearing  on  the  amendments. 

Under  the  registration  amendment, 
all  units  of  equipment  would  be  regis¬ 
tered  with  NR  A,  and  the  annual  out¬ 
put  of  each  unit  would  be  scheduled. 
The  limitation  of  operations  amendment 
would  require  members  of  the  paper 
and  pulp  industry  to  obtain  permission 
from  the  National  Recovery  Adminis¬ 
tration  before  adding  new  machinery, 
except  for  replacements  which  would 
not  materially  increase  production.  It 
is  stated  that  none  of  the  proposals 
can  be  regarded  as  having  tiie  approval 
of  the  NR.\. 

Another  hearing  is  scheduled  follow¬ 
ing  the  “field  day”  proceedings  that  will 
be  of  importance  to  some  of  the  divi¬ 
sions  of  the  paper  and  pulp  industry 
code,  as  well  as  to  allied  code  groups. 
This  is  an  exemption  hearing  adjourned 
from  Feb.  27  to  March  12,  in  the  de¬ 
partment  of  commerce  building,  Wash¬ 
ington.  On  the  latter  date,  various  in¬ 
dividual  manufacturers  will  ask  for 
certain  exemptions  to  existing  codes, 
chiefly  involving  working  hours  and 
wages.  Manufacturers  who  are  mem¬ 
bers  of  the  envelope  industry,  the  paper 
bag  manufacturing  industry  code  and 
others  will  be  represented. 


OPPOSES  COPELAND  BILL 

The  Wisconsin  Daily  Newspaper 
League  adopted  a  resolution  of  opposi¬ 
tion  to  the  Gipeland  foods  and  drugs 
bill,  C.  F.  Coffman,  Fotid  du  Lac  Com- 
monuvalth-Reporter,  and  president  of 
the  league  announced  following  a  meet¬ 
ing  at  the  Hotel  Schroeder,  Milwaukee, 
Feb.  19.  The  members  discussed  the 
Wisconsin  unemployment  insurance  act 
and  heard  C.  L.  Hill  of  the  state  depart¬ 
ment  of  agriculture  and  markets  speak 
on  the  new  dairy  promotion  plan. 


REED  LANDIS  GETS  D.  S.  C. 

Re^  G.  Landis,  former  Chicago  ad¬ 
vertising  agency  executive  and  son  of 
Judge  Kenesaw  Mountain  Landis,  was 
last  week  awarded  the  Distinguished 
Service  Cross  by  the  United  States  War 
Department  for  extraordinary  heroism 
in  action  during  the  World  War.  Mr. 
Landis,  who  was  in  the  U.  S.  air  ser¬ 
vice,  is  now  with  the  Illinois  aeronautics 
commission  in  Chicago. 


Twelve  men  distinguished  for 
service  to  and  in  American  adver¬ 
tising  have  accepted  service  as  judges 
in  the  annual 
Editor  &  Pub¬ 
lisher  N  e  w  s- 
paper  Promotion 
Contest.  Entries 
are  now  arriving 
in  Editor  &  Pub¬ 
lisher  office 
— they  must  all 
have  been  mailed 
on  or  before  Feb. 
28 — and  the  cup, 
plaques,  and  cer¬ 
tificates  of  hon¬ 
orable  mention 
and  distinguished 
merit  will  be 
awarded  about  .\nril  1,  after  inspection 
of  all  material  submitted  by  the  jur'-. 

The  jury  which  will  pass  upon  the 
newspaper  promotion  of  the  year  1933, 
is  as  follows: 

Josepli  H.  .\ppel,  chairman  of  the 
board,  John  Wanamaker,  New  York. 

John  Benson,  president  .\merican  As¬ 
sociation  of  .Advertising  .Agencies. 

Ralph  Starr  Butler,  vice-president  in 
charge  of  advertising.  General  Foods 
Corporation,  New  York. 

Sheldon  R.  Coons,  vice-president  Lord 
&  Thomas,  New  York. 

.1.  Stirling  Getchell,  president  J. 
Stirling  Getchell,  Inc..  New  York. 

H.  B.  Humphrey,  president  H.  B. 
Humphrey  Company,  Boston. 

J.  M.  Mathes,  president  J.  M.  Mathes, 
Inc.,  New  York. 

Allyn  B.  MeIntire,  president  of  the 
.Association  of  National  Advertisers  and 
vice-president  Pepperell  Manufacturing 
Company,  Boston. 

H.  K.  McCann,  president  McCann- 
Erickson  Company,  New  York. 

Stuart  Peabody,  manager  of  sales  and 
distribution  analysis  the  Borden  Com- 
panv.  New  A’ork,  past  president  of  the 
A.N'.A. 

Frank  Presbrey,  chairman  of  the 
board,  Frank  Presbrev  Company,  New 
York. 

F.  J.  Ross,  chairman  of  the  board 
and  treasurer,  Fuller  &  Smith  &  Ross, 
New  York  and  Cleveland. 

Mr.  Ross,  Mr.  MeIntire,  Mr.  Humph¬ 
rey,  and  Mr.  Getchell  are  new  faces  on 
the  jury,  the  other  members  having 
.served  on  either  or  both  of  the  two 
previous  groups.  James  VV^  Brown, 
president  and  publisher  of  Editor  & 
Publisher,  is  an  ox-officio  member. 

In  the  group  shown  above,  Messrs, 
(ietchell,  Humphrey  and  MeIntire  are 
not  represented,  their  photographs  not 
being  available  when  this  edition  went 
to  press. 


Joseph  II.  .\ppel  F.  J.  Ross 


EDITOR  HELD  GUILTY 
OF  CONTEMPT 


Sentenced  to  20  Days  But  Placed  on 

Probation  by  Georgia  Judge — 
Attorney  Also  Convicted 
Files  Damage  Suit 

W.  C.  Woodall,  editor  of  the  Kcivs 
Record,  semi-weekly  of  Columbus,  Ga., 
and  M.  H.  Norris,  attorney,  were  ad¬ 
judged  in  contempt  of  court  last  week 
by  Judge  C.  W.  Worrill  over  an  article 
which  appeared  in  the  newspaper. 

The  judge  sentenced  each  to  20  days 
in  jail  but  provided  that  the  editor  might 
serve  his  on  probation. 

The  two  were  cited  as  the  result  of 
publication  of  a  communication  signed 
by  the  attorney,  which  criticized  the 
judge  for  a  recent  trial  involving  an 
alleged  failure  to  pay  a  professional 
license  fee.  .As  a  result  of  the  trial 
Norris  told  the  judge  that  he  had  filed 
a  $75,000  damage  suit  against  him. 


DEWART  BACK  FROM  ITALY 


Sun  Publisher  Had  Two  Interviews 
With  Mussolini 

William  T.  Dewart,  president  of  the 
AVti*  York  Sun,  returned  this  week  on 
the  Italian  liner  Rex  after  a  stay  of 
several  months  near  Florence.  He  was 
accompanied  by  his  son,  Thomas  W. 
Mrs.  Dewart  will  remain  at  their  villa 
with  their  daughter  Mary,  who  is  at¬ 
tending  school  in  Florence,  until  the 
end  of  the  spring  term. 

Mr.  Dewart  had  two  interviews  with 
Premier  Mussolini,  and  found  him 
“first,  last  and  always  a  newspaper  man 
himself,  with  his  principal  support  from 
tlie  paper  he  owns  in  Milan.” 


BEER  COPY  IN  MISSISSIPPI 

Jax  and  Blatz  Release  Advertising 
When  Governor  Signs  Bill 

(By  telegraph  to  Editor  &  Publisher) 
Biloxi,  Miss.,  Feb.  28. — Advertising 
of  beer  in  Mississippi  appeared  in  daily 
papers  Tuesday  for  the  first  time  in  25 
years,  when  Governor  Conner  signed 
the  bill  legalizing  beer  and  wines. 
Advertising  of  any  form  of  4  per  cent 
beer  and  wines  was  held  legal  by  the 
state’s  attorney-general. 

The  Jax  Brewing  Co.,  New  Orleans, 
had  advertising  in  newspaper  offices 
nearly  a  month  prior  to  the  date  when 
beer  became  legal  and  telegraphed  a 
release  on  its  “Our  Health  to  Missis- 
sippians”  14-inch  by  five-column  ads. 
Blatz,  Milwaukee,  also  released  ads  in 
some  papers. 


FREE  PRESS  IS  SAVED 
—CHICAGO  TRIBUNE 

Co-operating  PublisherB’  Association* 

Won  Fight  for  All  Printed  Media, 
Even  Those  That  Held 
Back  In  Fight 

{Special  t^  Editor  &  Publisher) 

Chu  .m.o.  Feb.  28 — The  Chicago  Tri¬ 
bune  today  praised  the  various  pub¬ 
lishers’  associations  connected  with  the 
two  newspaper  codes  for  their  efforts 
in  protecting  the  freedom  of  the  press 
under  XR.A  in  an  editorial  entitled  “The 
A  ictory  for  a  Free  Press.”  The  edito¬ 
rial  said : 

"No  amount  of  sophism,  lickspittle, 
propaganda  or  abuse  can  conceal  the 
fact  that  any  code  under  the  servitude 
of  the  XR.A  militates  against  the  free¬ 
dom  enjoyed  by  the  American  press 
since  King  George  III  was  driven  from 
these  shores.  Recognizing  this  unescap- 
able  fact,  the  code  committee  of  the 
.American  Newspaper  Publishtrs’  .Asso¬ 
ciation,  the  Pacific  Northwest  Newspa¬ 
per  Association,  the  Del-Mar-Va  .Asso¬ 
ciation,  the  Inland  Daily  Press  Associa¬ 
tion,  the  National  Editorial  Associa¬ 
tion,  the  New  England  Daily  Newspaper 
.Association,  the  Southern  Newspaper 
Publishers’  Association,  the  New  York 
State  Publishers’  Association,  and  the 
Hearst  Organization,  has  done  a  re¬ 
markable  work  in  securing  a  code  that 
is  now  as  much  a  magna  carta  as  an 
indenture  of  servitude.  The  vital  pro¬ 
vision  for  the  freedom  of  the  press  is 
there  in  full  force  and,  unrestricted  by 
the  comment  of  President  Roosevelt,  the 
reservation  that  the  terms  of  the  con¬ 
tract  may  not  be  changed  without  con¬ 
sent  of  the  publishers  prevents  its  sub¬ 
sequent  removal. 

“The  freedom  fought  for  by  the  news¬ 
papers  inures  to  all  the  press,  for  it  was 
incorporated  in  the  code  for  books,  mag- 
azones  and  printers,  without  any  fight 
on  their  part.  Thus  the  freedom  of  all 
the  press  has  been  protected  by  the 
newspaper  associations.  The  court  jour¬ 
nals,  the  ‘liberal’  newspapers  and  their 
cousins,  the  Communist  sheets,  are  also 
protected.  They  will  slink,  snarling, 
behind  the  men  who  protected  them,  and 
snap  at  their  ankles  as  before.” 


GIBBS  TAKES  NRA  JOB 

Charles  C.  Green  Succeeds  Him  In 
N.  Y.  Advertising  Club  Job 

E.  I).  Gibbs,  vice-president  of  the 
Advertising  Club  of  New  York  who, 
during  the  past  six  months  has  served 
as  assistant  to  the 
president.  Grover 
W’halen,  has  been 
appointed  by  Mr. 
Whalen  as  pub¬ 
licity  director  of 
the  Retail  Code 
Authority  with 
headquarters  at 
45  East  17th 
street.  This 
change  means 
that  Mr.  ’Gibbs 
re-enters  his  for¬ 
mer  field  of  busi- 
Charles  C.  Green  ness  as  sales  and 
publicity  counsel. 
Charles  C.  Green,  former  president  of 
the  Advertising  Club  now  becomes 
secretary  and  assistant  to  the  president. 


HOLDS  BILL  AS  THREAT 

The  proposed  $100  a  year  tax  on 
every  typesetting  machine  in  Pittsburgh, 
threatened  by  Mayor  William  N. 
McNair  in  retaliation  for  ridicule  of 
some  of  his  policies  which  appeared  in 
the  newspapers,  has  failed  to  material¬ 
ize  although  the  bill  has  been  drafted. 


CONWAY  SUCCEEDS  O’BRIEN 

Jack  Conway  has  been  named  sports 
editor  of  the  Boston  American  and 
Sunday  Advertiser.  He  succeeds  Parke 
O’Brien,  sports  editor  of  the  Advertiser 
for  eight  years,  who  is  now  picture  and 
feature  editor  of  the  American  and  .Ad¬ 
vertiser. 
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GUILD  SEEKS  PUBUSHERS’  COOPERATION 

Resolution  of  N.  Y.  Group  Asks  for  40-Hour  Five-Day  Week  and  Requests  Joint  Committee  to 
Advance  Status  of  News  Men — Phila.  Group  Wants  Smedley  Butler  as  Code  Chief 


The  eyes  of  all  newspaper  guilds 
in  the  country  turned  to  the  New 
York  group  this  week,  for  they  were 
scheduled  to  “break  the  ice”  in  the  mat¬ 
ter  of  negotiations  with  publishers. 

In  representative  assembly  March  1, 
the  New  York  organization  adopted 
resolutions  stating  what  they  felt  was 
due  them  from  publishers. 

They  asked  for  a  40-hour,  hve-day 
week,  among  other  things,  thus  defeat¬ 
ing  tlie  purposes  of  a  faction  that 
meant  to  demand  a  30-hour  week.  They 
also  said  that  publishers  had  a  joint 
responsibility  with  them  in  furthering 
the  status  and  well-being  of  newspaper 
workers  in  editorial  departments. 

The  resolution  stating  their  views 
was  adopted  at  the  March  1  meeting, 
its  text  follows: 

■■Re.solved,  that  the  Representative 
Assembly  of  the  Newspaper  Guild  of 
New  York  instruct  its  Executive  Com¬ 
mittee  to  ask  at  Qnce  for  a  meeting 
with  the  New  York  City  Publishers’ 
Association  and  other  publishers  in  the 
city  as  the  interests  of  Guild  members 
require ; 

"And  that  the  Executive  Committee 
ask  those  publishers  who  have  not  com 
plied  with  the  request  of  President 
Roosevelt  for  the  installation  of  a  five- 
day,  40-hour  week,  or  who  had  not 
installed  it  before  the  request  was  made, 
to  comply  immediately ;  that  the  com¬ 
mittee  ask  that  this  standard  working- 
week  be  installed  in  ajl  newspapers 
throughout  the  city  and  in  the  City 
News  Association  which  the  publishers 
own. 

“And,  further,  that  the  publishers  be 
requested  to  exercise  their  best  efforts 
to  make  this  standard  of  working  days 
and  hours  general  in  all  press  associa¬ 
tions  in  which  they  have  an  influential 
voice,  either  as  members  or  clients,  and 
in  all  newspapers  throughout  the  coun¬ 
try,  insofar  as  they  can  influence  the 
opinion  of  fellow-newspaper  publishers, 
through  their  code  authority  and  trade 
associations. 

"Resolved,  also,  that  the  publishers 
be  asked  to  set  up,  in  cooperation  with 
the  Newspaper  Guild  of  New  York,  a 
joint  committee  of  six  members,  charged 
with  the  responsibility  of  studying,  and 
from  time  to  time  recommending  ways 
in  which  greater  security  for  newspaper 
editorial  employees  may  be  obtained, 
their  standard  of  living  raised,  their 
old  age  more  carefully  protected;  the 
standards  of  journalism  as  a  profession 
elevated ;  and  the  capacity  of  news¬ 
papers  to  serve  the  public  increased. 

"That  the  Executive  Committee  in¬ 
form  the  publishers  that  it  regards 
these  objectives  as  being  as  much  in 
the  interests  of  the  publishers  as  of  the 
editorial  staffs,  and  certainly  as  much 
in  the  interests  of  the  newspaper  indus¬ 
try  as  a  whole,  and  of  the  public. 

"That  the  Executive  Committee  for¬ 
ward  copies  of  the  survey  questionnaire, 
now  being  filled  in  by  the  members,  to 
the  publishers,  and  inform  them  that 
just  as  quickly  as  the  results  can  be 
tabulated,  the  Guild  is  preparing  to 
lay  them  before  the  newspaper  industry 
as  a  whole,  and  before  the  general  pub¬ 
lic  to  the  extent  that  may  be  desirable. 
Furthermore,  that  the  Guild  offer  to 
finance  its  equitable  share  of  any  fur¬ 
ther  study  which  publishers  and  their 
editorial  employes  may  make  in  colla¬ 
boration  to  further  their  mutual  arms. 

“That  the  Executive  Committee  in¬ 
form  the  publishers  that  the  (juild  is 
now  considering  specific  proposals 
which  it  will  lay  before  the  joint  com¬ 
mittee  of  publishers  and  editorial  work¬ 
ers  at  its  first  meeting,  as  bases  for 
discussion  and  possible  action ;  but  that 
the  Guild  does  not  believe,  as  has  been 
.suggested  to  it  by  representatives  of 
the  publishers  at  the  informal  meeting 
in  the  Astor,  February  1,  and  elsewhere. 
fhat_  the  entire  responsibility  for  sug¬ 
gestions  in  these  matters  rests  upon 
the  editorial  workers  alone.  It  rests 


also  on  the  publishers,  and  we  believe 
a  recognition  of  that  responsibility  will 
be  so  adequate  on  the  part  of  the  pub¬ 
lishers  with  whom  we  are  acquainted 
that  this  joint  committee  will  meet  as 
friendly  associates,  agreeing  on  the  de¬ 
sirability  of  certain  basic  objectives,  and 
occupied  only  with  the  methods  whereby 
those  objectives  can  be  reached.” 

The  questionnaire  mentioned  in  the 
resolution  was  distributed  to  members 
last  week.  The  survey  is  the  most 
comprehensive  one  ever  made  to  deter¬ 
mine  the  status  of  newspaper  editorial 
employes,  and  the  guild  has  received 
the  aid  of  the  Russel  Sage  and  Carnegie 
foundations  in  making  it. 

The  guild  has  assured  members  that 
all  answers  they  make  to  the  question¬ 
naire  will  be  kept  in  the  utmost  confi¬ 
dence.  They  will  not  even  be  tabulated 
by  anyone  connected  with  the  guild,  but 
by  an  outside  agency. 

The  questionnaire  follows: 

J.  I’ocational  History 
Editorial  |>ositiun  held.... 

Newspaper. . . . 

Salary  received .... 

YOLK  PKESEXT  JOH— How  obtained.... 
llow  long  held.... 

Do  you  wish  to  stay  or  leave  (use  code 
letter  for  reason  for  leaving).... 

How  do  you  plan  to  get  new  job.... 

PREVIOUS  JOBS 
Kind  of  business  or  profession.... 

Type  of  position.... 

City  and  State _ _ 

Annual  income  earned.... 

Date  entering  position.... 

Date  leaving  position .... 

Reason  for  leaving.... 

.Means  of  obtaining  position.... 

H.  Chanyes  in  t-conomic  Condition  in 

.\  cu’spaper  Career 

a.  Have  you  had  prouiotiuns?  Yes.... 
No. . . . 

Were  they  made  in  regular  routine.... 

W  ere  they  made  because  of  increase  in  size 
of  staff..,. 

Were  they  made  because  you  added  to  your 
equipment  and  training..,, 

b.  Has  your  income  inc. eased  through 
Regular  promotions,,,, 

investments, , , . 

Other  sources  (or  N'KA),.,, 

Bonuses, , , , 

Outside  writing  and  for  similar  journalistic 
work, , , , 

c.  Since  November  1,  1929,  have  your  earn¬ 
ings  been  decreased  through 

Salary  reduction , , , . 

Enforced  vacation,,,. 

Part-time  basis  of  work  (space  or  salary)., ,. 
Shorter  work  week, , , , 

Loss  of  bonus.,,. 

Reduced  market  (or  pay)  for  outside 

work, , . , 

Personal  reasons  (or  N  RA) , , , , 

d.  Since  November  1,  1929,  have  your  hours 
of  work 

Increased. . . . 

Decreased .... 

U  nebanged .... 

e.  Have  you  done  other  work  than  news¬ 
paper  work.' 

///.  Living  Standards  Among  Trained 
Newspaper  Workers 

I.  Is  your  incoine  sulficient  to  cover  the 
following,  and  about  how  much  do  you  spend 
annually  on  each? 

Housing .... 

Pood .... 

Dress .... 

Travel. . . . 

Clubs. . . . 

Medical  care.... 

Insurance. . . . 

Carfare, , , , 

Interest  on  loans..,. 

Personal  expenses, . . . 

2.  Do  you  borrow  through 
Advances  on  salary .... 

Banks .... 

Morris  Plan  or  other  loan  organizations.... 
insurance  policy.... 

Friends  or  relatives. . . . 

3.  These  loans  are  used  for 
Medical  care, . . . 

Clothing. . , . 

Help  for  other  members  of  family.,.. 
Travel  or  vacation,,.. 

Other  occasions.... 

4.  Have  you  savings  accounts  (check  tyjic 
of  saving) 

Insurance. , . . 

Stocks  and  bonds.... 

Real  estate.... 

Mortgages. . . . 

Investments. . . . 

Banks. . . . 

Building  and  loan.... 

Other.... 

Are  you  solvent  or  insolvent  ? . . . . 

5.  Are  you....  your  dependents. ..  .in  need 
of  medical ....  surgical. . . .  dental . . .  .treatments 
which  you  cannot  afford? 

(iive  details. 


Would  you  take  advantage  of  group  medical 
care  if  it  reduced  your  expenses  materially..., 
6.  Have  you  kept  your  family  small  be¬ 
cause  of:  Cncertainty  of  tenure  of  job.... 
small  salary ....  other  dependents _ 

jr. 


Working  Conditions  on  Present  News¬ 
paper 

1.  Does  your  employer  provide 

Life  insurance. ..  .premium  4----No  pre¬ 
mium.  . . . 

Liability  insurance  $....for  injuries  during 
work  time. . . . 

.\nnual  vacation  of ... .  weeks ....  with  pay 

. . .  .without  pay. _ 

Salary  advances'  $ . . . . 

Loan  fund  for  employees..., 

W^eeks’  notice  before  dismissal _ _ 

Weeks’  pay  before  dismissal.... 

2.  Your  working  week  is.... days  or..,, 
hours. 

3.  Your  salary  is  paid  weekly ...  .semi- 
nionthly ....  monthly .... 

4.  Is  your  department  adequately  staffed 

3.  How  many  additional  persons  could  be 
|>iaced  in  department  under  proposed  35-hour 
week. . . . 

6.  Do  you  see  chances  of  promotion  from 
or  111  your  department..., 

7.  Do  you  wish  to  change  your  job  to: 
Other  department. ..  .other  newspaper.  ...same 
town ...  .another  town ...  .other  work.... 

8.  How  many  hours  outside  working  time 
do  you  spend  in  individual  writing,... 

y.  education 

1.  Schools  and/or  college 

Graduated  from. . .  .elemeiiiary  school  at..,, 
in....(yr.) 

Graduated  from. _ high  school  at.... in.... 

(yr.). . 

Graduated  from, ..  .school  of  journalism.... 
in - (yr.) 

Graduated  from ...  .graduate  school  at.,., 
in - (yr.) 

Correspondence  course  in. ..  .taken. .. . 
Cultural  course  in. . .  .taken. . . . 

Uther  studies.... 

2.  How  did  you  decide  to  enter  newspaper 
work  ? 

School ....  college ....  business  life ... .  acci¬ 
dent. 

Other  reasons.... 

3.  Did  you  get  financial  help  by,... loan 
. . .  .own  work. . .  .scholarship. . .  .in. . .  .school 
....  college ....  graduate  school ....  accident. . . . 

4.  Are  you  still  paying  any  part  of  loan 
made  in  school  and/or  college.... 

VI.  Unemployment 

1.  How  long  has  your  average  period  of 
unemployment  been  prior  to  1929.... 

2.  How  many  unemployed  persons  in  your 
immediate  family.... 

3.  If  you  became  unemployed  would  you 
Seek  another  newspaper  job.... 

.\cccpt  publicity  or  advertising  work.... 

■Seek  other  employment,... 

.\ccept  eWA  or  other  “made”  jobs..., 

4.  If  you  became  unemployed  have  you 
.Savings  or  other  investments  to  last  six 

weeks. . . . 

Resources  for  borrowing  to  last  six  weeks _ 

.Some  member  of  the  family  with  whom  you 
could  live  for  six  weeks.... 

.No  resources  at  all.... 

5.  .\re  ycu  in  debt..., how  much. _ 

Vll.  Personal  Statistics 

1.  Age:  20-30 _ 30-40 _ 40-50 _ 50-60 

- 60-70 _ 

2.  Marital  status:  Single. ..  .married _ _ 

V  idowed ....  divorced ....  separated _ 

3.  Nationality _ _ 

4.  Citizen:  Yes. . .  .no. . . . 

5.  Do  you  live  in:  Your  own  home.... 
pay  rent. ..  .board. ..  .furnished  room.... 

6.  Dcirendents : 

How  many  children  wholly  dependent.... 
partially  dependent.... 

How  many  adults  wholly  dependent. ..  .par¬ 
tially  dependent .... 

The  number  has  increased. ..  .decreased.. . . 
since  1929. 

7.  Are  you  self-supiKirting?  Yes.... no _ 

8.  Do  you  share  a  joint  income,... 
Husband-wife. . .  .parent-child. . . . 

Other  family  relationship.... 

I’///.  H'hat  you  Expect  from  the  Newspaper 
Guild 

1.  Which  of  these  things  should  the  Guild 
try  to  obtain? 

Improved  wage  standard. ..  .shorter  working 
week....  ,y 

Improved  editorial  standards.... 

Group  insurance. ..  .unemployment  insur- 
ance. . . . 

Group  medical  care. ..  .employment  ser¬ 
vice ... . 

Co-operative  buying _ .restoratioi  of  pay 

cuts. ..  .minimum. ..  .week  notice  of  dismissal. 
Other. . . . 

2.  Do  you  think  dues  are;  Adequate. _ 

insufficient. ,.  .too  high. ..  .should  be  gradu- 
tited. . . . 


With  chapters  of  the  guild  in  ex¬ 
istence  in  the  Herald,  Times,  Post  and 
Daily  Nets/s,  the  Evening  Star  is  the 
only  paper  in  which  there  is  not  a 
branch  of  the  writers’  organization. 

An  executive  committee  has  been 
elected,  as  follows:  Robert  M.  Buck  of 
the  Daily  News;  Lewis  J.  Heath  of  the 
United  Press;  Mary  Heaton  Yorse  of 
the  Federated  Press ;  Harold  Kneeland 
of  the  Daily  News;  William  K.  Hutch¬ 
inson  of  the  Washington  Times. 


Smedley  Butler  Endorsed 

(Special  to  Editor  &  Publisher) 

Philadelphia,  Feb.  28 — A  boom  for 
Major  General  Smedley  D.  Butler,  re¬ 
tired,  of  the  Marines,  as  deputy  adminis¬ 
trator  in  charge  of  the  daily  newspaper 
(^e  has  been  started  by  the  general 
committee  of  the  Newspaper  Guild  of 
Philadelphia  and  Camden. 

At  a  meeting  of  the  Committee  on 
Sunday  last.  General  Butler  was  en¬ 
dorsed  for  the  post  in  a  resolution  which 
was  forwarded  to  Washington  officials 
aiiu  to  other  guilds. 

The  committee  also  endorsed  liey- 
wood  Broun  for  one  of  the  govern¬ 
ment  members  of  tne  Code  Authority, 
and  passed  a  resolution  disapproving  the 
temporary  appointment  of  George  D. 
Buckley  as  deputy  administrator. 

Resolutions  were  passed  and  for¬ 
warded  to  the  President  and  General 
Johnson,  asking  that  the  President’s  re¬ 
quest  for  a  five-day.  40-hour  week  for 
news  staffs  be  defined  to  include  all 
editorial  employes  below  the  managing 
editor,  and  all  special  departments  as 
well  as  news;  also  attacking  the  $10.50 
minimum  wage  established  for  office 
boys  in  the  cooe  and  requesting  national 
guild  officials  to  fight  for  reestablish¬ 
ment  of  $15  minimum  in  the  orovision  to 
be  inserted  governing  editorial  depart¬ 
ment  wages. 

The  committee  voted  to  ask  all  units 
in  the  local  guild  to  draw  up  forms  of 
working  agreements  to  be  submitted  to 
their  publishers  by  the  guild  officers. 
A  special  meeting  was  called  to  approve 
a  model  contract. 

Thomas  E.  Miller,  of  the  local  guild, 
was  appointed  to  go  to  New  ^.ork  to 
confer  with  national  guild  officials  on 
wage  survey  figures,  and  will  also 
represent  the  local  guild  at  sessions  on 
wage-fixing  by  the  newspaper  code 
authority. 

The  Associated  Press  members  of  the 
local  guild  have  organized  as  a  unit 
and  elected  Paul  Yost  chairman. 


Buffalo  Chairman  Elected  ^ 

(Special  to  Editor  &  Publisher) 
Buffalo,  Feb.  28 — Frank  Morrison, 
of  the  Courier-Express,  has  been  elected 
chairman  of  the  board  of  directors  of 
the  Buffalo  Newspaper  Guild.  Charles 
Michie  who  was  tied  with  Edward 
Tighe  for  the  office  of  vice-president 
withdrew  and  the  latter,  who  is  police 
reporter  for  the  Times,  was  named  to 
the  office. 


Artists  Admitted  to  Guild 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  28— Artists 
who  perform  work  in  the  interest  of 
the  editorial  departments  of  news¬ 
papers  will  be  admitted  to  membership 
in  the  Washington  Newspaper  Guild, 
it  has  been  decided. 


Protests  S-Day  Request 

(Special  to  Editor  &  Publisher)  _ 

Toledo,  Feb.  28— The  three  units  of 
the  Toledo  Newspaper  Guild  elected 
officers  last  week  and  a  general  meet¬ 
ing  will  be  held  March  4  to  elect  guild 
officers,  adoot  by-laws  and  complete 
details  of  organization. 

R.  P.  Overmyer,  who  has  served  as 
temporary  chairman  of  the  guild,  was 
elected  chairman  of  the  Blade  unit. 
W.  E.  Hall  was  named  recorder  and 
Raymond  A.  Werneke,  finance  officer. 
The  Ncivs-Bee  unit  elected  Carl 
.Ydamshick,  chairman;'  Ernest  Jones, 
recorder,  and  Charles  Lucey,  finance 
officer.  Mr.  .Ydamshick  has  served  as 
temporary  secretary  of  the  guild.  The 
Times  unit  named  Paul  Schrader, 
(Continued  on  page  59) 


E.  P.  ADLER’S  ASSAILANTS  CAPTURED;  ONE  HANGS  SELF  IN  CHICAGO  PRISON  CELL 


1^ -  ailU  piCdlUClll  Ul  - — o  ,  - 

the  Lee  News-  left  his  hotel  room  on  the  fifth  floor  of  getting  quick  money.  VVe  decided  sensed  troume  when  t  w 

paper  Syndicate,  Wednesday  morning.  we  could  improve  on  the  Bremer  case.  j  .vv, 

from  the  Morri-  Lacy,  who  according  to  the  police,  ‘‘Mayo,  as  I  knew  him.  had  worked  swung  at 

Hotel  here  was  once  sentenced  to  prison  in  North  in  Des  Moines  and  Davenport,  and  sug-  which  glancM  ott  t  e 

last  Wednesday  Dakota,  confessed  that  he  and  Mayo  gested  Adler.  head  and  another  blow  '"‘hcted  a  scalp 

(  *  during  the  Inland  had  purchased  a  large  trunk  and  had  “We  went  to  Davenport,  and  found  wound  as  Adler  shouted  to  P, 

L  M  .  *  Daily  Press  As-  planned  to  drug  Mr.  Adler  and  place  out  Mr.  Adler  had  gone  to  St.  Paul,  struck  at  his  assailants, 

sociation  conven-  him,  unconscious,  in  the  trunk  and  have  but  was  coming  to  Chicago  this  week  ^he  hotel,  TOt  Mayo,  wno  »  . 

JK  tion,  was  speedily  i*  hauled  to  an  apartment  he  said  they  to  attend  the  Inland  Press  Association  Clyde  Phillips,  attempts 

^Ived  by  author-  had  rented  on  the  South  Side.  There  convention.  h's  roim  and  was  captured  y  - 

ities  late  last  they  planned  to  hold  the  Iowa  publisher  “It  was  Mayo  who  suggested  that  t'”’  j  detectives,  . 
week.  and  banker  until  they  had  been  paid  we  get  a  big  trunk,  and  put  him  in  was  found  the  big  trunk,  ad  e  ^ 

One  of  the  kid-  $^,000  ransom.  The  trunk,  with  air  it  to  remove  him  from  the  hotel.  I  ^  revolver  and  tw 

napers,  Charles  vents  drilled  in  the  side,  was  found  objected  to  the  trunk.  I  told  him  that  blackjacks.  , 

W.  Mayo,  28,  of  in  the  hotel  room  next  to  Mr.  Adler’s,  even  if  we  did  chlorofor»”  and  gag  , 

Biraingham,  Ala.,  killed  himself  in  his  It  developed  that  Lacy,  instead  of  Mayo,  him,  he  could  still  groan,  and  those  hearing  on  Lacy  s  part  tn  t  e  . 
jail  cell  shortly  after  confessing  his  who  was  captured  first  when  he  at-  removing  the  trunk  would  hear  it.  returning  to  Davenpo  •  • 

guilt,  and  his  companion,  James  Lacy,  tempted  to  return  to  his  room,  was  the  “Mayo  said  no — that  we’d  put  blan-  Adler  swore  out  warrants  cna  g 

alias  Jack  Wyman,  34,  was  seized  in  a  one  who  struck  Mr.  Adler  with  the  kets  and  pillows  in  it,  to  muffle  the  Jhe  pair  with  assault  and  atte  pt 

South  Side  hotel  and  confessed.  A  third  blackjack.  sound,  and  that  it  would  be  the  best  kidnap. 

mM  K  being  held  in  Rock  Island,  Ill.  Lacy  told  police  the  following  story :  way.  I  wanted  to  hold  Adler  in  the  Editor  &  Publisher  received  the 
II  fotind  Mayo  hanging  in  his  “I  met  Mayo  a  month  ago  at  the  room  until  night,  then  walk  him  out  following  telegram  from  Mr.  Adler 
Thursday  morning,  with  his  Y.  M.  C.  A.  Hotel,  where  he  was  room-  after  he  was  scared.  But  Mayo  insisted  last  week ;  “Thanks  for  your  telegram 
muffler  as  a  noose,  when  a  lockup  ing.  We  were  both  tmoke  and  out  of  his  plan  was  best,  and  we  decided  on  of  congratulations.  Feeling  fine  today 
keeper  went  to  take  him  to  the  state’s  jobs.  that.”  and  none  the  worse  for  my  experience, 

attorney’s  office  to  confront  his  com-  “We  had  read  a  lot  about  the  Bremer  Mayo’s  plan  did  not  w»  -k  because  Wounds  are  superficial.  Chicago  police 

P^tt'on  in  the  bungled  attempt  to  kid-  kidnaping  in  St.  Paul,  and  discussed  Mr.  Adler,  forewarned  that  two  men  did  a  fine  job.  All  set  now  for  the  next 

nap  Mr.  Adler,  who  was  slugged  as  he  the  possibility  of  a  ‘snatch’  as  a  means  had  been  following  him  about  his  home  adventure.” 


F.  C.  LORD  MANAGING  EDITOR 


HITS  RADIO  LOTTERIES 


U.  S.  House  Bill  Validates  Radio  Com-  New  Don  Her< 
mission  Ban  Benefits  I 

(Special  to  Editos  &  Publishf.s)  Don  Herold,  ca 

Washi.ngton,  D.  C,  Feb.  26— Be-  the  author  of  a  n« 
cause  legislation  is  necessary  to  effectu-  articles,  “.^ndy 
ate  Federal  Radio  Commission  regula-  which  is  to  be 
tions  on  the  subject.  Congressman  syndicated  b  y 
Schuyler  O.  Bland  of  Virginia,  has  Arthur  J.  Lafave, 
introduced  a  bill  in  the  House  of  Rep-  ‘ 

resentatives  to  prohibit  broadcasting  by 
radio  of  advertisements  of  or  informa¬ 
tion  concerning,  lotteries. 

The  Bland  bill  provides 


HNNEY  HEADS  DEMOCRATS 


Cleveland.  Ohio. 

The  ■ 

Lafave,  said,  “will  I 

JT  of  Wyoming,  chief  Speaker  at  the  winter  in  an  indirect  way 

-CT*  MlisrTfmt  banquet  of  the  Indiana  Democratic  Edi-  The  Bland  bill  provides:  That  no  advance  a  genial, 

^  five  vea^  immp  torial  Association,  held  in  Indianapolis,  person  shall  broadcast  by  means  of  any  friendly,  semi-  B 

B  dia^lv  assumed  He  referred  indirectly  to  the  much-  radio  station  for  which  a  license  is  re-  humorous  explan- 

^  his  duties  wWrh  Publicized  telegram  of  Col.  Charles  A.  <l“'*'ed  by  any  law  of  the  Lnited  States,  ation  of  the  bene- 

^  include  Lindbergh  to  President  Roosevelt,  and  ^nd  no  person,  firm  or  corjwration  op-  fits  to  the  con- 

L  reorganization  of  criticized  “the  ring  of  promoters  and  crating  any  such  station  shall  knowingly  sumer  of  national 

^  ft,.  bankers  that  have  been  nrevine  on  the  permit  the  broadcasting  of  any  adver-  and  local  adver- 

k  m  ^B  A  notL.  ■  public,  their  allegiance  with  public  of-  tisement  of  or  information  concerning,  tising.”  Don  Her-  - 

T.  o  T  Louisville  and  a  ^cials,  their  use  of  popular  heroes,  any  lottery  gift  enterprise,  or  similar  old  wrote  a  series  Don  Herold 

Feeoeeic  C.  Lord  resident  for  sev-  clean-cut  young  aviators  and  experts  scheme,  offering  prizes  dependent  in  of  “Andy  Con- 

eral  years  in  Pulaski  Tenn  Mr  Lord  ‘o  win  public  confidence  and  then  their  whole  or  in  part  upon  lot  or  chance,  sumer”  pages  for  Life  some  time  aga 
was  educated  at  Duncan  Preparatory  raid  upon  the  treasury  while  paying  o*"  any  list  of  the  prizes  drawn  or  .\nother  series  of  same  size,  entitled 
School  and  at  Vanderbilt  University  themselves  huge  salaries  and  bonuses.”  awarded  by  means  of  any  such  lottery,  “Don  Herold  Says will  be  released 
both  in  Nashville.  He  served  as  a  Officers  of  the  organization  were  ad-  enterprise  or  scheme,  whether  said  on  alternate  days. 

salesman  in  the  building  trades  until  vanced  at  a  business  meeting.  The  new  contains  any  part  of  all  of  such  - 

the  summer  of  1928  when  he  joined  status  is  Frank  Finney  of  the  Martins-  pnzes.  Any  person,  firm,  or  corpora-  NEW  YIDDISH  DAILY 

the  reportorial  staff  of  the  Louis-  Drnor rat,  president ;  W.  C.  Minor,  tion  violating  any  provision  of  this  Act  Loj  Angeles’  first  dailv  paper  pub- 

ville  Times,  handling  police  news,  in-  Cannellon  Telephone,  first  vice-presi-  shall,  upon  convic^n  thereof,  be  fined  Ushed  in  Yiddish  appeared  Feb.  22  with 

vestigations  and  special  assignments,  dent;  Scott  B.  Chambers,  Nezocastle  not  more  than  51,000  or  imiHisoned  not  publication  of  the  Jewish  Daily  Press. 

Last  fall  he  went  with  the  Herald-  Courier-Times,  second  vice-president;  more  than  one  year,  or  both,  for  each  fl^st  edition  contained  24  pages. 

Post  as  special  assignment  man  and  Dean  L.  Barnhart,  Goshen  News-Times  every  day  during  which  such  offense  Publishers  are  Herman  E.  Robbins  and 

“Main  Street”  reporter,  and  Democrat,  third  vice-president,  and  occurs.  -  Louis  Zelenko.  Louis  Blanc,  formerly 

Mr.  Lord’s  promotion  came  as  a  George  Crittenberger,  Anderson  Bui-  CONNERS  IN  FLORIDA  with  the  Day,  New  York  City  Jewish 

wedding  present  on  the  day  of  his  letin,  treasurer.  John  Connors,  Albany  (N.  Y.)  Eve-  newspaper,  is  editor,  ^itorial  offices 

return  from  a  honeymoon  in  New  Or-  The  association’s  loving  cup  for  the  ning  News  and  Knickerbocker  Press  are  at  406  South  Main  Street.  The 
leans.  Ten  days  previously  he  had  best  Democratic  editorial  went  to  Paul  advertising  director,  is  visiting  at  new  publication  will  appear  each  day 
been  married  to  Miss  Estelle  Griffin.  Feltus  of  the  Bloomington  Star.  Miami  Beach,  Fla.  except  Saturday. 
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COPELAND  BILL  ATTACKED  AT  HEARING 

Exemption  of  Publishers,  Broadcasters,  and  Advertising  Agencies  Called  Discriminatory — 

John  Benson  Submits  New  Definition  of  False  Advertising 


By  GEORGE  H.  MANNING 

WashinKton  Correspondent,  Editor  &  Publisher 


(Bi'  telegraph  to  Editor  &  Publisher) 

ASHINGTON,  D.  C,  March  1— 
Presenting  a  more  generally  ac¬ 
ceptable  section  on  supervision  of  food, 
drug  and  cosmetic  advertising  than  was 
found  in  the  earlier  drafts  of  measures 
calculated  to  displace  the  existing  Food 
and  Drug  Act,  the  Copeland  Bill  went 
to  public  hearing  this  week. 

An  amendment  defining  the  term 
"False  Advertising,”  was  submitted  by 
John  Benson,  New  York  City,  president 
of  the  American  Association  of  Adver¬ 
tising  Agencies,  who  declared  the  sug¬ 
gested  change  “of  vital  importance  to 
the  honest  advertiser  and  producer.” 

Prefacing  presentation  of  the  pro¬ 
posed  change  with  a  statement  that  re¬ 
writing  of  the  original  Tugwell  bill 
has  gone  a  long  way  in  protecting  hon¬ 
est  advertisers,  Mr.  Benson  pointed  out 
the  pending  act  still  leaves  room  for 
petty  persecution  through  misunder¬ 
standing  of  the  function  and  needs  of 
advertising.  The  word  false,  he  said, 
might  apply  to  substantial  deceit  or 
it  might  equally  apply  to  harmless  trade 
puffery,  while  the  word  misleading  is 
equally  ambiguous. 

"It  does  not  distinguish  between  wTiat 
is  inherently  misleading  and  what  is 
misleading  because  of  the  warped  intel¬ 
ligence  or  unreasonable  bias  of  a  reader. 
No  advertiser  can  be  or  should  be  held 
liable  for  the  later,”  he  argued. 

The  suggested  amendment  read  as 
follows : 

"An  advertisement  of  a  food,  drug 
or  cosmetic  shall  be  deemed  to  be 
false,  if  it  is  false  or  by  reasonable 
inference  misleading  in  any  respect  es¬ 
sential  to  the  purposes  of  this  act  re¬ 
garding  such  food,  drug  or  cosmetic ; 
provided  nothing  in  this  provision  shall 
prohibit  advertising  claims  of  the  harm¬ 
less  kind  recognized  at  common  law 
and  by  the  court  as  trade  puffery.” 

Mr.  Benson  also  suggested  that  the 
requirement  that  drugs  which  are  not 
cures,  but  palliatives  be  advertised  for 
for  what  they  actually  are  and  that  the 
method  of  palliation  be  set  out,  be 
amended  to  strike  out  the  latter  require¬ 
ment. 

“The  average  reader  would  obtain 
a  very  doubtful  benefit.”  Benson  said. 
“He  could  not  understand  detailed  tech¬ 
nical  discussions  of  medical  effect  and 
would  be  confused  rather  than  enlight¬ 
ened,  and  the  advertiser  himself  would 
find  it  difficult  if  not  impossible  to  de¬ 
scribe  palliation  in  any  adequate  way.” 

Referring  to  other  suggestions  placed 
before  the  committee  by  counsel  for 
food  and  drug  manufacturers,  Mr,  Ben¬ 
son  said:  “We  desire  to  endorse  the 
suggestions  made  by  Mr.  Dunn  for  a 
board  of  appeal  to  review  decisions  by 
the  Secretai7  of  Agriculture,  especially 
on  advertising,  because  advertising  is 
largely  a  matter  of  opinion  and  hence 
should  never  be  left  to  the  decision  of 
one  mind,  and  it  should  have  the  benefit 
of  experienced  opinion  conversant  with 
the  needs  and  limitations  and  functions 
of  legitimate  advertising.  We  suggest 
if  there  is  such  a  board  erected  that 
one  member  ought  to  be  an  advertising 
authority,  since  so  many  of  the  cases 
which  arise  will  be  on  the  subject  of 
advertising.” 

The  prohibition  against  advertising  a 
drug  as  having  “any  effect”  in  the  treat¬ 
ment  of  certain  diseases  listed  in  the 
bill  should  be  amended,  Benson  told 
the  committee,  to  read  “any  curative 
effect.” 

In  explanation,  he  argued:  “Drugs 
might  have  a  palliative  effect  upon 
some  of  them  or  give  temporary  re¬ 
lief,  whether  administered  by  the  physi¬ 
cian  or  by  the  patient,  and  could  such 
claims  not  be  properly  made  in  an  ad¬ 
vertisement  for  the  benefit  of  the  con¬ 
sumer?” 

To  safeguard  an  advertiser  against 
the  penalty  provided  for  repetitious  dis¬ 
semination  of  false  advertising,  Benson 


asked  that  the  term  be  clarified  to 
clearly  show  the  repetition  to  mean  at 
subsequent  intervals  of  time  and  by 
means  within  the  advertiser's  control. 
.\n  advertisement  on  the  press  might 
have  to  run  weeks  after  ordered,  and 
the  advertiser  would  have  no  control 
over  it,  he  explained. 

Despite  the  fact  that  United  States 
Senator  Royal  S.  Copeland  of  New 
York  City,  sponsor  of  the  measure,  had 
evidently  gone  far  to  preserve  the 
status  quo  m  advertising,  it  was  appar¬ 
ent  early  in  the  hearing,  which  ex¬ 
tended  over  a  period  of  two  days,  that 
he  had  nut  succeeded  in  satisfying  all 
interests. 

Faced  with  a  seeming  certainty  that 
the  bill  presented  by  drug  and  food 
manufacturers,  known  as  the  McCar- 
ran-jenckes  Bill,  was  definitely  side¬ 
tracked  in  favor  of  Copeland's  measure, 
Charles  Wesley  Dunn,  generally  re¬ 
garded  as  the  father  of  the  proposed 
substitute,  assailed  Copeland  and  his 
bill  with  vigor. 

"Senator  Copeland  has  written  into 
this  bill  a  grossly  unjust,  unconstitu¬ 
tional  and  discriminatory  exemption  of 
three  classes,”  Dunn  charged.  “It  is  not 
the  publishers,  but  the  advertisers  who 
will  be  subject  to  this  law.  They  have 
written  in  an  exemption  for  themselves 
— the  radio  licensees,  the  publishers  and 
the  advertising  agencies. 

"Responsibility  for  violation  remains 


A  DDING  one  more  to  the  list  of  food 
xx  and  drug  bills  before  Congress, 
Consumers  Research,  Inc.,  announced 
this  week  that  it  had  put  forward  a 
substitute  measure  which  had  been  in¬ 
troduced  Feb.  27  by  Congressman 
Patrick  J.  Boland.  The  bill  was  drawn 
by  Maurice  Ravage,  attorney,  and 
Arthur  Kallett,  of  Consumers  Research 
staff. 

“The  bill,”  it  was  stated,  “is  in  part 
based  on  the  framework  of  the  original 
Tugwell  bill ;  but  unlike  the  revisions 
prepared  by  Senator  Copeland,  it  is  in¬ 
tended  to  afford  greater  protection  to 
consumers  rather  than  to  food,  drug, 
and  cosmetic  manufacturers  and  pub¬ 
lishers. 

“It  is  by  no  means  a  complete 
or  perfect  document.  Nevertheless, 
the  existing  archaic  law  must  be 
scrapped,  and  if  a  new  law  is  in  the 
long  run  to  provide  materially  better 
protection  to  consumers,  it  is  believed 
that  it  must  be  along  the  lines  herein 
indicated.  The  bill  would  require,  es¬ 
sentially  (1)  that  the  privilege  of  manu¬ 
facturing  a  product  which  may  involve 
hazards  to  health  and  to  life,  should  be 
granted  only  to  those  possessing  ade¬ 
quate  technical  knowledge,  skill  and 
equipment ;  (2)  that  no  dangerous  or 
worthless  product  may  be  sold;  (3) 
that  the  truth,  and,  to  the  extent  neces¬ 
sary  to  safeguard  consumers,  the  whole 
truth,  must  be  told  about  food,  drug 
and  cosmetic  products.” 

The  section  of  the  bill  dealing  with 
false  advertising  says: 

“Section  9. — (a)  An  advertisement  of 
a  food,  drug  or  cosmetic  shall  be 
deemed  to  be  false  (1)  if  it  shall  in¬ 
clude  any  claim  or  representation,  di¬ 
rectly  or  by  ambiguity  or  inference  con¬ 
cerning  the  effects,  benefits,  or  uses  of 
the  food,  drug,  or  cosmetic,  which  has 
not  been  registered  with  and  approved 
by  the  Board  of  Labeling,  Packaging, 
and  advertising  Control ;  Provided, 
That  approved  claims  may  be  presented 
in  any  form  if  the  advertisement  also 
includes  in  full  under  the  heading 
‘Claims  Officially  Approved,’  the  claims 


with  the  billboard  operators,  street  car 
and  bus  advertisers,  and  others.  This 
provision  could  be  taken  to  court  and 
easily  defeated.  Exempt  all  or  exempt 
none !” 

The  advertising  sections  were  in¬ 
jected  into  the  discussion  again  on  the 
second  day  by  Clinton  Robb,  counsel 
for  the  Drug  Institute  of  America,  and 
also  an  advocate  of  the  McCarran- 
jenckes  substitute. 

"If  you  are  going  into  the  field  of 
food,  drug  and  cosmetic  advertising, 
you  should  go  into  the  domain  of  all 
advertising,  into  clothing,  etc.,”  he  sug¬ 
gested.  "I  will  admit  there  is  some 
exaggeration  in  advertising;  not  gen¬ 
eral,  but  there  are  some  offenders,  and 
it  should  be  stopped.  But  the  food, 
drug  and  cosmetic  advertising  has  not 
been  shown  to  be  worse  than  others, 
and  unless  Congress  is  now  ready  to 
censor  advertising  matter  of  all  descrip¬ 
tions,  there  seems  to  be  no  justification 
for  this  section.” 

Proponents  of  the  McCarran-Jenckes 
Bill,  referred  to  as  the  Jenckes  Bill, 
submitted  for  the  record  a  comparison 
of  the  outstanding  features  of  the  two 
measures.  Concerning  questions  of  ad¬ 
vertising,  the  following  paragraphs 
were  set  out: 

“The  Jenckes  Bill  exempts  any  com¬ 
mercial  disseminator  of  advertisement 
for  another,  from  prosecution  under  the 
act.  The  Tugwell  Bill  limits  this  ex- 


or  representations  concerning  the  ef¬ 
fects,  benefits,  or  uses  of  the  food,  drug, 
or  cosmetic  in  the  exact  form  in  which 
they  have  been  registered  with  and  ap¬ 
proved  by  the  Board  of  Labeling,  Pack¬ 
aging,  and  Advertising  Control;  or  (2) 
if  it  shall  fail  to  include  in  such  form 
as  the  Board  of  Labeling,  Packaging, 
and  Advertising  Control  shall  by  regu¬ 
lations  prescribe  as  suitable  and  appro- 
P'-iate  for  the  particular  food,  drug,  or 
cosmetic  or  the  class  of  food,  drug,  or 
cosmetic  of  which  a  particular  food, 
drug,  or  cosmetic  may  be  a  part,  an 
accurate  statement  of  the  formula  of 
such  food,  drug,  or  cosmetic,  designat¬ 
ing  as  preservatives  all  substances  used 
or  functioning  as  such :  Provided,  That 
nothing  in  this  sub-paragraph  shall  be 
deemed  to  apply  to  advertisements 
orally  communicated  through  and  from 
radio  broadcasting  stations  if  no  claim 
or  representation  is  made  directly  or  by 
ambiguity  or  inference  concerning  the 
effects,  benefits,  or  uses  of  the  food, 
drug,  or  cosmetic;  and  Provided  fur¬ 
ther,  That  this  sub-paragraph  shall  not 
apply  to  any  food  for  which  a  standard 
prescribed  by  the  Board  of  Chemistry 
and  Toxicology  exists ;  and  Provided 
further.  That  this  sub-paragraph  shall 
not  apply  to  such  cosmetics  as  shall  be 
designated  as  devices  or  appliances  by 
regulations  prescribed  by  the  Board  of 
Labeling,  Packaging,  and  Advertising 
Control.  In  passing  on  claims,  the 
Board  shall  be  guided  by  current  med¬ 
ical  literature  as  provided  in  Section 
8  (a). 

“(b)  An  advertisement  of  a  drug 
shall  also  be  deemed  to  be  false  if  it 
includes  the  name  of  any  disease  for 
which  the  drug  is  not  a  specific  cure 
but  is  a  palliative,  and  fails  to  state 
with  equal  prominence  and  in  immediate 
connection  with  such  name  that  the  drug 
is  not  a  cure  for  such  disease.” 

Section  (c)  considers  as  false  any 
advertisement  of  a  drug  representing  it 
to  have  any  effect  in  treatment  of  32 
listed  diseases,  but  provides  that  a 
Board  of  Chemistry  and  Toxicology 
may  change  the  list. 


emption  to  publishers,  radio  broadcast 
licensees  ana  auvertising  agencies. 

"The  Jenckes  Bill  confines  the  term 
‘advertising  to  commercial  advertising. 
The  Tugwell  Bill  extends  it  to  include 
all  representations  other  than  by 
labeling. 

“Ihe  Jenckes  Bill  defines  an  adver¬ 
tisement  as  false  if  it  is  lalse  in  any 
material  particular  or  if,  while  not 
false,  it  is  actually  and  injuriously  mis¬ 
leading  to  the  purchasing  public  m  any 
such  particular.  The  Tugwell  Bill  de¬ 
fines  an  advertisement  as  false  if  it  is 
false  or  misleading  in  any  relevant  par¬ 
ticular.  The  former  definition  duly 
protects  the  purchasing  public  and  is 
lairer  to  and  more  protective  to  the 
auvertiser. 

“The  Jenckes  Bill  provides  that  no  ad¬ 
vertisement  of  a  tood  or  cosmetic  shall 
be  deemecl  false  because  of  any  repre¬ 
sentation  regarding  its  value  or  efffict, 
if  such  representation  is  supported  by 
substantial  scientific  opinion  or  demon¬ 
strable  scientific  facts.  The  Tugwell 
Bill  contains  no  such  protective  provi¬ 
sion. 

"The  Jenckes  Bill  provides  that  rea¬ 
sonable  allowance  shall  be  made  for 
trade  puffing  recognized  at  common 
law.  The  Tugwell  Bill  contains  no 
such  protective  provision.” 

Dunn’s  persistent  reference  to  the 
bill  under  consideration  as  the  “Tug¬ 
well  Bill,”  which  was  taken  up  by  other 
witnesses  who  followed  him  on  the 
stand,  caused  Senator  Copeland  at  one 
point  to  lose  his  characteristic  calm 
and  declare: 

"I  accept  responsibility  for  S-2800, 
and  for  no  other  bill !”  S-28(X)  is  the 
number  of  the  latest  revision  of  the 
Copeland  Bill. 

While  discussion  of  food  and  drug 
law  revision  in  official  circies  generally 
resolves  itself  about  provisions  of  the 
Copeland  Bill,  and  while  it  now  appears 
that  this  measure,  probably  in  a  some¬ 
what  altered  form,  will  eventually  come 
before  both  Houses  of  Congress  for 
enactment  into  law,  it  is,  nevertheless, 
but  one  of  five  before  the  Senate  and 
House,  any  one  of  which  might  become 
the  law  of  the  land.  The  first  was  the 
Tugwell  Bill  (S.1944)  which  was  sub¬ 
jected  to  a  bombardment  that  has  vir¬ 
tually  eliminated  it  from  the  field  of 
consideration. 

Representative  Coring  Black,  of  New 
York,  is  the  sponsor  of  H.  R.  6376,  a 
bill  which  he  claims  is  vastly  superior 
to  that  which  is  sponsored  by  Senator 
Copeland. 

S2355  is  a  Senate  bill  introduced  by 
Senator  Stephens,  of  Mississippi,  who 
presented  the  measure  to  the  upper 
house  of  Congress  “by  request,”  and 
who  is  doing  absolutely  nothing  to  urge 
its  adoption,  although  he  is  sitting  as  a 
member  of  the  Commerce  Committee 
hearing  objections  to  the  Copeland  Bill. 
The  “Stephens  Bill”  is  a  duplicate  of 
the  one  sponsored  by  Congressman 
Black. 

The  McCarran-Jenckes  Bill,  the  ad¬ 
vertising  features  of  which  are  dis¬ 
cussed  above,  is  sponsored  by  Senator 
Patrick  McCarran,  of  Nevada,  and 
Representative  Virginia  Jenckes,- of  In¬ 
diana. 

Representative  William  I.  Sirovich, 
of  New  York,  sponsors  a  bill  which 
would  amend  the  existing  law  but  not 
repeal  it,  excepting  in  those  particulars 
in  which  an  inconsistency  would  de¬ 
velop.  The  measure  proposes  a  licens¬ 
ing  method  for  all  drugs  with  three 
divisions  to  segregate  those  safe  for 
self-medication,  those  for  which  the  pre¬ 
scription  of  a  physician  is  necessary, 
and  those  positively  dangerous,  such  as 
narcotics. 

In  general,  the  Sirovich  Bill,  which 
now  seems  to  have  very  little  chance  of 
passage,  would  free  newspapers  from 
responsibility  for  false  advertising  ex¬ 
cepting  where  the  copy  is  run  with 
knowledge  of  its  falsity. 
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GEORGIA  EDITORS  URGED  TO  “HELP 
CREATE  TOMORROW”  AT  INSTITUTE 

Best  Attended  Convration  Since  1929  Hears  Discussions  of  Mili¬ 
tant  Editing,  Radio  Competition,  Legal  Advertis¬ 
ing — Six  “Fifty-Year”  Editors  Honored 


By  HUNT  CLEMENT.  JR. 


(.Special  to  Editor  &  Publisher) 

Athens,  Ga.,  Feb.  26 — THc  Georgia 
press  is  on  the  mend.  One  hundred 
and  ninety-two  editors  from  all  sections 
of  the  state  attended  the  seventh  annual 
Georgia  Press  Institute  here  for  four 
days,  Feb.  21-24,  as  guests  of  the  Henry 


Daily  Report,  a  paper  published  in 
-Atlanta,  the  capital,  and  carrying  legal 
advertising  exclusively,  apjiealed  to  the 
editors  not  to  print  legal  matter  at  be¬ 
low  the  legal  rate  which  is  $1  for  100 
word.s  or  fraction  thereof.  Illustrating, 
he  said  some  editors  charged  for  107 


Leaders  at  Georgia  Press  Institute.  Standing,  left  to  right,  Francis  W.  Clarke, 
editorial  writer,  Atlanta  Constitution;  Milton  L.  Fleetwood,  editor,  Cartersville 
Tribune-Reu's  and  president,  Georgia  Press  Association;  Mrs.  S.  V.  Sanford, 
wife  of  the  president  of  the  University  of  Georgia;  Mrs.  Clark  Howell,  Jr.,  and 
Ur.  John  E.  Drewry,  director,  Henry  W.  Grady  School  of  Journalism.  Seated, 
left  to  right,  are  Ur.  S.  V.  Sanford,  official  host  to  the  editors;  Marlen  E.  Pew, 
editor.  Editor  &  Publisher,  who  delivered  an  address;  Major  Clark  Howell, 
Jr.,  vice-president  and  general  manager,  .4tlanta  Constitution,  and  John  Paschall, 
managing  editor,  Atlanta  Journal,  and  chairman  of  the  institute  committee. 


\V.  Grady  School  of  Journalism  of  the 
University  of  Georgia.  Tht  Institute 
was  founded  by  the  Georgia  Press 
Association  under  the  presidency  of 
Miss  Emily  Woodward,  then  editor  of 
the  Vienna  Xezvs,  as  a  means  of  bring¬ 
ing  the  editors  together  for  discussions 
of  problems  common  to  the  daily  and 
weekly  press.  Milton  L.  Fleetwood, 
editor.  Cartersville  Tribune-News,  is 
president  of  the  association  this  year. 

A  greater  number  of  editors  attended 
the  meeting  than  in  any  year  since  1929. 
.Advertising  is  still  difficult  to  obtain, 
but  the  editors  seemed  optimistic  and 
representatives  of  paper  companies  said 
that  more  white  paper  is  being  sold  in 
the  state  than  in  several  years. 

Dr.  S.  V.  Sanford,  president  of  the 
University  of  Georgia,  which  was  joint 
host  to  the  editors,  welcomed  them  to 
the  city  and  urged  them  to  use  their 
leadership  “not  in  an  attempt  to  patch  up 
yesterday  but  to  create  tomorrow.” 

John  Paschall.  managing  editor. 
Atlanta  Journal  and  chairman  of  the 
Institute  committee,  arranged  a  ftrogram 
which  presented  three  nationally  known 
journalists,  Arthur  Brisbane,  editorial 
writer  and  columnist  of  the  Hearst 
newspapers,  who  was  the  guest  of  the 
Atlanta  Georgian  and  Sunday  Ameri¬ 
can;  Drew  Pearson,  co-author  of  the 
“Washington  Merry-Go-Round”  books 
and  a  Washington  political  column,  who 
was  the  guest  of  the  Atlanta  Journal 
which  publishers  his  column ;  and  Mar¬ 
len  E.  Pew,  editor  of  Editor  &■  Pub¬ 
lisher,  who  was  the  guest  of  the  Atlanta 
Constitution. 

Signal  honor  was  paid  to  Georgia’s 
six  “fifty  year”  editors  whose  service  in 
the  weekly  field  totals  a  period  of  years 
almost  twice  the  number  of  years  of  the 
nation’s  history.  These  editors  are  James 
C.  Williams.  Greensboro  Herald-Jour¬ 
nal :  Ed.  Caldwell.  Walton  News: 
P.  T.  McCutcheon.  Prnnklin  .\ews  and 
Banner;  W.  Shackleford,  Oglethorpe 
Echo;  T.  J.  Thomason.  Carrollton 
Times:  and  C.  B.  Chapman.  Sanders- 
ville  Progress. 

_  At  round  table  discussions  no  marked 
differences  of  opinion  were  revealed  in 
discussions  of  news  and  editorial  writ¬ 
ing,  job  printing  problems,  society  news 
writing  and  circulation  methods. 

Radio  advertising  was  attacked  and 
legal  advertising  discussed. 

I'rank  Kempton,  editor  of  the  Fulton 


words  or  163  words  only  a  fractional 
part  of  the  full  rate  of  S2  to  which 
they  were  entitled. 

“At  least  12  bills  are  introduced  in 
every  legislature  proposing  to  lower  the 
legal  rate”,  he  said.  ”If  you  men  are 
going  to  bargain  among  yourselves  and 
cut  the  rates  don’t  wire  me  any  more  to 
kill  these  bills.” 

President  Fleetwood  interrupted  the 
discussion  later  to  tell  the  editors  that 
they  should  not  misunderstand  Kemp¬ 
ton.  "Frank  got  a  little  heated”,  said 
Mr.  Fleetwood,  “but  he  didn’t  mean  to 
say  for  you  not  to  call  on  him  for  any 
help  he  can  give  you  in  these  matters.” 

O.  W.  Passavant,  editor  of  the  New¬ 
man  Herald,  said  that  if  Kempton  was 
correct  he,  Passavant,  had  been  wrong 
for  many  years.  He  said  he  could  see 
no  reason  for  “gouging  lawyers”  by 
exacting  a  full  charge  for  200  words 
when  a  particular  legal  notice  was  only 
102  words  in  length.  The  concensus  of 
the  editors,  however,  was  that  the  legal 
rate  should  be  kept  as  high  as  it  is, 
and  collected  in  full  “when  possible.” 

President  Fleetwood  warned  that 
radio  advertising  has  entered  the  weekly 
field.  “You’d  better  fight  these  little 
broadcasting  stations  that  are  setting 
up  in  some  of  the  counties  at  an  outlay 
of  $150,”  he  urged.  “They  are  boasting 
that  they  cover  a  field  of  20  miles  and 
they  will  take  your  advertisers  away 
from  you.  Don’t  let  them  into  your  town." 

A  discussion  of  means  for  stimulating 
advertising  among  manufacturers  and 
retailers  led  to  a  denunciation  of  free 
publicity.  .A.  B.  Dennis,  who  pub¬ 
lishes  the  Covington  News  about  45 
miles  from  Atlanta,  said  he  tried  to 
get  some  automobile  advertising  in  At¬ 
lanta  and  was  turned  down.  “'The 
Chevrolet  people  told  me  last  week 
that  they  were  getting  so  much  free 
publicity  in  the  news  columns  of  the 
Atlanta  papers  that  they  were  not  go¬ 
ing  to  buy  any  more  advertising  until 
the  free  stuff  eased  off.”  he  said. 

Unable  to  “keep  quiet  any  longer,” 
William  G.  Sutlive,  for  many  years 
managing  editor  of  the  Savannah  Even¬ 
ing  Pre.ts.  jumjied  up.  “I  read  a  hun¬ 
dred  weekly  papers  e\ery  week,”  he 
said,  “and  I  wonder  how  you  editors 
give  away  so  much  space  and  stay  out 
of  the  sheriff’s  hands.”  A  gray  editor 
near  the  ^jieaker’s  platform  mumbled 
audibly,  “Some  of  us  don’t.” 


Diseussion  of  the  editorial  page  was 
led  by  William  M.  Seawell,  of  the  Win¬ 
der  News,  recently  come  to  Georgia 
from  North  Carolina.  W.  T.  Ander¬ 
son,  outspoken  editor  of  the  Macon 
Telegraph,  urged  the  editors  to  make 
their  papers  a  forum  for  all  the  people. 

“The  subject  is  not  a  popular  one  in 
the  South,”  he  said,  “but  we  have  lieen 
counting  the  negro  in  the  census  and 
regarding  him  as  a  total  loss  economi¬ 
cally.”  He  recalled  an  incident  when  a 
national  advertiser  discounted  the  popu¬ 
lation  of  the  Telegraph’s  trade  area  by 
40  per  cent  when  .Anderson  told  him 
that  40  per  cent  of  the  people  were 
negroes  and  were  regarded  as  not  hav¬ 
ing  purchasing  power  sufficient  to  sub¬ 
scribe  to  daily  papers.  Others  taking 
part  in  the  discussion  were  Carey  Wil¬ 
liams,  of  the  Greensboro  Herald- Jour¬ 
nal;  Austin  Dean,  of  the  Gainesville 
Eagle,  and  Ed  -A.  Caldwell,  of  the  Wal¬ 
ton  News. 

The  round  table  on  advertising  was 
led  by  John  Crouch,  of  the  Cobb  County 
Times.  Other  discussions  were  on  job 
printing,  led  by  Louie  L.  Morris,  the 
Hartwell  Sun;  the  society  page,  led  by 
Mrs.  Virginia  Polhill  Price,  of  the 
Louisinlle  News  and  Farmer;  news  and 
newswriting,  led  by  President  Fleet- 
wood  ;  circulation  problems,  led  by  Jack 
Stoddard,  of  the  Washington  Netvs- 
Reporter,  and  a  “Hell-Box  Hour”  for 
discussion  of  miscellaneous  problems, 
led  by  Quimby  Melton,  of  the  Griffin 
Nezis. 

Mr.  Brisbane  delivered  the  Washing¬ 
ton  Day  Address  before  the  institute  and 
the  University  of  Georgia  student  body. 
•An  audience  of  2,000  heard  him  pay 
tribute  to  the  first  President  of  the 
United  States  and  voice  a  plea  for  na¬ 
tional  preparedness.  He  was  introduced 
by  Herbert  Porter,  publisher  of  the 
liearst  papers  in  .Atlanta,  and  later  was 
the  honor  guest  at  a  luncheon  tendered 
the  institute  by  Mr.  Porter.  Mr.  Bris¬ 
bane  spent  three  days  in  Georgia,  com¬ 
ing  from  Miami  to  visit  the  Georgia 
editors. 

The  following  day  the  editors  heard 
Drew  Pearson  define  the  real  conflict  in 
the  “New  Deal”  administration  as  being 
lietween  the  recovery  element  and  the 
“reconstructionists.”  Mr.  Pearson  said 
that  in  almost  every  instance  President 
Roosevelt  had  sided  with  those  who 
seek  to  reconstruct  the  .American  sys¬ 
tem  for  the  future.  He  was  introduced 
by  Mr.  Paschall,  of  the  Atlanta  Jour¬ 
nal,  and  later  was  the  guest  of  honor  at 
a  luncheon  the  Journal  gave  for  the 
institute. 

Mr.  Pew  addressed  the  editors  on  the 
closing  day.  Introduced  by  Dr.  S.  V. 
Sanford,  president  of  the  University  of 
Georgia,  he  appealed  for  a  “crusading 
journalism”  directed  toward  obliterating 
what  he  characterized  as  the  “spiritual 
poverty”  of  the  people  which  in  his  view 
inevitably  led  to  the  depression.  He 
said  that  the  faults  in  the  democratic 
system  that  led  to  the  “depression 
travesty”  could  not  be  traced  “either  to 
the  distribution  of  news  on  which  sound 
public  opinion  may  be  based,  or  to  the 
character  of  the  press,”  but  to  the 
“spiritual  poverty”  of  American  society. 

“The  decent,  honest  capable  news¬ 
paper  press  of  the  United  States  held 
this  nation  on  the  track  at  the  most 
perilous  point  in  its  history,”  he  said. 
“Men  of  our  craft  who  are  sensitive  to 
great  wrongs  and  perversions  and  have 
some  rational  program  for  recovery  and 
relief,  are  in  a  position  to  exert  extra¬ 
ordinary  influence  in  this  crisis  period.” 
Following  his  address  Mr.  Pew  was 
entertained  at  a  luncheon  which  Major 
Clark  Howell,  Jr.,  vice-president  and 
general  manager  of  the  .Atlanta  Consti¬ 
tution  tendered  to  the  institute. 

Women  editors  contributed  what  was 
de.scribed  as  the  most  interesting  round 
table  discussion  on  the  society  page. 
Mrs.  Price,  of  the  Louisville  News  and 
Farmer,  was  the  leader.  Participating 
were  Mrs.  Edna  Cain  Daniel.  Quitman 
Free  Press;  Mrs.  William  L.  Harris, 
the  Marietta  Journal;  Mrs.  Roy  Mc- 
Ginty.  the  Calhoun  Times;  Miss  Martha 
Lin  Manly,  the  Dalton  Citizen;  Miss 
Elisabelle  Gammon,  the  Rome  Nexvs- 
Tribune;  Miss  Vera  Green.  Jones 


County  News,  and  Mrs.  J.  N.  Holder, 
Jackson  Herald. 

Georgia  members  of  the  .Associated 
Press  discussed  press  association  prob¬ 
lems  at  an  evening  meeting  presided 
over  by  William  F.  Caldwell,  news  edi¬ 
tor  of  the  southern  division  at  .Atlanta. 
Glenn  Ramsey,  of  the  Atlanta  staff,  at¬ 
tended. 

The  Georgia  Collegiate  Press  Asso¬ 
ciation,  of  which  Boisfeuillet  Jones,  of 
Emory  University,  is  president,  held  a 
business  session ;  and  the  _  Georgia 
Newspaper  .Alliance,  an  organization  of 
weekly  paiiers,  reviewed  it  work. 

Social  affairs  engaged  the  editors  in 


Among  Georgia  authors  entertained  by 
Press  Institute.  Left  to  right,  Samuel 
Y.  Tupper,  poet,  of  Atlanta;  Mrs.  Caro¬ 
lina  Miller,  of  Baxley,  Ga.,  author  of 
“Lamb  in  His  Bosom,”  a  best  selling 
novel  of  life  in  South  Georgia,  and 
Harry  Stillwell  Edwards,  poet,  philos- 
o]>her  ainl  short  story  writer,  of 
Macon,  Ga. 

the  interim  between  round  table  discus¬ 
sions  and  the  featured  addresses.  The 
University  of  Georgia  was  host  at  an 
openin'  reception.  “.An  Evening  With 
Georgia  .Xuthors”  was  celebrated  the 
night  of  I'eb.  23.  with  more  than  a 
score  of  native  Georgians,  the  guests  If 
of  the  Savannah  Morning  News  and 
Evening  Press.  Miss  Jane  Judge,  liter¬ 
ary  editor  of  the  papers,  represented 
Herschel  V.  Jenkins,  the  publisher. 

Mrs.  Caroline  Miller,  of  Baxley,  Ga., 
the  young  author  of  “Lamb  in  His 
Bosom,”  a  best  seller  novel  written 
around  the  lives  of  pioneer  South  Geor¬ 
gia  families,  was  the  center  of  interest. 

After  the  dinner  the  institute  mem¬ 
bers  and  guests  were  guests  of  the 
university  R.  O.  T.  C.  at  a  brilliant 
military  ball.  Men  and  women  mem¬ 
bers  of  the  Sigma  Delta  Chi  and  Theta 
Sigma  Phi  journalism  societies  assisted 
the  editors  throughout  the  meeting. 

The  .Atlanta  papers  printed  detailed 
reports  of  the  institute  sessions.  The 
Journal  sent  several  reporters  and  fea¬ 
ture  writers,  including  James  E.  Pope, 
city  editor:  O.  B.  Keeler,  sports  and 
feature  writer ;  Mabelle  Wall,  music 
critic;  W’alter  Winn,  chief  photog¬ 
rapher,  and  Ralph  Jones,  photographer. 

The  Georgian  and  .S’unday  American 
was  represented  by  Dudley  Glass,  edi¬ 
torial  writer  and  columist,  and  several 
staff  reporters  who  accompanied  Mt. 
Brisbane.  The  Constitution  sent  a  staff 
reporter  who  remained  throughout  the 
meeting.  — 

.Assisting  Mr.  Paschall,  who  "'as  II 
credited  with  much  of  the  success  of 
the  meeting,  were  the  following  mem¬ 
bers  of  the  institute  committee;  Presi¬ 
dent  I'leetwood,  Dr.  Drewry.  Miss 
Emily  Woodward,  W.  Kirkland  Sutlive, 
the  Blackshear  Times;  Mrs.  Edna  Cain 
Daniel,  the  Quitman  Free  Press;  Roy 
McGinty,  the  Calhoun  Times;  .Albert 
S.  Hardy,  the  Gainesville  News,  and 
Jack  Williams,  the  Waycross  Journal- 
Herald. 


JOINS  REYNOLDS-FITZGERALD 

Clarence  Gittings,  formerly  of  the 
Chicago  office  of  M.  C.  Moglensen 
Company,  has  joined  the  Chicago  staff  ^ 
of  Reynolds-Fitzgerald,  Inc.,  John  T. 
Fitzgerald,  vice-president,  announced 
this  week.  Mr.  Gittings  is  secretary 
of  the  Chicago  Newspaper  Representa¬ 
tives’  .Asswiation. 
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WATERMAN 

"Our  appreciation  of  The  New  York.  Times  as 
an  advertising  medium  is  reflected  by  the  fact 
that  more  advertising  linage  for  Waterman's 
Fountain  Pens  was  published  in  The  Times  this 
past  year  than  in  any  other  New  York  news- 


CHILTON 

"We  believe  no  New  York  newspaper  adver¬ 
tising  campaign  for  a  product  appealing  to  people 
who  appreciate  the  best  quality  and  enduring 
service,  can  be  efficient  unless  it  starts  with  The 
New  York  Times.  Chilton  will  continue  to  use 
The  Times." 

PARKER 

"During  June,  when  The  New  York  Times 
was  used  exclusively  in  a  test  campaign,  the  sales 
increase  in  New  York  City  was  .337  per  cent.” 


S  H  E  A  F  F  E  R 

"The  New  York  Times  has  always  been  one 
of  the  outstanding  newspapers  for  advertising 
our  products  and  has  been  especially  productive 
of  results.  Our  campaigns  in  New  York  this  year 
will  be  headed  with  The  New  York  Times.  For 
us  it  is  a  thoroughly  tested  medium." 

WAHL  EVERSHARP 

"We  have  succeeded  in  increasing  our  distri¬ 
bution  on  the  new  Eversharp  Adjustable  Point 
Pen  very  substantially  during  the  time  that  onr 
advertising  was  running  in  The  New  York  Times. 
We  consider  The  New  York  Times  has  done  an 
exceptional  job  for  us  in  the  New  York  market.” 


The  fountain  pen  market  is  a  broad  market.  Here 
is  definite  proof  that  The  New  York  Times  covers 
that  market  thoroughly  in  New  York.  This  proof 
comes  not  from  only  one  but  from  five  of  the  leaders 
in  the  industry.  Again  The  New  York  Times  stands 
out  as  a  productive  advertising  medium. 


Npui  fork  (Ftmra 

** All  the  Neu's  That's  Fit  to  Print" 

T  he  net  paid  sale  of  The  New  York  Times  on  weekdays  exceeds  460,000  copies — on  Sundays,  750,000. 
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FINE  POINTS  OF  INCOME  TAX  LAW 
RELATING  TO  PRESS  DISCUSSED 

Two  Yean’  Capital  Stock  Tax  Payments  May  be  Deducted  if 
Books  are  Kept  on  Accrued  and  D^erred  Basis — 
Depreciation  Charge  Highly  Important 
By  J.  A.  BLONDELL 

Secretary-Treasurer,  A.  S.  Abell  Co.,  Publisher,  Baltimore  Sun 

The  follozi'itig  discussion  of  income  tax  matters  from  the  publisher's  stand¬ 
point  was  written  by  Mr.  Blondell  at  the  request  of  Editor  &  Publishbs. 


SEV'ERAL  Federal  income  tax  rul¬ 
ings  and  decisions  impressed  me  to 
such  an  extent  that  1  feel  the  publica¬ 
tion  of  them  in  Editor  &  Publisher 
might  be  of  interest  to  some  publishers. 
Perhaps  it  might  be  well  to  summarize 
this  article  in  this  way: 

Did  you  know  that  the  capital  stock 
tax  that  was  paid  in  1933  and  the  capi¬ 
tal  stock  tax  that  is  payable  in  July, 
1934  are  both  allowable  as  a  deduction 
in  >X)ur  1933  income  tax  return?  Well 
they  are. 

Did  you  know  where  an  exchange  of 
an  old  press,  linotype  machine,  melting 
pot,  automobile,  etc.,  with  cash,  for  a 
new  one,  that  no  gain  or  loss  is  recog¬ 
nized  for  income  tax  purposes?  Such 
is  the  case. 

The  Federal  capital  stock  tax  was  ap¬ 
proved  June  16,  1933,  and  became  effec¬ 
tive  on  and  after  that  date.  The  first 
taxable  year  under  the  act  ended  June 
30,  1933. 

Both  the  capital  stock  tax  that  was 
paid  in  1933  and  the  capital  stock  tax 
that  is  payable  in  July,  1934,  are  allow¬ 
able  as  a  deduction  in  1933  income  tax 
returns  where  the  taxpayer’s  books  are 
kept  on  an  accrued  and  deferred  basis. 
(Department  ruling  I.  T.  2726.)  The 
1933  tax  accrued  the  date  the  act  be¬ 
came  effective  and  the  1934  tax  accrued 
July  1,  1933.  The  tax  paid  in  1933 
covered  the  period  July  1,  1932,  to 
June  30,  1933,  and  would  have  been 
deductible  in  1932  if  the  act  had  been 
passed  in  June,  1932.  In  a  way  it  was 
a  retroactive  tax.  The  following  deci¬ 
sion  was  handed  down  in  the  Pictorial 
Review  (Company  case.  Commerce 
Clearing  House  Tax  Service,  Volume 
I,  Page  295. 

“Federal  capital  stock  tax  for  the 
period  ended  June  30,  1925,  accrued 
July  1,  1924.  Though  the  exact  amount 
of  the  liability  therefor  was  not  deter¬ 
mined  until  after  the  close  of  the  tax¬ 
able  period,  the  full  amount  of  such 
liability  is  deductible  on  the  accrued 
basis  on  the  1924  calendar  year  return. 
Dec.  7639,  26  B.  T.  A.  472,  Acq.  XI-2 
C,  B,  8.  On  Appeal,  C.  A,  of  D.  C.” 

You  can  readily  see  the  tax  is  a  lia¬ 
bility  the  day  and  year  in  which  it 
accrued  and  not  the  year  in  which  it 
is  payable  Hence  both  are  deductible 
in  1933  returns  as  they  accrued  in  that 
year. 

No  gain  or  loss  recognized  on  ex¬ 
change  of  printing  press  for  another 
for  same  purpose. 

“Article  572 — Regulations  77 — No 
gain  or  loss  is  recognized  if  property 
held  for  productive  use  in  trade  or  busi¬ 
ness  is  exchanged  solely  for  property 
of  a  like  kind  to  be  held  for  productive 
use  in  trade  or  business.  The  words 
‘like  kind’  have  reference  to  the  nature 
or  character  of  the  property  and  not 
its  grade  or  quality.  One  kind  or  class 
of  property  may  not,  under  this  para¬ 
graph,  be  exchanged  for  property  of 
a  different  kind  or  class,  as  real  estate 
for  personal  property.” 

The  Board  of  Tax  Appeals  in  the  W. 
H.  Hartman  Company  case  held  no 
gain  or  loss  is  recognized.  I  quote 
from  Page  58,  Article  181  of  the  Master 
Tax  Guide  of  the  Commerce  Clearing 
House  Tax  Service: 

“Where  an  old  printing  press,  to¬ 
gether  with  a  $40,000  cash  payment, 
was  traded  in  for  a  new  printing  press 
the  Board  rejected  the  Commissioner’s 
contention  that  gain  was  recognized  in 
the  amount  of  the  difference  between 
the  trade-in  value  of  the  old  press  and 
its  depreciated  cost.  The  Commissioner 
now  cites  this  decision  as  authority  for 
a  ruling  that  no  gain  or  loss  is  recog¬ 
nized  from  the  trading  in  of  autos  used 


for  business  purposes  together  with 
cash  for  new  autos  to  be  used  for  like 


purposes. 

To  illustrate: 

Old  Press 

Cost  .  $30,000 

Depreciation  allowed  (13  yrs. 

@  6%%)  .  26,000 


Depreciated  Cost  .  4,000 

Trade-in  allowance  .  14,000 


♦Excess  over  depreciated  cost.  $10,000 
♦Under  the  ruling  this  is  not  taxable 
neither  would  it  be  allowable  as  a  de¬ 


duction  if  it  were  a  loss. 

Auto 

Cost  .  $4,200 

Depreciation  allowed  (2  vrs. 

@  ZZyi%)  .  800 


Depreciated  Cost  .  $4(X) 

Trade-in  allowance  .  200 

♦Excess  of  depreciated  cost 
over  Trade-in  allowance....  $200 
♦This  apparent  loss  not  an  allowable 
deduction. 

New  Press 

Purchase  price  . '...  $50,000 

Less  excess  of  trade-in  allow¬ 
ance  over  depreciated  cost. . .  10,000 


Basis  for  depreciation  on  sub¬ 
sequent  sale  or  disposition 
of  new  press .  $40,000 


If  the  trade-in  allowance  had  been 
less  than  the  depreciated  cost  as  at  the 
date  of  the  exchange,  the  excess  of  de¬ 
preciated  cost  over  the  trade-in  allow¬ 
ance  for  the  press  should  be  added  to 
the  purchase  price  of  the  new  press  in 
order  to  arrive  at  the  basis  for  depre¬ 
ciation.  In  the  example  on  the  auto, 
say  the  new  auto  cost  $1,200 — the  basis 
for  depreciation  will  be  $1,4(X)  0.200  x 
200)  since  sufficient  depreciation  had 
not  been  set  up. 

These  rulings  drive  home  the  im¬ 
portance  of  establishing  a  rate  of  de¬ 
preciation  that  will  not  reflect  a  wide 
difference  in  the  depreciated  cost  and 
the  trade-in  allowance,  for  the  reason 
that  if  these  rulings  or  decisions  are 
not  upheld  on  appeal,  and  an  abnormal 
rate  of  depreciation  is  now  used,  back 
taxes  may  be  levied  on  the  excess.  Of 
course,  the  same  would  hold  true  for 
rebates  where  sufficient  depreciation 
had  not  been  set  up.  The  annoying  fea¬ 
ture  of  the  rulings  is  the  trouble  of  ad¬ 
justing  the  cost  of  the  new  equipment 
so  as  to  determine  the  cost  basis  for 
depreciation  and  subsequent  disposal 


266,680 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

JANUARY,  1934 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Janu¬ 
ary,  1934,  was  186^51. 

Everything  in  Baitimorv 
Revolvw  Around 

THE  dOSBfe  SUN 

Morning  Evening  Sunday 


More  so  are  these  rulings  of  impor¬ 
tance.  since  the  printing  machinery 
code,  which  will  regulate  trade-in 
values,  has  been  signed  and  became 
effective  February  17,  1934. 

The  following  publishing  and  print¬ 
ing  depreciation  rates  compiled  by  the 
Internal  Revenue  Department  represent 
the  most  accurate  and  comprehensive 
statistics  available  on  the  subject.  Ap¬ 

peals  have  been  taken  in  several  cases 
on  the  rates.  Each  publisher  should 
be  guided  by  his  own  experience,  but 
the  rates  are  based  on  the  average : 
Printing  and  Publishing  of  Job 

Work,  Magazines,  and  Newspapers 

Per 

Cent 

.Addressing  and  mailing  machines.  6?^ 

Balers,  paper  .  63^ 

Blowers  .  6J^ 

•Boxes,  casting  .  10 

Casting  Machines : 

Lead  and  rule .  10 

Slug  .  6y^ 

Conveyors  .  6^ 

Cranes  .  6^ 

Cutters  .  6^ 

Cylinders,  finishing  .  5 

Elevators,  Hydraulic .  5 

Folders,  rotary  .  5 


Furnaces,  melting  . 

...  7J4 

Galleys  (steel  and  brass) . 

...  20 

Molders,  curved  plate . 

...  10 

Molds,  casting,  fiat . 

...  6y3 

Plates,  aluminum  and  zinc. . . . 

...17 

Pots,  melting: 

Electric  . 

...10 

Gas-fired  . 

...  33Ji 

Presses : 

Hand  . 

...  5 

Power  . 

...  6^ 

Rolling  Machines,  matrix,... 

...10 

.  10 

Ruling  Machines . 

.  63^3 

Scales : 

Platform  . 

Platform,  portable  . 

.  (>V3 

Scorchers : 

Gas-fired  . 

. m 

Plate,  electric  . 

.  33/3 

Shaving  Machines,  plate . 

.  10 

Stands,  ignot  . 

Tables,  steam  . 

.  evs 

Trimmers  . 

.  6/3 

Type  faces,  metal  . 

.  25 

Typsetting  machines  . 

.  6/3 

CORRECTION 

In  Editor  &  Publisher  for  Feb.  3, 
page  14,  appeared  a  dispatch  from 
Birmingham,  Ala.,  reporting  activity  of 
Birmingham  Post  in  the  civic  enter¬ 
prise  which  led  to  the  sending  of  an 
8-pound  birthday  telegram  to  President 
Roosevelt,  contributions  of  $3,000  to  the 
Warm  Springs  fund  and  also  the  bak¬ 
ing  of  a  2,100-pound  cake.  The  report 
erred  in  failing  to  state  the  part  taken 
in  this  happy  enterprise  by  Birmingham 
News  and  Age-Herald.  While  the  Post 
started  the  promotion,  in  fact  it  be¬ 
came  a  co-operative  movement  among 
all  of  the  newspapers  and  most  of  the 
merchants  of  the  state.  The  Post  did 
not  itself  fail  to  concede  proper  credit. 
It  may  seem  a  small  matter,  yet  Editor 
&  Publisher  desires  to  correct  the  im¬ 
pression  that  this  splendid  birthday 
tribute  was  an  exclusive  newspaper  en¬ 
terprise. — Editor. 


McADAMS  TO  BERMUDA 

(Tharles  V.  McAdam,  manager  of  Mc- 
Naught  Syndicate,  New  York,  and  Mrs. 
McAdam,  sailed  March  3  from  New 
York  on  a  10  day  cruise  to  Bermuda. 


**The  Sun  Never  Sets  on  Monitor  Advertisers** 


TWO  and  FOUR-COLOR 
ROTOGRAVURE 

— an  added  value 

Already  famed  for  the  unusual  re¬ 
sponsiveness  of  its  readers  ...  for  its 
unique  cooperative  service  among 
dealers  ...  The  Christian  Science 
Monitor  now  provides  opportunity  to 
use  two  and  four-color  advertising  in 
its  new  Magazine  Section — a  regular 
feature  of  the  Wednesday  issue. 


THE 

CHRISTIAN  SCIENCE 
MONITOR 

Publiahod  by  The  Chriation  Sdvneo  Pubtiahing  Society 
Boaton  ,Maaaachuaotta 


Brunch  Officoat  New  York,  Detroit,  Ghleago,  St.  Louie,  Kanaas  City,  San  Franciaeo, 
Los  Angeles,  Seattle,  Miami  .....  London,  Paris,  Berlin,  Florence,  Genera. 

A  Daily  Newspaper  for  the  Home 
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The  Y  oungstown  Vindicator 

announces 

35,000 

llllll  daily  net  paid  circulation 


The  Vindicator  has 
more  paid  subscribers 
in  the  city  of  Youngs¬ 
town  alone  than  its 
competitor’s  entire  cir¬ 
culation.  Its  total  daily 
lead  in  the  last  three 
months  of  1933  was 
10,350. 


The  following  table  shows  The 
ViNDiclATOR’s  steady  growth 
since  Youngstown  began  to  re¬ 
cover  from  the  depression: 

April  1  to  September  30,  1933  . . .  29,308 
April  1  to  December  31,  1933  .  . .  30,468 
October  1  to  December  31,  1933  . .  32,818 

And  now . 35,000 


For  65  Years  Youngstown's  Leading  Newspaper 
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PERIODICAL  PUBLISHERS’  PLACE  IN 
GRAPHIC  ARTS  CODE  ANALYZED 


Institute  Issues  Bulletin  Clarifying  Complicated  Provisions  of  Its 
Industry — Labor  and  Hour  Requirements  are  Summarized — 
Publication  of  Circulation  Statements  Required  in  a  Year 


A  BULLETIN  emphasizing  the  parts 
of  the  graphic  arts  code  as  they 
apply  to  peri^ical  publishers  was  issued 
by  the  Periodical  Publishers’  Institute, 
New  Vork,  Feb.  23. 

*Tt  is  important  to  note,”  the  bulletin 
said,  "that  each  of  the  industries  com¬ 
prising  the  graphic  arts  industries  re¬ 
tains  its  own  autonomy  and  is  affected 
by  other  divisions  in  the  code  only  to 
the  extent  of  its  own  participation  in 
those  activities. 

"In  point  of  numbers,  there  are  more 
periodical  publishers  who  are  merely 
publishers  in  name  and  do  not  operate 
any  printing  establishment  either  for 
themselves  or  others.  Therefore  they 
will  come  under  the  requirements  of 
Sections  19  and  20  (pages  26-28)  as 
far  as  employment,  wages,  hours,  etc., 
are  concerned.  Section  27  covering  un¬ 
fair  practices  (pages  47-49),  and  under 
the  general  provisions  applicable  to  In¬ 
dustry  A-3  as  outlined  on  pages  fifty- 
five  and  fifty-six  of  the  appendix  to  this 
code. 

“Next  comes  the  publisher  who  oper¬ 
ates  his  own  printing  establishment  but 
confines  that  printing  operation  entirely 
to  his  own  periodicals.  He  must  ces- 
sarily  be  governed  by  Section  19  to  21 
( pages  26-35 )  covering  employment, 
wages,  hours,  etc.,  in  addition  to  the 
provisions  in  the  appendix  to  this  code 
covering  Industry  .4-3  (pages  55  and 
56). 

“There  are  a  few  publishers  who,  in 
addition  to  operating  their  own  print¬ 
ing  establishments  for  the  production 
of  their  periodicals,  do  some  commer¬ 
cial  printing  for  others.  In  so  far  as 
this  outside  work  is  done,  such  pub¬ 
lishers  must  be  governed  not  only  by 
the  provisions  outlined  in  the  preceding 
paragrat4i.  but  also  by  the  provisions 
in  the  appendix  of  the  code  for  Industry 
A-1 — Commercial  Relief  Printing  (page 
54)  and  the  provisions  of  Section 
26  and  27  (pages  44-49)  covering  ac¬ 
counting  and  cost  finding  and  mainten¬ 
ance  of  fair  competition. 

"In  addition  to  these  general  pro¬ 
visions,  all  parties  to  the  graphic  arts 
code  are,  of  course,  subject  to  the  gen¬ 
eral  administrative  provisions  outlined 
in  .\rticle  I,  which  includes  Sections 
1  to  18  (pages  8-26)  and  also  subject  to 
a  national  graphic  arts  labor  board  that 
may  be  appointed  by  the  administrator, 
as  provided  in  the  President’s  Executive 
order  (p^es  1-3).  It  is  also  possible 
that  publishers  will  be  called  upon  for 
certain  regular  statistical  renorts  that 
will  be  required  by  the  National  Re¬ 
covery  Administration  (particularly  as 
to  employment,  wages,  hours,  etc.)  to 
enable  the  NRA  to  satisfy  itself  that 
those  provisions  «f  the  code  are  being 
fulfilled. 

“Under  Section  26  (pages  44-47) 
there  are  certain  requirements  covering 
accounting  and  cost  finding  which  are 
of  great  importance  in  connection  with 
commercial  printing  and  the  service  or 
products  groups  of  the  code,  but  under 
para^aph  (d) — Selling  Below  Cost 
Prohibited — there  is  a  specific  provision 
that  authorizes  a  publisher  to  sell  peri¬ 
odicals  at  less  than  cost.  It  is  there¬ 
fore  probable  that  periodical  publishers 
will  not  be  called  upon  for  any  data  in 
connection  with  the  requirements  of  this 
section,  but  it  will  naturally  apply  to 
any  establishment  that  does  commercial 
printing. 

“As  indicated  before,  each  industry 
retains  its  own  autonomy  and  under 
the  administrative  provisions  of  this 
code  (Article  I,  pages  8-^)  is  the  gen¬ 
eral  setup  for  die  operations  of  this 
ccxie. 

“Each  industry  has  or  will  set  up 
its  own  administrative  body,  which 
will  be  known  as  the  national  code 
authority  and  as  such  its  board  of  di¬ 
rectors  are  charged  with  the  duty  of 
supervision  over  all  members  of  that 
industry. 


A  dmin  is  t  ration 

“Under  the  National  Recovery  .Act 
all  members  of  an  industry  must  be 
governed  by  the  provisions  of  the  code 
that  has  been  approved  for  that  in¬ 
dustry  by  the  President  of  the  United 
States. 

“By  referring  to  Section  14  of  the 
code  (page  25),  you  will  find  the  fol¬ 
lowing  wording: 

“  ‘I^ch  establi.shment  shall  be  entitled 
to  make  use  of  the  NRA  insignia  and 
may  participate  in  the  activities  of  its 
national  code  authority  and  of  this  code 
by  assenting  thereto  and  complying  with 
the  provisions  thereof,  and  paying  the 
share  of  the  expense  of  administration 
thereof  assessed  against  it,  as  herein 
provided.  The  use  of  such  NRA  in¬ 
signia  by  any  establishment,  or  the  par¬ 
ticipation  by  any  establishment  in  the 
activities  of  its  national  code  authority 
or  of  this  code,  or  the  continuing  in 
effect  by  any  establishment  of  its  mem¬ 
bership  in  any  association  which  has 
assented  to  this  code,  shall  be  construed 
as  an  assent  by  such  establishment  to 
this  code.’ 

“It  is  first  necessary  to  determine  to 
which  national  code  authority  adminis¬ 
tration  you  belong.  There  is  a  possi¬ 
bility  that  the  activities  of  a  publisher 
may  be  such  as  to  indicate  that  he 
belongs  under  two  or  more  national 
code  authorities.  By  referring  to  para¬ 
graph  (d)  of  Section  2  (page  11),  you 
will  find  specific  provision  that  ‘the 
largest  annual  sales  volume  of  such  an 
establishment’s  product  shall  determine 
under  which  national  code  authority 
such  establishment  is  subject  to  admin¬ 
istration’ 

“If  an  establishment  includes  opera¬ 
tions  under  the  graphic  arts  code  other 
than  periodical  publishing,  it  must  com¬ 
ply  with  the  requirements  of  the  codes 
of  those  other  activities,  but  the  admin¬ 
istration  of  the  provisions  of  even  those 
related  codes  must  be  handled  by  the 
national  code  authority  of  the  industry 
which  contributes  the  largest  sales 
volume. 

“However,  if  an  establishment 
chooses,  it  may  be  subject  to  the  ad¬ 
ministration  of  two  or  more  national 
code  authorities,  as  outlined  on  page 
11  of  the  code,  and  of  course  such  an 
establishment  would  be  subject  to  dues 
and  assessments  accordingly. 

“Section  4  (pages  13-17)  provides 
for  setting  up.  of  national  and  regional 
compliance  boards.  There  will  be  one 
national  compliance  board  for  each  of 
the  four  general  subdivisions  of  the 
graphic  arts  industries,  and  periodical 
publishers  will  be  allowed  three  mem¬ 
bers  of  the  seventeen  constituting  the 
national  compliance  board  for  national 
relief  printing.  The  other  assignments 
to  this  board  are  outlined  in  paragraph 
(Continued  on  page  18) 


•’ADVERTISING 
NEWS" . 

A  DAILY  COLUMN 

IN  THE  SUN  .... 

¥ 

For  up-to-date  live  news  about 
National  advertising.  Retail  ad¬ 
vertising,  Marketing,  read  the 
Advertising  Newt  column  by 
Lawrence  M.  Hughes.  It  appears 
every  day  on  one  of  the  financial 
pages  of 

NEW  YORK 


MILWAUKEE 

DEPARTMENT 
STORE  SALES 

Show  Great  Gains 

TN  December  Sales  Increased 
10.5^9  exceeding  most  ma¬ 
jor  cities. 

In  January  Sales  increased 
24^ — again  greatly  exceeding 
most  major  cities. 

It  Is  Most  Significant 

that  in  December  the  Depart¬ 
ment  Stores  increased  their 
space  in  the 

SENTINEL  -  71.3% 
NEWS  -  -  54.% 

and  In  January  Department 
Stores  increased  their  space 
in  the 

SENTINEL  -  129% 
NEWS  -  -  113% 

MILWAUKEE 

SENTINEL- NEWS 

“MILWAUKEE’S  LARGEST  DAILY  NEWSPAPER  CIRCULATION 

PAUL  BLOCK  and  ASSOCIATES 

National  Advertising  Representatives 
New  Veric  Boston  Qiicta  Phll«i«lphia  Detroit  Los  Anteles  Sen  Fr«ielK0 


MERGENTHALER  LINOTYPE  COMPANY.  BROOKLYN,  NEW  YORK 
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PERIODICAL  PUBUSHERS 
CODE  ANALYZED 

{Continued  from  page  16) 


(b)  on  page  14  of  the  code  and  the 
duties  of  the  board  with  its  power  to 
establish  regional  boards  are  fully 
covered  by  the  remaining  provisions  of 
Section  4. 

"Under  sub-paragraph  4  of  (d)  of 
this  section  (page  16),  you  will  note 
tliat  each  national  compliance  board 
shall  operate  on  a  budget,  which  slull 
not  exceed  |20,000,  except  on  specific 
approval  of  the  majority  ot  the  na¬ 
tional  code  authorities  concerned,  and 
the  total  cost  of  the  operations  of  this 
board  will  be  divided,  in  the  case  of 
the  national  relief  printing  board  on  the 
percentage  relationship  of  the  members 
of  each  naticmal  code  authority  to  the 
total  number  of  members  of  the  board. 
In  other  words,  the  Periodical  Pub¬ 
lishers  Institute  would  pay  thrM-seven- 
teenths  of  the  cost,  or  a  maximum  of 
approximately  ^,S()0. 

“Under  Section  5  (page  17)  there 
is  created  a  self-governing  committee 
known  as  the  national  graphic  arts  co¬ 
ordinating  committee,  consisting  of 
twenty  members,  designated  oy  the  re¬ 
spective  national  compliance  boards,  of 
which  ten  will  be  from  the  national 
relief  printing  group.  The  duties  of 
this  committee  are  fully  outlined  in  the 
remaining  portions  of  this  section  and 
this  is  the  committee  which  is  directly 
responsible  to  the  national  recovery  ad¬ 
ministration,  and  through  it  to  the 
President  of  the  United  States,  for  the 
proper  operations  of  the  code. 

"Under  sub-paragraph  6  of  (d)  of 
this  section  (page  19),  you  will  note 
it  is  to  operate  on  a  budget  of  not 
more  than  $50,000,  unless  such  larger 
budget  has  first  been  referred  to  and 
approved; by  three-fourths  of  the  na¬ 
tional  cclde  authorities.  The  Pferiodi-j 
cal  Publishers  Institute  is  entitled  to 
two  mdlhbers  and  is  therefore  subject 
to  an  a^ssment  of  one-tenth  of  the 
total  co^  6f  operation  of  the  national 
graphic  arts  coordinating  committee, 
or  approj^imately  $5,000. 

"It  must  be  borne  in  mind  that  each 
publisher 'must  comply  with  the  provi¬ 
sions  for  Industry  A -3— Periodical  Pub¬ 
lishing  and  Printing — as  outlined  on 
pages  55  and  56.  These  have  to  do 
with  trade  practices  in  connection  with 
the  maintenance  of  fair  competition. 

“There  has  been  one  change  made  in 
these  trade  practices  other  than  ap¬ 
proved  by  the  mass  meeting  of  pub¬ 
lishers’  in  New  York  City  on  August 
4,  1933,  and  that  is  in  relation  to  cir¬ 
culation  practices  as  outlined  in  para¬ 
graph  (e)  on  page  55. 

“You  will  note  that  the  .Administra¬ 
tion  has  restored  to  the  code  the  re¬ 
quirements  for  the  publishing  of  cir¬ 
culation  figures,  but  this  is  not  to  be¬ 
come  effective  until  one  year  from  the 
effective  date  of  the  code.  Therefore, 
the  first  circulation  figures  that  must 
tw  published  would  appear  in  your  pub¬ 
lication  in  the  first  issue  after  April  30. 
1935,  and  cover  the  six  months’  period 
ending  December  31,  1934. 


“HOME  ECONOMICS" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

O” 

CXcr  300  daily  nawspapen  arc 
condudins  “Home  Economici” 
Cookins  Schools  this  year— 
THERE  MUST  BE  A  REASON. 


Booking  Sow  for 
1934  foil  Season 

HOME  ECONOMICS 

SERVICE  CORPORATION 

147  Park  Avc.  New  York  City 


“It  is  also  very  important  that  all 
publishers  study  very  carefully  the  pro¬ 
visions  in  regard  to  the  maintenance  of 
advertising  rates,  as  any  deviation  from 
the  rates  filed  with  the  Periodical  Pub¬ 
lishers  Institute  will  be  considered  as 
a  violation  of  the  code  and  necessarily 
handled  accordingly.” 

The  bulletin  pointed  out  that  code 
provisions  for  hours  and  wages  must 
be  posted  for  employes  to  see,  and  sum¬ 
marized  hours,  wages  and  employment. 

“Assume  that  you  are  located  in  a 
town  over  25,(X)0  population  and  are 
paying  a  journeyman  compositor  in  your 
plant  65  cents  an  hour,”  the  bulletin 
said.  “Assume  also  that  the  average 
wage  of  the  best  journeymen  composi¬ 
tors  in  your  locality  is  85  cents  an  hour. 
If  you  are  not  operating  under  a  col¬ 
lective  bargaining  contract,  you  must 
first  increase  this  employe  10  per  cent, 
to  71 cents  per  hour,  and  since  this 
is  under  90  per  cent  of  85  cents,  or 
7614  cents,  his  wage  must  be  further 
augmented  to  that  level,  and  since  this 
in  turn  is  below  the  absolute  minimum 
of  ^  cents,  the  employe  must  be  raised 
to  that  figure.” 


PRINTED  60-PAGE  PAPER 

The  Los  Angeles  Evening  Herald  and 
Express  on  Feb.  23  published  a  60-page 
paper  carrying  6,200  column  inches  of 
paid  advertising. 


OHIO  BARS  UQUOR  COUPONS 


Forbid*  Appeal  for  Mail  Order*  By 
OuUide  Firm* 

Regulations  for  the  advertising  of 
spirituous  liquors,  wine  and  beer  an¬ 
nounced  recently  by  the  Ohio  State 
Liquor  Control  Department  stipulated 
that: 

No  advertising  copy  shall  in  its  com¬ 
position  condone  or  encourage  exces¬ 
sive  use  of  spirituous  liquor,  wine  or 
beer,  nor  shall  illustrations  in  said  ad¬ 
vertising  copy  portray  intoxication  or 
lewdness. 

No  newspaper,  magazine,  catalogue 
or  other  printed  matter  circulated  or 
distributed  in  Ohio  shall  be  permitted 
to  carry  any  advertising  copy,  which 
by  coupon  or  otherwise,  directly  or  in¬ 
directly,  solicits  mail  orders  for  spiritu¬ 
ous  liquor,  wine  or  beer  to  be  trans¬ 
mitted  from  a  point  without  the  state 
of  Ohio  by  mail,  by  express  or  other¬ 
wise,  nor  shall  any  newspaper,  maga¬ 
zine  or  other  printed  matter  circulated 
or  distributed  in  Ohio  carry  any  adver¬ 
tising  copy  which  advertises  for  per¬ 
sons  to  act  as  agents,  solicitors  or  dis¬ 
tributors  to  solicit  or  take  mail  orders 
for  spirtituous  liquor,  wine  or  beer  to 
be  transmitted  from  a  point  without  the 
state  of  Ohio,  by  mail,  express  or  other¬ 
wise. 


NEW  JOB  FOR  WHEATON 

Former  Correspondent  Doing  Pub-  ^ 

licity  for  New  G.  O.  P.  Committee 

(Special  to  Eoitox  &  Pubushbx) 

Washington,  D.  C.,  Feb.  27 — War¬ 
ren  W.  Wheaton,  who  for  10  years  was 
a  Washington  correspondent  of  the 
Philadelphia  Public  Ledger,  has  been 
named  as  director  of  the  publicity 
bureau  of  the  recently  combined  Repub¬ 
lican  Senatorial  and  Congressional 
Committees. 

In  announcing  the  organization  of  the 
publicity  bureau,  the  Joint  Committee 
said  that  “it  recognized  it  to  be  the 
duty  of  the  minority  party  to  advise 
the  American  people  from  time  to  time 
of  the  actions  of  both  parties  in  Con¬ 
gress,  as  well  as  to  criticise  fully, 
whenever  any  of  the  policies  or  actions 
of  the  majority  party  are  believed  to  Si 
be  inimicable  to  the  public  interest.” 

STORE  TOOK  52  COLUMNS 

The  Toledo  Blade  of  Feb.  14  carried 
what  the  paper  said  was  the  largest 
single  day's  advertising  published  by 
any  one  firm  in  a  Toledo  newspaper 
since  the  depression  began.  Tiedtke’s, 
large  general  store  and  a  consistent 
large  advertiser  in  all  Toledo  news¬ 
papers,  placed  52  columns  of  advertis¬ 
ing  in  the  Blade  that  day  to  exploit  its 
annual  mill-end  sale. 


Publishers  would  sleep  easier  if  advertising  schedules  weren’t 
so  subject  to  change.  If  there  weren’t  so  many  "higher-ups” 
with  blue  pencils  lurking  behind  the  scenes. 


If  you  want  your  paper  on  the  schedule  to  stay,  you’ll  have 
to  sell  the  advertiser’s  whole  organization.  You’ll  have  to 
back  up  your  salesman  with  advertising  that  tells  the  story 
to  all  the  powers-that-be,  and  keeps  telling  it  to  them,  so 
they  can’t  forget  it. 

That’s  not  as  costly  as  you  think.  BUSINESS  WEEK  will 
take  your  message  to  89,561*  key  executives  at  less  than 
1  ^  a  call.  (They’re  all  key  executives — we  check  them  before 
accepting  their  subscriptions.)  And  when  your  message  runs 
in  BUSINESS  WEEK  it’s  in  the  one  magazine  which  the  execu¬ 
tive  who  must  keep  wide  awake  can’t  be  too  busy  to  read. 


*•9.  $61  A.B.C. 

Dec.  30, 1933,  issue. 


U  you  arc  not  already  •  subscriber,  send  for  sample  copy  to  Busi¬ 
ness  Week,  Service  Department,  330  West  42nd  St.,  New  York. 


BUSINESS  WEEK 

A  McGRAW-HILL  publication 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Analysis  of  1933  Statistics  Compiled  for  338  Newspapers  in  82  Cities  by  Media  Records,  Inc.,  Showing  National,  Local,  Auto¬ 
motive,  Financial,  Classified  and  Total  Advertising 

(Copyright,  lOSJi,  by  Editor  &  Publisher  Co.) 


Retail 

<>en«*ral  Automotive  Financial 

Total  Ad- 

Cities  and  NewNpaperK 

I>ik|>la.v 

UiNpla.v 

l>iH|ilay 

Display 

Classified 

vertising 

AKRON.  OHIO 

Times-Press  . 

...(E) 

4.720,366 

702,549 

249,225 

54,290 

736,821 

6,506,705 

Times-Press  . 

...(S) 

960,289 

72,534 

80,131 

12,526 

248,042 

1,373,659 

Beacon-Totirnal  . 

...(E) 

6.867,495 

1.264,613 

505,125 

62,361 

1,363,105 

10,175,761 

ALBANY,  N 

.  Y. 

Knickerbocker*  Press 

...(M) 

1,676.719 

733,598 

126,877 

145,855 

930,516 

3,765,311 

Knickerbocker-Press 

...(S) 

546,755 

143,797 

132.643 

67,168 

208,969 

1,099,754 

News  . 

...(E) 

3,927,997 

1.5.36,976 

496,684 

166,261 

915,735 

7,572,006 

Times-Union  . 

...(E) 

3,514,942 

1.183,855 

403,707 

136,826 

770,004 

6,865,573 

'Times-L'nion  . 

....(S) 

531,035 

759,573 

181,570 

77,255 

166,973 

1,716,618 

ALBUQUERQUE,  N.  M. 

Journal  . 

...(.M) 

1.790,489 

550,925 

291.500 

55,203 

484,400 

3.218,633 

Journal  . 

....(S) 

310.862 

44,724 

42.677 

20,749 

102,899 

522,541 

Tribune  . 

...(E) 

1,768,501 

574,161 

312,851 

62,569 

448,964 

3,194,298 

ATLANTA, 

GA. 

Constitution  . . 

...(M) 

2,595,363 

1,035,402 

326,753 

130,264 

868,429 

4,987,489 

Constitution  . 

...(S) 

1,178,432 

129,429 

114,615 

11,149 

324,189 

1,758,861 

Georgian  . 

...(E) 

2,050,652 

552,809 

171,645 

72,324 

548,650 

3,580,260 

•.\merican  . 

...(S) 

498,171 

753,197 

151,892 

44,018 

215,445 

1,663,229 

Tournal  . 

...(E) 

3,955,922 

1,234,716 

335,856 

76,061 

876,218 

6,490,163 

Journal  . 

...(S) 

828,109 

213,618 

108,242 

53,349 

481,740 

1,687,244 

ATLANTIC  CITY,  N.  J. 

t  Press-Union  . 

..(M) 

2,290,031 

674,537 

290,384 

64,886 

558,135 

4,023,988 

Press-Union  . 

...(S) 

455,966 

13,129 

44,103 

17,507 

108,472 

639,376 

BALTIMORE. 

MD. 

'American  . 

...(S) 

1,603,859 

809,070 

202,546 

16,836 

345,196 

2,979,280 

News  . . 

...(E) 

2,759,746 

1,116,226 

363,703 

122,144 

842,132 

5,277,016 

Post  . 

...(E) 

2,823,922 

760,864 

154,713 

87,672 

480,104 

4,365,412 

Sun  . 

...(E) 

7,970,804 

1,636,656 

567,095 

163,078 

1,555,746 

11,925,528 

Sun  . 

..(M) 

1,041,600 

1,627,474 

418,322 

294,147 

1,658,556 

5,122,802 

Sun  . . 

...(S) 

2,879,007 

359,627 

173,622 

8,172 

657,221 

4,078,142 

BIRMINGHAM, 

ALA. 

Age  Herald  . 

..(M) 

1,390,505 

992,262 

258,834 

90,153 

353,172 

3,285,111 

News-.\ge-Uerald 

...(S) 

1,084,831 

167,672 

135,848 

32,345 

316,9^8 

1,737,992 

News  . 

...(E) 

3,097,258 

998,332 

286,750 

88,905 

354,197 

4,831,796 

Post  . 

...(E) 

1,957,743 

705,269 

129,439 

45,426 

281,639 

3,138,585 

BOSTON.  MASS. 

Record  . 

..(M) 

1,638,721 

502,605 

30,056 

6,007 

5,429 

2,408,873 

'Advertiser  . 

...(S) 

688,322 

751,395 

142,644 

19,219 

253,284 

1,854,893 

American  . 

...(E) 

2.240,610 

906,160 

162,249 

34,245 

576,844 

3,957,473 

tGlobe  . 

...(E) 

3,943,802 

1,597,665 

367,381 

73,844 

676,546 

6,682,862 

Globe  . 

...(S) 

1,979,193 

266,146 

179,739 

4,633 

946,687 

3,376,433 

Herald  . 

..(M) 

5,187,951 

1,860,186 

401,568 

253,995 

1,150,871 

8,885,554 

Herald  . 

...(S) 

1,580,673 

386,430 

149,802 

8,040 

675,660 

2,800,817 

Post  . 

..(M) 

3,016,549 

1,583,937 

319,796 

69,979 

480,883 

5,485,109 

Post  . 

...(S) 

611,543 

283,152 

101,477 

4,001 

228,741 

1,229,062 

Transcript  . . 

...(E) 

1,421,618 

885,397 

63,998 

247.751 

938,626 

3,697,022 

ITraveler  . 

...(E) 

6,360.821 

1,873,864 

474,505 

243,007 

1,142,253 

10,157,619 

BUFFALO.  N 

.  Y. 

Courier-Express  . 

..(M) 

3,071,888 

894,313 

410,015 

167,432 

551,045 

5.161,916 

Courier-Express  . 

...(S) 

1,092,838 

287,324 

176,538 

24,447 

190,691 

1,772,336 

News  . . 

...(E) 

6,140,859 

1,737,682 

703,795 

170,763 

1,622,250 

10,409,366 

Times  . 

..(E) 

1,990,796 

885,234 

134,549 

110,772 

663,523 

3,939,520 

Times  . 

...(S) 

173,228 

178,368 

65,774 

7,596 

134,349 

559,669 

CAMDEN.  N. 

J. 

{Courier  . 

..(E) 

4,101,050 

1,098,160 

473,014 

97,842 

816,661 

6,861,655 

CHATTANOOGA, 

TENN. 

Times  . 

..(M) 

1,634.477 

556,513 

224,756 

129,504 

466,267 

3,028,721 

Times  . 

..(S) 

650,338 

70,780 

79,746 

23,927 

156,060 

983,129 

News  . 

..(E) 

2,608,802 

897,367 

262,486 

108,339 

481,776 

4,399,040 

CHICAGO.  ILL. 

Tribune  . 

..(M) 

5,769,520 

2,135,200 

469,329 

296,345 

2,282,167 

10,963,631 

Tribune  . 

..(S) 

2,735,286 

665,636 

249,879 

21,525 

1,164,398 

4,837,420 

Herald-Examiner  .... 

..(M) 

2,133,328 

816,759 

91,818 

137,682 

3,161,500 

7,936,584 

'Herald-Examiner  . . . 

..(S). 

.  983,698 

870,296 

215,407 

20,768 

1,011,674 

3,105,701 

Daily  News  . 

..(E) 

7.311,504 

2,220,963 

500,282 

233,191 

2,050,932 

12.326,011 

American  . 

..(E) 

4,235,996 

1,614,182 

456,030 

133,838 

656,860 

7,098,979 

Times  . 

..(E) 

1,763,931 

549,861 

51,716 

19,258 

2,387,845 

Times  . 

..(S) 

284,456 

39,575 

19,036 

1,083 

344,300 

CINCINNATI.  OHIO 

Enquirer  . 

..(M) 

2,849,881 

735,913 

181,064 

190,564 

943,434 

4,931,803 

Enquirer  . 

..(S) 

2,489,820 

419,765 

240,573 

61,416 

1,130,467 

4,342,633 

Post  . 

..(E) 

2,883,774 

1,234,554 

339,305 

155,043 

1,088,242 

5,796,244 

Times-Star  . 

..(E) 

5,551,760 

1.969,031 

598,280 

176,333 

929,456 

9,271,300 

'American  Weekly  Linage  included  in  above  Sunday  figures. 

fAtlantic  City  Press-Union,  morning  and  evening,  sold  in  combination  only.  Linage  of 
one  edition  (morning)  only  is  given. 

tBoston  Globe,  morning  and  evening,  sold  in  combination  only.  Linage  of  one  edition 
(evening)  only  is  given. 

^Boston  Traveler  is  sold  only  in  combination  with  Morning  Herald  or  Sunday  Herald. 

SCamden  C>>urier,  evening  and  Post  morning,  sold  in  combination.  Linage  of  one  edition 
(evening)  only  is  given. 

{Cleveland  News,  Sunday,  absorbed  by  tbe  Plain  Dealer,  Jan.  15,  1933. 


Cities  and  Newspapers 

Retail 

Display 

General  .4iitomotive  Finuneiul 
Display  Display  Displa.v 

Cliissified 

Total  .Ad¬ 
vertising 

Plain-Dealer  . 

(M) 

CLEVELAND, 

3,359,178  1,268,995 

OHIO 

329,736 

229,506 

1,278,090 

6,528,256 

{Plain-Dealer  . 

.(S) 

1,352,295 

577,068 

356,789 

27,236 

602,577 

2,916,740 

News  . . 

.(E) 

3,599,263 

923,240 

306,763 

185,256 

500,245 

5,551,587 

Press  . . 

.(E) 

6,298,385 

1,636,397 

555,888 

168,742 

1,244,857 

9,919,386 

Dispatch  . 

(E) 

COLUMBUS, 

5,218,448  1,628,921 

OHIO 

474,160 

180,555 

1,219,697 

8,740,105 

Journal-Dispatch  . 

.(S) 

981,424 

177,131 

130,134 

65,077 

571,526 

1,929,169 

Citizen  . 

.(E) 

4,157,192 

934,798 

353,763 

104,807 

724,933 

6,291,132 

Ohio  State  Journal  . . . . 

(M) 

790,805 

525,142 

79,857 

241,505 

383,777 

2,303,291 

Star  . 

.(S) 

284,658 

40.351 

23,867 

13,300 

58 

362,234 

DALLAS,  TEXAS 


News  . 

. (.M) 

2,758,065 

1,176,756 

325,339 

123,419 

1,087,771 

5,486,258 

News  . 

. (S) 

1,324,723 

244,762 

151,379 

53,298 

493,962 

2,278,107 

Times-Herald  ... 

. (E) 

6,101,598 

1,314,694 

262,294 

75,420 

938,006 

8,697,679 

Times-Herald 

. (S) 

1,636,895 

173,721 

93,166 

25,041 

328,628 

2,259.076 

Journal  . 

. (E) 

2,624,754 

761,196 

176,265 

92,061 

1,087,276 

4,771,227 

Dispatch  . 

. (E) 

1,712,633 

535,950 

65,680 

49,526 

377,623 

2,845.605 

Dispatch  . 

. (S) 

429,241 

72,555 

25,067 

14,130 

119,582 

680,157 

Journal  . 

. (M) 

DAYTON.  OHIO 

617,956  551,058  114,487 

44,199 

516,753 

1,910,272 

Journal  . 

. (S) 

816,209 

131,027 

90,919 

49,166 

343,623 

1,431.186 

Herald  . 

5,350,447 

871,053 

340,280 

76,092 

1,224,002 

7,875,250 

News  . 

. (E) 

4,714,057 

1,204,268 

450,714 

75,675 

1.008,699 

7.626,680 

News  . . 

. (S) 

568,225 

157,371 

102,616 

57,925 

281,867 

1,168,329 

(Continued  on  page  22) 


In  1933 

Akron’s  Leading  Newspaper  ^ 

I 

the 

Akron  Beacon  Journal 

carried 

6,867,493  lines  of  Retail  Display  Advertising 

including 

3,248,453  lines  of  Department  Store  Advertising 


1,298,929  lines  of  Grocery  Advertising 

(Retail  and  General) 


This  is  more  advertising,  in  these  important  classi¬ 
fications,  than  was  carried  in  1933  by  the  leading 
newspapers  in  Cleveland,  Columbus  (7  days),  Cin¬ 
cinnati,  Dayton  (7  days)  or  Toledo. 

The  Beacon  Journal  carried  more  total  advertising 
in  1933  than  any  other  6-day  Ohio  paper.  Only 
one  7-day  paper  exceeded  the  Beacon  Journal  record. 


AKRON  BEACON  JOURNAL 

A  Metropolitan  Newspaper  in  a 
Highly  Responsive  Market 

Represented  by 

STORY,  BROOKS  &  FINLEY 


The  NEWS  b  FIRST  in  Bullalo 


in  these  27  major  classifications! 

All  percentase  figures  are  for  the  Buffalo  Evening  News — six  days  a  week— compared  with  both  other  seven- 
day  newspapers  combined.  All  linage  figures  are  for  the  year  1933  in  agate  lines  from  Media  Records,  Inc. 


MAJOR 

CLASSIFICATION 

%  of  Total 
Carried  by  News 

NEWS 

Evening 

Times 

Evening 

Times 

Sunday 

Courier-Express 

Morning 

Courier-Express 

Sunday 

Total 

47.8 

10,402,180 

3,939,520 

559,669 

5,151,599 

1,722,230 

Retail 

48.9 

6,139,741 

1,990,796 

173,228 

3,067,731 

1,092,732 

National 

43.6 

1,731,614 

885,234 

1 78,368 

888,153 

287,324 

Classified 

51.3 

1,622,250 

663,523 

134,349 

551,045 

190,691 

Automotive 

47.4 

720,730 

139,389 

65,774 

418,055 

177,713 

Department  Store 

50.6 

2,787,879 

597,649 

52,954 

1,349,177 

723,008 

Grocers 

57.9 

1,189,097 

362,422 

53,836 

364,209 

84,868 

Clothing  Stores 

45.5 

1,995,572 

526,638 

20,977 

1,580,033 

258,442 

Furniture 

54.5 

940,448 

226,399 

19,884  ! 

184,941 

352,417 

Refrigeration 

62.9 

119,163 

36,953 

2,819 

20,208 

10,338 

Radio 

46.9 

155,791 

96,934 

12,343 

41,066 

26,011 

Boots  and  Shoes 

54.3 

267,341 

77,279 

7,376 

106,408 

33,882 

Toilet  Goods  and  Beauty  Parlors 

50.6 

126,988 

1 7,424 

5,107 

80,485 

21,072 

Drugs 

48.5 

333,601 

181,013 

37,111 

76,565 

59,987 

Medical 

45.2 

217,466 

95,371 

38,095 

105,358 

25,131 

Jewelry 

59.3 

280,079 

95,731 

4,036 

56,181 

36,196 

Financial 

35.5 

170,763 

110,772 

7,596 

167,432 

24,447 

Professional 

59.3 

14,324 

3,862 

2,767 

2,002 

1,230 

Musical  Instruments 

40.6 

85,162 

61,393 

10,721 

34,898 

17,678 

Heating  and  Plumbing 

49.6 

59,640 

21,365 

1,432 

25,430 

12,454 

Building  Supplies  and  Contractors 

45.5 

25,735 

7,967 

1,652 

10,567 

10,627 

Electric  Appliances  and  Supplies 

57.4 

187,934 

46,891 

3,974 

49,656 

38,949 

Tobacco 

35.7 

295,855 

250,197 

17,640 

253,326 

11,018 

Sporting  Goods 

53.1 

45,995 

10,400 

2,708 

18,307 

9,237 

Stationers 

43.2 

23,778 

4,606 

832 

20,711 

5,125 

Real  Estate 

44.3 

5,926 

176 

59 

4,582 

2,640 

Miscellaneous 

50.4 

600,371 

21 7,471 

21,479 

249,952 

102,582 

This  remarkable  record  of  advertising  leadership  is  paralleled  by  the  News  coverage  of  its  market. 
Net  paid  sale  of  the  News  is  now  in  excess  of  1 86,000,  about  the  same  as  the  total  of  the  other 
two  daily  newspapers  combined.  The  News  gives  its  advertisers  substantial  coverage  over  and 
above  that  of  both  other  newspapers,  with  duplication  deducted.  86%  of  the  English -reading 
families  of  Buffalo  and  immediate  vicinity  read  the  News  daily. 

Buffalo  Evening  News 

EDWARD  H.  BUTLER,  Editor  and  Publisher 
Western  New  York's  Greatest  Newspaper 


National  Representatives — KELLY-SMITH  COMPANY 

BOSTON 


NEW  YORK 


CHICAGO 


ATLANTA 


DETROIT 


PHILADELPHIA 
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Editor  &  Publisher  for  March  3,  1934 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  20) 


Cities  and  NewNpapers 

Retail 

Display 

General  Automotive  Financial 
Display  Display  Display  < 

Classified 

Total  Ad¬ 
vertising 

Rocky  Mountain  News. 

(M) 

DENVER,  COLO. 

2,27S,017  557,654  286,711 

85,168 

736,790 

4,948,225 

Rockv  Mouatatn  News 

.(S) 

357,200 

68,309 

46,367 

17,418 

257,578 

747,908 

Post  . 

.(E) 

4,876,977 

1,434,416 

564,931 

115,162 

1,012,119 

8,025,837 

Post  . 

.(S) 

727,898 

315,167 

128,744 

44,101 

845,644 

2,062.369 

Free-Press  . 

(M) 

DETROIT, 

2,349,797  1,140,085 

MICH. 

441,931 

201,793 

761,469 

4,908,896 

Free-Press  . 

.(S) 

625,085 

201,794 

112,824 

59,128 

497,305 

1,496,260 

News  . 

(E) 

6,922,044 

1,895,582 

689,862 

142,905 

1,498,545 

11,172,740 

News  . 

,(.S) 

887,755 

359,872 

254,350 

41,594 

1,493,147 

3,037,032 

Times  . 

(E) 

3,886,545 

1,067,962 

445,264 

129,331 

621,433 

6.155,690 

•Times  . 

.(S) 

1,262,632 

746,835 

232,994 

51,183 

341,731 

2,635,545 

EASTON,  PA. 


Express  . 

. (E) 

3.797,010 

805,561 

363,553 

165,177 

569,015 

5,853,934 

EL 

PASO.  TEXAS 

Times  . 

. (M) 

2,230,595 

582,486 

203,693 

22,443 

614,252 

3.668,348 

Times  . 

. (S) 

814,584 

70,104 

118,557 

9,011 

168,029 

1,181,783 

Herald-Post  .... 

2,447,405 

831,813 

293,058 

26,983 

724,800 

4..145,955 

ERIE,  PA. 


Dispatclcilerald  . 

-.(E) 

2,390,333 

820,745 

264,438 

34,125 

1.391,557 

5,053,139 

Dispatch-Herald  . 

..(S) 

272,090 

55,965 

38,069 

11,672 

353,805 

731,659 

Times  . 

..(E) 

2,358,949 

882,563 

332,811 

58,359 

758,200 

4.498,539 

EVANSVILLE, 

IND. 

Courier  . 

..(M) 

2,919,094 

708,182 

242,743 

101,681 

598,200 

4,662,108 

Courier  . 

..(S) 

698,6'88 

63,142 

76,229 

45,018 

176,110 

1,060,016 

Journal  . 

..(E) 

766,756 

517,947 

154,667 

87,677 

593,788 

2,164,457 

Press  . 

..(E) 

2,604,497 

668,512 

273,733 

87,956 

322,273 

3,979,683 

Press  . 

...(S) 

364,573 

58,466 

51,019 

19,709 

73,320 

567,326 

FORT 

WAYNE, 

IND. 

Journal-Gazette  . 

..(E) 

2,290,053 

595,088 

283,663 

32,446 

552,230 

3,965,307 

Journal-Gazette  . 

..(S) 

884,204 

223,021 

85,438 

46,431 

168,993 

1,408,915 

News  Sentinel  . 

..(E) 

3,676,547 

1.199,784 

357,665 

83.347 

636,910 

6,036,388 

FORT 

WORTH, 

TEXAS 

Star-Telegram  . 

..(M) 

418,698 

1,078,452 

248,681 

67,805 

448.350 

2,278,127 

Star-TeUgram  . 

..(E) 

2,577,406 

1,113,297 

337,821 

80,926 

450,451 

4,591,948 

Star-Telegram  . 

..(S) 

706,990 

172,341 

106,314 

30,933 

268.305 

1,298,936 

Press  . 

..(E) 

2,464,440 

765,370 

122,271 

43,600 

672,681 

4.084.861 

FREEPORT-HEMPSTEAD,  N. 

Y. 

Review  . 

..(E) 

2,081,043 

459,733 

265,880 

99,200 

664,991 

4,164,796 

Star  . 

..(E) 

1,142,210 

352,001 

138,087 

43.851 

295,998 

2.036,071 

GLENS  FALLS, 

N,  Y. 

Post-Star  . 

. .  (.M) 

2,715,498 

585,797 

260,522 

234,917 

391.377 

4,274.710 

HARRISBURG, 

PA. 

Patriot  . 

..(M) 

3,138,987 

997,735 

549,500 

86,299 

495,815 

5.329,661 

Telegraph  . 

..(E) 

1,964,005 

734,208 

206,348 

35,825 

347,440 

3,443,871 

HARTFORD.  CONN. 

Courant  . 

..(M) 

2,406,283 

756,537 

284,190 

205,008 

503,632 

4,245,110 

Courant  . 

..(S) 

1,867,968 

273,113 

254,337 

131,703 

179,832 

2,708,893 

Times  . 

..(E) 

7,619,978 

1,911,880 

663,770 

299.019 

1,102,182 

11,695.941 

HOUSTON,  TEXAS 

Chronicle  . 

..(E) 

2,971,555 

1,373,600 

299,704 

57,728 

1.450,302 

6,200,105 

Chronicle  . 

..(S) 

954,137 

261,940 

140,342 

48,240 

424,177 

1,837,394 

Post  . 

..(M) 

2,139,429 

935,138 

195,401 

63,034 

887.124 

4,298,532 

Post  . 

..(S) 

1,315,075 

172,389 

64,501 

56,068 

269,928 

1.890,304 

Press  . 

..(E) 

2,749,886 

819,135 

271,652 

47,978 

707.856 

4,623,007 

INDIANAPOUS, 

,  IND. 

News  . 

..(E) 

4,637,160 

1,671,392 

614,575 

142,399 

1,458.053 

8,557,853 

Star  . 

..(M) 

3,030,969 

734,761 

279,205 

260,052 

1.251.941 

5,620,389 

Star  . 

..(S) 

1,509,890 

293,562 

233,335 

2,437 

679,706 

2,720,015 

Times  . 

..(E) 

4,653,175 

703,981 

185,297 

149,450 

760.486 

6.516.482 

JACKSONVILLE 

,  FLA. 

Times-Union  . . 

..(M) 

2,175,101 

1,226,291 

343.395 

197,672 

722,020 

5,036,656 

Times-L'nion  . 

..(S) 

1,194,606 

148,174 

106,635 

7,122 

374,474 

1,832,338 

Journal  . 

..(E) 

2,565,297 

718,363 

303,483 

86.793 

888.131 

4,622,394 

KANSAS  CITY, 

MO. 

Journal-Post  . 

..(E) 

2,900,151 

848,644 

48,605 

40,663 

335.4.30 

4,137,493 

Joumal-I'ost  . 

..(S) 

999,815 

90,292 

59,688 

258 

137,307 

1,287,360 

Star  . 

..(E) 

4,164,010 

1,406,940 

512,259 

89.970 

1,640,488 

7.813,667 

Star  . 

..(M) 

3,923,574 

1,372,700 

437,943 

87,101 

1.619,441 

7,440.759 

Star  . 

..(S) 

1,772,817 

421,547 

260,675 

79,840 

1,045.497 

3.580.37b 

Kansas  City  figure. 

furnished  directly  by  publishers. 

KNOXVILLE.  TENN, 

Journal  . 

.  .(.M) 

1,506,622 

556,343 

142,344 

107,301 

431,944 

2,826,502 

Journal  . 

..(S) 

685,357 

82,980 

74,327 

34,975 

172,864 

1,050(993 

News-Sentinel  . 

..(E) 

2,642,518 

935,274 

247,013 

106,812 

384,528 

4,354,250 

News-Sentinel  . 

..(S) 

797,601 

78,635 

75,988 

29,447 

154.765 

1,137,720 

LOS  ANGELES. 

CAUF. 

Examiner  . 

..(.M) 

2,114,981 

1,230,994 

354,403 

175.916 

2.273.393 

6.158.844 

•Examiner  . 

..(S) 

2,197,043 

888,114 

343,963 

23,433 

879.879 

4,333,176 

Illustrated  News  . 

.(M) 

890,880 

406,328 

176,552 

86,977 

529,812 

2.093.803 

Times  . . 

..(M) 

4,087,403 

1,332,315 

426.097 

259,749 

2.498.215 

8,615.717 

Times  . 

..  (S) 

2,234,510 

335,782 

210,082 

19,801 

974,711 

3,776.058 

Herald-Express  . 

..(E) 

5,043,242 

1,669,844 

518,585 

144,122 

1,328,433 

8,711.375 

Record  . 

..(E) 

1.435,705 

502,682 

120,235 

82.604 

189,982 

2.348.749 

Retail 

General  .Antomotive  Flnanrial 

Total  Ad 

Cities  and  NeuNpaperK 

Display 

Displa.v 

Display 

Displa.v 

t'lassIHed 

vertising 

MANCHESTER, 

N.  H. 

I’nion  I-eader  . 

(M) 

2,684,582 

776,904 

392,476 

52,960 

363,201 

4,312.082 

MEMPHIS,  TENN. 

Commercial  Appeal  . . . 

.(M) 

3,205,481 

1,230,875 

303,221 

95,202 

885,942 

5,733,519 

Commercial  Appeal  . . . 

.(S) 

1,678,128 

180.134 

110,604 

19,242 

494,573 

2,483,228 

SSEvening  Appeal  . . . . 

,.(E) 

1,055,66? 

425,103 

70,987 

42,527 

391,495 

2.016.837 

Press-Scimitar  . 

.(E) 

2.952,334 

932,423 

416,765 

87,199 

395,942 

4.800,393 

MILWAUKEE, 

WIS. 

“Sentinel  . 

(M) 

3,205,137 

734,023 

221.504 

108,030 

617,154 

4,947,257 

•Sentinel  . 

.(M) 

688,663 

780,877 

189,185 

19,272 

260,892 

1,939,257 

Journal  . 

.(E) 

5,571,499 

1,490,387 

540,946 

90,893 

1,019,950 

8.722,066 

Journal  . 

.(S) 

1.348,556 

323,345 

207,860 

21,762 

571,698 

2,473,385 

Leader  . 

.(E) 

898,869 

411,524 

16.682 

22,543 

206,017 

1.598,773 

Wisconsin  News  . 

.(E) 

3,426,695 

800,801 

274,580 

94,031 

636,185 

5.286.368 

’American  Weekly  l^inaae  included  in  atjove  Sunday  figures. 

ttCilens  Falls  Post-Star  (morning)  and  Times  (evening)  sold  in  combination  only.  Linage 
of  one  edition  Post-Star  (morning)  only  is  given. 

{Manchester  Union  (morning)  and  Leader  (evening),  sold  in  combination  only.  Linage  of 
one  edition  (morning)  shown. 

**  Milwaukee  News  and  Sentinel  sold  only  in  combination  or  either  may  be  used  with 
Sunday  Sentinel  in  General  and  .\utomotive;  retail  sold  either  in  combination  or  sepa¬ 
rately. 

Note:  Harrisburg  Evening  News  carries  the  same  amount  of  advertising  as  the  Morning 
Patriot.  Linage  of  both  editions  is  given  in  Part  Two — .\dvertisers,  viz;  Patriot  (morning) 
and  News  (evening). 

SS.Memphis  Evening  Api>eal  discontinued  July  1,  19.LV 
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A  Swift  Messenger  in  Time  of  Need 


To  EVERYBODY  there  eomes,  sud¬ 
denly,  the  great  emergency  — 
the  occasion  when,  regardless 
of  all  else,  the  desperate  human 
need  stands  first  and  alone. 

To  find  somebody,  to  carry 
word  to  somebody,  to  learn 
somebody’s  final  answer,  to  get 
somebody’s  advice,  to  bring 
somebody  quickly  is  for  the 
moment  the  one,  all-important 
purpose. 

Have  you  ever  stopped  to 
consider  how  great  a  part  the 
telephone  plays  in  the  meeting 
of  such  emergencies? 

Even  our  daily  routine  is  a 
succession  of  lesser  emergencies. 
Satisfactory  living  in  this  com¬ 


plicated  world  consists  largely 
in  grasping  situations  as  they 
arise,  one  after  another  —  solv¬ 
ing  each  promptly,  finally,  and 
getting  on  to  the  next. 

It  is  hceause  of  all  this  that 
the  telephone  is  so  essential  and 
helpful  in  the  daily  life  of  so 
many  people.  To  millions  of 
homes  it  brings  security,  happi¬ 
ness  and  the  opportunity  for 
larger  achievement. 


Your  hom&  Is  »afrr^—Ufm  movrB  morr 
Mmoothiy  — —  whrn  you  harr  rxtrn»ion  trtr- 
phonrn  in  thr  rooms  you  us#  mosf.  The 
rosf  Is  e$$feciaUy  urhen  you  con$ider 

the  time  and  $tep$  $aved^  the  increated 
comfort  and  privacy*  inataliation  can  be 
made  quickly,  at  the  time  you  »et,  Ju$t  call 
the  BuMineMB  Office  of  your  local  Bell  Tele~ 
phone  Company* 


BELL  TELEPHONE  SYSTEM 
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HOME  DELIVERED 


Circulation  Fisures  (in  thousands)  are 
For  total  daily  average  net  paid  circulation. 


The  ability  of  The  Indianapolis  News  to  win  and  hold  new  readers — to  retain 
their  confidence  and  responsiveness — and  to  maintain,  consistently,  daily  circu¬ 
lation  leadership — is  indicative  of  its  ability  to  do  the  advertisins  job  ALONE. 


THE  INDIANAPOLIS  NEWS 

SELLS  THE  INDIANAPOLIS  RADIUS 


New  York:  Dan  A  Carroll,  110  East  42nd  St. 


Chicago:  J  E.  Lutx,  180  N.  Michigan  Ave. 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  22) 


Retail 

General  Automotive  Financial 

Total  .^d- 

C'itirs  and  N'enspaperti 

Display 

Display 

Display 

Displa.r 

ClaMHifled 

vertislDg 

MONTREAL.  CANADA 

Star  . 

..(E) 

8,092.145 

2,395.198 

308.302 

229,468 

1,332,406 

12.425,(>46 

Gazette  . 

..(M) 

2,501.520 

1,398,732 

288,292 

320,791 

144,254 

4,729,336 

La  Presse  . 

..(E) 

6.555.542 

2.241,458 

412,4.37 

129,105 

1.156.200 

10,585,605 

La  Patrie  . 

..(E) 

1.601.914 

492.722 

131.264 

83,552 

482,481 

2,849,309 

NASHVILLE. 

TENN. 

Banner  . 

..(FA 

2,143,591 

l,036,.t87 

322,476 

93,366 

466,522 

4.110,763 

Banner  . 

..(S) 

822,327 

137,060 

93,496 

50,668 

178.090 

1.284,425 

t  Tennessean  . 

.(M) 

2.282,736 

618.354 

182,865 

95,184 

606,529 

3. .808,449 

Tennessean  . 

..(S) 

615,800 

97.846 

70,469 

32.227 

182,567 

999,563 

NEW 

ORLEANS,  LA. 

Times  Picayune . 

.(M) 

4,463,422 

1.442.343 

325,757 

221,775 

1,484,740 

8,131,145 

Times  Picavune  &  States(S) 

1,947,437 

226,901 

174,097 

44,607 

634,336 

3.151,102 

Tribune  . 

.(M) 

1,569,950 

673,386 

74,724 

143,497 

1,349,577 

4,226,019 

Item  . 

..(E) 

3,490,335 

928,347 

233,770 

140,376 

1,369,729 

6,376,529 

Item-Tribune  . 

..(S) 

1.874.395 

180,126 

29,940 

26,985 

366.012 

2,552.800 

States  . 

..(E) 

1.818,071 

640,945 

115,708 

140,061 

532,917 

3.502.532 

^States  . 

..(S) 

427,173 

37,423 

9,472 

19,192 

100,415 

628,322 

NEW 

YORK, 

N.  Y. 

Times  . 

.(M) 

4,766,763 

1,974,618 

431,583 

809,026 

1,818,739 

9,877.707 

Times  . 

..(S) 

3,892,602 

1,637,616 

154,885 

106,133 

1,624,763 

7,421.58b 

Herald  Tribune . 

.(M) 

3,034,66b 

1,916,236 

312.225 

528,397 

789,957 

6,616,209 

Herald  Tribune . 

..(S) 

2,435,121 

1,285,716 

142.203 

41,407 

681.945 

4,586.873 

American  . 

.(.M) 

2.031,077 

991,620 

100,216 

163,171 

3,036.360 

6,426,347 

•American  . 

..(S) 

1,832,290 

1,121.008 

244,058 

27,396 

1,083.553 

4.308.730 

News  . 

.(M) 

7,905,544 

1,570,534 

245,492 

150,399 

19,563 

9.896,206 

News  . 

..(S) 

3,566,481 

368,747 

62,281 

20,225 

764 

4.018.49o 

Mirror  . 

.(M) 

975,594 

660,299 

11,917 

46,868 

206.051 

1.918.685 

Mirror . 

..(S) 

247,896 

156,498 

6,116 

1,102 

56,683 

468,295 

Journal  . 

..(E) 

5,558,791 

2,000,380 

331,772 

201,487 

21,810 

8,147,719 

Post  . 

..(E) 

1.307,568 

673,203 

96,447 

262,319 

78,178 

2,526,301 

Sun  . 

..(E) 

8,632,394 

2,422,041 

313,064 

351,842 

225.654 

11.978,003 

World-Telegram  . 

..(E) 

6,875,660 

2,193,179 

252,853 

262,867 

1,718,134 

11,323.761 

•Bronx  Home  News  . 

..(E) 

1,654,728 

379,510 

68.260 

66,955 

475,017 

2,509,255 

•Bronx  Home  News  . 

..(S) 

813.552 

49,933 

43,644 

26,173 

285.055 

1.148.540 

•Bronx  Home  News 

figures  furnished  directly  bv 

publisher. 

BROOKLYN, 

N.  Y. 

Eagle  . 

..(E) 

5.288,886 

1,652,132 

503,910 

246,646 

2.785,499 

11,183,78b 

Eagle  . 

..(S) 

1,362,596 

302,684 

169,651 

25,318 

739,408 

2.599,705 

Times  I'nion . 

..(E) 

841,529 

844,673 

128.085 

105,093 

681,769 

3,985,460 

Times  Union . 

..(S) 

170,694 

52,885 

51,398 

8,017 

198,216 

481,377 

NIAGARA  FALLS.  N.  Y. 

Gazette  . 

..(E) 

3,604,710 

697,974 

326,214 

96,565 

300,676 

5,340,570 

OAKLAND.  CAUF. 

Post-Enquirer . 

..(E) 

3,083,353 

801,928 

322,910 

103,558 

848,674 

5,692,977 

Tribune . 

..(E) 

3,669,653 

1,427,038 

359,757 

98,055 

2,077,015 

7,749.637 

Tribune . 

..(S) 

301,482 

138,621 

163,951 

7,558 

676,705 

1,296,360 

OKLAHOMA  CITY.  OKLA 

Oklahoman  . 

.(M) 

2,265,338 

1,089,452 

329,115 

51,882 

698,285 

4,440,734 

Oklahoman  . 

..(S) 

977,735 

210,052 

156,790 

18,856 

321,162 

1,684.989 

T  imes  . 

..(E) 

3,583,358 

1,134,628 

341,840 

61,761 

694,405 

5.823,430 

Oklahoma  News . 

..(E) 

1,316,370 

553,098 

105,017 

43,049 

438,810 

2,550,553 

Oklahoma  News . 

..(S) 

360,397 

41,811 

22,773 

12,978 

231,427 

673,710 

OMAHA. 

NEB. 

tBee-News  . 

..(E) 

3.207,447 

739,451 

256,226 

27,353 

566,753 

4.816.547 

•Bee- News  . 

..(S) 

781,738 

755,847 

172.135 

12,792 

244,900 

1,967,448 

World-Herald  . 

..(E) 

4,381,190 

1,258,092 

476,760 

49,927 

1,043,220 

7,354,743 

World-Herald  . 

..(S) 

988,911 

255,295 

156,751 

20,677 

605,361 

2,027,015 

PEORIA.  ILL. 

Journal  . 

..(E) 

3,987,435 

875,910 

317,061 

71,918 

713,181 

6,104,460 

Transcript  . 

..(M) 

2,564,308 

866,348 

316,312 

74,598 

696,947 

4.581,433 

Journal-Transcript  ... 

..(S) 

859,476 

140,738 

91,974 

17,470 

204,909 

1,315,499 

.Star  . 

..(E) 

3,976,034 

1,026,940 

328,037 

59,203 

690,789 

1,292,525 

Star  . 

..(S) 

860,110 

116,658 

101,618 

18,114 

194,915 

1,292,525 

PHILADELPHIA.  PA. 

Bulletin  . 

..(E) 

4,775.763 

2,531,551 

556,727 

165,317 

1,644,566 

9,693,157 

Inquirer  . 

..(M) 

3,159.161 

1,161,697 

328,662 

134,386 

1,487,238 

6,400.048 

Inquirer  . 

..(S) 

2,889,347 

535,508 

211,272 

4,059 

939,238 

4,580.276 

News  . 

..(E) 

3,948,508 

772,293 

74,923 

16,864 

42,868 

5,692,449 

Public  Ledger . 

..(E) 

8,257,715 

1,803,740 

378,838 

218,696 

994,408 

11,669,585 

Public  Ledger . 

..(M) 

2,183.074 

965,813 

150,950 

244,339 

441,150 

4,732,178 

Public  Ledger . 

..(S) 

1,247,524 

423,895 

152,504 

4,196 

235,720 

2,063,912 

Record  . 

..(M) 

3,320,724 

1,153,865 

288.546 

114.354 

1,154,702 

6,389,809 

Record  . 

..(S) 

2,228,173 

310,547 

100,113 

3,763 

516,179 

3,159,243 

PHOENIX. 

ARIZ. 

Arizona  Republic . 

..(M) 

2,600,361 

850,300 

347,319 

29,995 

649,876 

4,496,10; 

.^rizona  Republic . 

..(S) 

407,072 

99,856 

140,173 

25,425 

266.135 

940.807 

Gazette  . 

..(E) 

2,877.540 

940,111 

483,631 

55,110 

664,174 

5,034,977 

PITTSBURGH,  PA. 

Post-Gazette  . 

.  (M) 

3,423,612 

919,501 

249,724 

177,666 

522,529 

5,759,084 

Press  . 

..(E) 

8,986,082 

1,668,121 

532,950 

121,998 

1,104,968 

12,795,495 

Press  . 

..(S) 

1,093,160 

339,088 

168,221 

30,377 

794,740 

2,427,096 

Sun-Telegraph  . 

..(E) 

7.401,386 

1,177,941 

348,395 

111,499 

544,996 

9,992,186 

*Sun-Telegraph  . 

..(S) 

1,119,492 

809,866 

248,580 

25,385 

441,318 

2,646,769 

’American  Weekly  Linage  included  in  above  Sunday  figures. 

tNashville  Tennessean,  morning  and  evening,  sold  in  combination  only.  Linage  of  one 
edition  (morning)  only  is  given. 

tOmaha  Bee-Xews,  morning  and  evening,  sold  in  combination  only.  Linage  of  one  edition 
(evening)  is  given. 

TOmaha  World-Herald,  morning  and  evening,  sold  in  combination  only.  Linage  of  one 
edition  (evening)  only  is  given. 

^States,  Sunday,  merged  with  the  Times-Picayune,  Sunday,  effective  July  22,  1933.  Linage 
is  shown  to  that  date. 

:  (Continued  on  page  26) 


Effective  Advertising 


Canada’s  Wealthiest  Market 


Advertisers  using  the  Montreal  Daily  Star 
employ  the  most  effective  means  of  conveying 
their  offerings  info  the  homes  of  the  ENGLISH- 
SPEAKING  families  in  Montreal.  This 
English-speaking,  English-reading  community 
in  a  bi-lingual  city  forms  the  wealthiest  large 
market  in  Canada.  It  consists  of  approxi¬ 
mately  100,000  well-to-do  families  (repre¬ 
senting  half-a-million  consumers),  99%  of 
whom  are  regular  readers  of  the  Star. 

No  other  metropolitan  medium  on  this 
continent  covers  its  own  particular  market  as 
thoroughly  as  the  Star  covers  English-speaking 
Montreal.  Hence  it  is  not  surprising  that  the 
Montreal  Star  led  ALL  Canadian  newspapers 
and  was  THIRD  in  North  America  in  volume 
of  General  advertising  carried  during  1933 
(Media  Records). 


Advertisers  or  Agencies  interested  in 
the  rich  Montreal  Market  may  obtain, 
if  they  have  not  yet  received,  a  copy 
of  a  recent  Montreal  Market  Survey 
by  writing  to  the  Advertising  Manager 
of  the  Montreal  Star. 


The  Montreal  Daily  Star 

**Canada*8  Greatest  Newspaper” 

Montreal  Canada 


Dan.  A.Canoll 
110  East  42n(l  SL 
New  York,  N.  Y. 


John  L  Lutz 
180  N,  Michigan  Ave. 
Chicago,  DL 


Branch  Office 
390  Bay  SL 
Toronto,  Ont. 


Branch  Office 
42  PaO  MaD 
London,  Eng. 
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From  the  Newsprint  Manufacturers 
To  the  Newspaper  Publishers 


The  distressed  condition  of  the  newsprint  in¬ 
dustry  has  been  a  matter  of  comment  for  some 
years.  Getting  away  from  general  statements 
of  this  nature,  specific,  supporting  evidence  of 
these  conditions  was  contained  in  the  booklets 
which  we  have  mailed  to  you. 

You  have  had  experience  with  chaotic  condi¬ 
tions  in  your  newsprint  supply  in  times  past. 
You  also  know  that  no  ultimate  good  comes  to 
the  users  of  any  product  which  for  a  consider¬ 
able  period  of  time  is  produced  at  a  disastrous 
loss  to  its  makers. 

Newsprint  paper  is  being  delivered  today  at  a 
direct  loss  to  its  producers,  which  means  that 
assets  are  being  dissipated.  We  invite  each 
publisher  to  answer  to  himself  this  question: 
“DO  I  WANT  THE  NEWSPRINT  INDUSTRY  TO  CON¬ 
TINUE  TO  OPERATE  AT  A  LOSS?” 


Association  of  Newsprint  Manufacturers  of  the  United  States 

122  E.  42nd  St.,  New  York  City 


Edgar  Rickard,  Chairman 
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1 _ 

Retail 

General  Automotive  Financial 

Total  .\d 

and  N(*%VHpaper<« 

Dlsiila.v 

nUpla.v 

niftpla.v 

OiHpla.v 

CluNMlAed 

vertlslng 

PORTLAND, 

.  ORE. 

1.028.284 

4.094.565 

Oreftotiian  . . 

..(M) 

1.733.409 

927.957 

287.537 

101.813 

Oregonian  . 

.  ..(S) 

980.251 

263.334 

214.239 

15,312 

672,818 

2.148.225 

Journal  . 

..(E) 

3.250.493 

1.352.084 

335.234 

69,407 

776.261 

5.791.245 

Journal  . 

..(S) 

295.205 

83.318 

79,630 

11.819 

3.32.972 

809,577 

News-Telegram  . 

..(E) 

2.413.971 

651,931 

161,907 

50.296 

598.383 

3.878.660 

PROVIDENCE,  R.  I. 

10,812,176 

Bulletin  . 

..(E) 

6.907.392 

1.583.298 

651.445 

256.127 

1.364.498 

Journal  . 

.(M) 

1.030.521 

638.489 

287.594 

164.405 

1.. 393.697 

3,835,577 

Journal  . 

..(S) 

1.132.937 

223.546 

201.650 

21.802 

358.025 

1.938.471 

News-Tribune  . . 

..(E) 

1.680,811 

640.437 

229.684 

99.812 

90,517 

3.199.596 

READING. 

PA. 

6.855.938 

Eagle  . 

..(E) 

4.313.675 

1.137,719 

488.361 

91.747 

598.582 

Eagle  . 

.  .(S) 

165.611 

42,522 

35,397 

848 

107.690 

352,471 

Times  . 

.(M) 

2,749,877 

638,202 

334.654 

57,275 

692.450 

4,670,814 

RICHMOND, 

,  VA. 

XewsI.eader  . 

,.(E) 

4.891.772 

1,407.644 

549.991 

189.711 

1.2.37.282 

8.347.137 

Times-Dispatch  . 

(M) 

2.652.812 

808.105 

256.074 

135.715 

1,106.984 

5.052,275 

Times-Dispatch  . 

..(S) 

1,436,930 

233,193 

115.191 

54.193 

362.690 

2.204.209 

ROCHESTER, 

N.  Y. 

Democrat  &  Chronicle. 

.(M) 

3.399.335 

1,123,512 

335,604 

182,907 

1.759,359 

6,843,703 

Democrat  &  Chroi  icie. 

.  (.S) 

1.161.505 

224,050 

172,678 

90,198 

833.613 

2,482.251 

Journal  . 

,.(E) 

3,347.360 

906,727 

354,193 

199,348 

632,161 

5,924.150 

•American  . 

..(S) 

874.362 

787.378 

200,876 

48,782 

221.773 

2.133,543 

Times-Union  . 

..(E) 

5,790.693 

1,295,761 

585,605 

247,653 

239,779 

8,180,232 

SALT  LAKE  CITY,  UTAH 

Tribune  . 

.(M) 

3.196.189 

1,090,023 

353.841 

160,729 

834,602 

5,842.987 

Tribune  . 

.  (S) 

1.007,153 

158,380 

113,062 

37,001 

319,162 

1.642,273 

Deseret  Ne»s  . 

..(E) 

2.092.462 

517,562 

220.409 

120,022 

459,504 

3.442,227 

Telegram  . 

.(E) 

1,808.982 

1,090,703 

355,320 

133,113 

837,348 

4,249,185 

SAN  ANTONIO, 

TEXAS 

Express  . 

.(M) 

685,555 

758,788 

159,091 

180,167 

822,965 

2,621.341 

Express  . 

.  (S) 

914.783 

106,306 

107,161 

34,787 

404.186 

1,577.373 

News  . 

.(E) 

3.086,989 

835,031 

245.722 

56,174 

838.190 

5,109,578 

Light  . 

.(E) 

2,893.889 

1,129,750 

329,667 

70,873 

756,162 

5,211.227 

•Light  . 

..(S) 

955.931 

813,320 

213,810 

24,059 

375,825 

2,393.096 

SAN 

DIEGO, 

CAUF. 

Union  . 

.<M) 

2.044,778 

1,173,850 

366.719 

116,693 

1,269,249 

5,083,107 

Union  . 

.  (S) 

1,526,055 

183,338 

266,100 

37,702 

387,372 

2,411.308 

Sun  . 

.(E) 

3,161.588 

671,630 

314,192 

95,675 

648,229 

5.010.111 

Tribune  . 

.(E) 

4,212.402 

1,281,637 

566,878 

143,262 

1,275,831 

8,604.149 

SAN  FRANCISCO.  CAUF. 

Chronicle  . 

.(M) 

2,273,298 

1.065,760 

298,903 

232,429 

1,735,675 

6.100,802 

Chronicle  . 

.  (S) 

818,169 

243,913 

187,390 

10,197 

611,153 

1,903,452 

Examiner  . 

.(M) 

2,398,653 

1,242,663 

332.382 

181,832 

2,147,741 

6,316,994 

*£xaminer  . 

.  (S) 

1.738,592 

885,628 

336,593 

20,759 

900,799 

3.884,158 

Call- Bulletin  . 

..(E) 

3.052.830 

1,718,615 

415,463 

137,706 

815,728 

6.144,541 

News  . 

.(E) 

3,595,598 

1,038,792 

265,970 

128,945 

996.866 

6.107,727 

SEATTLE,  WASH. 

Post-intelligencer . 

.(.\I) 

1,123,732 

825,741 

278,622 

111,233 

1,535,784 

3,881,927 

•post-intelligencer  ... 

..(S) 

681,500 

828,880 

279,478 

25,982 

413,463 

2,229.549 

Star  . 

..(E) 

2,281,069 

775,591 

182,380 

53,570 

680,201 

3,991,315 

Times  . 

.(E) 

4,508.088 

1,389,076 

441,411 

95.650 

1,543,001 

7,983,055 

Times  . 

.(E) 

888.558 

182,377 

146,381 

11.796 

632,437 

1,861,621 

SIOUX  CITY. 

IOWA 

Journal  . ( Daily) 

1,966,332 

741,174 

249,84(1 

9,795 

369,790 

3,348,033 

Journal  . , . . 

..(S) 

513,273 

75,993 

41,904 

5,352 

178,339 

815,396 

Tribune  . 

..(E) 

1,925,039 

728,991 

212,320 

17,135 

952,320 

3.888.639 

SOUTH  BEND.  IND. 

News-Times  . 

.(E) 

2,707,261 

621,959 

340,677 

59,992 

498,496 

4,285,509 

News-Times  . 

..(S) 

604.299 

46,331 

89,058 

21,843 

122,554 

884,108 

Tribune  . 

.(E) 

3,373,521 

981,275 

450,119 

68,801 

473,536 

5,406,648 

Tribune  . 

..(S) 

336,147 

48,062 

76,328 

23,083 

120,345 

603.983 

SPOKANE,  WASH. 


Spokesman  Review . . 

...(M) 

852,591 

803,4’70 

206.228 

47,771 

614,737 

2,531,984 

Spokesman  Review.. 

...  (S) 

543,275 

190,864 

170,105 

104,577 

223,970 

1,233,139 

Chronicle  . 

....(E) 

2,997,864 

903,151 

360,296 

80,776 

580,010 

4,964,418 

Press  . 

....(E) 

999,571 

528,320 

117.391 

39,921 

231.342 

1,941,772 

ST. 

LOUIS. 

MO. 

Globe-Democrat  . . . . 

,  ...(.M) 

3,311,713 

1,297,754 

476,121 

161,903 

834,323 

6,104,472 

Globe-Democrat 

....(S) 

740,244 

326,974 

132,587 

13,056 

672,282 

1,886,271 

Post-Dispatch  . 

....(E) 

5,859,833 

1,684,703 

463,567 

71,207 

1,658,973 

9,751,330 

Post-Dispatcb  . 

....(S) 

1,370,811 

280,488 

180,927 

11,627 

1,760,752 

3,605,260 

Star- limes  . 

....(E) 

3,801,451 

1,227,889 

241,340 

53,048 

1,043,224 

6,389,601 

SYRACUSE. 

N.  Y. 

Herald  . 

....(E) 

3,947,089 

1,016,647 

355,548 

68,812 

794,144 

6,961,213 

H  erald  . 

....(S) 

500,662 

114,993 

116,676 

47,860 

238,487 

1,032,995 

Journal  . 

....(E) 

4,025,732 

1,063,436 

369,288 

89,039 

694,300 

6,563,661 

•American  . 

....(S) 

327,483 

739,384 

177,362 

36,818 

188,391 

1,469,524 

Post-Standard  _ 

....(M) 

2,454,079 

605,076 

285,996  ‘ 

109,026 

754,828 

4,509,134 

Post-Standard  . 

....(S) 

254,443 

129,736 

60,153 

53,995 

172,290 

677,983 

TACOMA.  WASH. 

Ledger  . 

,...(M) 

511,360 

531.229 

146,569 

70,434 

768,321 

2,041,087 

Ledger  . 

....(S) 

471,350 

104,541 

173,232 

10,772 

344,686 

1,105,899 

News-Tribune  ..... 

....(E) 

2,624,582 

776,963 

288,029 

47,646 

772,926 

4,520,073 

Times  . 

....(E) 

1,840,490 

707,410 

274,429 

38,822 

568,287 

3,442,512 

•American  Weekly 

Linage 

included  in 

above  Sunday  figures. 

(Continued  on  page  28) 
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,  The  Post -Dispatch  is 
very  definitely  first 
I  in  St.  Louis 

j  For  many  years  the  Post'Dispatch  has  maintained 
consistent  leadership  in  St.  Louis  in  volume  of 
advertising  and  in  St.  Louis  circulation — ^daily 
or  Sunday. 

During  1933  the  Post'Dispatch  carried  far  more 
advertising  than  either  of  the  other  St.  Louis 
newspapers — and  in  a  number  of  important 
groups  more  than  both  others  combined. 

■k  k  Indicates  a  lead  over  the  second  and 
third  newspapers  in  volume  of  advertis¬ 
ing  during  1933. 

k  Indicates  a  lead  over  the  second  news¬ 
paper  in  volume  of  advertising  during 
1933. 

k  Total  Paid  Advertising 

★  Total  Retail  Advertising 

★  Total  General  Advertising 
k  k  Total  Classified  Advertising 

k  it  Total  Rotogravure  Advertising 

k  k  Auctions 
k  Automotive 

k  it  Automotive  Miscellaneous 
k  it  Garage  and  Service  Stations 
k  New  Passenger  Cars 

★  *  Parts  and  Accessories 

★  Tires  and  Tubes 

★  k  Book  Stores 

★  ★  Candy  Stores 

★  Clothing — Men's  Retail 

★  Clothing — Women's  Retail 

★  Department  Stores 

★  ★  Drug  Stores 

★  Electrical  Refrigerators 

★  ★  Furniture  and  Household 

★  ★  Grocery  Stores 

.  ★  ★  Hardware  Stores 

★  ★  Heating  and  Plumbing 
k  Jewelry  Stores 

★  ★  Music  Stores 

★  ★  Radio 

k  k  Real  Estate 

★  ★  Shoe  Stores 

★  ★  Sporting  Goods 

★  ★  Stationers 

★  Toilet  Requisites  and  Beauty  Shops 

For  a  more  detailed  account  of  newspaper  advertising 
and  circulation  in  St.  Louis,  write  for  free  copy  of 

'^Information  About  St.  Louis** 
and 

**The  Sixty  Biggest** 

ST. LOUIS  POST-DISPATCH 

New  York  Advertising  Office  Chicago  Advertising  Office 

i  521  Fifth  Avenue  Tribune  Tower 

I  R.  A.  FLETCHER,  Manager  P.  L.  HENRIQUEZ,  Manager 


IN  UNITED  STATES 


IN  TOTAL  6.DAY  ADVERTISING  VOLUME  FOR  YEAR  OF  1933 


Auihoritj/" Media  Record 

The 


MEMnEK  OF  THE  IMTED  PRESS 
AUDIT  BUREAU  OF  CIRCULATIONS 
METROPOLITAN  SUNDAY 
NEWSPAPERS  and  of 
MEDIA  RECORDS,  INC. 

CHICAGO  .  SAN  FRANCISCO  .  LOS  ANGELES  .  DALLAS  .  DETROIT  .  PHILADELPHIA  .  ATLANTA 


Pittsburgh  Press 

Scripps* Howard  Newspaper 
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Citirit  and  Nenspapers 


Retail  General  Automotive  Financial 

Display  Display  Display  Display  Classlfled 


Total  Ad- 
vertislns 


UR 

1  Ovi 

M  VORIsP 

*C 

r  1 

Li 

ztTER5 

Times  . 

- (M) 

709,555 

269,854 

23,068 

50,780 

159,508 

1,224,688 

Times  . 

. (S) 

1,362,680 

161,582 

91,850 

52,738 

145,437 

1,814,421 

Blade  . 

. (E) 

4,598,666 

1,273,772 

627,704 

79,609 

875,034 

7,486,324 

News-Bee  . 

. (E) 

2,217,061 

588,806 

208,572 

55,733 

523,420 

3,640,719 

TORONTO.  CANADA 

Globe  . 

- (M) 

1,607,341 

943,779 

260,477 

264,045 

902,939 

4,015,979 

Mail  &  Empire  . . . 

....(M) 

1,798,400 

1,220,583 

359,479 

272,410 

530,984 

4,241,199 

Star  . . 

. (E) 

8,841,605 

2,306,496 

415,861 

153,891 

2,440,924 

14,192,587 

Star  . 

.  (Wkly) 

143,572 

648,923 

169,299 

4,304 

81,277 

1,047,763 

Telegram  . 

. (E) 

8,236,151 

2,116,765 

404,422 

138,547 

3,386,206 

14,320,005 

TRENTON.  N. 

.  J. 

Times  . 

. (E) 

3,856,569 

1,027,988 

449,663 

129,722 

461,902 

6,106,525 

l  imes  Advertiser 

. (S) 

551,124 

30,796 

74,974 

75,790 

120,942 

855,690 

TULSA.  OKLA. 

T  ribune  . 

3,160,415 

746,697 

294,050 

35,648 

1,335,972 

5,713,978 

Tribune  . 

609,614 

97,058 

57,694 

28,413 

313,130 

1,108,602 

World  . 

3,049,977 

988,211 

372,345 

71,779 

887.141 

5.394,668 

World  . 

. (S) 

969,009 

202,065 

91,494 

51,422 

255,166 

1,572,587 

WASHINGTON, 

D.  C. 

Herald  . 

. (M) 

1,426,624 

648,481 

97,607 

87,974 

953,754 

3,502,775 

•Herald  . 

. (S) 

1,358,323 

798,507 

247,361 

28,202 

272,455 

2,705,286 

News  . 

. (E) 

2,617,203 

522,303 

146,659 

42,794 

562,966 

3,908,102 

Times  . 

. (E) 

3,707,492 

1,069,501 

404,620 

59,838 

960,466 

6,276,710 

Post  . 

- (M) 

1,664,858 

584,837 

164,405 

106,961 

1,297,371 

4,027,979 

Post  . 

1,216,127 

89,663 

59,354 

34,048 

445,359 

1,845,040 

Star  . 

. (E) 

10,100,080 

1,863,908 

617,519 

187,380 

2,300,944 

15,479,684 

Star  . 

. (S) 

2,883,488 

330,516 

199,880 

27,665 

992,779 

4,436,681 

WESTCHESTER 

COUNTY 

(N.  Y.) 

GROUP 

Mainaroneck  Times 

...(E) 

1,081,645 

476,896 

100,964 

36,825 

99,081 

1,985,011 

Mt.  Vernon  .\rgus 

....(E) 

4,176,756 

553,510 

376,016 

149,705 

516,786 

5,942,231 

New  Rochelle  Standard 

Star  . 

. (E) 

3,292,628 

545,327 

283,057 

88,829 

448,578 

5,142,822 

Ossining  Citizen  Register(E) 

1,264,278 

469,632 

188,544 

24,509 

180,975 

2,260,159 

Port  Chester  Item 

. (E) 

2,365.138 

502,300 

222,523 

112,285 

389,474 

3,714,171 

Tarrytown  News 

. (E) 

1.713,317 

582,263 

294,409 

124,797 

149,907 

3,050,642 

Vonkers  Herald  States- 

man  . 

. (E) 

2,675,041 

628,128 

266,548 

213,130 

745,341 

4,821,646 

White  Plains  Reporter.  (E) 

3,622,194 

554,856 

469,118 

199,765 

822,593 

5,959,913 

WICHITA.  KAN. 

Beacon  . 

3,064,784 

948,888 

349,302 

26,121 

785,575 

5,177,996 

Beacon  . 

. (S) 

1,114,993 

244,097 

159,250 

55,923 

287,570 

1,862,279 

Eagle  . 

- (M) 

1,351,773 

613,185 

248,317 

21,430 

953,255 

3,216,876 

. 3 . 

....  (E) 

1,817,171 

760,235 

382,739 

32,064 

952,646 

4,051,806 

Eagle  . 

. (S) 

963,558 

188,225 

173,268 

30,937 

282,725 

1,640,450 

WILKES-BARRE 

,  PA. 

Record  . 

....(M) 

6,324,746 

1,164,766 

371,717 

115,664 

974.284 

9,068.262 

Times-Leader  .... 

. (E) 

6,393,020 

1.064,081 

465,649 

102,345 

546,361 

8,652,070 

News  . 

. (E) 

3,739,741 

417,952 

194,814 

119,047 

93,877 

4,698,675 

Independent  . 

. (S) 

1,520,958 

342,199 

69,097 

47,044 

15,145 

2,032,480 

WORCESTER,  MASS. 

Telegram  . 

. (S) 

972,960 

129,588 

109,541 

29,487 

268,712 

1,511,129 

Telegram  . 

- (M) 

2,647,557 

1,066,929 

431,531 

74,332 

647,537 

5,025,417 

Gazette  . 

. (E) 

3,030,049 

1,114,481 

459,385 

93,026 

650,538 

5,463,180 

Post  . 

. (E) 

2.304,4.t4 

620.344 

287,114 

69,593 

267,415 

3,673,653 

YOUNGSTOWN. 

OHIO 

Vindicator  . 

. (E) 

3,184,220 

1,027,613 

363,445 

53,056 

472,293 

5,142,758 

Vindicator  . 

. (S) 

630,769 

117,853 

83,702 

46,776 

133,782 

1,012,965 

Telegram  . 

. (E) 

2,465,497 

758,619 

305,459 

56,565 

356,083 

3.969,751 

IN  the  March  Atlantic  Monthly  Mar¬ 
garet  Dana  writes  “The  Elegy  of 
the  Country  Storekeeper”— or,  more 
accurately,  a  brief  critical  history  of 
small  town  retailing  in  the  last  century 
and  especially  in  the  last  decade.  She 
contrasts  the  short-sighted  greed  of 
many  modern  retailers  with  the  vision 
of  certain  storekeepers  a  century  ago 
who  made  an  effort  to  “put  money  into 
the  pockets  of  potential  customers”  by 
building  the  industry  of  the  commun¬ 
ity. 

Newspaper  files  show  around  the 
late  Ws  a  definite  decrease  in  the 
authority  and  importance  of  the  local 
merchants  in  two  out  of  three  cases 
anyway.  The  third  store,  adapting  it¬ 
self,  had  its  golden  age  in  the  years 
between  1890  and  1910.  Then  came 
changes:  many  in  ownership  and  man¬ 
agement — sons  and  other  untrained  and 
immature  retailers;  in  buying — too 
much  traveling  salesman  and  not 
enough  selection  in  the  market  by  ex¬ 
pert  buyers;  and  in  competition — car¬ 
riage  trade  became  auto  trade  and 

went  away  to  larger  markets.  And 
then  the  grand  chaos  of  prosperity  with 
peak  prices  and  peak  profits.  The 
grand  smash  of  1929  affected  the  small 
town  dealer  gradually — and  largely  be¬ 
cause  the  retailer  was  short  of  vision 
and  long  of  inventory.  What  is  the 
remedy?  “Practice  the  simple  rules  of 
good  merchandising.  And  regain  the 

trust  and  confidence  of  the  commun¬ 

ity.” — R.  W. 

*  «  * 

IS  IT  possible  for  the  space-seller  of 
a  newspaper  to  service  retail  ac¬ 
counts  by  knowing  modern  trends  in 
store  policy  and  store  practice  and  by 
helping  the  retailer  to  utilize  that  know¬ 
ledge?  It  depends,  you  say,  on  the  so¬ 
licitor.  And  it  also  depends  on  his 
knowing  1 

The  main  editorial  and  the  lead  ar¬ 
ticle  in  the  February  issue  of  The  Mer~ 
chandise  Manager  will  help  him  to  know 
the  up-to-the-minute  answer  to  the 
tough  old  question  “What  should  the 
retailer,  and  particularly  the  department 
store,  do  about  nationally  advertised 
items?”  The  editorial,  “Brand-Con¬ 
scious  Customers,”  cites  the  study  of 
Houser  .Associates  for  the  Gimbel 
stores  to  show  the  rapid  growth  of  con¬ 
sumer  and  retailer  preference  for 
liranded  goods — sheets,  towels  and 
blankets,  for  instance — that  were  only 


a  short  time  ago  bought  and  sold  on 
price  rather  than  on  name. 

The  article,  “Profit  Prospects  in 
Branded  Items,”  by  Amos  Parrish, 
comes  right  to  the  point — and  it  is  a 
point  usually  overlooked:  There  can 
be  no  profit — and  hence  no  satisfaction 
to  the  store — if  the  item  is  not  priced 
right. 

If  the  manufacturer  prices  it  so 
that  it  can’t  fit  into  the  store’s  active 
price  range.  Or  if  the  retailer  foregoes 
his  profit  by  using  the  nationally  adver¬ 
tised  and  known  goods  as  a  football  or 
price  leader.  Remove  these  bad  prac¬ 
tices,  says  Mr.  Parrish,  and  see  what 
happens.  He  cites  actual  e.xamples  of 
electrical  appliances,  shirts,  underwear, 
curtains,  mattresses,  men’s  socks,  cor¬ 
sets,  and  other  branded  goods  that 
“lead  their  departments  in  net  profit.” 
Why?  Because  they  are  priced  right 
to  the  store  and  by  the  store.  Because 
they  have  markup  that  is  enough  and 
markdown  that  is  very  low,  infrequent 
or  entirely  absent.  And  because  the 
store’s  promotional  effort  is  actually  on 
these  lines  and  not  on  unknown  items. 
And  Mr.  Parrish  insists  that  the  store’s 
fear  of  selling  goods  that  bear  another 
name  than  the  store’s  is  baseless,  if  the 
store  is  “in  business  for  profit  and 
applause.” — R.  W. 

NEW  LONDON  AGENCY 

Newspaper  Services,  Ltd.,  Will  Handle 

U.  S.  and  British  Features 

A  new  London  newspaper  agency, 
which  will  handle  American  as  well  as 
British  articles  and  newspaper  features, 
and  will  also  act  as  London  representa¬ 
tive  for  foreign  papers,  has  been  formed 
under  the  title  of  London  Newspaper 
Services,  Ltd,,  at  3,  4  &  5  Salisbury 
Square,  Fleet  Street,  London. 

H.  Brent  Grotrian,  K.  C.  is  chair¬ 
man,  and  the  three  other  directors  are 
J.  C,  Akerman,  J.  H.  Parham,  and  Ivor 
Griffiths,  the  last-named  being  manag¬ 
ing  director.  Mr.  Grotrian,  Mr.  Aker¬ 
man  and  Mr.  Parham  are  also  on  the 
boards  of  Provincial  Newspapers,  Ltd., 
and  allied  interests.  Mr.  Griffiths,  who 
was  formerly  deputy  editor  of  the  Lon¬ 
don  Daily  Chronicle  and  of  the  Sunday 
News,  has  acted  during  recent  years  as 
London  editor  to  the  Provincial  News¬ 
papers  Ltd.  chain  of  newspapers,  one  of 
the  most  important  groups  in  Great 
Britain. 


*American  Weekly  Linage  included  in  above  Sunday  figures. 


In  Every7Statc^ 
Wood  Dry  Mats  Win 


HUNTRESS  S.  N.  P.  A.  DIRECTOR 

Elected  to  Succeed  Lute  W.  A.  Dealey 
— Committee  Named 

Frank  G.  Huntress,  publisher,  .S'aii 
Antonio  (Tex.)  Express  and  News,  his 
been  elected  Southern  Newspaper  Pub¬ 
lishers’  .Association  director  for  Texas 
to  fill  the  vacancy  caused  by  the  death 
of  Walter  A.  Dealey,  general  manager 
of  the  Dallas  (Tex.)  News  and  Journal. 

The  election  of  Mr.  Huntress  was 
unanimous  in  a  mail  ballot  of  the  board. 

Membership  of  the  S.N.P.A.  Edi¬ 
torial  Affairs  Committee  has  been  ap¬ 
pointed  by  President  J.  L.  Mapes,  as 
follows : 

(Chairman — J.  N.  Heiskell,  Arkansas 
Gazette,  Little  Rock. 

Alabama — Grover  C.  Hall,  Mont- 
gomerv  Advertiser, 

Arkansas — C.  F.  Byrne,  Fort  Smith 
Southwest  American. 

Florida — R.  W.  Simpson,  Tampa 
Tribune. 

Georgia — Sen.  John  S.  Cohen,  Atlanta 
Journal. 

Kentucky — Tom  Wallace,  Louisville 
Times 


Louisiana — T.  M.  Callahan,  Lafay¬ 
ette  Advertiser. 

Mississippi — Frederick  Sullens,  Jack- 
son  News. 

North  Carolina-^J.  P.  Rawley,  High 
Point  Enterprise. 

Oklahoma — Walter  Harrison,  Okla- 
homa  City  Oklahoman  and  Times. 

South  Carolina — W.  E.  Gonzales, 
Columbia  State. 

Tennessee — George  Morris,  Memphis 
Commercial  Appeal. 

Texas — M.  M.  Harris,  San  Antonio 
Express  &  News. 

Virginia — J,  P.  Fishburn,  Roanoke 
Times  &  World-News. 

West  Virginia — Hugh  I.  Shott,  Blue- 
field  Telegraph  and  Sunset  News. 

INCREASES  PRODUCTION 

The  International  Paper  Company’s 
mill  at  Gatineau,  near  Hull,  Queb^, 
following  instructions  from  its  main 
office  in  New  York,  has  added  an  extra 
one-third  of  a  day  per  week  to  the 
operation  of  the  mill.  From  now  on 
the  mill  will  operate  on  a  5J4  days  per 
week  or  within  two-thirds  of  a  day  of 
normal  operation. 


In  Illinois— 

Where  they  have  the  repu¬ 
tation  for  turning  even  the 
pig's  squeal  into  more  dollars 
than  any  other  state,  the  busi¬ 
ness  of  printing  also  gives  the 
state  high  rank.  We  have  reason 
to  be  proud  that  in  such  a  printing- 
wise  state,  so  many  outstanding 
newspapers  have  selected  Wood  Dry 
Mats  as  their  dependable  allies. 


WOOD 

iUONC  OOBPORATION 

NOOMO  PAUJ.  N.V 
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The  Convincing  Story 
the  Figures  Tell 

The  WASHINGTON  (D.co  STAR  led  the  United  States  and  Canada  in 
advertising  linage  for  1933  by  over  two  million  and  a  half  lines  more  than 
the  2nd  paper.  This  signifies  the  potential  opportunities  of  the  Washington 
Market  and  gives  recognition  of  The  Star’s  supremacy  in  this  market. 

Locally  The  Star  led  all  four  of  the  other  newspapers  in  each  classification. 
These  are  the  figures  as  given  by  Media  Records: 


RETAIL  DISPLAY 


STAR. . . 

. 12,083,554 

2nd  Paper. 

. 3,707,492 

3rd  Paper. 

. 2,880,985 

4th  Paper. 

. 2,784,947 

5th  Paper . 

. 2,617,203 

GENERAL  DISPLAY 

STAR... 

. 2,194,424 

2nd  Paper. 

. 1,446,988 

3rd  Paper. 

. 1,069,501 

4th  Paper . 

.  674,500 

5th  Paper. 

.  522,303 

AUTO  DISPLAY 

STAR. . . 

. 817,399 

2nd  Paper. 

.  404,620 

3rd  Paper. 

.  344,968 

4th  Paper . 

.  223,759 

5th  Paper. 

.  146,659 

FINANCIAL  DISPLAY 


STAR.... 

. 215,045 

2nd  Paper. 

. 141,009 

3rd  Paper. 

4th  Paper. 

.  59,838 

5  th'',  Paper. 

.  42,794 

CLASSIFIED 

STAR.... 

. 3,203,723 

2nd  Paper. 

. . . 1,742,730 

3rd  Paper. 

. 1,226,209 

4th  Paper. 

. 960,466 

5th  Paper. 

.  562,966 

LEGAL 

STAR.... 

. 412,200 

2nd  Paper. 

.  288,773 

3rd  Paper. 

. 210,036 

4th  Paper . 

.  74,793 

5th  Paper . 

. 16,177 

This  decided  expression  of  preference  for  The  Star  is  based  upon  the  volume  and  character  of 
The  Star’s  circulation — Evening  and  Sunday — covering  as  it  does  thoroughly  and  influentially 
the  National  Capital  and  the  25'mile  shopping  radius  into  Maryland  and  Virginia  which  con¬ 
stitute  the  Washington  Market.  One  newspaper  is  all  that  is  needed  to  completely  cover  the 
Washington  Market  and  THE  STAR — Evening  and  Sunday — is  that  paper. 


SueninQ 

WASHINGTON,  D.  C. 


New  York  Office: 

Dan  A.  Carroll 
no  E.  42nd  Street 


Chicago  Office: 

J.  E.  Lutz 

Lake  Michigan  Bldg. 
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FOR  SURE-FIRE 


Two  Holly  woq 


HOT 


•  •  •  From 

HOLLYWOOD 


.Br  CWVNli 


HOLLYWOOD,  Feb.  25. — Hollywood  for  the  past 
week  has  been  positively  pediculous  with  parties.  The  fol¬ 
lowing  social  (if  we  call  them  that)  events  are  just  a 
few  of  the  day  and  night  goings-on,  mostly  caused  by  the 
visit  of  tlje  two  Morgan  gals,  one  of  which  is  now  Lady 
Furness  and  the  other,  by  the  grace  of  fortune,  is  Mrs. 
Reginald  Vanderbilt. 


Charlie  Chaplin  gave  a  big 
soiree  for  them  early  in  Uie  week; 
the  Barney  Glazers  (Sharon 
Lynn)  entertained  With  a  big  tea 
at  which  no  tea  was  served.  Lou- 
ella  Pacsons  gave  them  a  cocktail 
party  that  was  the  biggest  thiiig 
since  “The  Miracle.”  And  the  twin 
Bisters  themselves  gave  out  with  the 
parties  yesterday.  They  hired  the 
Colony  Club  for  the  afternoon  and 
then  dined  a  lot  of  people  at  the 
Russian  Eagle.  They  left  town  to¬ 
day —  but  they  did  all  right  —  in 
Hollywood. 

Added  to  these  soirees  was  a  huge 
affair  given  by  Laddie*  Sanford 
and  Mary  Duncan.  In  spite  of  the 
absenceof  “visiting  royalty,”  there 
are  two  big  parties  scheduled  for 
tonight.  One  from  the- Irving  Thal- 
bergs  (Nonna  Shearer),  and  the 
other  to  be  given  by  the  Freddy 
Frelinghuysens,  visiting  New  York 
socialites.  But  the  party  the 
Darryl  Zanucks  threw  last  night 
will  be  a  hard  one  to  beat.  They, 
too,  hired  the  Colony  Club,  which 
is  now  closed  to  "everything  but” 

Erivate  parties,  and  soireed  in 
ono'  of  the  polo-playing  Aden 
Roark,  the  Lyn  Howards,  and 
other  famous  mallet  wielders.  Con¬ 
nie  Bennett  (with  Gilbert  Roland), 
and  Mrs.  David  Selznick  were  the 
most  stunningly  gowned  women 
present.  Loretta  Young  with 
Spencer  Tracy,  Virginia  Bruce  Gil¬ 
bert  with  Count  Carpegna,  the  Sid¬ 
ney  Lanfields,  the  Bob  Leonards, 
the  Raoul  Walshes,  Bebe  .Daniels 
and  Ben  Lyon,  Countess  di  Frasso, 
Lucien  Hubbard  and  many  more 
gambled  and  gamboled. 

We  had  to  faugh  when  Virginia 
Bruce,  while  the  money-changing 
was  at  its  height,  was  frantically 
searching  for  someone  t%  give  her 
change  of  a  dollar  so  she  could 
play  the  slot  machines. 


the  wind-swept  canyons  of  New 
York  made  even  her  own  family 
fireside  seem  good*  or  maybe  no 
stage  jobs  were  for^coming.  Any* 
way — she's  back  in  town. 


Sentimentalists  would  have  s^ou 
Relieve  that  the  reason  Norma 
jlmadge  rushed  back  from  Loo:. 


Random  Shots :  Thelma  Todd  and 
Pat  de  Cicco  moved  out  of  their 
house  at  the  same  time — in  differ¬ 
ent  directions,  'nreir  baggage  on 
the  sidewalk  waa  a  pretty  sight. . . 
Walter  Winehell  and  Ben  Bemic 
may  do  a  tour  together  whe^i  Ber- 
nie  and  his  band  come  to  Holly¬ 
wood  for  “The  Great  Magoo”  at 
Paramount. . . .  Claudette  Colbert, 
fully  recovered  from  her  secret 
sinus  operation . . .  Margaret  Lind¬ 
say  in  the  hospital  to  foss  aWay  her 
appendix. '.  .As  predicted  here 
weeks  ^o,  the  Georgie  Raft-Vir- 
ginia  Pine  pash  is  now  tareefic!. . . 
The  Geo^e  Brent-Wamer  studio 
wrangle  is  now  being  aired  in 
court — Brent  claims  they  owe  him 
$1,425.  He  hasn’t  been  paid  any¬ 
thing  since  he  walked  out  of  his 
role  in  “Mandalay.”  His  salary  is 
$450  per  week... Grace  Mdore’s 
husband,  Valentine  Parera,  is  be¬ 
ing  groomed  for  stardom  at  Fox 
.Gloria  Swanson  will  tour  in  a 
nlusical  act  before  starting  “Three 
Weeks”  at  MGM..-.“Have  You 
Ever  Seen  a  ScreaAi  Walking?”-— 
Edna  Reed  is  now  the  uninten¬ 
tional  comedy  sensation  of  Holly¬ 
wood.  .  .Jimmy  Gleason  has  a  new 
contract  with  Fox . . .  Erin  O’Brien- 
Moore,  who  scored.  ^  “Street 
Scene”  on  the  stage,  is  JolHhunting 
in  Hollywood  and  so  broke,  we 
hear,  that  she  is  down  to  a  budget 
of  the  thirty-five  cents  a  day  for 
food. .  .Prophecy:  That.  Franchot 
Tone  will  be  a  star  within  a  year — 
the  lad^as  pahlenty. .  ^Sari  Ma- 
ritza  and  Vivian  Gaye  were  rob¬ 
bed  of  their  fur  coats  and  other 
doodads  while  they  were  at  the 
movies  last  night. 


( 


Both  Released:!) 


HOT  from 
HOLLYWOOD 


A  daily  column  of  spot  news,  inside  dope  and 
intimate  personality  stuff  telegraphed  every  night 
over  leased  wire  by  GWYNN,  from  the  world’s 
film  capital.  GWYNN  knows  her  people,  her 
studios,  and  how  to  write.  Her  column  is  the 
last  word  in  last-minute  reporting  upon  pictures 
and  those  who  make  them.  She  is  an  intimate  of 
the  stars  and  has  been  for  years.  Because  she 
knew,  and  knew'  so  well,  so  many  of  the  screen 
celebrities,  one  of  the  great  New  York  dailies 
urged  her  to  prepare  a  column  of  the  news  which 
she  alone  seemed  to  know'.  This  was  only  nine 
months  ago — but  so  instantly  successful  was 
HOT  from  HOLLYW(X)D  that  it  came  to  be 
used  in  more  than  seventy  newspapers.  GWYNN 
knows  all  there  is  to  know',  but  writes  only  what 
she  knows  to  be  true.  Her  news  is  usually  ex¬ 
clusive,  always  accurate.  For  all  your  readers 
who  want  the  inside  news,  the  latest  news,  the 
most  reliable  news  and  all  the  news,  HOT  from 
HOLLYWOOD  will  become  a  daily  habit. 


0 


Never  before  in  the  history  of  the  screen  have  its  sta 
today.  Millions,  in  all  parts  of  the  country,  pounce  ui 
tion  concerning  their  idols  of  the  shadow  plays.  The 
Only  last  week  New  York  newspapers  were  reporting  t 
appearance  of  a  star — “5,000  Women  Trample  on^ps 
paper  can  afford  to  ignore  this  interest.  Here  is  yoi 
two  features,  to  capture  that  interest  for  your  paper. 


Wire  Your  Order  NO  W 


UNITED  FEATUl 

MONTE  BOURJAtLY, 

220  East  42nd  Stn 


e  its  stars  been  as  popular  as  they  are 
)unce  upon  the  least  scrap  of  informa- 
'S.  They  are  the  biggest  kind  of  news, 
wrting  the  riot  caused  by  the  personal 
[)N  ^ps  TO  See  Clark  Gable.”  No  news- 
e  is  your  opportunity,  given  by  these 
r  paper. 

^o  -  -  - 


LfRE  SYNDICATE 

JAfLy,  General  Manager 

Street,  New  York 


KATHARINE  HEPBURN  te  **ROADS  OF  ROMANCE**  N«.  3 


Bf  Htfry  Lm  •md  Wfaittlil  BUm 


CIRCULATION 

d  Smash  Hits 


d'March  12 

ROADS  of 
ROMANCE 


The  authentic  and  exciting  life-stories  of 
the  motion  picture  stars  in  picture  strip 
form.  Prepared  by  HARRY  LEE  and 
WINFIELD  MEGGS,  who  know  their 
Hollywood  from  Los  Angeles  to  Santa 
.Monica,  and  their  Broadway  from  both 
sides.  They’ve  taken  the  striking  episodes 
in  the  careers  of  the  great  of  the  screen, 
and  made  them  even  more  striking  in 
their  vivid  pictures  and  sparkling  text. 
For  the  countless  film  fans  who  hereto¬ 
fore  have  been  only  able  to  read  about 
their  favorites,  ROADS  of  ROMANCE 
permits  them  also  to  see  these  celebrities 
in  their  colorful  struggle  for  pre-eminence. 
Two  weeks  of  daily  strips — twelve  to  a 
^roup — are  given  to  each  star.  A  feature 
that  means  a  new  promotion  every  fort¬ 
night,  new  appeal,  new'  fan  followers  of 
each  star,  new  readers.  A  feature  as 
strong  as  the  lure  of  the  movies  them¬ 
selves. 


MARIE  DRESSLER  «  "ROADS  OF  ROMANCE"  No.  I 


Bj  Haitt  Lm  •md  WiaftaM  Magg* 


MARIE  DRESSLER  in  BROADS  OF  ROMANCE”  No.  9 


By  Horry  Loo  oad  WiaSoM  Moggo 


*  ^  A  1 


KATHARINE  HEPBURN  «  "ROADS  OF  ROMANCE”  tia.  1 


B,  H«tt  U,  aad  WMM  I 
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MORE  ABOUT  CODES 

GtX.  JOHNSON’S  12-point  program  for  the 
sitiffcning  of  NRA  ribs  and  restimulating  re¬ 
spect  for  the  blue  eagle  is  certain  to  result 
in  new  complications  for  newspapers,  as  local  in¬ 
stitutions.  Up  to  now,  not  many  newspapers  have 
had  to  face  the  question  of  what  to  do  when  a  local 
merchant  loses  his  blue  eagle  for  alleged  violation 
of  his  industrial  code.  Some  blue  eagles  have 
been  taken  away  on  grounds  that  did  not  stand  up 
under  investigation,  and  they  have  been  later 
restored. 

Other  insignia  have  been  withdrawn  by  the  govern¬ 
ment  for  alleged  offenses  which  newspapermen  know 
to  be  common  practice,  with  the  victim  no  more 
guilty  than  his  competitors  but  unfortunate  in  hav¬ 
ing  some  one  to  tell  on  him.  It  is  no  secret  that 
the  absence  of  enforcement  machinery  has  made 
the  NRA  bird  whatever  his  keepers  want  to  make 
of  him,  and  so  strong  has  been  the  public  aversion 
to  boycotts  that  enforcement  has  been  dealt  spar¬ 
ingly  and  probably  with  some  injustice. 

It  was  pointed  out  in  these  columns  last  Sum¬ 
mer  that  NR.\  enforcement  procedure  was  much 
too  haphazard  for  exercise  of  life  and  death  powers 
over  business.  Opportunities  for  competitive  use 
of  the  NR.A  weapon  to  cripple  a  rival  or  avenge 
past  scores  were  too  easily  used  in  the  hastily  or¬ 
ganized  machinery.  Newspapers  publishing  a  ver¬ 
dict  of  condemnation  from  a  local  NRA  tribunal, 
even  if  supported  by  a  Washington  decision,  assumed 
the  risks  of  damage  suits  if  trial  before  proper 
courts  demonstrated  the  NRA  board  to  be  wrong. 
.\nd  they  assumed  the  moral  responsibility  for 
aiding  in  the  destruction  of  a  business,  possibly  be- 
>  ond  the  realm  of  monetary  damage. 

If  the  .Administrator  is  again  talking  in  terms  of 
moral  suasion,  unbacked  by  statute,  he  is  putting 
it  directly  to  the  newspapers  to  organize  local  senti¬ 
ment  against  NR.A  violators,  with  the  boycott  as 
the  only  effective  weapon.  For  obvious  and  oft- 
.'tated  reasons,  that  dose  will  not  be  swallowed. 

The  code  idea  will  soon  require  decision  as  to  its 
proper  scope  and  enforcement  technique.  Originally 
enacted  as  a  temporary  measure,  it  is  probably 
headed  for  a  permanent  place  in  our  business 
philosophy.  The  sooner  its  sphere  is  defined,  the 
sooner  it  will  be  fully  effective  in  controlling  com¬ 
mercial  chicanery.  It  isn’t  now,  and  cannot  be  until 
it  has  behind  it  a  convinced  press  and  public  opinion. 

On  what  is  done  to  protect  the  public  against 
censorship  in  the  proposed  new  government  con^ 
trol  os'er  radio,  telephone  and  telegraph,  depends 
the  support  that  measure  ivill  receive  from  the 
press. 

UNAGE  RECORDS 

LIN.AGE  records  for  the  year  1933,  from  a 
business  standpoint  the  lowest  revenue  point  in 
modern  publishing  history,  are  the  most 
voluminous  ever  published  in  these  columns.  More 
newspapers  are  represented  than  during  the  height 
of  the  boom  and  the  total  number  on  other  pages 
in  this  issue  is  well  in  excess  of  1,400.  Whether 
this  betokens  a  confidence  in  the  future  that  has 
been  lacking  in  recent  years,  or  that  bad  times  have 
made  newspapers  conscious  of  the  necessity  of  busi¬ 
ness  records,  it  is  well  for  the  industry. 

With  volume  at  its  low  point,  newspaper  promo¬ 
tion  copy  contains  appreciably  less  of  the  old  “First 
in  This,  That,  and  Everything”  idea  that  used  to 
be  dominant.  Linage  records  are  being  used  by  an 
increasing  number  as  a  guide  to  business  that  news¬ 
papers  should  carry  if  their  community  is  to  do 
its  normal  volume  of  trade.  They  are  a  key  to 
the  activity  of  various  trades  in  cities  which  do 
not  compete  with  each  other  except  in  the  most 
general  sense  of  the  term — that  of  competition  for 
the  consumer’s  spendable  dollar. 

Distortion  of  statistics  to  prove  a  volatile  suprem¬ 
acy  is  regarded  by  many,  as  it  should  be,  as  un¬ 
ethical  and  damaging  not  only  to  the  reputation 
of  those  who  practice  it,  but  to  all  statistical 
comparisons. 

There  is  still  time  to  nominate  worthy  candi¬ 
dates  for  Pulitzer  prises;  we  hear  that  the 
entrees  this  year  total  only  400,  compared  with 
last  year's  600. 


Covet  earnestly  the  best  gifts. — I.  Corinthians, 
XII,  31. 

TRUTH  THROUGH  HCTION 

PUBLICATION  of  Prof.  Erskine’s  new  novel 
of  collegiate  life  has  been  undertaken  by  the 
the  New  York  Herald  Tribune  Sunday  Mag¬ 
azine,  not  primarily  for  its  entertainment 
or  circulation  values,  but  as  a  contribution  to 
the  day’s  thought  on  a  highly  important 
question. 

The  problem  of  the  boys  and  girls  now  reach¬ 
ing  maturity  in  a  world  which  seemingly  has  no 
place  for  them  is  one  that  lends  itself  sparsely 
to  news  treatment.  The  arrest  of  a  youthful 
gunman  gives  the  intelligent  reader  a  flash  as 
does  the  spectacle  of  a  group  of  high  school 
graduates  loafing  on  a  street  corner;  neither 
suggests  the  range  of  the  problem  nor  a  method 
of  attacking  it.  In  the  large,  it  does  not  get 
into  the  news,  and  sociological  treatises  expound¬ 
ing  it  are  not  read  by  the  majority.  Fiction 
written  by  a  stylist  who  is  also  a  journalist 
and  a  humanitarian  has  many  times  in  the  past 
three  hundred  years  bent  stiff  necks,  com¬ 
manded  attention  of  the  pleasure-seeker,  and 
changed  the  history  of  nations. 

The  Herald  Tribune  experiment  is  of  extra¬ 
ordinary  interest  to  newspapermen,  for  the 
public  demand  for  interpretative  news  has  been 
whetted  immensely  by  the  bewildering  succes¬ 
sion  of  events  since  the  depression  began.  We 
live  in  a  world  which  changes  momentarily, 
with  many  of  the  most  significant  changes  mov¬ 
ing  from  process  to  fact  before  the  body  politic 
is  aware  of  any  movement.  Sources  of  political 
and  economic  news  are  usually  under  control  of 
interests  which  prefer  not  to  discuss  inter¬ 
mediate  steps  but  to  hand  the  public  a  fait  ac¬ 
compli.  with  an  unspoken  challenge  to  un¬ 
scramble  the  egg  if  you  can.  Reporters  know 
and  relate  many  circumstances  not  subject  to 
immediate  proof  and  their  intelligence  enables 
them  to  make  shrewd  guesses,  but  the  customs 
of  the  craft  and  the  laws  of  the  land  wisely 
prohibit  such  use  of  the  printed  word.  Even 
in  honest,  conscientious  hands,  the  slip  from 
surmise  to  propaganda  is  much  too  subtle  and 
easy. 

Libel  laws  are  always  at  the  hand  of  the  po¬ 
litical  and  economic  bandit,  as  newspapers  and 
magazines  have  learned  in  their  efforts  to  bridge 
the  gap  between  official  records  and  conclusions 
which  any  intelligent  man  would  draw  from  the 
evidence.  Newspapers  know  from  daily  experi¬ 
ence  how  perilous  it  is  to  step  from  the  solid 
fact  into  the  shifty  ground  of  motive,  although 
the  exposition  of  underlying  motives  is  essential 
to  comprehension  of  most  important  facts. 

Possibly  a  skillful  fictioneer  can  put  between 
covers  the  untold  story  of  the  1929  panic;  the 
behind-the-scenes  banking  drama  of  1932;  the 
true  story  of  American  agriculture,  revealing 
without  propaganda  why  farmers  cannot  pros¬ 
per  on  the  richest  land  in  the  world;  tell  us 
how  and  why  Hitler  arose  to  threaten  all  of 
Europe  with  a  new  battle  for  hegemony.  Some 
Charles  Dickens,  Daniel  Defoe  or  Frank  Norris 
may  even  spring  from  obscurity  to  fame  in 
newspaper  columns  with  a  believable  novel 
woven  around  the  mystery  of  money — a  story 
that  craves  to  be  written  intelligently  and  in 
human  terms.  All  of  these  subjects  have  been  “ex¬ 
hausted”  in  the  news,  but  only  a  few  of  us  know 
all  the  answers.  And  even  we  will  buy  books. 

This  fiction  technique,  however,  is  a  weapon 
equally  powerful  in  the  hands  of  the  truth- 
seeker  and  the  trickster.  Its  use,  even  spar¬ 
ingly,  puts  new  and  tremendous  burdens  on 
editorial  shoulders. 


HOW  THE  CLAQUE  CUCKED 

The  radio  advertising  claque  business  ran  a 
cropper  last  week,  amusingly  and  turning 
new  Klieg  lights  on  the  now  familiar  game 
of  showing  an  air  advertiser  mail  sacks  of  grateful 
responses  from  the  adoring  public.  The  following 
incident  is  something  for  newspaper  advertising 
solicitors  to  pin  in  their  derbies. 

Lowell  Thomas,  speaking  on  the  air  in  behalf 
of  Sun  Oil  Co.,  arranged  for  a  novel  means  of 
gaining  audience  response.  He  made  a  deal  with 
the  Western  Union  whereby,  in  exchange  for  his 
act  in  delivering  his  stunt  from  the  telegraph  com¬ 
pany’s  New  York  offices,  which  he  described  as 
the  “Telegraph  Capitol  of  America,”  the  company 
would  accept  messages  addressed  to  Mr.  Thomas  at 
all  stations,  free  of  cost.  Then,  of  course,  the  air 
audience  was  instructed  to  rush  right  out  and  send 
a  free  wire.  In  advance  promotion  material  these 
kind  friends  of  Lowell  Thomas  were  advised  as  to 
what  they  might  appropriately  say  in  their  wires, 
such  as,  “I  have  enjoyed  your  program,”  “I  thank 
you  and  the  Sun  Oil  Co.,”  “Your  Sunoco  News 
broadcast  whets  my  appetite  and  I  enjoy  my  news¬ 
paper  all  the  more,”  “For  a  real  evening’s  pleasure 
I  first  hear  your  news  program  on  the  air  and  then 
fill  my  tank  with  Sunoco,”  and  so  forth  in  terms 
of  happy  approval. 

Well,  of  course,  the  little  promotion  was  highly 
successful,  and  would  have  been  a  new  high  for 
the  Thomas  popularity  barometer,  except  for  a 
misunderstanding  by  some  of  the  faithful  radio 
auditors. 

They  weren’t  told  all,  so  how  could  they  know? 
An  interesting  percentage  of  the  300,000  (broad¬ 
caster's  figure)  telegrams  adressed  to  Lowell 
Thomas  came  to  him  over  Postal  wires,  collect. 

The  radio  broadcasters  and  press  associations 
have  done  a  handsome  thing  in  organising  the 
radio  news  bureau;  it  is  a  tough  spot  for  the 
editor,  but  he  is  James  IV.  Barrett,  able  news¬ 
man  and  firm  character;  the  bureau  deserves 
the  sympathetic  support  of  the  whole  press. 

DICKENS’  UFE  OF  OUR  LORD 

Not  only  will  the  nation  be  refreshed  in 
Christian  spirit  by  the  unfolding  of  Charles 
Dickens’  lovely  child’s  story  of  the  Life  of 
Our  Lord,  told  simply  in  crystal  pure  English,  but 
the  principle  of  syndication  is  conspicuously  vindi¬ 
cated  on  the  50th  anniversary  of  its  founding  by  S.  S. 
McClure.  Over  the  sordid  world,  at  a  time  when 
inspiration  is  sorely  needed,  comes  this  blinding 
flash  of  light  from  an  unsuspected  source,  a  foun¬ 
tain  of  glorious  thought  which,  we  had  believed, 
was  stilled  nearly  65  years  ago.  The  good  man 
Dickens  lives  again  for  the  reading  world,  return¬ 
ing  to  preach  in  a  new  form  his  world-famed  gospel 
of  charity,  truth,  hope  and  love,  essence  of  the 
immense  store  of  literature  which  flowed  from 
his  gifted  hand  until  the  day  of  his  death, 
aged  58. 

The  new  treasure  comes  to  us  in  newspaper 
form,  illustrated  by  the  vibrant  etchings  of  Gustave 
Dore,  through  brilliant  newspaper  enterprise.  The 
descendants  of  Charles  Dickens  have  received  for 
the  manuscript  the  unprecedented  sum  of  $15  per 
word,  a  figure  which  no  single  newspaper  could 
sensibly  negotiate.  Just  a  half  century  ago  S.  S. 
McClure  devised  the  newspaper  syndicate  to  make 
possible  for  groups  of  newspapers  such  lavish 
reader  service.  Our  congratulations  to  United 
Feature  Syndicate.  Lovers  of  literature  and  faith¬ 
ful  followers  of  the  Christian  principle  have  in 
store  a  rare  treat.  With  delight  we  have  read  the 
advance  proofs  of  this  new  version  of  the  Bible 
narrative  and  feel  that  it  will  in  time  take  its  place 
in  classic  religious  literature,  a  new  jewel  in  the 
crown  of  England’s  immortal  novelist. 

Gay  young  guildsmen  who  enthusiastically 
accept  the  new-found  power  and  ask  their 
guilds  to  endorse  strikes  of  waiters  and  taxi- 
drivers,  not  to  mention  certain  labor  legisla¬ 
tion,  are  more  class  conscious  than  craft  con¬ 
scious;  by  such  misuse  of  their  office  they 
would  destroy  one  of  the  finest  professional 
moi’ements  of  our  time. 
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PURELY  PERSONAL 

1IEUT.  J.  NOEL  MACY,  president 
J  of  the  Westchester  County  News¬ 
papers,  Inc.,  New  York,  acting  adju¬ 
tant,  3rd,  Squadron,  101st  Cavalry,  N. 
y.  National  Guard,  was  presented  with 
a  10  year  service  medal  at  the  military 
review,  Feb.  21  in  “Squadron  A”  ar¬ 
mory,  New  York  City. 

J,  M.  North,  Jr.,  editor,  Fort  IForth 
Star-Telegram  has  been  named  to  the 
board  of  directors  of  Dalworthington 
Gardens,  Inc.,  a  federal  subsistence 
homestead  project  near  Arlington,  be¬ 
tween  Fort  Worth  and  Dallas. 

Charles  C.  Cain,  Jr.,  editor  and  pub¬ 
lisher,  Attleboro  (Mass.)  Sun,  spoke 
at  a  ceremony  in  connection  with  the 
recent  unveiling  of  a  portrait  of  Richard 
E.  Warner,  long-time  official  of  Bristol 
county,  at  the  county  tuberculosis  hos¬ 
pital  in  Attleboro. 

Benjamin  E.  Darby,  publisher  of  the 
Ou'otonna  (Minn.)  Daily  People’s 
Press,  was  honored  by  200  Owatonna 
business,  professional  and  newspaper¬ 
men  at  a  testimonial  dinner  commem¬ 
orating  his  86th  birthday  anniversary 
and  60th  year  as  editor  and  publisher, 
Feb.  17.  L.  C.  (Larry  Ho)  Hodgson, 
former  mayor  of  St.  Paul,  was  the 
principal  speaker. 

Ashley  B.  Sowell,  editor  and  pub¬ 
lisher,  Columbia  (Tenn.)  Maury  Dem¬ 
ocrat,  and  J.  N.  McCord,  editor  and 
publisher,  Lcmsburg  (Tenn.)  Gazette, 
spoke  over  radio  station  WLAC,  Nash¬ 
ville,  Feb.  26,  on  the  program  entitled 
“America  Goes  to  War”  as  sponsored 
by  the  Nash'Alle  Banner. 

Eugene  Kelly,  editor  and  manager  of 
the  Sioux  City  (la.)  Tribune,  is  spend¬ 
ing  a  vacation  in  Florida. 

Gerrit  S.  Griswold,  publisher  Batavia 
(N.  Y.)  Daily  News,  has  been  appointed 
to  the  Western  New  York  advisory 
committee  for  the  15th  National  Flower 
and  Garden  Show,  which  will  be  held 
in  Rochester  in  April. 

Phil  S.  Hanna,  editor,  Chicago  Jour¬ 
nal  of  Commerce,  recently  spent  a 
short  visit  in  Flint,  Mich.,  to  see  what 
he  termed  “business  recovery  in  the 
flesh.” 

Joseph  Biddle,  publisher,  Huntingdon 
(Pa.)  Ncu>s  will  be  a  candidate  for 
the  Republican  nomination  for  Congress, 
opposing  Benjamin  K.  Focht,  publisher 
l.eu’isburg  (Pa.)  Saturday  News. 

C.  F.  Coffman,  editor.  Fond  du  Lac 
(Wis. )  Commonwealth-Reporter,  and 
president  of  the  W'isconsin  Daily  News¬ 
paper  League,  has  been  appointed  to  the 
Wisconsin  NR.^  advisory  board  by 
Gen.  Hugh  S.  Johnson,  national  admin¬ 
istrator. 

Grove  Patterson,  editor,  Toledo 
Blade,  will  speak  on  the  Tiffin  (O.) 
Community  Forum  program  March  6 
on  “Europe  in  Transition.”  Edward 
C.  Ames,  Toledo  Times  editorial  writer, 
will  be  on  the  forum  program  March 
20,  speaking  on  "The  New  Russia.” 

Jacob  A.  Meckstroth,  editor,  Colum¬ 
bus  (O.)  State  Journal,  has  been  re¬ 
appointed  to  the  Columbus  Library 
Board. 

Theodore  Bodenwein,  president  and 
publisher.  New  London  (Conn.)  Day, 
suffered  a  broken  wrist  when  he  fell 
on  an  icy  street  during  the  storm  period 
recently. 

Russell  J.  Boyle,  former  publisher. 
Grand  Rapids  (Mich.)  Herald,  is  a 
candidate  for  mayor  at  the  March  5 
primary. 

Frank  R.  Muses,  co-publisher  of  the 
Marshall  (Mich.)  Evening  Chronicle, 
celebrated  his  30th  year  with  the  Eve¬ 
ning  Chronicle,  Feb.  16. 

Mrs.  Roberta  Fulbright,  publisher, 
Fayetteville  (Ark.)  Democrat,  left  Feb. 
24  for  New  Orleans  to  join  a  party  of 
St.  Louis  friends  on  a  Caribbean  cruise. 
She  was  accompanied  by  her  daughters, 
Roberta  and  Helen,  and  grandson,  Allen 
Gilbert,  Jr. 

Paul  Jones,  editor,  Lyons  (Kan.) 
Daily  generally  known  in  Kan¬ 

sas  as  “Admiral  Jones,”  and  a  pioneer 


fighter  in  Kansas  of  prohibition,  re¬ 
cently  declined  a  demand  that  he  run 
for  governor. 

R.  C.  Jarreau,  editor,  Alexandria 
(La.)  Toum  Talk,  was  presented  a 
loving  cup  by  the  Rapides  parish  school 
board  and  P.T.A.  as  a  token  of  appre¬ 
ciation  for  work  in  a  school  tax  main¬ 
tenance  campaign,  which  resulted  in 
favor  of  the  tax  in  every  district  of 
the  parish. 

IN  THE  BUSINESS  OFFICE 

Ray  KEST,  assistant  circulation 
director,  Toledo  Blade,  has  returned 
from  a  two-week  vacation  trip  in  Flor¬ 
ida. 

Harry  King  Tootle,  assistant  to  the 
business  manager  of  the  New  York 
Times,  addressed  members  of  the  New 
York  Credit  Men’s  Association  Tues¬ 
day  evening,  Feb.  20  on  “the  Chang¬ 
ing  Points  of  View  and  New  Influences 
to  Which  Business  Must  Adapt  It¬ 
self.” 

L.  Roy  Phillips,  advertising  manager, 
Asheville  (N.  C.)  Citizen  and  Times, 
has  been  awarded  the  master  key  for 
distinguished  service  by  the  Lions  In¬ 
ternational. 

Frank  O.  Larson,  vice-president  and 
business  manager,  Tulsa  (Okla.) 
World,  and  R.  J.  Lambert,  editorial 
writer,  Tulsa  Tribune,  have  been  ap¬ 
pointed  to  the  board  of  the  Tulsa  In¬ 
dustrial  Corporation,  formed  by  busi¬ 
ness  men  there  to  promote  community 
development. 

Paul  R.  Carpenter  has  been  appointed 
circulation  man  for  the  Guthrie  Okla¬ 
homa  State  Register.  For  the  past 
12  years  he  has  been  a  bookkeeper 
for  Oklahoma  Printing  Company,  pub¬ 
lisher  of  the  paper. 

Peter  Eshenfeldcr,  classified  adver¬ 
tising  manager,  Nerv  London  (Conn.) 
Day,  suffer^  a  fractured  arm  recently 
when  he  fell  on  a  slippery  sidewalk. 

F.  Birch  I  jams,  secretary,  Terre 
Haute  (Ind.)  Tribune,  has  been  named 
as  a  director  of  the  Terre  Haute 
County  Qub. 

IN  THE  EDITORIAL  ROOMS 

Major  WALTON  OPIE,  manag¬ 
ing  editor.  Leader  Papers,  Staun¬ 
ton,  Va.,  chairman.  Chamber  of  Com¬ 
merce  committee  on  airports,  has  re¬ 
cently  succeeded,  with  the  aid  of  his 
committee  and  various  members  of 
council  and  others  interested,  in  secur¬ 
ing  an  airport  for  the  city,  to  be  located 
five  miles  out  on  the  Lee  Highway. 

Garner  Roney,  editorial  writer,  Troy 
(N.  Y.)  Times,  was  snowbound  for  two 
days  at  his  home  in  Averill  Park,  last 
week.  Staff  members  contributed  ar¬ 
ticles  to  the  editorial  page  during  his 
absence. 

Almet  H.  Rockefeller,  Troy  (N.  Y.) 
Times  reporter,  and  Mrs.  Rockefeller, 


I  FOLKS  WORTH  KNOWING 

MISS  M.\UD  O’BRYAN,  who 
writes  a  daily  column,  "Up  and 
Down  the  Street,”  for  the  New  Or- 

_ leans  Times-Pica- 

yune,  is  consid¬ 
ered  an  expert  in 
her  field.  She 
picks  out  the  hu¬ 
man  interest  ele¬ 
ment  in  the  day’s 
classified  columns 
and  points  it  so 
that  it  will  have 
general  reader  in¬ 
terest.  Her  terse 
stories  of  results 
are  also  highly 
effective. 

Miss  Maud  O’Bkyan  She  has  been 
writing  the  col¬ 
umn  16  months,  and  a  recent  survey 
by  the  paper  showed  that  it  is  read 
regularly  by  one-fourth  of  Times-Pica- 
yune  readers,  and  that  one-half  of  the 
readers  scan  it  now  and  then. 

A  graduate  of  the  journalism  school 
of  the  Louisiana  State  University  in 
1931,  she  was  denied  a  position  on  the 
Times-Picayune  editorial  staff.  When 
D.  W.  Colman,  classified  manager,  de¬ 
cided  to  start  the  column,  she  was 
selected  for  the  position.  The  column 
carries  a  daily  “must”  order  and  a  cut 
of  Miss  O’Bryan. 

are  the  parents  of  a  daughter,  Caroline 
Joan,  born  recently. 

John  Wanhope,  Albany  (N.  Y.) 
Evening  News  reporter,  is  writing  a 
series  of  intimate  studies  on  interest¬ 
ing  Albany  individuals  and  their  jobs. 

Stanley  Bailey  .recently  co-publisher 
of  the  Portola  (Cal.)  Plumas  County 
Reporter,  has  joined  the  San  Francisco 
News  on  the  rewrite  desk. 

Jack  Den  sham,  marine  editor,  San 
Francisco  Chronicle,  sailed  Feb.  23  on 
the  United  Fruit  steamer  Chiriqui  for  a 
three-week  trip  to  the  Panama  Canal 
and  return,  following  a  recent  illness. 
During  his  absence  his  daily  waterfront 
column  will  be  conducted  by  Ed  Peltret. 

Jacqueline  Trueblood,  daughter  of 
Ralph  Trueblood,  managing  editor,  Loj 
Angeles  Times,  edited  the  annual  edition 
of  “Expression,”  a  full  newspaper  size 
publication  issued  by  pupils  of  the 
Brentwood  Town  and  Country  School 
on  Feb.  17. 

L.  M.  Rea,  of  the  editorial  staff  of 
La  Stampa,  Turin,  Italy,  sailed  from 
San  Francisco  Feb.  23  on  the  Dollar 
liner  President  Coolidge  to  write  a 
series  of  economic  articles  on  conditions 
in  the  Far  East. 

Peggv  Foldes,  managing  editor,  Neu’ 
York  North  Side  Daily  News,  will 
broadcast  a  goss'p  column  “Peggy’s 
(Continued  on  next  page) 


THE  BUNGLE  FAMILY 

- always  a  leader - - 

is  growing  better,  more  interesting, 
more  exciting. 

Watch  for  early  development  in 
Bungle  Family  continuity — a  phase 
of  George  Bungle’s  life  that  will 
rock  the  country  with  laughter. 
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“A 

New  and 

Lasting 

Note” 


J.  HE  Washington  Merry-Go-Round 
by  Drew  Petirson  and  Robert  S.  Allen, 
is  matter  for  congratulatory  editorials 
on  the  part  of  subscribing  newspapers. 


THE  TAMPA  MORNING  TRIBUNE  praised 
the^authors  of  this  column  for  “their 
year-round,  uniform  and  unvar¬ 
nished  reporting  on  national  govern¬ 
ment”;  adding  that  “for  accurate, 
comprehensive,  fact-finding  and  fear- 
less'reporting,  it  appears  that  Pear¬ 
son  and  Allen  have  'THE  FIRST 
CALL.” 


And  THE  FLORIDA  STATE  NEWS,  of 
Tallahassee,  remarked:  ”Their  style  of 
reporting  has  provided  a  significant 
and  constructive  contribution  in 
the  treatment  and  handling  of 
Washington  News.  Drew  Pearson 
and  Robert  Allen  have  sounded  .4 
NEW  AND  LASTING  NOTE.” 


Into  the  list  of  their  features,  two 
hundred  and  forty  publishers  already 
have  written  this  new  and  lasting  note 
of  The  Washington  Merry-Go-Round — 
and  so  gained  for  their  newspapers  new 
and  lasting  circulation. 


For  terms  and  samples  of  The  Washington 
Merry-Co- Round,  please  write  to 


United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  Yorj. 
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PERSONAL 


(Contimu'd  from  page  33) 


Diary”  over  Station  WBXX  beginning 
March  5. 

Roger  Hawthorne,  ot  tlie  capitol 
statf,  tt'ashmgton  (D.  C.)  Times  and 
formerly  with  the  Boston  Evening 
American  and  the  I\leu;  Bedford 
(Mass.)  Standard-Times,  has  been 
commissioned  a  lieutenant  in  the  United 
States  naval  reserves  and  assigned  to 
si^cial  duties  in  the  intelligence  division 
of  the  corps. 

Gillxrt  Love,  Pittsburgh  (Pa.)  Press 
editorial  writer,  is  conducting  a  column 
of  brief  oddities  in  humorous  vein  as 
observed  in  aimless  rambling  about  the 
ctiy.  1  humbnail  cartoons  illustrate  the 
feature. 

Bamford  Robb  is  now  doing  sports 
for  the  H'alla  ITalla  Union,  succeed¬ 
ing  Xed  Ransom,  who  failed  to  recover 
from  an  appendicitis  operation  in  late 
November.  Robb  formerly  was  proof¬ 
reader  on  the  I i  alia  H'alla  Daily  Bulle¬ 
tin.  He  had  co\ered  some  sports  for 
the  University  of  Washington  daily 
while  attending  school  at  Seattle. 

Richard  Fairbanks,  Jr.,  of  the  city 
staff,  Indianapolis  Sews,  and  Mrs.  Fair¬ 
banks,  are  the  parents  of  a  son,  born 
recently. 

Miss  Adele  Moyer,  society  reporter, 
Pittsburgh  (Pa.)  Press,  has  returned 
from  an  ^signment  which  took  her  to 
various  Florida  winter  resorts. 

Rplnh  Romano  has  joined  the  Pitts¬ 
burgh  Press  as  a  photographer. 

Eugene  _  C.  Zachnian,  city  hall  re¬ 
porter,  Kansas  City  Journal-Post,  is 
writing  a  series  on  a  comparison  of 
municipal  government  e.vpenditures  for 
Kansas  City  and  Cincinnati,  in  support 
of  the  Democratic  ticket  of  Kansas 
Citv 

John  Mallon,  Jr.,  of  the  city  staff. 
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Market  Guide  containing  standardized  meiriiandislnt! 
and  maiketing  data  on  1,4#0  newspaper  markets 
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A^cw  London  (Conn.)  Day,  has  been 
elected  president  of  the  City  Baseball 
League. 

Joseph  C.  Doyle,  city  editor,  Holyoke 
(Mass.)  Transeript-Telegram,  and  Mrs. 
Doyle,  celebrated  their  silver  wedding 
anniversary  Feb.  22  with  a  family 
dinner. 

Kenneth  Q.  Jennings,  for  the  past 
six  years  managing  editor,  Rahway  (N. 
J.)  Record,  has  joined  the  .Vetti  Bruns- 
zeick  (X.  J.)  Home  News. 

Lee  Miller,  news  editor,  Buafflo 
Times,  became  Washington  correspon¬ 
dent  of  that  newspaper,  assuming  his 
new  duties  on  March  5. 

L.  U.  Kay,  drama  critic,  Harrisburg 
(Pa.)  Telegraph,  was  in  New  York 
three  days  recently  during  which  time 
he  saw  “Broomsticks,  Amen,”  witch¬ 
craft  play  with  a  Central  Pennsylvania 
locale. 

.\lfred  MeVay,  sports  writer  and 
columnist  for  the  IF  a  I  la  IValla 
(Wash.)  Daily  Bulletin,  resigned  re¬ 
cently  to  become  secretary  of  the  Walla 
Walla  Chamber  of  Commerce.  Jim 
Hutcheson  was  moved  from  the  tele¬ 
graph  desk  to  sports,  but  the  successor 
to  the  desk  position  has  not  been  named 
yet. 

Miss  Virginia  Koons,  who  has  an¬ 
nounced  her  resignation  as  social  editor 
of  the  Harrisburg  (Pa.)  Telegraph,  was 
recently  the  host  at  an  office  party  for 
her  successor.  Miss  Betty  Orr. 

Richard  “Dick”  Connelly,  recent 
graduate  of  Notre  Dame,  has  joined 
the  Union  City  (N.  J.)  Hudson  Dis¬ 
patch. 

Herbert  Kenny,  formerly  of  the 
Buffalo  Evening  Xezvs  editorial  staff, 
has  been  appointed  advertising  manager 
of  The  William  Hengerer  Co.,  operat¬ 
ing  one  of  the  largest  department  stores 
in  Buffalo. 

Clyde  Knox,  of  the  Toledo  Blade 
copy-desk,  has  returned  to  work  afte*" 
a  week’s  illness  of  a  throat  infection. 

Harold  D.  Jacobs,  of  the  editorial  de¬ 
partment.  New  Bedford  (Mass.)  Stan¬ 
dard-Times  for  the  past  two  years,  has 
resigned  to  join  the  Santa  Barbara 
(Cal.)  Press.  His  associates  tendered 
him  a  farewell  dinner  Feb.  16  in  New 
Bedford,  with  Max  Kramer,  circulation 
manager,  as  master  of  ceremonies. 

Robert  Hanika,  police  reporter,  In- 
diampolis  Neivs,  for  several  years  ac¬ 
tive  in  the  Civic  Theatre  of  Indian¬ 
apolis,  had  a  prominent  role  in  the  pres¬ 
entation  of  Booth  Tarkington’s  “Seven¬ 
teen”  last  week,  presented  in  honor  of 
an  Indianapolis  author. 

Norman  Corwin,  of  the  Spriw: field 
(Mass.)  Republican  staff,  has  written 
a  scene,  “Spain”  in  the  pageant.  “Ma- 
seda.”  given  in  the  High  School  of 
Commerce  hy  the  pupils  of  the  Spring- 
field  Jewish  schools.  More  than  2(K) 
youngsters  were  in  the  pageant.  The 
scene  written  by  Mr.  Corwin  deals  with 
the  Spanish  Inquisition  and  the  prosecu¬ 
tion  of  the  Jews  of  that  period. 

.■\rthur  S.  Reseieh,  of  the  editorial 
staff.  Fall  /?«Ter  (Mass  )  Herald  Nezos. 
is  conduct'ng  an  essay  contest  in  the 
Herald  News  for  the  Pcpperell  Mann- 
factnrjng  Company. 

Helene  Pleasants  has  joined  the 
Union  City  (X.  J.)  Hudson  Dispatch 
and  will  write  society  news. 

George  Hammond,  formerly  of  tlie 
Chieoiin  Tribune  and  later  associated 
with  Al’  ert  Frank  Xdvertising  .Agency, 
Ch'cago.  has  joined  the  Chicago  Herald 
and  r..vamincr  news  department. 

Charles  Dfivle,  baseball  writer,  Pitts¬ 
burgh  Sun-Telegraph,  is  reported  im¬ 
proving  at  Buhl  Hospital.  Sharon.  Pa., 
ffillowing  a  recent  emergency  operation 
for  appendicitis. 

Samuel  J.  T.  Coe.  .Mhanx  (X.  Y.) 
Knickerbocker  Press  reporter,  is  writ- 
•ng  a  series  under  the  heading  “The 
Family  .Album.”  Pictures  of  prominent 
business  and  pfilitical  leaders  taken  dur¬ 
ing  their  early  youth  are  run. 

L.  B.  Hill,  of  the  Columbus  (O.)  Dis¬ 
patch.  and  E.  X.  Hart  of  the  Columbus 
Citizen,  have  been  named  to  a  committee 
of  the  Manufacturers  and  Wholesalers 
•Association  to  prepare  a  new  directory 


of  Columbus  manufacturers.  A  direc¬ 
tory  has  not  been  issued  for  several 
years. 

Tom  P.  Jimison,  Charlotte  (N.  C.) 
News  columnist,  who  is  undergoing 
treatment  at  a  Alonroe  hospital,  is  dic¬ 
tating  his  daily  column  “Observations” 
from  bed. 


WEDDING  BELLS 

D.AA^ID  BLOOM,  Jr.,  sports  editor, 
Memphis  (Tenn.)  Commercial 
Appeal,  to  Miss  Marie  Isenbcrg  in 
that  city  Feb.  21. 

Kdward  Latimer  Wilson,  editor  of 
the  Fanner  City  Journal  and  the  Mans¬ 
field  (111.)  E.vpress.  weeklies,  to  Miss 
Harriet  Hoskins,  Chicago,  recently  in 
Chicago. 

Mrs.  Frances  Moor,  assistant  editor 
women’s  pages,  Philadelphia  Public 
Ledger,  to  Albert  Jones,  Ez'ening 
Ledger  copy  desk  in  Philadelphia,  re¬ 
cently. 

Miss  Alberta  Homann.  society  editor. 
La  Porte  (Ind.)  Herald-.4rgus,  to 
David  L.  Findley  of  Xoblesville,  re¬ 
cently. 

Miss  Isabel  Julia  Culver,  of  the 
editorial  staff,  San  Diego  (Cal.)  Tri- 
htme,  to  Lt.  Stephen  R.  Bedford,  U.  S. 
X..  at  Yuma.  .Ariz.,  recently. 

Joseph  Robert  Wear,  Dallas,  Tex., 
bureau  of  the  Associated  Press,  to 
Miss  Catherine  Randle  of  Fort  Worth, 
Feb.  11,  at  the  home  of  the  bride. 

Miss  Lorraine  M.  Meyer  of  the 
advertising  department.  .Milwaukee 
(WMs.)  Jouriual,  to  Dr.  Leander  J. 
A’anHecke,  Feb.  12  at  St.  Stephen’s 
church  in  Stevens  Point,  Wis.  Before 
joining  the  Journal’s  staff.  Miss  Meyer 
was  employed  as  a  reporter  for  the 
Strz'cns  Point  Daily  Journal  for  two 
years. 

Miss  Florance  Higgins,  of  the  Mil- 
zoaukee  Journal  editorial  staff,  to  Wil- 
liard  .A.  Engelhorn  of  that  city,  Feb.  17. 

F.  Xorman  W'ebb,  camera  man. 
.lugusta  (Me.)  Kennebec  Journal,  to 
Miss  .Alice  Mildred  Bvrns  of  Auburn, 
Me..  Feb.  10. 

Miss  .Alice  Madeleine  Gannett, 
daughter  of  Guy  P.  (Gannett,  publis^, 
Portland  (Me.)'  Press  Herald,  Eve¬ 
ning  E.r press  and  .Sunday  Telegrahi, 
to  Creighton  Kverett  Catchell,  Feb¬ 
ruary  24. 

Charles  W.  Patterson,  Jr.,  of  the 
advertising  staff,  .-Ishezfillc  (N.  C.) 
Cithen  and  Times,  to  Miss  Elizabeth 
Grant  Curtis,  of  .Asheville,  on  Feb.  24, 
at  the  bride's  home. 

Radford  Mobley,  Washington  (D.  C.) 
corresptiiident  of  the  Richmond  (V^a.) 
Times-Dispaleh,  to  Miss  Barbara  Mar¬ 
tin,  of  Maplcwfiod,  X.  J.,  Feb.  21,  in 
Washington. 

Ira  AlcCarty,  of  the  editorial  staff. 
Katisas  City  Star,  to  Miss  Betty  Gil¬ 
christ  of  Kansas  City,  recently. 


PRESS  ASSOCIATION  NOTES 

CE.  HOXCE,  executive  news  editor 
•  of  the  Associated  Press,  and  Tom 
O’Xeill,  who  writes  the  -AP  bridge 
column,  visited  Xewark,  X.  J.,  last 
week  for  a  bridge  match  against  Frank¬ 
lin  X.  Millman,  chief  of  the  Xew  Jer¬ 
sey  AP  Inireaii,  and  1^1  Sharkey, 
•sports  editor  of  the  .Xezfark  F.z’cning 
Nezvs.  Lou  Reshkin,  .bridge  expert  for 
the  Nezvark  Ezening  f.WIrrer,  served  as 
referee.  Honce  and  O’Xeill  lost  to  the 
Xewarkers. 

W.  H.  Cunningham,  of'^ie  Wichita 
(Kas.)  Eagle,  who  recently  .spent  sev¬ 
eral  months  in  Europe,  has  joined  the 
.Associated  Press  in  Kansas  City. 

M  iss  Eva  II.  Brown  of  the  .Asso¬ 
ciated  Press.  Kansas  City,  is  convalesc¬ 
ing  at  Galveston.  Tex.,  after  a  serious 
illness. 

W’ehb  Miller,  general  news  manager 
of  the  United  Press  Associations  in  Eu¬ 
rope,  discussed  European  news  in  a  talk 
before  University  of  Wisconsin  students 
in  Madison.  Feb.  22.  .Although  sched¬ 
uled  primarily  for  journalism  students. 
Mr.  Miller’s  talk  was  open  to  the  pub¬ 
lic.  He  was  accompanied  by  Charles 
B.  McCabe,  manager  of  the  central  di¬ 
vision  of  the  press  association. 


Bill  Losh,  formerly  bureau  manager 
of  the  United  Press  at  Washnigton,  D  * 
C.,  who  joined  the  San  Francisco  Nacf  | 
three  months  ago  as  city  hall  man,  is  ! 
now  on  the  rewrite  desk. 


Pt 


Dan  Conway,  of  the  .Associated  Press 
Toledo  office,  is  recovering  after  an 
eight-week  illness.  He  expects  to  re¬ 
turn  to  work  in  two  months.  Frank 
Xichols,  regular  night  trick  operator, 
has  been  substituting  for  Mr.  Conway 
on  the  day  shift. 


SPECIAL  EDITIONS 

Lubbock  (Tex.)  .-Izalanchc-Jow. 

nal,  4-page  special  section  for  Baker 
Furniture  corporation,  Feb.  18. 

Lynn  (Mass.)  Item,  special  28-page 
Dollar  Day  edition,  recently. 

.Ippleton  (Wis.)  Post-C  resent 
speciay  Dollar  Day  edition,  Feb.  21.  ’ t) 
Libertyz'ille  (Ill.)  Independent-Reg. 
ister,  a  weekly.  Automobile  Show  Edi¬ 
tion,  8  page  tabloid  section,  in  semi 
rotogravure,  recently. 

Buffalo  Times,  special  tabloid  sec¬ 
tion  recently,  devoted  to  “The  Fine 
.Art  of  Drinking,”  containing  beverage 
and  service  advertisements  and  hints. 

Oshkosh  (Wis.)  Daily  Northzecstem 
Dollar  Day  edition.  Feb.  20. 

Lansing  (Mich.)  State  Journal; 
special  automobile  show  edition,  Feb. 
19;  28  pages,  including  a  16-page  auto¬ 
mobile  section. 

Terra  Haute  (Ind.)  Tribune-Star, 
Sunday,  Feb.  25,  12  page  special  auto¬ 
mobile  section  featuring  Terra  Haute's 
Progressive  -Automobile  Show  during 
.Auto  Week,  Feb.  24  to  March  4,  in¬ 
clusive. 

Nashz'illc  (Tenn.)  Banner,  Feb.  25, 
lO-page  “Mother  Gotise"  edition,  tabloid 
size. 

Dallas  (Tex.)  .\czos,  Feb.  9,  Ford 
.section.  14  pages,  containing  advertise- 
ments.  history  congratulatory  advertise¬ 
ments.  to  celebrate  tlie  reopening  of 
the  I'ord  plant  in  Dallas. 

I’ortland  (Me.)  Sunday  Telegram 
auto  edition,  Feb.  18,  74  pages. 

Greensboro  (X.  C.)  Daily  Nrais. 
.Annual  Garden  FLdition,  16  pages,  tab¬ 
loid  size.  Fell.  25. 

Joliet  (111.)  Herald-Nezt'S  12page 
auto  >liow  edition,  Feb.  22. 

(jreen  Bay  (Wis.)  Press-Gasette, 
I'eb.  20,  special  Dollar  Day  edition. 

Sheboygan  (Wis.)  Daily  Press,  2 
section.  32  page  edition  for  Dollar  Day. 
Feb.  21. 

Greenfield  (Mass.)'  Daily  Rccordcr- 
Gacette,  Feb.  21.  6  page  Greenfield  .Au- 
titmobile  Show  Supplement. 
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ASSOCIATIONS 

FRFD  J.  McL.AUGHLIX,  president 
of  the  Boston  Press  Club  was  guest 
of  honor  and  spoke  on  “.A  Brief  and 
Concrete  History  of  the  Boston  Press 
Club”  at  the  meeting  of  the  Xew  Exc- 
LANi)  Women's  Press  .Association  at 
the  Hotel  Statler,  recently,  dedicated 
to  the  Boston  Press  club  and  editors 
of  Boston  daily  newspapers. 

.Approximately  75  Xortli  Louisiana 
newspapermen  and  women  met  in  Col¬ 
umbia,  La.,  I'cb.  24  for  tbe  annual  meet¬ 
ing  of  tlie  XoRTH  Lolisiana  Division 
OK  THE  Lolisiana  Press  Association. 
Discussion  of  the  graphic  arts  code  was 
the  chief  item  of  business  and  Isaac 
Chapman  of  Bastrop,  discussed  tlie  code 
and  the  Tugwcll  bill. 

Henry  J.  Collins,  Lynn  Mass.)  cor¬ 
respondent  of  the  Bosliin  Globe,  was 
elected  president  of  the  Lynn  (Mass.) 
Press  Club  at  the  annual  meeting,  Feb. 
15.  He  succeeds  James  Iv  Xolan  of 
the  Lynn  Item.  Jacob  Finkle,  sports 
writer,  Lynn  Telcgram-Nczes  was 
chosen  first  vice-president:  Edward  H. 
Cahill  Lynn  Item,  re-elected  second 
vice-president ;  Fidward  E.  A’eaton, 
Lynn  Item,  was  re-clected  for  the  11th 
term  as  treasurer.  Elected  to  the  board 
of  directors  were  Harold  D.  Valpey, 
managing  editor  of  the  Lynn  Item; 
Humphrey  Owen  of  the  Telegram- 
Xews;  Charles  B.  McGhee.  John 

Twomey  and  Daniel  Moriarty,  all  of  the 

Lynn  Item. 
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negotiating  union 

SCALE  IN  CHICAGO 

Publitker*  Ask  Three  Year  Contract 
at  Present  Scale — Union  Asks 
one  Year  Agreement  at 
Increased  Wage 

(Special  to  Editor  &  Publisher) 

Chicago,  Feb.  26 — The  Chicago 
Newspaper  Publishers’  Association 
counter  proposal  to  tlie  proposition  re¬ 
cently  submitted  by  Chicago  Typo- 
grapliical  Union  No.  lO  regarding  a 
new  contract  covering  wages  and  hours 
and  working  conditions  was  hied  here 
lute  last  week.  Aegoiiauoiis  between 
publishers  and  union  will  continue  this 
week  with  meetings  scheduled  lor  the 
.scale  committees  of  the  two  groups. 

The  publishers’  proposal  calls  for  a 
three-year  contract  instead  o.  a  one- 
year  agreement  as  provided  in  the 
iniion's  proposition.  The  publishers 
suggest  the  present  hourly  scale  of 
$1.28  for  days  and  $1.38  for  nights  be 
continued  as  compar^-d  with  the  union’s 
proposal  of  $1.94  days  and  $2.08  nights. 

The  publishers  ask  for  an  eight-hour 
day,  4t)-hour  week,  with  provision  that 
if  in  the  judgment  of  the  employers, 
competent  journeyman  newspaper  print¬ 
ers  are  not  available  to  permit  the 
operation  on  a  40-hour  week,  the  em¬ 
ployer,  upon  notice  to  the  union,  may 
adopt  a  week  of  not  more  than  48  hours 
at  straight  time  and  may  give  out  sixth- 
day  situations.  It  is  also  provided  that 
during  the  existence  of  the  present 
period  of  unemployment,  all  situations, 
except  general  foreman  and  assistant 
foremen,  shall  be  five-day  situations ; 
the  foreman  shall  designate  the  days 
each  situation  holder  shall  work  and 
during  such  period  shall  add  enough 
five-day  situations  to  take  care  of  office 
requirements.”  This  provision  would 
make  it  possible  for  the  “sixth”  day  to 
be  controlled  by  the  publishers,  it  was 
pointed  out.  The  union’s  proposition 
called  for  a  36-hour  week,  with  the 
union  controlling  the  sixth  day. 

It  was  pointed  out  that  the  40-hour 
week  proposed  by  the  publishers  at  pre¬ 
vailing  rates  of  pay  will  permit  the 
newspaper  printers  to  earn  more  money 
per  week  than  they  are  at  present  under 
the  union  edict  of  laying  off  one  day 
each  week.  The  union  members  are 
now  only  working  five  days  of  7^2 
hours  each,  or  37 hours  per  week. 
The  union  is  seeking  to  continue  the 
present  arrangement  in  order  to  spread 
employment  among  its  members. 

Tlie  publishers  propose  a  continuance 
of  the  present  bonus  system,  while  the 
union  asks  that  it  be  discontinued.  The 
publishers  also  suggest  the  elimination 
from  the  present  contract,  which  ex¬ 
pires  Feb.  27,  of  priority  on  extra 
work,  which  has  prevailed  here  since 
June,  1925.  The  publishers  also  call 
for  the  elimination  of  reproduction  or 
‘bogus.” 

One  new  proposal,  that  of  a  super¬ 
annuated  clause,  is  suggested  by  the 
publi.shers.  This  clause  would  permit 
employer  and  union  to  agree  upon  pay 
less  than  the  regular  scale  to  any  mem¬ 
bers  who  by  reason  of  advanced  years 
or  other  cause  may  not  be  capable 
of  producing  an  average  amount  of 
work. 


A.  P.  MAN  HEADS  WHITE  HOUSE  CORPS 


FILM  AD  AGREEMENT 
DENIED  BY  WARNER 


No  Coca-Cola  Propaganda,  or  Any 
Other  in  Picture*,  Einfeld 
Say* — Drink  Firm  Can 
Publicise  Star* 


Officers  of  the  White  House  Correspondents’  Association,  who  were  recently 
chosen  in  the  most  spirited  election  in  the  organization's  history.  Left  to 
right  are:  Edward  B.  Lockett,  of  International  News  Service,  new  vice-president; 
Fred  A.  Storm,  of  United  Press,  member  of  the  executive  committee;  Francis 
M.  Stephenson  of  Associated  Press,  president,  and  G.  L.  Terry  of  the  Wall 
Street  Journal,  secretary  and  treasurer.  They  will  be  inaugurated  at  the  Willard 
Hotel  when  they  hold  their  twelfth  annual  banquet. 


(Special  to  Editor  &  Publisher) 

WASHINGTON,  D.  C.,  March  1— 
Francis  M.  Stephenson,  of  the 
Associated  Press  staff,  was  elected 
president  of  the  White  House  Corre¬ 
spondents’  Association  last  Monday  in 
the  most  spirited  election  the  associa¬ 
tion  has  had  in  its  history. 

Edward  B.  Lockett,  of  the  Inter¬ 
national  News  Service,  was  elected 
vice-president;  G.  L.  Tarry,  of  the 
IVall  Street  Jourml,  secretary-treas¬ 
urer  (reelected),  and  Charles  W.  B. 
Hurd,  of  the  Neiv  York  Times,  and 
Fred  A.  Storm,  of  the  United  Press, 
members  of  the  executive  committee. 

The  campaign  for  president  was  the 
only  one  over  which  there  was  any  con¬ 
test.  .A.  L.  Warner  was  vice  president 
last  year  and  his  friends  insisted  he  was 
entitled  to  promotion  to  the  place  as 
president.  When  Stephenson  threw  his 
hat  into  the  ring  the  battle  was  on  in 
earnest. 

The  contest  had  more  political  angles 
to  it  than  a  boss-ridden  ward  election 
in  a  metropolitan  city. 

It  was  believed  the  vote  would  be 
close,  but  when  the  final  returns  were 


counted  it  was  found  Stephenson  had 
won  by  190  to  78.  Mae  West  got  one 
vote. 

The  new  officers  will  be  inaugurated 
March  3,  when  the  twelfth  annual  ban¬ 
quet  of  the  association  will  be  held  at 
the  Willard  Hotel.  President  Roose¬ 
velt  and  all  his  cabinet.  Vice  President 
John  Garner,  Speaker  Rainey  of  the 
House,  the  leaders  in  Congress,  and 
high  officials  of  the  various  depart¬ 
ments  will  attend. 

The  association  will  put  on  its  an¬ 
nual  “show”  with  a  news  reel  of  news¬ 
paper  activities  about  Washington,  and 
with  prominent  stage  and  radio  artists 
participating. 

Stephenson,  the  new  president,  was 
born  in  Chicago  35  years  ago,  and 
moved  to  Indiana  early  in  life.  He 
attended  De  Pauw  University.  He 
came  to  Washington  15  years  ago  and 
joined  the  staff  of  the  Washington 
Herald.  He  later  joined  the  Associated 
Press  and  was  for  several  years  chief 
of  the  Senate  staff.  He  was  assigned 
to  travel  with  Franklin  Roosevelt  dur¬ 
ing  the  last  campaign  and  has  been 
with  the  President  since. 


Statements  in  a  circular  being  anony¬ 
mously  circulated  to  newspapers  that 
the  Coco-Cola  Corporation  has  made  a 
two-year  arrangement  with  Warner 
Brothers,  motion  picture  producers,  "for 
a  consideration  of  $1,000,000,  by  which 
Coca-Cola  publicity  becomes  a  part  of 
the  feature  motion  pictures  to  be  pro¬ 
duced  by  Warner  Brothers,”  are  cate¬ 
gorically  denied  by  S.  Charles  Einfeld, 
director  of  advertising  and  publicity  of 
the  film  producer. 

“The  facts  are,”  Mr.  Einfeld  in¬ 
formed  Editor  &  Publisher  this  week, 
“that  this  company  recently  concluded 
an  arrangement  with  the  Coca-Cola 
Corporation,  by  virtue  of  which  that 
company  is  privileged  to  use  the  like¬ 
nesses  and  names  of  the  stars  employed 
by  us  in  its  advertising,  an  arrangement 
which  Coca-Cola  Corporation  apparently 
thought  beneficial  to  itself  and  which  we 
feel  is  beneficial  to  us  and  to  the  per¬ 
formers  under  contract  to  us. 

“That  was  the  full  extent  of  the  ar¬ 
rangement  made.  There  was  no  under¬ 
taking,  suggestion,  plan,  or  thought  for 
us  to  advertise  Coca-Cola  either  in  our 
motion  pictures  or  elsewhere,  nor  have 
we  intentionally  done  so.” 

The  circular  referred  to  the  introduc¬ 
tion  of  Coca-Cola  advertising  into  the 
dialogue  of  “Heat  Lightning,”  a  recent 
Warner  production,  as  evidence  of  the 
advertising  scheme,  and  urged  news¬ 
papers  to  stamp  out  the  nefarious  prac¬ 
tice. 

Of  this,  Mr.  Einfeld  said  “  ‘Heat 
Lightning’  was  based  upon  a  play  of  the 
same  name  which  was  produced  in  New 
York.  Coca-Cola  was  mentioned  in 
that  play,  not  as  an  advertisement,  but 
as  a  mere  incident  making  for  realism. 
The  same  scene  was  copied  verbatim  or 
practically  verbatim  iiv  our  picture  for 
the  same  reasons.” 

Stating  that  the  circular  did  not  quote 
the  article  in  Film  Daily,  New  York,  to 
which  it  referred  as  authority,  Mr. 
Einfeld  declared  that  that  article  was  a 
true  account  of  the  agreement  between 
Warner  and  Coca-Cola. 

“It  is  not  our  intention  or  policy  to 
incorporate  advertising  in  our  produc¬ 
tions,”  he  conclmled.  “In  fact,  our  in¬ 
tentions  and  policy  are  entirely  the  re¬ 
verse.  We  intend  to  keep  them  free 
from  advertising.” 


SPENCER  TO  SYRACUSE 


MARGARET  MANN  CROUUS 

Margaret  Mann  Crolius,  61,  veteran 
Chicago  newspaper  woman  and  for  24 
years  drama  critic  and  woman’s  page 


Former  U.  of  Wa*hington  President 

Will  Head  Journalism  School  _ _ _ 

Dr.  Matthew  Lyle  Spencer,  former  editor  for  the  Chicago  Daily  News,  business,  has  b^ome  connected  wi^  the 


DAILY  NAMES  EXECUTIVE 

James  M.  Moroney,  formerly  presi¬ 
dent  of  the  Moroney  Hardware  Com¬ 
pany  in  Dallas,  Tex.,  and  since  1926 
in  the  mortgage  loan  and  investment 


TRIBUNE  BOUTS  START 

(Special  to  Editor  &  Publisher) 
Chicago  Feb.  26— Amateur  boxing’s 
greatest  contests,  the  Chicago  Tribune’s 
seventh  annual  Tournament  of  Cham¬ 
pions,  began  in  Chicago  Stadium  here 
tonight.  Thirty-nine  teams,  including 
337  boxers,  will  battle  on  three  suc- 
ressive  nights  to  earn  a  place  in  the 
Golden  Gloves  semi-finals  and  finals 
here  on  March  9.  The  Tribune  win¬ 
ners  will  go  to  New  York  City  for  the 
annual  intercity  tourney  at  Madi.son 
Square  Garden  March  28  when  the 
Chicago  fighters  will  meet  winners  of 
the  New  York  Daily  Netvs  tournament. 
Later  these  Golden  Gloves  champions 
will  be  called  upon  to  meet  a  team  of 
national  champions  from  a  European 
country. 


president  of  the  University  of  Washing¬ 
ton,  and  previously  head  of  the  School 
of  Journalism  there,  will  be  the  dean 
of  a  new  School  of  Journalism  at  Syra¬ 
cuse  University,  according  to  announce¬ 
ment  this  week. 

Expansion  of  the  department  into  a 
school  is  given  as  the  result  of  the  de¬ 
mand  in  Central  New  York  for  spe¬ 
cialized  training  in  this  field,  univer¬ 
sity  officials  announced.  Dr.  Spencer 
is  in  Chicago  and  wi'l  officially  as¬ 
sume  his  new  duties  April  1.  Dr. 
Burges  Johnson  will  act  as  associate 
dean  to  Dr.  Spencer. 

The  program  and  staff  of  the  school 
will  be  announced  early  in  April. 

$30,000  FIRE  LOSS 

(By  telegraph  to  Editor  &  Publisher) 

Rochester,  Ind.,  Feb.  27 — The 
Rochester  N'ett's-Sentincl  published  its 
regular  edition  today,  despite  a  fire  that 
gutted  the  upper  part  of  its  building 
this  morning  and  caused  heavy  water 
damage  to  the  plant.  Large  stocks  of 
paper  were  destroyed  when  flames,  said 
to  have  started  in  an  apartment  above 
the  printing  shop,  spread  over  the 
whole  upper  story.  H.  .A.  Barnhart, 
editor,  estimated  the  lo.ss  at  $30,000. 


died  in  Mercy  Hospital,  Chicago,  Feb. 
27  after  an  illness  of  seven  weeks.  She 
had  been  suffering  from  heart  disease. 
Mrs.  Crolius  was  in  newspaper  work 
more  than  40  years,  having  covered  the 
World’s  Columbian  Exposition  in  1893. 
She  served  on  the  staffs  of  the  old 
Chicago  Times  and  Chicago  Record. 
She  retired  from  the  Daily  News  about 
a  year  ago.  During  the  1893  World’s 
Fair,  Mrs.  Crolius  published  a  maga¬ 
zine,  Good  Fortune. 


executive  department  of  the  Dallas 
.Wetvs  and  Journal.  Mr.  Moroney  was 
recently  elected  a  director  of  A.  H. 
Belo  Corporation,  publishers  of  the 
dailies.  Mr.  Moroney  is  actively  inter¬ 
ested  in  civic  affairs.  He  was  educated 
in  Dallas  schixils  and  later  in  George¬ 
town  University  at  Washington.  D.  C. 
His  father,  the  late  James  Moroney, 
was  one  of  the  stockholders  of  the 
News  when  it  started  in  Dallas  in 
1885. 


SHONSHEY  SUCCEEDS  COLUER 

Tarleton  Collier,  city  editor  of  the 
.Itlanta  Georgian,  has  left  his  desk  and 
is  conducting  a  daily  column  under  the 
title  “Behind  Headlines.”  Charles  Shon- 
shey,  desk  man,  has  been  made  city 
editor.  There  are  no  other  staff 
changes. 


TO  REWARD  STAFFS 

For  the  purpose  of  recognizing  extra 
effort  and  good  w'ork,  monthly  citations 
will  be  made  by  the  Norfolk  (Va.) 
Ledger-Dispatch  and  Norfolk  Vir- 
ginian-Filot  to  the  news  staffs.  The 
citations  will  be  for  excellent  work  dis¬ 
played  in  getting  stories,  their  presenta¬ 
tion;  straight  news  heads,  clever  and 
interesting  heads  and  the  best  example 
of  a  news  picture.  The  managing  edi¬ 
tors  and  editors  of  the  papers  will  be 


WELLSBURG  DAILY  SOLD 

R.  J.  Smith,  former  publisher  of  the 
Moundville  (W.  Va.)  Journal,  has  pur¬ 
chased  the  Wellsburg  (W.  Va.)  Herald,  the  judges  of  the  material  submitted  to 
and  assumed  charge.  The  Herald  has  the  committee.  In  addition  to  the  fore- 
been  managed  by  George  Larrimore  for  going,  the  two  Norfolk  papers  will 
several  years,  who  will  remain  wiih  make  a  cash  award  for  winners  of 
the  newspaper.  quarterly  citations. 
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Advertising  Agencies 

UQUOR  FIRMS  USING 
NEWSPAPER  SPACE 

Schenley  and  National  Distiller*  Con¬ 
centrating  Their  Advertising 
Effort*  on  Few  Leading 
Brands 

Liquor  advertising,  now  in  a  phase 
of  straight  selling  copy  following  the 
early  rush  of  introductory  campaigns, 
in  which  the  readers  were  overwhelmed 
by  a  confusing  number  of  brands,  is 
l>eing  concentrated  by  the  large  dis¬ 
tillers  on  a  comparatively  few  brands. 

Golden  Wedding  Whisky,  leader  of 
the  Schenley  Products  Company’s  line, 
is  being  featured  in  a  newspaper  cam¬ 
paign  in  principal  cities  throughout  the 
nation,  or  so  much  of  the  nation  as 
local  laws  will  permit.  Other  brands, 
including  Gibson's,  Melvale  and  Mon- 
ticello,  are  being  em{^asized  in  local¬ 
ized  campaigns.  Still  other  copy  is  be¬ 
ing  devoted  to  Echo  Gin  and  Carlton 
House  Gin. 

Plans  for  extending  the  newspaper 
campaign,  which  at  present  includes 
about  75  dailies,  are  being  discussed, 
but  no  definite  information  was  avail¬ 
able  this  week  from  the  Schenley  ad¬ 
vertsing  agency.  Lord  &  Thomas,  New 
York.  One  estimate  is  that  Schenley 
may  spend  in  the  neighborhood  of  $2,- 
000,(XI0  for  advertising  of  all  kinds  this 
year.  Practically  all  media  will  be  in¬ 
cluded.  A  magazine  campaign  is  get¬ 
ting  under  way,  and  outdoor  adver¬ 
tising  will  be  used  extensively  wher¬ 
ever  it  is  legal. 

Schenley  is  one  of  the  few  liquor 
concerns  which  are  using  broadcast  ad¬ 
vertising  despite  the  recent  warning  of 
the  Federal  Radio  Commisson  to  radio 
stations.  Schenley  sponsors  the  pro¬ 
gram  of  Boake  Carter,  news  commen¬ 
tator,  warning  listeners  in  dry  terri¬ 
tory  to  tune  out  before  the  announce¬ 
ments  for  Silver  Wedding  Gin  are  read. 

National  Distillers  Products  Corpo¬ 
ration,  which  with  Schenley  dominates 
the  domestic  field,  is  using  se''"— hun¬ 
dred  newspapers  to  popularize  the  rye 
and  bourbon  blends  of  its  subsidiary, 
Penn-Maryland  Company,  Inc.,  while  a 
separate  campaign  is  devoted  to  straight 
whisky  through  the  National  Straight 
Whisky  Distributing  Co.  The  advertis¬ 
ing  is  placed  by  Erwin,  Wasey  &  Co., 
New  York.  The  National  Distillers' 
emblem  appears  in  all  copy. 

The  Penn-Maryland  campaign  fea¬ 
tures  rye  b  ends — Spring  Garden,  Shen¬ 
andoah,  and  Red  Top — separately  from 
bourbon  blends — Belle  of  Nelson.  Green 
River  and  Mellwo<xl.  The  first  two  in¬ 
sertions  were  from  1.000  to  1,500  lines 
each,  with  prominence  given  to  repro¬ 
ductions  of  the  labels.  A  trade  paper 
campaign  is  telling  of  the  sel  ing  pres¬ 
sure  being  put  behind  the  blends. 


RIT  STEPS  UP  ADVERTISING 

Rit  Products  Corporation,  Chicago,  is 
starting  an  extensive  newspaper  adver¬ 
tising  campaign,  using  rotogravure  in 
28  cities,  as  well  as  black  and  white 
copy  in  practically  every  jobbing  center 
in  the  United  States  and  Canada  where 
roto  is  not  available.  The  company 
reports  improved  business  conditions. 
Earle  Ludgin,  Inc.,  Chicago  agency,  is 
now  placing  the  advertising  for  Rit 
tints  and  dyes  and  Rit  dry  cleaner 
compound. 


MOSSE,  INC.,  TO  PRESBREY 

Mosse,  Inc.,  importer  and  creator  of 
“High  Style”  linens,  with  stores  in 
New  York  and  San  Francisco,  has 
placed  its  advertising  account  with  the 
Frank  Presbrey  Company,  New  York, 
effective  March  1.  Class  magazines  and 
newspapers  will  be  used. 


BOSTON  AGENCY  APPOINTED 

Henry  Wenz,  chocolate,  cocoa  and 
confections,  of  South  Boston,  Mass., 
has  appointed  the  Boston  advertising 
agency  of  Stoddard  Sampson  Company 
to  handle  its  advertising  account. 


GILES  RETURNS  TO  AGENCY 


J.  C.  KNOLUN  JOINS  AGENCY 


Leaves  National  Fireproofing,  But 
Will  Serve  It  as  Client 

Ernest  T.  Giles,  for  the  last  three 
years  vice-president  in  charge  of  sales 
for  the  National  Fireproofing  Corpora¬ 
tion,  Pittsburgh, 


has  returned  to 
Ketchum,  McLeod 
&  Grove,  Inc., 
Pitt  sburgh,  as 
vice-president  and 
account  e.xecutive. 
In  his  new  posi¬ 
tion  he  will  con¬ 
tinue  to  serve 
“Natco”  as  a 
client  of  the 
agency. 

In  addition  to 
his  experience  in 
sales  management 
Mr.  Giles  has 


E.  T.  Giles 


spent  17  years  in  creative  advertising 
and  merchandise  planning.  He  is  well 
Imown  in  advertising  and  sales  promo¬ 
tion  circles. 


EXTRA  DIVIDEND  DECLARED 

Directors  of  the  Quaker  Oats  com¬ 
pany,  Chicago,  last  week  declared  an 
extra  divident  of  $1  on  common  stock 
in  addition  to  the  usual  quarterly  divi¬ 
dend  of  $1  a  share  on  that  issue.  The 
company  and  its  subsidiaries  for  the 
year  ended  Dec.  31,  1933,  reported  a 
net  income  of  ^,444,104.  Commenting 
upon  the  year’s  results,  John  Stuart, 
president,  stated:  “Taking  into  con¬ 
sideration  the  general  business  condition 
under  which  we  had  to  operate  in  1933, 
we  consider  the  volume  of  our  adver¬ 
tised  products  in  the  United  States  sat- 
isfactorv.” 


FLY-TOX  TO  CAMPBELL-SANFORD 

The  Campbell-Sanford  Advertising 
agency,  with  offices  in  Toledo,  Cleve¬ 
land  and  Chicago,  has  been  appointed 
to  handle  advertising  for  Fly-Tox  and 
Rex  Fly  Spray,  it  was  announced  in 
Toledo  last  week  by  Frank  O.  Moburg, 
president  of  the  Rex  Research  Corpo¬ 
ration.  Gordon  Vlchek  is  account  rep¬ 
resentative  in  charge.  Newspaper  ad¬ 
vertising  will  play  an  important  part  in 
the  Toledo  company’s  1934  sales  pro¬ 
motion  program. 


Elwin  P.  Gerth  &.  Co.,  San  Francisco, 
Now  Gerth -Knollin 

Announcing  a  change  in  name,  and 
entrance  of  Jas.  C.  Knollin  into  the  firm 
on  an  equal  partnership  basis,  Edwin 
P.  Gerth  &  Co.,  San  Francisco  agency, 
becomes  Gerth-Knollin  Advertising 
Agency,  effective  March  1.  Offices 
have  been  moved  from  the  12th  to  the 
10th  floor  of  the  Russ  Building,  where 
larger  quarters  have  been  taken. 

Mr.  Knollin  has  been  associated  with 
Pacific  Coast  advertising  for  the  past 
decade.  Until  recently  vice-president 
of  the  Bowman-Deute-Cummings,  Inc., 
he  was  previously  an  account  executive 
of  Hamman-Lesan  Company. 

Among  the  accounts  that  will  be 
served  by  Gerth-Knollin  Advertising 
Agency  are:  Fireman’s  Fund  Insur¬ 
ance  Company ;  Pacific  Coast  Gas  Asso¬ 
ciation;  Pacific  Portland  Cement  Co.; 
Pioneer  Hatchery;  Groz-It  Fertilizers; 
J.  E.  Bergtholdt  Nurseries;  H.  C.  Little 
Burner  Co. ;  Petaluma  Bonded  Chick 
Hatcheries ;  Hallawell  Seed  Co. ;  Davey 
Tree  Surgery  Co.,  Ltd.;  Must  Hatch 
Incubator  Co.;  Hobbs  Battery  Co.; 
Shaw,  Hooker  &  Co.,  investments ;  Wa- 
trola  Corporation. 


NEW  CHICAGO  AGENCY 

A  new  general  advertising  agency, 
the  Kable-Colcord  Company,  has  been 
formed  in  Chicago  with  offices  at  One 
North  LaSalle  street  The  principals 
include  H.  G.  Kable,  president  of  Kable 
Brothers  Company.  Mt.  Morris,  Ill.; 
David  H.  Colcord.  formerly  of  Reincke- 
Ellis-Younggreen  &  Finn  and  David  H| 
Colcord,  Inc. :  and  A.  E.  Heilman. 


TARR  RETURNS  TO  AGENCY 

.Announcement  of  the  return  of  Cedric 
W.  Tarr  to  the  Los  Angeles  staff  of 
Lord  &  Thomas,  national  advertising 
agency  has  been  made  by  Don  Fran¬ 
cisco,  vice-president  and  Pacific  Coast 
general  manager  of  the  agency.  Mr.  Tarr 
formerly  served  as  a  copy  writer  and 
account  executive  in  the  agency.  Dur¬ 
ing  the  past  year,  he  has  been  copy 
chief  and  production  manager  for  the 
Los  Angeles  office  of  the  Hanff-Metz- 
ger  agency.  He  is  a  former  news¬ 
paperman,  having  been  city  editor  of 
the  old  Pasadena  Evening  Post,  and 
subsequently  make-up  editor  at  the  Los 
Angeles  Herald  &  Express.  He  will 
again  specialize  in  creative  work  on 
travel  and  resort  accounts  handled  by 
the  agency. 
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DONNELLEY  CORP.  PROMOTES  2 

.At  the  annual  meeting  of  the  Reuben 
H.  Donnelly  Corporation,  New  York, 
directory  publishers  and  direct  mail  ad¬ 
vertising,  C.  O.  Lillyblade,  general  sales 
manager  of  the  organization,  and  Ar¬ 
thur  H.  Bamforth,  in  charge  of  the 
Philadelphia  office  operations,  were 
elected  vice-presidents  of  the  corpora¬ 
tion. 


JOINS  VICKERS  &  BENSON 

A,  C.  Her,  publicity  director  of  Dis¬ 
tillers  Corporation  Ltd,,  Montreal,  for 
the  past  six  years,  has  joined  the  ad¬ 
vertising  firm  of  Vickers  &  Benson, 
Ltd,,  as  account  executive.  Mr.  Her 
has  had  wide  experience  in  advertising 
and  sales  promotion.  During  the  last 
25  years  he  has  held  the  following  posi¬ 
tions:  General  manager,  McAlpin  To¬ 
bacco  Company,  Toronto;  secretary  and 
sales  manager,  J.  M.  Fortier,  Montreal ; 
advertising  manager.  Western  Canada 
Flour  Mills,  Toronto;  manager  of  sales 
promotion  and  research  department, 
McLean’s  Magas:ine.  Among  the  ac¬ 
tivities  in  his  new  appointment  will  be 
the  supervision  of  advertising  for  Dis¬ 
tillers  Corporation,  Ltd.,  Montreal,  and 
Joseph  E.  Seagram  &  Sons,  Waterloo. 


CARTER.THOMSON  NAMED 

Wilson  Line,  operator  of  steamship, 
passenger  and  freight  lines  between 
Philadelphia,  Wilmington,  Pennsgrove 
and  Chester,  has  appointed  the  Carter- 
Thomson  Company  of  Philadelphia  to 
handle  its  advertising  account. 


GARFINKEL  AGENCY  NAMED 

Fiesta  Wine  Company  has  appointed 
Sidney  Garfinkel,  San  Francisco  adver¬ 
tising  agency,  to  direct  an  advertising 
campaign  for  early  release.  News¬ 
papers,  radio  and  dealer  displays  are 
to  be  used.  Nasco  Soap  Products  (Na¬ 
tional  Soap  Service  Company)  Emery¬ 
ville,  Cal.,  manufacturer  of  Miracle 
Household  soap,  and  Neil  Candy  Com¬ 
pany,  Los  Gatos,  Cal.,  maker  of  Cali¬ 
fornia  Maid  Fruit  Candy,  have  also 
named  that  agency  as  advertising  coun¬ 
sel. 


LEWIS  GETS  NRA  JOB 

(.Special  to  Editos  &  Publishes) 

Washington,  D.  C.,  Feb.  27 — Gen¬ 
eral  Hugh  S.  Johnson,  Administrator 
for  Industrial  Recovery,  has  announced 
the  appointment  of  H.  Bertram  Lewis 
as  chairman  of  the  Fact  Finding  Com¬ 
mittee  for  the  Wholesale  Automotive 
Trade.  Mr.  Lewis  is  head  of  the  H. 
Bertram  Lewis  Advertising  Agency  in 
New  York  City,  and  for  a  number  of 
years  has  been  a  contributor  to  the 
finance,  automobile  and  automotive 
trade  journals  on  subjects  of  merchan¬ 
dising,  sales  organization  and  business 
procedure. 


GRIGSBY-GRUNOW  BANKRUPT 

.Acting  on  a  petition  filed  Feb.  17, 
Federal  judge  John  J.  Barnes  last  week 
appointed  Frank  McKey  receiver  in 
bankruptcy  for  the  Grigsby-Grunow 
Company,  Chicago,  terminating  the 
equity  receivership  under  which  the 
company  has  been  operating  since  Nov. 
24,  1933.  The  action  displaced  the 
petition  filed  by  the  equity  receivers, 
Thomas  L.  Marshall  and  Le  Roi  J. 
Williams,  asking  for  an  order  to  sell 
the  company's  business  and  assets  as  a 
going  concern. 


TWO  ACCOUNTS  TO  CHIRUG 

James  T.  Chirug  Company,  Boston 
agency,  has  been  appointed  by  Monta¬ 
gue  Machine  Company,  Turners  Falls. 
Mass.,  maker  of  pulp  and  paper  mill 
machinery,  and  by  American  Tool  & 
Machine  Company,  Hyde  Park,  Mass. 


WATSON  TO  FEDERAL  AGENCY 

Brook  B.  Watson,  for  the  past  12 
years  with  the  New  York  and  Phila¬ 
delphia  offices  of  N.  W.  Ayer  &  Son, 
Inc.,  has  joined  the  Federal  Advertsing 
.Agency.  Inc.,  444  Madison  avenue.  New 
York  City. 


LOGIE  PRODUCTION  CHIEF 

Bruce  Logie,  who  joined  the  adver¬ 
tising  bureau  of  Marshall  Field  &  Co., 
last  November,  as  an  assistant  in  the 
basement  advertising  division,  has  been 
promoted  to  advertising  production 
manager,  succeeding  Harry  M.  Jobson, 
resigned.  Mr.  Logie  was  formerly  em¬ 
ployed  by  Butler  Brothers  and  Slont- 
gomery  Ward  &  Co. 


STRAN-STEEL  APPOINTS 

The  Stran-Steel  Corporation,  Detroit, 
manufacturer  of  a  new  type  of  steel 
framing  to  which  materials  can  be 
nailed,  has  appointed  Brooke,  Smith  &  P 
French,  Inc.,  of  that  city,  to  handle  an 
advertising  campaign  on  the  product, 
which  is  made  in  standard  sizes  and 
sold  like  lumber. 


GETS  CHOCOLATE  ACCOUNT 

The  Chocolate  Products  Company, 
Chicago,  has  appointed  the  Charles  H. 
Touzalin  Agency,  of  that  city,  to  direct 
the  advertising  for  Kayo  pudding,  a 
popular-priced  prepared  dessert;  Kayo 
chocolate  drink;  and  Stillicious  choco¬ 
late  syrup.  Newspapers,  radio  and  di¬ 
rect  mail  will  be  used. 


SPECIAL  A.  N.  A.  MEETING 

.A  special  meeting  of  the  .Association 
of  National  .Advertisers,  Inc.,  was  held 
in  New  York  Feb.  23,  to  determine  the 
attitude  of  the  association  toward  the 
Tugwell-Copeland  bill,  S.  2800,  and  its 
possible  effects  on  all  advertising.  No 
statement  was  available  as  to  decisions 
reached. 


MUST  REGAIN  CONFIDENCE 

The  problem  which  national  adver¬ 
tising  must  meet  today  is  to  regain  con¬ 
sumer  confidence,  and  it  must  enlist 
again  the  cooperation  of  the  local  dealer 
to  get  advertised  products  sold,  declared 
John  W.  MePherrin,  sales  promotion 
manager  for  new  products,  Bauer  & 
Black,  Chicago,  in  an  address  before 
the  Chicago  Direct  Mail  .Advertising 
Club  late  last  week. 


W,  R.  NEEDHAM  TO  LECTURE 

W.  R.  Needham  of  Needham  &  Groh- 
mann,  Inc.,  New  A’ork  advertising 
agency,  will  give  a  course  in  hotel  ad¬ 
vertising  and  publicity  before  the  stu-  a 
dents  in  Cornell’s  four-year  school^  of 
hotel  administration  at  Ithaca,  New 
York.  His  series  of  lectures  will  begin 
March  3. 


NEW  PARIS  &  PEART  ACCOUNT 

The  Gem  Products  Sales  Company, 
Camden,  N.  J.,  manufacturer  of  “Laun¬ 
dry  Gems,”  a  bleaching,  bluing  and 
washing  concentrate,  has  placed  its  ad¬ 
vertising  account  with  Paris  &  Peart. 
New  York.  Radio,  newspapers  and 
magazines  will  be  used. 


FRESNO  BEE  RATE  12  CENTS 

Minimum  national  advertising  rate  of 
the  Fresno  (Cal.)  B-c  is  12  cents  a  line, 
according  to  Ed  S.  Riggins,  business 
manager.  .A  rate  of  10  cents  was  er¬ 
roneously  furnished  to  Editor  &  Pub¬ 
lisher  for  publication  in  this  paper’s 
Year  Book  for  1934. 


-ASH  JOINS  CRUMP  AGENCY 

H.  O.  .Ash  has  resigned  as  vice-presi¬ 
dent  and  sales  manager  of  the  Protected 
Milk  Products  Company.  Kansas  City, 
Mo.,  to  become  vice-president  and  sales 
manager  of  the  Murrel  Crump  .Adver¬ 
tising  Company,  also  of  Kansas  City. 


Editor  &  Publisher  for  March  3,  1934 


Andy  Consumer 

-a  new  hnmorons  feature-arrives 

-to  build  good-will  for  advertising-and  you 


Advertising  has  been  attacked — either  kiddingly 
or  viciously — from  so  many  quarters  that  millions  of 
consumers  today  are  growing  advertising-suspicious. 

Whatever  is  done  to  meet  this  opposition  to  advertising 
must  be  done  with  disarming  good  humor.  Advertising 
does  not  need  to  tremble.  It  must  answ  er  its  critics  with 
a  light  touch. 

Here  Comes  Andy  Consumer  with  a  smile! 


Don  Herold  advertisers 

The  advertising  profession  gen-  THINK  IT  IS  GREAT! 
erally  agrees  that  the  clearest,  most  n««,pop,r  in  the 

eenial,  most  effective  statement  for  AuJ^ctaiire, 

®  Pres.,  A.  N.  A. 

the  case  for  advertising  ever  made  ^ 

,  .  ,  .  Psst-Pres.,  A.  N.  A. 

in  America  was  a  humorous  senes  Have  great  faith  in  what  ^yor 

COySUMER  can  do  for  advertieing. 

of  full  pages  written  by  Don  Herold  n.  a. 

•  w  •r  A.*  j  xi.  Thoroughly  agree  advortiaing 

in  LdljC  some  tiime  nso  under  tue  propaganda  desirable. 

Geo.  W.  HlUe 

title  of  “.4  ndy  Consumer  Savs.”  „  pre^,  Amer.  tos.  co. 

^  Know  of  no  better  aorvtce  a  neie«- 

paper  could  give  ita  odrertieers* 

We  have  persuaded  Don  Herold 

to  bring  Andy  Consumer  to  life  as  a  it  i*  good.  Advertuing  need» 

1*  I  1  effective  promotion  In  netespoper 

newspaper  feature — a  lively,  hum-  coiumne. 

^  ^  •'  Arthur  Cupper, 

orous  entertainment  feature— a  con-  ,,  Jir^h^iu'to  cu.e  o/  ad. 

...  ,  ,  .  «  vertieed  articlet. 

tinuous  thnce-weekly  series  of  luiph  souitt, 

Pfoj  ^  Lord  A  Tbonoo. 

friendly  talks  to  the  consumer  on  uL'^'^rJU^inf 
the  benefits  of  advertising  to  him —  k.  McCsnn, 

McCsnn-Eriekaon. 

a  feature  that  will  be  read  by  o/ 

millions  for  the  fun  that  it  affords.  Hope  it  appeare  in  every  n««ej> 

paper  in  America. 

— and  “don  herold  says”  „ 

^  Don  Herold  ia  one  of  the  fineat 

rr>  X  j  _i  /V  j  Ameriemn  humoriata. 

1  o  support  Andy  Consumer,  and  o.  o.  Mciuirre. 

Would  da  much  to  anateer  at- 
relieve  him,  and  feed  him,  Don  ^ka  on  major  eourceo/neuepaper 

income* 

Herold  will  do  on  the  three  alternate  a  cmumifiuun- 

Think  your  gotrd.humored  atyle 

days  of  the  week  a  sister  feature  of  •  **•„ 

’’  Paul  ConMil, 

the  same  size,  a  merry  series  of  you^^Z'^^^out  .cork  to  ex- 

,  .  1  1  1  •  »  eellent  advantage. 

humorous  talks  on  every  old  subject  w.  b.  Benton. 

''  Benton  *  Bowles. 

under  the  sun,  under  the  title  of  ^  ‘^jota*^DSJr.  *^**"‘*^' 

,i  I  I  I  ,  ,,  Andy  Conaumer  containa  a  lot 

don  herold  says.  of  “horae  aenae.” 

Ward  Ctuiaday. 

We  believe  this  double-barreled  Would  be  grand /or  baalc/ounda- 

tlon  of  advertiaing. 

feature  by  Don  Herold,  illustrated  id!J?Mlir"a.SS.“o'n»co. 

with  his  own  inimitable  cartoons,  is  *  ai^  i«^cweu. 

Riegel  a  Lefflngwell. 

one  of  the  best  opportunities  offered  "****  Ayor  ia  coming 

to  newspapers  in  many  a  moon.  Advf’Mr.Tclufpruit  Growers. 

Write  for  samples  and  price  today 

Arthur  J.  Lafave 

NE\t  SPAPER  FEATURES 

Telephones:  Washington  8571  and  Main  7620 
2!  42  East  Fourth  St.,  CLEVELAND,  OHIO 


Hope  every  newspaper  in  the 
country  uses  it. 

AUjrn  Mclntire, 

Pres.,  A.  N.  A. 

This  Job  ought  to  be  done. 

Stuart  Peabody, 

Past-Pres.,  A.  N.  A. 

Have  great  faith  in  what  AyOY 
COySUMER  can  do  for  advertiaing. 
Lee  Bristol, 

Past-Pres..  A.  N.  A. 

Thoroughly  agree  advertiaing 
propaganda  deairable. 

Geo.  W.  HIU, 

Pres.,  Amer.  Tob.  Co. 

Know  of  no  better  service  a  neies* 
paper  could  give  ita  advertiaera, 
readers  and  itself - 
Tom  Ryan. 

Pedlar  a  Ryan. 

It  is  good.  Advertiaing  needs 
effective  promotion  in  newspaper 
columns. 

Arthur  Capper, 

Topeka  Capital. 

It  will  be  helpful  to  cause  of  ad- 
vertieed  articles. 

Ralph  SolUtt, 

Pre^  Lord  a  Thomaa. 

I  should  like  to  see  something 
like  this  running  in  every  newa- 
paper. 

H.  K.  McCann, 
McCann-Eriekaon. 

Good  idea  .  .  .  would  help  Uft 
business  out  of  doldrums. 

Ernest  Elmo  Calkins. 

Hope  it  appeswa  in  every  notes- 
paper  in  America, 

Boy  S.  Dnrstine, 

B.  B.  D.  a  O..  Ine. 

Don  Herold  ia  one  of  the  Jinest 
Americam  humoriata. 

O.  O.  McIntyre. 

Would  do  much  to  answer  at¬ 
tacks  on  major  source  of  newspaper 
income. 

John  P.  Roche. 

Roche.  Williams  a  Cnnnynfham. 

Think  your  gotrd.hunaored  atyle 
a  natural  for  it. 

Psal  CorneU, 

Geyer-Comell. 

Tou’re  turning  your  work  to  ex- 
eellent  advantage. 

W.  B.  Benton. 

Benton  a  Bowles. 

I  think  they  are  splendid. 

John  W.  Darr. 

Andy  Consumer  containa  a  lot 
of  “horse  sense.” 

Ward  Canaday. 

Pres..  U.  S.  Adr.  Corp. 

Hould  be  grand  for  basic  founda¬ 
tion  of  advertiaing. 

John  W.  HnbbeU, 

Adv.  Mgr.  Simmons  Co. 

It’s  a  swell  idea. 

Albert  Leffingwell, 

Riegel  a  Leffingwell. 

Great  news  that  AyDY  is  coming 
back. 

W.  B.  Geissinger, 

Adv.  Mgr.,  Cal.  Fruit  Growers. 


Your  advertisers — national  and  local — will  thank  you 
for  publishing  Andy  Consumer  in  their — and  your — 
behalf  —  and  your  readers  will  thank  you  for  both 
**Andy  Consumer  Says”  and  **don  herold  says.” 


^  hy  don  herold  V 


0\V^  M£ 

-:^<t3Po/s  , 
/lA/D  I  t 
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INSTEAD  OF  "SOME  OF  THOSE"| 

Remember  when  we  used  to  have  to  know  where  the 
bin  or  barrel  was  and  point  to  it,  in  order  to  GETT  THE 
SAME  THING  TWICE  in  a  grocery  store? 

Things  didn’t  have  names  in  those  days. 

And  the  chances  were,  the  grocer  had  to  scare  a  cat  out  of 
the  barrel. 

Well,  I  for  one  am  glad  those  pointing  days  are  over.  It’s 
nice  not  to  have  to  point,  and  ask  for  “a  pound  of  this  and  a 
half  dozen  of  those  there.” 

Just  imagine  what  a  mess  we  would  all  be 
in  if  trade-marked  names  of  merchandise 
were  all  removed  all  of  a  sudden.  You 
would  ask  for  your  favorite  soap  or  break¬ 
fast  cereal  and  your  grocer  would  reply, 
“I  never  heard  of  it.” 

You’d  have  to  do  all  your  shopping  with 
a  long  stick  or  an  umbrella  in  your  hand, 
and  poke  at  what  you  wanted. 

After  all,  the  naming  system  is 'pretty 
good. 

These  days,  when  we  buy  something  and 
we  like  it,  we  can  go  back  and  ask  for  it  by 
Don  Herold  jjjjg  —  “BINGO”  —  Or  Something  equally 
simple — and  get  it  again.  If  we  buy  some¬ 
thing  we  don’t  like,  we  can  avoid  it  by  name,  as  well.  ig 

Advertisers  who  advertise  trade-marks  take  chances.  Maybe 
their  trade-mark  is  a  name  by  which  we  stay  clear  of  their 
product.  Maybe  we  don’t  come  back  for  more.  Maybe  we  do. 
But  if  enough  of  us  don’t,  it  isn’t  long  until  the  advertiser 
ceases  to  advertise — that’s  certain. 

So  that’s  how  continued  advertising  becomes  the  proof  of 
merit. 

Copyright  i93U  by  Arthur  J.  Lofaae 
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Circulation 


HAROLD  FENTON  JOINS 
WASHINGTON  POST 


Former  Gannett  Circulation  Executive 
Appointed  Circulation  Manager 
— Alto  Worked  in  Louia* 
ville  and  New  York 


iSpecial  to  Editok  &  Pcblisber) 

Washington,  D.  C.,  Feb.  27 — Harold 
Fenton,  who  for  two  years  was  general 
circulation  manager  for  the  Gannett 
group  of  news¬ 
papers,  has  been 
made  director  of 
circulation  of  the 
Washington  Post. 

In  commenting 
upon  the  appoint¬ 
ment  of  Mr.  Fen¬ 
ton,  Eugene  Mc¬ 
Lean,  general 
manager  of  the 
Post,  said  that 
since  the  paper 
had  been  taken 
over  by  Eugene 
Meyer,  the  office 
staff  has  been  un¬ 
der-organized  and  that  an  increase  in 
circulation  has  made  an  increase  in  staff 
necessary. 

Mr.  Fenton,  in  addition  to  supervis¬ 
ing  circulation  for  all  the  Gannett 
papers,  also  had  personal  charge  of  the 
circulation  department  of  the  Rochester 
Times-Vnion. 

Later  he  became  director  of  circula¬ 
tion  for  the  Loidsi’ille  (Ky.)  Herald- 
Post,  remaining  two  years. 

He  has  also  served  on  the  old  AVtc 
York  Graphic  and  Jamaica  (L.  1.) 
Daily  Press. 


AIDED  POUCEMAN’S  FAMILY 

A  humanitarian  service  rendered  by 
the  Savannah  dailies,  the  Morning  Neu's 
and  the  Ei^ening  Press,  was  the  raising 
of  a  fund  of  over  $3,000  for  the  family 
of  City  Policeman  J.  E.  Roughen,  who 
was  slain  in  the  line  of  duty  early  in 
the  morning  of  Jan.  22.  The  fui»l  was 
subscribed  within  three  weeks  by  the 
public. 


PRINTING  RADIO  PROGRAMS 

The  Calgary  (Alta.)  Albertan,  which 
owns  and  operates  radio  station  CJCJ, 
has  commenced  publishing  radio  pro¬ 
grams.  Heretofore  only  programs  of 
the  Albertan  station  have  been  carried. 
The  new  feature  includes  programs  of 
local  stations,  Canadian  Radio  Commis¬ 
sion,  National  Broadcasting  Company 
and  the  Columbia  Broadcasting  Sys¬ 
tem. 


30  BOYS  VISIT  PHILADELPHIA 

Thirty  carriers  of  the  Greenwich 
(Conn.)  Daily  News-Graphic  who  had 
participated  in  a  circulation  campaign 
were  taken  on  a  trip  to  Philadelphia, 
Pa.,  Feb.  22.  The  boys  visited  the 
plants  of  the  Philadelphia  Inquirer  and 
the  Curtis  Publishing  Co.  as  well  as 
points  of  historic  interest. 


CARRIER  THEATRE  PARTY 

One  hundred  and  five  honor  carriers 
of  the  San  Francisco  News  who  have 
received  no  complaints  during  the  past 
month  were  guests  at  a  theatre  party 
Feb.  16  at  the  Paramount  Theatre,  San 
Francisco.  Circulation  department  ex¬ 
ecutives  accompanied  the  boys  to  the 
theatre. 


SERIES  ON  VETERANS 

The  Indianapolis  Times,  beginning 
this  week,  is  running  a  series  by  Arch 
Steinel,  feature  writer,  on  the  dissipa¬ 
tion  of  the  estates  of  veterans  in  the 
Insane  Hospital  in  Marion,  through  I^d 
investments  by  banks. 


OHIO  MEETING  APRIL  11-12 

Spring  meeting  of  Ohio  Circulation 
Managers’  Association  will  be  held 
April  11-12  at  the  Netherland-Plaza 
Hotel,  Cincinnati,  O. 


Editor  &  Publisher 

DAILY  AIDED  FAMILY 

Through  publicity  recently  provided 
by  the  Kansas  City  Star,  a  new  home 
and  furnishings  were  provided  for  a 
family  of  eight,  made  destitute  by  a 
fire.  The  father  was  employed  on  a 
eWA  project. 


SUBSCRIPTION  PRICE 
INCREASED  BY  DAILY 

Port  Huron  Times  Herald  Raises  Rate 
From  12  to  15  Cents  a  Week 
With  Negligible  Loss  in 
Circulation 

Added  costs  caused  by  the  recovery 
and  reemployment  program  were  the 
prime  factors  in  prompting  the  manage¬ 
ment  of  the  Port  Huron  (Mich.) 
Times  Herald  recently  to  increase  its 
subscription  rates  by  carrier  delivery 
from  12  cents  to  15  cents  per  week. 

It  was  pointed  out  to  Editor  &  Pub- 
LisHKk  that  since  -April,  1933,  when  the 
Times  Herald's  circulation  hit  bottom, 
figures  have  been  showing  a  steady 
comeback  each  month,  and  with  this 
encouraging  recovery  sign,  the  thought 
of  raising  subscription  rates  presented 
itself.  After  considerable  thought  the 
increase  was  decided  upon,  balancing 
the  possible  loss  of  subscribers  against 
the  increase  in  revenue  and  the  savings 
made  in  newsprint  in  event  of  consid¬ 
erable  lost  circulation. 

“As  a  feeler,”  explained  Fred  O. 
Rouse,  Times  Herald  circulation  man¬ 
ager,  "the  increase  was  put  in  effect  in 
three  suburban  towns  with  a  total  dis¬ 
tribution  of  some  1,400  papers.  The 
loss  in  these  three  towns  amounted  to 
less  than  five  per  cent,  and  so  the  bal¬ 
ance  of  our  outside  carrier  distribution 
was  turned  over  to  the  higher  rates 
without  further  delay.  Within  two  or 
three  days  our  carriers  liegan  to  get 
back  some  of  their  customers  who  quit, 
and  within  the  next  three  months  we 
expect  the  whole  rate  increase  will  have 
blown  over  entirely. 

“Our  wholesale  rate  on  the  12-cent 
price  was  $1,165^  per  hundred.  This 
permitted  our  carriers  a  profit  of  five 
cents  per  week  per  customer.  The 
carrier  profit  was  not  disturbed  when 
the  retail  rate  was  increased  to  15 
cents.  Our  new  wholesale  rate  of 
$166^  per  hundred  absorbed  all  of  the 
increase.” 

The  Port  Huron  Times  Herald  is 
owned  by  E.  J.  Ottaway  and  L.  .A. 
Weil. 


AGREEMENT  REDUCES  STAFF 

The  Clmrlotte  (N.  C.)  Ohsenrr  and 
the  Charlotte  News,  morning  papers 
with  Sunday  editions,  have  made  an 
agreement  to  tell  each  other  of  any 
stories  they  develop  after  3  o’clock 
Sunday  morning,  thereby  cutting  down 
the  force  each  paper  held  for  late 
duty. 


“MOVIE  TITLES’’  CONTEST 

The  New  Haven  (Conn.)  Journal 
Courier  is  conducting  a  “movie  titles” 
contest  and  awarding  $1,150  in  prizes. 
A  cartoon  suggestive  of  the  title  of  a 
well-known  movie  is  run  each  day  for 
30  days  and  readers  attempt  to  guess 
the  title. 


HELD  COOKING  SCHOOL 

The  Janesville  (Wis.)  Daily  Gazette 
sponsored  a  four-day  cooking  school 
Feb.  6  to  Feb.  9,  under  the  direction  of 
Mrs.  (Dora  E.  Kreasan,  General  Foods 
demonstrator. 


10,000  ATTEND  SCHOOL 

Nearly  10,000  women  attended  the 
four-day  session  of  the  eighth  annual 
cooking  school  of  the  Nexvark  (N.  J.) 
Star-Eagle  recently.  Mrs.  J.  Watson 
Shockley  was  in  charge. 


HAS  “PET  CARE’’  FEATURE 

The  Boston  Traveler  b  conducting  a 
daily  feature  question  department  called 
“The  Care  of  Pets,”  by  Dr.  Wesley  A. 
Young,  chief  veterinarian  of  the  Animal 
Rescue  League  of  that  city. 


for  March  3,  1934 

PROGRAM  COMPLETED 
FOR  CHICAGO  MEET 

Free  Copies,  Truck  Costs,  Accident 
Liability,  Boy  Welfare  Among 
Topics  to  Be  Discussed  by 
Central  Circulators 


{Special  to  Eoitok  &  Publisher) 

Chic.vgo,  Feb.  26 —  1  he  completed  pro¬ 
gram  for  the  annual  meeting  of  the 
Central  States  Circulation  Managers' 
■Association  convention  to  be  held  here 
at  the  Congress  Hotel,  March  13-14, 
was  announced  this  week  by  J.  B.  Birks, 
Decatur  (111.)  Herald  &  Review,  vice- 
president  of  the  association  and  chair¬ 
man  of  the  program  committee. 

r.  Barney  Thompson,  editor  of  the 
Rockford  (Ill.)  Consolidated  News¬ 
papers.  Inc.,  will  lie  the  luncheon 
sjieaker  on  Tuesday  and  J.  C.  Mont¬ 
gomery,  Detroit  Nexvs,  president  of  the 
International  Circulation  Managers’  .As¬ 
sociation,  will  be  the  Wednesday 
luncheon  speaker. 

Among  the  sjieakers  to  address  the 
Tue.sday  morning  session  will  lie  Lou 
Hoffman.  St.  Louis  Star-Times,  speak¬ 
ing  on  “How  Many  Free  Copies  to 
Police  Firemen.  Baggagemen,  Post- 
office,  Etc.,”  and  .A.  E.  Meyer,  Clinton 
(la.)  Herald,  on  “Does  It  Pay  to  Meet 
Competition  or  'Go  Him  One  Better?”’ 
.Among  those  speaking  Tuesday  after¬ 
noon  will  lie  George  Moffett,  .Ui/a'auitcc 
.'ientinel-Nexvs,  on  “.Are  Trucking  Costs 
Increasing,  and.  If  So,  How  to  -Avoid 
This?”;  Roliert  C.  Furman,  Decatur 
(Ill.)  Herald  &  Review,  “Publisher’s 
Liability  for  .Accidents  to  Carrier  Boys 
— -A  Legal  Survey.”  “Increasing  Circu¬ 
lation  Rates  to  Meet  Increasing  Costs,” 
will  be  the  subject  of  C.  .A.  Ferris, 
Ft.  ll’ayne  (Ind.)  .Xexvs-Sentinel. 

The  Wedne.sday  morning  session  will 
be  devoted  to  carrier  boy  welfare,  with 
H.  W.  Stodghill.  Louisx’ille  Courier- 
Journal  &  Times,  among  the  speakers. 
His  topic  will  be  “The  Child  Labor 
•Amendment.” 

A  carrier  salesmanship  demonstration 
will  be  held  during  the  morning  .session 
with  teams  entered  by  George  Moffett, 
Milwaukee  Sentinel-Nexvs;  Roy  High- 
field,  DeKalb  (Ill.)  Chronicle;  John 
Funk.  Daniille  (Ill.)  Commercial-Nexvs 
and  Frank  White  of  the  Rockford  (Ill.) 
Register— Republic  <fr  Star.  Judges  will 
be  George  Pearson  of  J.  Walter  Thomp¬ 
son  Company ;  E.  Ross  Gamble,  Erwin, 
Wasey  &  Co. ;  T.  W.  Davis,  Matteson- 
Forgarty-Jordan  Company  and  A.  J. 
Grobe,  Frederick  &  Mitchell,  Inc.,  all  of 
Chicago. 

Election  of  officers  will  take  place 
at  the  closing  session  on  Wednesday 
afternoon. 


CHANGES  PUBLICATION  DATE 

The  New  York  Amsterdam  News, 
Negro  weekly,  beginning  March  10  will 
carry  a  Saturday  date-line  instead  of 
the  Wednesday  date-line,  which  it  has 
carried  for  24  years,  according  to  an 
announcement  by  Jimmie  Smith,  busi¬ 
ness  manager.  A  separate  mail  edition 
will  be  added  which  will  go  to  press 
on  Thursday  and  be  mailed  Thursday 
night.  The  late  city  or  local  edition  will 
be  on  New  York  newsstands  early 
Friday. 


3,000  AT  COOKING  SCHOOL 

More  than  3,000  men  and  women  at¬ 
tended  the  third  annual  cooking  school 
of  the  Jersey  City  (N.  J.)  Jersey  Jour¬ 
nal  in  the  Henry  Snyder  Junior  High 
School,  Feb.  6-9.  Miss  Claire  Andree 
conducted  the  classes.  Walter  M.  Dear, 
publisher,  welcomed  Miss  Andree  on  the 
opening  night. 

HAS  CHILDREN’S  FEATURE 

“The  Children’s  House”  is  a  regular 
Sunday  feature  of  the  Battle  Creek 
(Mich.)  Enquirer-News,  describing  the 
program  given  each  Saturday  afternoon 
for  children  at  the  Recreation  Union. 


ADDS  STAMP  FEATURE 

The  Boston  Evening  Transcript  has 
added  another  feature,  a  column  for 
stamp  collectors  by  Haughton  Sangui- 
netti. 


SAFE  DRIVING  REWARDED 

Eight  circulation  department  drivers 
ot  the  Oakland  (Cal.)  Tribune,  who 
drove  their  trucks  more  than  a  mil- 
lion  and  a  quarter  miles  without  a  single 
accident,  were  awarded  safety-drivers’ 
certificates  last  week  by  the  Eastlay 
Safety  Council  of  (Oakland.  Joe 
Knoefle,  who  has  driven  a  Tribune 
truck  for  14  years  and  over  484,450 
miles,  headed  the  list  of  “safe  drivers.” 
Others  included  Ed.  Erichsen,  who  has 
driven  nearly  a  quarter-million  miles 
in  four  years;  Owen  Hughes,  Frank 
Pereira  and  Qaude  Webster,  who  have 
each  driven  more  than  100,000  miles; 
Nils  Nielsen,  Harold  West  and  Walter 
Jones,  who  have  driven  more  than  25,000 
miles  each.  W.  F.  D.  Brown,  circu¬ 
lation  manager  for  the  Tribune,  presided 
over  the  ceremonies,  at  which  represen¬ 
tatives  of  the  California  Highway  Pa- 
trol,  Oakland  Police  Department,  the 
Chamber  of  Commerce  and  Civic  of¬ 
ficials  were  present. 

PLANNING  COOKING  SCHOOL 

Harry  S.  Tomika,  advertising  man¬ 
ager  of  the  Homdulu  (Hawaii)  Nippn 
Jiji,  daily  newspaper  with  both  Japanese 
and  English  editions,  arrived  in  San 
Francisco  recently  to  study  the  oper¬ 
ations  of  a  newspaper  home  economic 
departments.  Mr.  Tomika  spent  some 
time  with  Jane  Friendly,  home  economics 
editor  of  the  San  Frattcisco  Chronicle, 
discussing  the  operations  of  American 
cooking  schools  preparatory  to  a  three- 
day  cooking  school  which  will  be  con¬ 
ducted  by  his  newspaper  upon  his  re¬ 
turn  to  Honolulu. 

INTERSTATE  MEETING,  JUNE  17-18 

Spring  meeting  of  the  Interstate 
Circulation  Managers’  .Association  will 
be  held  June  17-18  in  the  Hotel  Penn¬ 
sylvania.  New  York,  according  to  an 
announcement  released  this  week,  by 
Charles  K.  Blasser,  York  (Pa.)  Dis¬ 
patch,  secretary-treasurer,  following  a 
meeting  of  the  officers  and  directors 
of  the  association  in  the  Hotel  Penn¬ 
sylvania,  last  week,  with  E.  P.  Kavan- 
augh,  of  the  Baltimore  Sun,  president, 
presiding. 

72-PAGE  SPECIAL  EDITION 

Seventy  tons  of  newsprint  were  used 
Feb.  20  by  the  Oakland  (Cal.)  Tribune, 
when  it  published  its  72-page  anni¬ 
versary  number  in  honor  of  the  daily’s 
OOth  birthday,  Feb.  21.  A  24-page  sec¬ 
tion  was  devoted  to  stories  and  pictures 
of  pioneer  Oakland.  The  entire  edition 
contained  79,925  lines  of  advertising 
according  to  a  computation  of  Media 
Records,  Inc.,  and  ran  130,000  copies. 
Joseph  R.  Knowland  is  president  and 
publisher. 

INCREASES  FEATURE  SECTION 

The  Pittsburgh  Press  recently  added 
a  full  page  of  pictures  daily  entitled 
"Glimpses  of  Yesterday”  in  addition 
to  a  series  entitled  “Schenley— .A 
Mighty  Name.”  The  Sunday  Press 
has  increased  its  comic  section  to  24 
pages  and  has  added  a  full  length  novel 
in  a  new  16-page  fiction  section. 


CIRCULATION  MANAGERS 
ATTENTION! 


A  Powerful  Circulation  Devel¬ 
opment  Campaign ....  Tremen¬ 
dous  Returns ....  Intense  Local 

Interest Not  a  Contest ....  No 

Financial  Hazard  ....  Limited 
Campaign ....  Immediate  Action 
Necessary ....  Communicate 

Travel  Opportunity  Chib  of  America 

(•USpicB) 

TRAVEL  GUILD  INC. 

Suite  406,  180  North  Mich.  Ave. 

CHICAGO,  ILL. 
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H.  D.  JACOBS  EDITOR 
OF  COAST  PAPER 

Former  New  Bedford,  Pittsburgh,  and 
Baltimore  Executive  Joins 
Santa  Barbara  (Cal.) 

Morning  Press 


Announcement  was  made  this  week 
bv  Thomas  M.  Storke,  editor  and  owner 
o'i  Santa  Barbara  ((Zal.)  Daily  Seivs 


Thomas  M.  Storke  H.  D.  Jacobs 


and  Morning  Press,  of  the  appointment 
of  Harold  D.  Jacobs  as  editor  of  Morn¬ 
ing  Press,  succeeding  H.  B.  R.  Briggs, 
who  recently  resigned  to  accept  Presi¬ 
dent  Roosevelt’s  appointment  as  post¬ 
master  of  Los  Angeles.  Mr.  Jacobs 
will  assume  the  post  on  March  1. 

Until  recently  he  was  managing  editor 
of  Sezv  Bedford  (Mass.)  Standard- 
Times  and  previously  had  been  editor 
of  Pittsburgh  Press  and  Baltimore 
(Md.)  Post.  Mr.  Storke  advised  that 
he  had  given  full  editorial  charge  of 
his  morning  newspaper  to  Mr.  Jacobs. 

The  Morning  Press  is  the  old  news¬ 
paper  in  Southern  California,  having 
been  continuously  published  since  1803. 
Gen.  Harrison  (j.  Otis,  who  later  made 
Los  .\ngeles  famous  through  his  Los 
Aiiiielt's  Times,  was  at  one  time  owner 
and  editor  of  the  Morning  Press.  It 
has  been,  through  the  years,  a  leading 
Republican  newspaper  for  the  several 
coastal  counties  in  its  circulation  area. 
Air.  Storke  told  Editor  &  Publisher 
this  week  that  the  Morning  Press  would 
continue  as  independently,  or  progres¬ 
sively,  Republican.  Mr.  Jacobs  is  in 
middle  life,  a  seasoned  news  manager 
and  capable  editorial  writer,  with  a 
host  of  friends  in  the  newspaper  busi¬ 
ness  in  the  East. 


WATERBURY  VETERAN  RETIRES 

Martin  Scully  retired  from  active 
service  this  week  after  41  years  with 
the  ITaterbury  (Conn.)  Democrat,  of 
which  the  .ast  18  had  been  spent  as  city 
editor.  He  retains  his  directorship  in 
the  Waterbury  Democrat,  Inc.,  and 
will  contribute  special  articles.  Mr. 
Scully  has  been  active  in  civic  affairs 
for  many  years,  serving  as  mayor  20 
years  ago,  and  also  at  various  times  on 
the  board  of  public  works,  board  of 
aldermen  and  as  city  auditor.  His  re¬ 
tirement  was  announcpfl  in  a  front  page 
story  and  laudatory  editorial. 

CANADIAN  NEWSPRINT  REPORT 

Exports  of  pulp  and  paper  from 
Canada  diring  January  reached  a  total 
value  of  $8,756,544,  an  increase  over  the 
total  in  December  and  January  of  last 
year,  when  the  totals  were  $8,707,780 
and  $6,880,093,  resjiectively.  For  the  12 
months  ended  January  this  year,  ex¬ 
ports  of  newsprint  were  37,962,926  ewt, 
with  a  value  of  $70,411,738  as  compared 
w'ith  34,632,587  cwt.  with  a  value  of 
$79,509,558  in  the  previous  twelve 
nionths,  according  to  a  report  released 
in  Montreal,  Feb.  27. 

McGRAW-HILL  PROMOTIONS 

A  new  divisional  s.tup  for  the  22 
publications  of  the  McGraw-Hill  Pub¬ 
lishing  Company  has  been  announced 
by  Malcolm  Muir,  president.  At  the 
same  time  Mr.  Muir  announced  that 
vN  illard  Chevalier,  Glenn  Griswold  and 
L-  !•.  Stoll  have  become  vice-presidents 
of  the  company.  Under  the  new  setup 
“’^re  will  be  six  divisions.  James  H. 
McfJraw  Sr.,  chairman  of  the  board, 
continues  personally  in  charge  of  the 
electrical  group  of  publications.  This 
group  will  compose  division  one. 


Editor  &  Publisher  for  March  3,  1934 

Reporter,  Feet  Frozen,  Delivers 

Plane  Wreck  Story,  Then  Faints 


T  RVIN  L.  D.W'IES,  United  Press 
*  reporter  in  the  Salt  Lake  City  bu¬ 
reau,  got  a  rush  assignment  last  Sunday 
night  to  accompany  tlie  party  searching 
for  the  wreck  of  the  United  Airline 
plane  which  crashed  at  Parley’s  Butte 
carrying  eight  persons  to  death.  He 
set  out  in  his  office  clothes,  including 
light  oxford  shoes  and  silk  socks,  to  find 
that  four  miles  of  belt-deep  snow  lay 
along  the  rocky  trail  near  which  the 
plane  had  been  sighted  from  the  air. 

Almost  exhausted  when  the  wreck 
was  at  last  found,  he  shook  off  his  fa¬ 
tigue  and  was  one  of  the  first  in  the 
party  to  view  the  ghastly  debris.  He 
assisted  in  extricating  the  eight  bodies 
from  the  tightly  jammed  wreckage, 
then  flashed  the  news  that  all  were  dead. 


“GENTLEMAN  OF  THE  PRESS” 

“Finest  Tribute,”  Say*  President  in 

Congratulating  Hornaday 

(Special  to  Editi>k  &  I'i'bi.isiif.r) 

Washington,  D.  C.,  Mar.  I — Presi¬ 
dent  Roo.sevelt  has  bestowed  his  own 
particular  accolade  upon  the  "fourth 
estate.”  The  finest  thing  that  can  be 
said  of  a  newspaper  man,  according  to 
the  chief  executive  of  the  country,  is 
that  he  is  a  “gentleman  of  the  press.” 

.•\t  his  regular  semi-weekly  press 
conference.  President  Roosevelt,  who 
had  been  informed  that  James  Horna¬ 
day,  veteran  Washington  correspiindent 
of  the  Indianapolis  Xews,  was  celebrat¬ 
ing  his  50th  anniversary  as  a  newspaper¬ 
man,  said  that  he  would  like  to  have 
Mr.  Hornaday  step  forward  and  shake 
hands. 

Hornaday,  who  usually  stands  incon¬ 
spicuously  at  the  outer  edge  of  the  flock 
of  correspondents  who  throng  around 
the  President’s  desk,  appeared  to  be 
nonplussed  by  the  request.  His  col¬ 
leagues,  however,  opened  a  path  to  the 
President's  desk  where  he  was  met  by 
the  outstretched  hand  of  Mr.  Roose- 
velt. 

“I  want  to  shake  hands,”  said  the 
President  "I  think  the  finest  thing  and 
the  truest  thing  that  I  can  say  is  that 
you  are  a  gentleman  of  the  press.” 

DELAY  IN  WAGE  DECISION 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  26 — Deci¬ 
sion  as  to  adjustment  of  wage  rates  in 
three  paper  manufacturing  groups  may¬ 
be  delayed  for  some  weeks,  it  was  in¬ 
dicated  today  by  NRA  officials.  A  re¬ 
hearing  on  wage  rates  took  place  Feb. 
13  at  the  Carlton  Hotel,  before  W.  W. 
Pickard,  deputy  administrator  of  the 
Paper  Industry  Authority,  in  charge  of 
the  paper  and  pulp  division.  Labor 
representatives  have  been  asking  42 
cents  an  hour,  while  38  cents  was  writ¬ 
ten  into  the  codes. 


R.  D.  SANCHE  RE-ELECTED 

At  a  meeting  of  Wisconsin  Daily 
Newspaper  Advertising  Managers,  ad¬ 
vertising  group  of  the  Wisconsin  Daily 
Newspaper  League,  held  in  Milwaukee, 
R.  D.  Sanche,  IFattsau  Record-Herald, 
was  re-elected  president ;  Ralph  Gee, 
Appleton  Post-Crescent,  vice-president, 
and  H.  L.  Davis.  Appleton,  secretary 
and  treasurer.  Mr.  Davis  also  is  sec¬ 
retary  of  the  league.  William  E. 
Donahue,  Chicago  Tribune,  spoke. 


E.  R.  PURCELL  HURT 

Emerson  R.  Purcell,  publisher  of  the 
Custer  County  Chief  at  Broken  Bow, 
Neb.,  suffered  two  fractured  ribs,  Feb. 
22,  when  his  automobile  crashed  into  a 
telephone  post  at  Grand  Island,  Neb. 
Purcell  had  been  on  his  way  to  the  state 
press  convention  in  Omaha.  He  con¬ 
tinued  on  to  the  meeting,  arriving  in 
time  to  attend  all  sessions. 

CAPPER  PAPERS  MOVE 

The  Capper  Publications,  agricultural 
publishers,  have  leased  space  on  the  22d 
floor  of  Ilk)  N.  Michigan  Ave.,  Chicago. 
The  Chicago  office  was  formerly  at  203 
N.  Wabasli  Avenue. 


The  return  trip  was  a  "nightmare,” 
he  relates  in  a  story  dictated  from  a 
hospital  bed.  His  thinly  covered  feet 
grew  numb,  and  he  removed  the  shoes 
and  stockings,  in  the  hope  that  his  feet 
would  not  freeze  so  badly  bare  as  in 
wet  and  frozen  coverings.  Ploughing 
barefoot  for  two  miles  through  the 
drifts,  he  at  last  reached  the  emergency 
telephone,  called  George  Crissey  at  the 
Salt  Lake  office  of  the  U.  P.,  delivered 
bis  story,  and  fainted  into  the  arms  of 
Jennings  Phillips,  Jr.,  Salt  Lake  Tele¬ 
gram  reporter. 

Davies  was  immediately  given  medi¬ 
cal  attention.  His  feet  were  badly  cut 
and  frozen  and  the  drain  on  his 
strength  kept  him  in  bed  for  several 
days. 


TEXANS  PROTEST  CODE 
OF  NEWSPRINT  MILLS 

Endorses  A.  N.  P.  A.  Argument  That 

It  Would  Promote  Monopoly — 
Greer  and  All  Officers 
Re-elected 

Protesting  against  adoption  of  the 
newsprint  code  “which  provides  for 
monopolistic  control  of  the  newsprint 
industry  to  the  detriment  of  the  press 
of  the  United  States  and  the  Ameri¬ 
can  people,”  the  Texas  Newspaper  Pub¬ 
lishers  association  closed  its  two-day 
session  in  Houston,  Feb.  25. 

All  officers  were  re-elected,  includ¬ 
ing  J.  L.  Greer,  Denison  Herald,  presi¬ 
dent;  Frank  Mayborn,  Temple  Tele¬ 
gram,  vice-president ;  A.  E.  Clarkson, 
1 1  oust  on  Post,  secretary-treasurer,  and 
G.  J.  Palmer,  Houston  Chronicle,  spe¬ 
cial  commissioner. 

The  midsummer  meeting  will  be  held 
in  Austin. 

Representatives  of  15  Texas  news¬ 
papers  attended  the  sessions,  which  were 
devoted  largely  to  a  discussion  of  tech¬ 
nical  phases  of  newspaper  production. 

They  adopted  the  following  resolu¬ 
tion  : 

“Whereas,  the  Texas  Newspaper 
Publishers  association  agrees  complete¬ 
ly  with  the  stand  taken  by  the  Ameri¬ 
can  Newspaper  Publishers  association 
in  opposition  to  the  approval  of  the 
supplemental  code  of  the  newsprint  in¬ 
dustry  as  submitted  to  the  NRA  on 
January  6,  1934,  and, 

“Whereas,  the  Texas  Newspaper 
Publishers  association  indorses  thor¬ 
oughly  the  views  of  the  A.  N.  P.  A.’s 
counsel,  Elisha  Hanson,  as  expressed 
at  the  February  1,  1934,  hearing  be¬ 
fore  the  code,  authorities  at  Washing- 
ington,  D.  C. 

“Therefore,  be  it  resolved  by  the 
Texas  Newspaper  Publishers  association 
in  convention  assembled  at  Houston, 
this  the  24th  day  of  February,  that  this 
association  stands  willing  to  render 
every  assistance  possible  to  the  A.  N. 
P.  A.  to  protest  the  adoption  of  the 
newsprint  code  which  provides  for 
monopolistic  control  of  the  industry  to 
the  detriment  of  the  press  of  the  United 
States  and  through  it  to  the  American 
people.” 

A  resolution  expressing  regret 
at  the  death  of  Walter  A.  Dealey  of 
the  Dallas  News  and  Journal,  former 
president  of  tlie  association,  was 
adopted. 


$1,500  GIFT  TO  CHILDREN 

Beacon  Journal  Red  Peppers,  amateur 
football  players,  last  week  announced, 
through  John  S.  Knight,  editor  of  the 
Akron  Beacon  Journal,  a  gift  of  $1,500 
to  aid  school  children  of  faulty  vision. 
The  entire  amount  will  be  expended  in 
the  purchase  of  eyeglasses  for  those 
who  need  them.  This  is  the  third  gift 
of  $1,500  made  by  the  juvenile  football 
team,  through  Mr.  Knight,  within  the 
last  six  weeks.  Fifteen  hundred  dollars 
was  given  to  the  Akron  Tuberculosis 
clinic,  and  another  $1,500  was  given 
toward  establishing  a  clinic  for  treat¬ 
ment  of  infantile  paralysis. 


NEW  CARTOON  STRIP 
BY  HERSHFIELD 

Creator  of  “Abie  the  Agent”  Will 

Draw  “According  to  Hoyle”  for 
N.  Y.  Herald  Tribune 
Syndicate 

Harry  Hershfield,  creator  of  “Abie 
the  Agent,”  “Homeless  Hector”  and 
“Desperate  Desmond,”  will  return  to 
.\merican  comic  sections  Sunday, 
March  4  with  a  new  strip,  “According 
to  Hoyle.”  It  will  appear  in  the  New 
York  Herald  Tribune  in  New  York 
and  will  be  available  in  other  localities 
through  the  Herald  Tribune  syndicate. 

The  new  feature  will  be  one  of  com¬ 
bined  humor  and  philosophy  and  will 
deal  with  the  life  of  Mr.  Hoyle,  a 
portly  middle-aged  gentleman  of  about 
50,  and  his  wife. 

Mr.  Hershfield  has  been  engaged  in 
newspaper  and  cartoons  work  since 
1900,  and  in  that  time  has  also  earned 
a  reputation  for  being  “toastmaster”  at 
more  dinners  than  any  other  person  in 
the  country.  Recently  he  has  been  a 
radio  news  commentator  speaking  on  a 
broadcast  called  “One  Man’s  Opinion.” 

He  was  born  in  Cedar  Rapids.  Iowa, 
in  1885,  and  when  he  was  15  joined  the 
Chicago  Daily  News,  for  which  he  ser¬ 
ved  as  office  boy,  photographer  and 
general  reporter.  He  went  to  the  San 
T'rancisco  Chronicle,  where  he  began 
drawing  sports  cartoons,  and  when  he 
left  that  job  broke  in  Robert  L.  Ripley 
to  succeed  him.  Returning  to  Chicago 
he  worked  for  the  Examiner  and  while’ 
there  first  drew  “Homeless  Hector.” 

He  came  to  New  York  in  1909  and 
while  working  for  the  Hivning  Journal 
conceived  the  idea  of  the  “Desperate 
Desmond”  strip,  which  was  changed 
later  to  “Dauntless  Durham.”  He 
started  “Abie  the  Agent”  in  1913. 

He  has  been  called  a  “big  brother  to 
Broadway,”  being  acquainted  with  prac¬ 
tically  everybody  engaged  in  the  the¬ 
atrical  business.  He  is  secretary  of 
the  F'riars'  Club  and  president  of  the 
Cheese  Club,  as  well  as  an  active  or 
honorary  member  of  at  least  50  other 
organizations. 

PROTESTS  HIGHER  CHARGE 

(Special  to  Editor  &  Publisher) 

•Albany,  N.  Y.,  Feb.  27 — Attacking 
as  “rank  discrimination”  a  proposed 
additional  charge  of  $1  a  ton  on  wood- 
pulp  routed  through  the  Port  of  Albany, 
the  Albany  Port  District  Commission 
today  filed  a  protest  with  the  pulp  divi¬ 
sion  of  the  NR.A,  declaring  that  both 
the  port  and  paper  mills  in  its  territory 
would  be  adversely  affected.  The  brief 
points  out  that  the  Port  of  Albany  was 
created  in  direct  co-operation  and  with 
the  assistance  of  the  federal  govern¬ 
ment  and  that  the  port  is  entitled  to 
lair  treatment. 


MARKS  lOOTH  ANNIVERSARY 

The  Bradford  (England)  Yorkshire 
Observer  on  Feb.  6  marked  the  100th 
anniversary  of  its  founding  with  a 
special  supplement  containing  80  pages. 
The  introductory  articles  were  written 
by  Sir  James  Hill.  Bart,  chairman, 
Bradford  and  District  Newspaper  Co., 
Ltd.,  and  Mr.  VV.  Raymond  Derwent, 
managing  director  of  the  company. 
-Among  the  stories  in  the  supplement 
were :  The  Story  of  the  Cibserver ; 
Grim  Birth  of  the  Modern  Textile  In¬ 
dustry;  Thrills  of  Newsgathering; 
Causes  the  Observer  Has  Pioneered. 
S.  Oddy  is  editor  and  E.  Lumsdon  ad¬ 
vertising  manager. 


REJOINS  McGRAW-HILL 

W.  R.  E.  Baxter  has  rejoined  the 
McGraw-Hill  Publishing  Comj>any  and 
has  been  placed  in  charge  of  the  News¬ 
paper  Service  Bureau.  For  six  months 
just  past  he  has  been  an  assistant  dep¬ 
uty  administrator  and  assistant  to  for¬ 
mer  Division  .Administrator  Malcolm 
Muir  with  the  NRA  in  Washington. 
Baxter  was  formerly  a  member  of  the 
staff  of  the  Newspaper  Service  Bureau 
for  about  two  years  and  then  went  to 
the  McGraw-Hill  Book  Company  in 
charge  of  publicity. 
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180  DAILIES  TO  GIVE  CHAS.  DICKENS’ 
UNPUBLISHED  STORY  TO  PUBLIC 


United  Feature  Syndicate  Finds  Press  Unusually  Receptive  to 
Unique  Feature — Promotion  Utilized  All  of 
Syndicate’s  Sta£F 


Monte  Bouejaily 


Approximately  iso  newspapers 

ill  the  United  States  and  Can¬ 
ada  will  offer  the  immortal  Charles 
Dickens’  “The 
Story  of  Our 
Lord’’  to  the 
public  for  the  first 
time  next  week. 
Syndication  of  the 
Dickens’  work 
starts  March  5. 
World  rights  to 
the  series  were 
purchased  Feb.  6 
by  the  London 
Daily  Mail  for 
$210,000,  amount¬ 
ing  to  approxi¬ 
mately  $15  a  word, 
a  record  price. 
The  United  Feature  Syndicate,  which 
owns  the  first  publication  rights  in 
North  and  South  America,  has  turned 
its  office  in  the  News  Building,  New 
York,  inside  out  in  order  to  give  the 
feature  the  promotion  it  deserves.  The 
whole  staff,  and  five  extra  added  for 
the  occasion,  have  all  combined  to 
launch  the  series.  As  a  result  readers 
will  have  a  great  amount  of  background 
material,  carefully  selected  and  pre¬ 
pared,  with  which  to  judge  the  writ¬ 
ing.  The  promotion  of  the  series,  al¬ 
though  great  in  volume,  has  been  on  a 
dignified  tone,  and  has  been  widely  used 
by  the  newspapers  printing  the  series. 

All  the  Scripps- Howard  papers  are 
using  the  series,  as  well  as  Hearst, 
Gannett  and  other  major  chain  papers 
in  non-competitive  territories. 

Monte  Bourjaily,  general  manager  of 
the  s>Tidicate,  told  Editor  &  Publisher 
this  wedc,  that  although  he  had  ex¬ 
pected  a  wide  acceptance  of  the  Dickens’ 
story,  the  actual  deluge  of  inquiries  and 
orders  had  exceeded  his  expectations. 

“When  we  were  bidding  for  the  art¬ 
icles,”  he  said,  “I,  for  one,  thought  we 
might  be  getting  out  on  a  limb,  I  knew 
there  would  be  a  great  acceptance  in 
United  States  and  Canada,  but  never¬ 
theless  I  was  a  bit  dubious  of  our  in¬ 
vestment.  I  can  say  now,  however, 
that  my  fears  were  ungrounded.  News¬ 
paper  publishers  certainly  realized  the 
importance  of  their  being  able  to  offer 
an  unpublished  work  of  Dickens  for  the 
first  time  to  the  public.” 

He  showed  examples  of  how  news¬ 
papers  throughout  the  country  were 
handling  the  preliminaries  to  the  release, 
which  were  decidedly  enthusiastic.  In 
addition  many  papers  were  using  their 
own  promotion,  several  of  them  making 
a  local  story  out  of  Charles  Dickens’ 
visit  to  this  country. 

An  elaborate  art  set-up  for  the 
series,  featuring  reproductions  of  the 
famous  Gustave  Dore  illustrations  of 
the  Bible  and  facsimile  reproductions 
from  the  original  manuscript,  will  be 
used  by  the  newspapers. 

The  syndicate  staff  for  weeks  have 
been  searching  in  libraries  and  elsewhere 
for  salient  promotion  material,  and 
their  results  are  shown  in  the  wide 
range  of  angles  covered.  These  told 
of  Dickens  at  the  time  he  wrote  “'The 
Life  of  Our  Lord,”  his  nine  children 
and  their  subsequent  histories.  “Dick¬ 
ens — the  Greatest  of  Best  Sellers,” 
“The  Financial  End  of  Dickens’  Ca¬ 
reer.”  and  an  interview  with  Dr.  A. 
S.  \V.  Rosenbach  on  the  Dickens’  manu¬ 
scripts.  There  were  signed  articles 
by  celebrated  Dickensians,  and  one  liter¬ 
ary  review  of  “The  Story  of  Our 
Lord.”  written  by  John  Erskine,  well- 
known  author. 

Mr.  Bourjaily  does  not  think  of  the 
publication  of  the  Dicken’s  work  as  a 
“feature.”  He  thinks  of  it  as  news, 
pointing  out  that  this  story  by  an  author 
who  has  been  classed  even  above 
Shakespeare,  was  not  even  known  to  be 
in  existence  until  last  December  when 
the  last  Dickens  child  died. 


"The  first  thing  we  did  on  receipt  of 
this  news,”  he  said,  “was  to  cable  E. 
L.  Keen,  our  European  manager,  and 
vice-president  of  the  United  Press,  then 
in  Paris,  to  fly  to  London  to  open  nego¬ 
tiations  with  Curtis  Brown,  Ltd.,  liter¬ 
ary  agents  for  the  Dickens  family. 
From  then  on  Mr.  Keen  was  in  con¬ 
stant  touch  with  us  by  cable.  Some¬ 
times  there  were  as  many  as  10  mes¬ 
sages  a  day  being  cabled  back  and  forth. 
Thousands  of  words  were  used  as  in¬ 
structions  were  transmitted  and  we 
were  apprised  of  new  developments  in 
the  negotiations.  The  bidding  had 
started  modestly  enough  but  swiftly  it 
rose  to  precipitous  heights. 

“Like  everybody  else  concerned  in  the 
bidding,  we  had  not  seen  the  manuscript 
itself,  but  we  did  not  feel  that  we  were 
guessing  about  its  value.  We  had  too 
much  faith  in  the  genius  of  the  man 
who  had  created  Micawber,  Sairy  Gamp, 
Little  Nell,  Bill  Sykes  and  the  whole 
immortal  gallery  of  Dickens  characters. 

“However,  to  make  assurance  sure, 
we  got  into  touch  by  telephone  and  tele¬ 
graph  with  editors  in  key  cities  of  the 
United  States,  Canada  and  Latin  Amer¬ 
ica.  We  needed  their  support  if  we 
were  to  keep  up  the  precipitous  biddins^. 
And  it  was  because  these  editors  saw 
eye  to  eye  with  us  on  the  value  of  pub¬ 
lication  rights  that  we  were  enabled 
to  keep  in  the  running.  They  stuck  to 
us  as  the  bidding  figures  mounted  and 
there  was  a  call  constantly  for  more 
money. 

“They  saw  eye  to  eye  with  us,  too, 
on  the  fact  that  this  first  nublication 
of  ‘The  Life  of  Our  Lord’  would  be  a 
worldwide  news  event.  The  custom 
had  long  developed  in  the  publishing 
business  that  when  a  manuscript  of  im¬ 
portance  was  on  the  market,  the  mag¬ 
azines  bought  first  rights.  If  a  leading 
novelist  of  today  turns  out  a  new  story, 
the  usual  order  of  procedure  is  for  the 
author  to  sell  serial  rights  to  a  maga¬ 
zine,  then  book  publishing  rights,  and 
then,  later,  what  are  called  second 
serial  rights  to  newspapers.  In  this 
fashion,  the  author  would  cash  in  for 
the  most  money. 

“In  stepping  into  the  bidding  on  the 
Dickens  manuscript,  we  were  upsetting 
a  custom  that  had  become  pretty  well 
standardized.  But  then  we  were  facing 
a  situation,  the  like  of  which  had  not 
happened  in  our  time,  and  w’as  not 
likely  to  happen  again. 

“After  we  received  the  wire  that  an¬ 
nounced  the  bidding  had  closed  and  first 
serial  publication  rights  for  North  and 
South  America  had  been  won  by 
United  Feature  Syndicate,  we  faced  a 
new  problem.  That  problem  was  to 
sell  rights  to  newspapers. 

“And  here  the  magazines  entered  the 
field  again.  The  magazine  editors  had 
taken  a  new  breath  after  losing  out  in 
the  bidding  in  London.  Now  they  be¬ 
gan  to  bid  in  New  York.  They  came 
to  us  with  offers  that  nearly  took  our 
breath  away.  If  would  have  been  an 
easy  matter  to  have  sold  the  rights  then 
and  there  and  to  have  stepped  out  of 
the  picture  with  a  very  handsome  profit. 

“However,  the  syndicate  exists  prim¬ 
arily  to  serve  newspapers.  We  had  an 
opportunity  to  assure  newspapers  of  the 
biggest  feature  scoop  of  our  day.  We 
decided  the  discovery  of  this  feature 
was  news  and  belonged  to  the  news¬ 
papers.” 

Mr.  Bourjaily  told  Editor  &  Pub¬ 
lisher  that  the  story  has  been  trans¬ 
lated  into  Spanish,  and  will  be  printed 
in  Havana.  Mexico  City,  Lima,  Caracas 
and  Port  O’  Spain,  among  other  places. 

Smaller  newspapers  in  the  United 
States  and  Canada  are  also  asking  about 
second  syndication  rights.  The  story  is 
the  property  of  the  syndicate  until  it 
is  published  in  book  form  on  May  15  by 
Simon  and  Schuster. 


YANKEE  NETWORK  STARTS 
OWN  NEWS  SERVICE 


(Continued  from  page  7) 


hall.  He  will  devote  his  attention  prin¬ 
cipally  to  the  state  house  because  of 
the  extremely  local  character  of  city 
hall  news. 

McAllister  resigned  from  the  Tran¬ 
script  staff  a  week  ago  and  has  since 
been  lining  up  the  news  sources  at  the 
state  house.  He  has  been  to  every 
member  of  the  legislature  and  to  every 
department  head,  promising  them  a 
“break”  if  he  is  given  the  news  ahead 
of  the  newspapers. 

The  news  staff  in  Boston  will  also 
have  a  man  assigned  to  police  head¬ 
quarters.  It  is  probable  that  two  men 
will  eventually  be  engaged  for  this 
“beat”  so  that  this  news  center  can  be 
covered  night  and  day.  Another  man 
will  do  general  assignments  around  the 
city,  being  assigned  by  Grant  to  the 
spots  where  news  events  are  taking 
place. 

Although  complete  plans  have  not 
been  worked  out  the  plan  calls  for  the 
hiring  of  correspondents  in  each  of  the 
cities  where  the  Yankee  network  has 
an  outlet.  These  men  will  relay  their 
news  to  Boston  headquarters  (or  the 
regular  broadcasts,  but  they  will  also 
be  available  for  local  news  breaks  that 
can  be  put  on  the  local  stations  with¬ 
out  delay. 

The  portable  “mike”  will  be  used 
only  for  the  big  news  events,  such  as 
major  disasters,  fires  or  visits  of  dis¬ 
tinguished  guests.  Arrangements  have 
been  completed  so  a  hook-up  can  be 
made  almost  anywhere  in  Boston 
through  telephone  wires  and  eye-wit¬ 
ness  descriptions  will  be  given. 

The  new  service  will  result  in  three 
Boston  newspapers  which  have  been 
broadcasting  through  the  Yankee  net¬ 
work  going  off  the  air  automatically. 
The  Boston  Herald  has  been  broadcast¬ 
ing  newsr  at  intervals  during  the  day 
and  night  over  WAAB,  while  the  Bos¬ 
ton  Record  and  Boston  American  have 
been  on  the  air  several  periods  each 
day  through  WNAC. 

Mr.  Shepard  feels  that  the  public  "is 
entitled  to  the  news”  and  that  the 
radio-newspaper  agreement  limits  its 
dissemination  to  a  point  where  his 
radio  stations  are  not  giving  the  service 
to  which  the  listeners  are  entitled.  In 
the  broadcasts  announcing  the  new  ser¬ 
vice  this  has  been  made  plain.  It  is 
reliably  reported  that  Mr.  Shepard  in¬ 
tends  to  spend  $2,000  a  week  on  his 
news  service  and  that  he  will  look  to 
advertisers  to  supply  this  revenue. 

In  some  of  the  cities  the  Yankee  net¬ 
work  will  compete  with  the  radio  sta¬ 
tions  of  local  newspapers,  which  be¬ 
cause  of  the  newspaper-radio  agree¬ 
ment  will  be  limited  in  their  dissemina¬ 
tion  of  wire  news.  Most  of  these 
papers  plan  to  continue  the  regular  pres¬ 
ent  period  of  news  broadcasting  usually 
15  minutes — through  supplementing  the 
Press-Radio  Bureau  report  with  more 
local  news. 

One  notable  example  of  competition 
with  radio  stations  used  or  owned  by 
newspapers  has  been  in  Worcester.  In 
that  city  the  Worcester  Telegram  and 
Evening  Gazette  owns  radio  station 
WTAG.  From  this  station  it  has  given 
news  broadcasts  three  times  a  day. 
When  the  Associated  Press  limit^ 
broadcasts  of  its  news  to  brief  bul¬ 
letins  WORC,  which  is  affiliated  with 
the  Yankee  network,  began  a  news 
broadcast  unlimited  in  wordage.  It  was 
given  by  George  Wells  of  the  Wor¬ 
cester  Herald,  a  weekly.  Mr.  Wells  at 
the  beginning  commented  on  the  restric¬ 
tions  placed  on  news  by  the  Associated 
Press.  Mr.  Wells  used  the  Consolidated 
Press  report. 

Perhaps  the  most  interesting  ques¬ 
tion  raised  by  the  radio  news  experi¬ 
ment  is  at  the  Massachusetts  capitol. 
The  press  gallery  there  is  governed  by 
the  Massachusetts  State  House  Press 
Association.  Members  are  obliged  to 
sign  a  statement  that  they  will  not  lobby 
for  legislation  or  do  any  work  that  does 
not  fall  to  the  lot  of  a  daily  news  cor¬ 
respondent.  In  return  they  are  granted 


the  privileges  of  the  floor  of  the  House  i 
and  Senate,  entree  to  the  governor’s  *  ' 

press  conferences  where  much  is  said  \ 
off  the  record,  and  furnished  with 
working  rooms  and  telephone  service  in  1 
the  state  house. 

When  Mr.  Grant  severed  his  connec¬ 
tion  with  the  Transcript  and  devoted 
himself  entirely  to  radio  broadcasting 
the  question  was  raised  as  to  his  right 
to  continue  as  a  member  of  the  State  ; 
House  Press  .Association  and  enjoy  the  , 
privileges  of  capitol  correspondents. 

Under  the  constitution  the  executive  ^ 
committee  of  the  association  determines 
the  eligibility  of  members.  His  case 
was  referred  to  that  committee.  It  i 

was  disclosed  that  when  the  constitu¬ 
tion  was  last  revised  in  1909  the  proba¬ 
bility  of  radio  being  a  competitor  of  the 
newspaper  had  not  been  dreamed  of.  . 
The  constitution  simply  provides  that  j 
membership  in  the  association  requires 
that  a  person  be  an  accredited  corre-  ' 
spondent  of  a  daily  newspaper  or  news 
service. 

Mr.  Grant  appeared  before  the  com¬ 
mittee  and  argued  that  the  plans  of  the 
Yankee  network  brought  it  within  the 
definition  of  news  service.  By  unani¬ 
mous  vote  the  executive  committee  can-  j 
celled  Grant’s  membership.  He  ap¬ 
pealed  to  the  membership  of  the  asso¬ 
ciation  as  provided  in  its  bylaws. 

With  ten  members  absent  and  much 
of  the  personal  element  entering  into 
the  vote  the  executive  committee’s  ac¬ 
tion  was  sustained  by  a  vote  of  7  to  5. 

The  association  is  under  the  direct 
control  of  the  rules  committee  of  the 
legislature.  Mr.  Grant,  as  was  his 
right,  carried  his  appeal  to  that  body. 

They  have  reserved  decision  pending 
information  from  Washington  conceni- 
ing  the  rules  governing  the  admission 
of  radio  broadcasters  to  the  Senate 
press  gallery.  They  will  follow  what¬ 
ever  attitude  has  been  assumed  by  the 
standing  committee  of  correspondents 
in  the  nation’s  capital. 

Radio  reporters  have  never  been  ad¬ 
mitted  to  the  press  gallery  of  Congress  ^ 
and  in  December,  1933,  the  standing  ^ 
committee  refused  to  confer  with  a  rep¬ 
resentative  of  Columbia  News  Service 
on  the  subject  of  admitting  radio  men. 

The  matter  was  then  dropped. 

The  association  has  made  it  plain 
that  there  is  no  animus  in  its  attitude 
toward  Mr.  Grant,  who  is  personally 
popular  with  the  members,  but  that  they 
believe  the  advent  of  radio  as  a  pos¬ 
sible  competitor  of  newspapers  is  a 
question  of  sucb  wide  importance  that 
a  decision  for  future  j^idance  should 
be  made  by  the  controlling  body. 

Mr.  Grant  has  concluded  his  series 
of  “As  I  See  It.”  In  the  future  he  is 
to  give  his  entire  time  to  editing  the 
news  bulletins  which  will  be  read  by 
the  regular  station  announcers. 


RADIO  CENSORSHIP  HIT 

McFadden  Bill  Would  Eliminate  Dis¬ 
crimination 

{Special  to  Editok  &  Publishes) 
Washington,  D.  C.,  Feb.  27 — Con¬ 
gressman  Louis  T.  McFadden  of  Penn¬ 
sylvania,  will  press  for  early  hearing  on 
his  bill  to  require  radio  broadcasting 
companies  to  lift  restrictions  now  placed 
on  the  use  of  their  facilities,  and  to 
eliminate  alleged  discriminations  against  m 
one  side  of  controversial  questions. 

The  McFadden  bill  would  prohibit  the 
allottment  of  time  on  the  air  to  candi¬ 
dates  for  public  offices,  or  to  religious, 
charitable  or  educational  associations, 
when  other  candidates  or  associations 
having  opposite  views  are  not  permitted 
to  use  the  radio  station.  For  failure  to 
observe  this  provision,  he  would  subjert 
the  offending  station  to  loss  of  its  li¬ 
cense  and  a  fine  of  not  less  than  $500 
or  more  than  $5,000. 

Interference  with  any  contract  by  a 
radio  company  and  another  person  is 
also  made  a  misdemeanor,  punishable 
by  fine,  whether  the  attempt  is  made 
by  direct  persuasion  or  coercion,  or  by  (, 
threat  to  withdraw  business  or  financial 
support  from  the  station. 

The  bill  has  been  referred  to  the 
House  Committee  on  Merchant  Marine, 
Radio  and  Fisheries. 
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good  printing  prize 
SET  BY  DAILY  GROUP 

Too  Much  Attention  to  Competitor*, 

Not  Enough  to  Own  Performance 

Jone*  Tells  Northwest  Assn. — 
Lighter  New  President 

Emphasizing  the  need  of  better  print¬ 
ing  for  national  and  other  advertising, 
the  Northwest  Daily  Press  Association, 
meeting  in  Minneapolis,  Feb.  17,  decided 
to  give  a  ?75  prize  to  the  member  news¬ 
paper  which  shows  the  greatest  im¬ 
provement  along  this  line  this  year. 
The  proposal  was  made  by  Carl  W. 
Jones,  publisher  of  the  Minneapolis 
Journal.  Too  much  time,  Mr.  Jones 
said,  is  devoted  to  worrying  over  com¬ 
petitive  mediums  and  not  enough 
to  turning  out  well  printed  news¬ 
papers. 

More  than  50  editors  and  advertising 
men,  representing  daily  newspapers  in 
Minnesota,  North  Dakota,  South  Da¬ 
kota,  Iowa  and  Wisconsin  attended. 

E.  H.  Lighter,  advertising  manager. 
Rapid  City  (S.  D.  )  Journal,  was  elected 
president,  succeeding  H.  E.  Rasmussen, 
publisher  of  the  Austin  (Minn.)  Herald 
Harry  Hill,  advertising  manager  of  the 
Fargo  (N.  D.)  Forum,  was  elected 
vice-president,  and  H.  F,  McCul¬ 
loch,  Brainerd  (Minn.)  LHspatch,  secre- 
tary. 

The  new  executive  board  is  composed 
of  Mr.  Rasmussen ;  H.  P.  Gharrity, 
Chippewa  Falls  (Wis.)  Herald-Tele¬ 
gram;  H.  Z.  Mitchell,  Bemidj'i  (Minn.) 
Pioneer;  C.  D.  Hunt,  Faribault  (Minn.) 
News,  and  L.  S.  Whitcomb,  Albert  Lea 
(Minn.)  Tribune. 

Expressing  confidence  in  the  present 
trend  of  business,  the  advertising  ex¬ 
ecutives  and  publishers  spent  the  day 
hearing  experts  offer  suggestions  on 
new  methods  for  increasing  advertising 
lineage  and  in  general  round  table  dis¬ 
cussions  of  newspaper  problems. 

A.  B.  Campbell,  president  of  the 
(lampbell-Mithun  Advertising  agency, 
in  the  first  address  of  the  convention, 
told  “How  Secondai^  Markets  May 
Obtain  More  Advertising.” 

Other  speakers  included  Mr.  Jones. 
Prof.  Kenneth  E.  Olson,  University  of 
Minnesota;  Hal  S.  Blakeslee,  Bureau 
of  Advertising,  Chicago;  Mr,  Mitchell 
and  Mr.  Lighter. 

Mr.  Campbell  presented  figures  show¬ 


A  ten  second  glimpse  of 

METROPOLITAN 
LONG  ISLAND 

THIS  modern  Colonial  home  in 
’  Rockville  Centre  introduces 
Strathmore,  a  new  suburban  com¬ 
munity.  While  builders  in  many 
localities  have  lacked  courage  and 
foresight,  this  developer  has  built 
and  sold  more  than  100  houses 
and  most  of  the  cash  payments 
amounted  to  half  the  purchase 
price.  Another  example  of  the 
responsiveness  of  the  cultivated, 
accepted  $150,000,000  market— 
Metropolitan  Long  Island — blan¬ 
keted  oy 


Rockville  Centre,  Lons  Ijlsnd 

THE  NASSAU  DAILY  STAR 

Lynbroek.  Lont  hland 


ing  the  value  of  co-operation  between 
advertisers  and  the  publishers  of  small 
dailies.  His  figures  were  based  upon 
results  of  advertising  in  the  secondary 
cities  in  the  Philadelphia  area.  In  a 
typical  month  of  1932,  he  pointed  out, 
10,(X)0  pounds  of  Land  O’Lakes  pro¬ 
ducts  were  sold  in  Lancaster,  Pa.  In 
the  corresponding  month  of  1933,  with 
a  small  sum  for  advertising,  the  sales 
increased  to  14,000  pounds,  and  in  a 
similar  month  of  1934  sales  had  jumped 
to  21,000  pounds. 

Optimism  over  business  conditions 
and  pros^cts  in  the  Northwest  was  ex¬ 
pressed  in  brief  remarks  by  Lee  P. 
Loomis,  Mason  City,  (la.)  Globe- 
Gaaette;  Mrs.  Howard  Bratton,  Fari¬ 
bault  (Minn.)  News;  D.  S.  Greig,  La 
Crosse  (Wis.)  Tribune;  N.  B.  Nelson, 
Eau  Claire  (Wis.)  Leader-Telegram. 

NEWS  SERVICE  EXPANDS 

Announcement  was  made  this  week 
by  Intercity  News  Service,  special  New 
York  news  organization,  that  it  is  ex¬ 
tending  its  correspondence  facilities  to 
include  local-angle  coverage  from 
Washington,  D.  C.,  beginning  immedi¬ 
ately.  A  staff  will  work  from  offices 
in  the  Bond  Building,  14th  street  and 
New  York  avenue.  The  service  was 
formed  three  years  ago  by  a  number 
of  old  New  York  World  staff  mem¬ 
bers. 


CLASSIFIED  MEN  ASK  AID 

Free  Hand  for  Managers  Needed, 
Publishers  Are  Told 

The  Association  of  Newspaper  Clas¬ 
sified  Advertising  Managers  has  been 
conducting  a  campaign  to  acquaint 
newspaper  publishers  and  business  man¬ 
agers  with  some  of  the  problems  facing 
classified  managers  under  present  con¬ 
ditions,  and  to  enlist  the  support  of 
these  executives. 

Members  of  the  association  have  ad¬ 
dressed  the  following  publishers’  con¬ 
ventions  within  the  past  few  weeks ; 
New  York  State  Publishers’  Associa¬ 
tion  at  Lake  Placid,  California  News¬ 
paper  Publishers’  Association  at  Santa 
Barbara,  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association  at  Philadelphia,  New 
England  Daily  Newspaper  Association 
at  Boston,  Ohio  Newspaper  Association 
at  Columbus,  and  Inland  Daily  Press 
Association  at  Chicago. 

In  each  of  these  talks  it  has  been 
pointed  out  that  classified  advertising 
managers  are  specialists  in  their  field 
and  that  they  should  be  given  sufficient 
authority  to  solve  the  problems  which 
confront  them. 

Walter  Campbell,  classified  advertis¬ 
ing  manager  of  the  Detroit  Free  Press, 
who  spoke  at  the  recent  convention  in 
Chicago,  said  in  part: 

“Some  newspaper  executives  have 


mh.. 


learned  that  their  classified  managers 
are  experts  in  their  end  of  the  bus. ness 
and  have  given  them  a  free  rein,  with 
profitable  results.  Such  consideration 
cannot  help  but  be  rewarded  by  satis¬ 
factory  results.  Classified  managers  re¬ 
quire  proper  co-operation  and  under¬ 
standing  in  order  to  make  the  most  of 
the  opportunities  in  classified  advertis¬ 
ing.  If  your  classified  manager  is  well 
qualified,  he  should  be  given  a  chance 
to  prove  it.” 

Mr.  Campbell  also  spoke  of  the  ne¬ 
cessity  for  better  promotion  and  the 
need  for  greater  care  in  the  acceptance 
of  classified  advertisements. 

PRESS  HGHTS  CRIME 

“Instead  of  inciting  the  weak-minded 
to  crime,  the  newspaper  issues  a  warn¬ 
ing.  to  the  guiltless  and  the  ignorant 
and  thus  wages  a  constant  warfare 
against  crime,”  declared  H.  F.  Har¬ 
rington,  director  of  the  Medill  School 
of  Journalism  of  Northwestern  Uni¬ 
versity,  in  an  address  before  the  Pro¬ 
gress  Club  in  South  Bend,  Ind.,  last 
week.  He  showed  that  a  recent  in¬ 
vestigation  of  100  representative  news¬ 
papers  over  a  period  of  one  month  re¬ 
vealed  that  only  3)4  per  cent  of  their 
reading  matter  could  be  classed  as  po¬ 
lice  news,  indicating  newspapers  are 
not  devoting  excessive  space  to 
crime. 


Statistical  hounds  always  have  touched  our  sympathetic 
nature  and  inspired  our  quiet  admiration.  We  suppose  it  is  because  we  never  could 
become  very  excited  about  figures.  Dry  stuff,  we  says.  So  we’ve  declined  the  pleasure 
in  favor  of  the  mathematical  genii.  ^  But  even  the  hard-boiled  have  their  vulnerable 
spots  and  weak  moments,  and  ours  is  our  linage  record  .  . .  12,696,043  agate  lines  in 
1933.  Now,  we  don’t  expect  you  to  go  positively  gah-gah  over  these  eight  digits 
but  we  do  expect  you  to  understand  why  we  are  a  bit  chesty.  Because  those  12,696,043 
agate  lines  represent  the  greatest  linage  of  all  the  morning  and  evening  newspapers 
in  the  U.  S.  A.  publishing  week-days  only.  If  Maybe  you  are  hard-boileder  than  we  are 
(hard-boiled)  and  come  back  with  a  snappy  “so-what?”  Well,  when  a  market  the 
size  of  Newark  can  develop  12,696,043  agate  lines  of  advertising  a  year  it  must  have 
something  the  other  markets  haven’t  got.  And  when  one  newspaper  can  command, 
foiu*  years  in  a  row,  more  advertising  than  all  the  other  papers  in  its  class  in  the 
country  (all  local  papers  included,  of  course)  it  certainly  must  have  something  the 
advertisers  want.  Now  then,  if  you  are  one  of  those  statistically  starved  fellows  we 
have  a  lot  of  interesting  data  on  this  unique  market-media  combination  you  will  enjoy. 
Its  worth  your  attention. 


Americans 


Leading  Week-day  Newspaper 


ECGEBIE  W.  FABKELL,  Business  and  AdTerUsing  Manaser, 
215,  221  Market  Street,  Newark,  New  Jersey.  0*MABA  A 
OBMSBEB,  INC.,  General  Representatives,  New  York, 
Chioaco,  Detroit,  San  Francisco,  Los  Anceles 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Reports  of  1933  Advertising  Returned  by  1,201  Newspapers  in  795  Cities  of  U.  S.  and  Canada,  Showing  Total,  National,  Local, 

and  Clsis^ed  and  Legal  Volume 


A 


Total  Display 


City 

Paper  Published 

Linage 

National 

Loral 

Classifled 

Legal 

Aberdeen  (S.  D.) . . . 

•  American  & 
Xews  . 

(me) 

2.133,726 

466,340 

1,413,160 

161,322 

92,904 

Sunday  edition. 

..(s) 

329,672 

43,022 

243,754 

42,896 

Aberdeen  (Wash.)  . 

•  World  . 

..(e) 

2,674,329 

457,996 

1,966.615 

249,718 

Abilene  (Kan.)  . . . . 

.  Reflector  . 

..(e) 

2,387,756 

431,956 

1,843.604 

95,844 

16,352 

Abilene  (Tex.)  . 

.  Reporter  . 

..(e) 

1,771,952 

552,510 

928,046 

291,396 

News  . 

.  (m) 

1,705,620 

558,152 

864,850 

282,618 

Sunday  edition. 

..(s) 

736,554 

59,234 

580,622 

96,698 

Ada  (Okla.)  . 

.  Hews  . 

..(e) 

1,087,436 

265,230 

727,188 

64,428 

30,590 

Sunday  edition. 

.  .(s) 

345,212 

46,718 

282,576 

15.918 

Total . 

.(es) 

1,432,648 

311,948 

1.009,764 

80,346 

30,590 

Adrian  (Mich.)  . . . 

•  Telegram  . 

..(e) 

2,267,916 

342,608 

1,806.378 

118,930 

Alameda  (Cal.)  . . . 

*Timcs-Siar  ... 

..(e) 

2,146.046 

201,502 

1,328,222 

486,640 

129.682 

Albany  (Ore.)  .... 

•  Democrat-Herald  (e) 

1,218,042 

267,344 

750,022 

115,724 

84,952 

Albert  Lea  (Minn.) 

-Tribune  . 

..(e) 

2,088.842 

346,444 

1,285,788 

145.684 

310,926 

Albion  (Mich.)  . . . 

•  Recorder  . 

..(e) 

1,012,721 

196,223 

705,572 

22  922 

88.004 

Alhambra  (Cal.)  . 

•  Post-Advocate 

.(e) 

2,940,518 

378,924 

2,174,410 

268.240 

118,944 

Allentown  (Pa.)  . . 

•  Call  . 

.(m) 

7,038,164 

1,240,120 

5,122,222 

496,888 

178,934 

Sunday  edition. 

..(s) 

685,734 

46,494 

540.918 

94,304 

4,018 

Total  . 

(ms) 

7,723,898 

1,286,614 

5,663,140 

591,192 

182,952 

Chronicle  & 
Hews  . 

..(e) 

5,322,934 

394,758 

4,394,468 

424,564 

109,144 

Alliance  (Ohio)  . . . . 

.  Review  . 

..(e) 

3,885,635 

590.686 

2,971.577 

323,372 

Alpena  (Mich.)  _ 

.  Hews  . 

..(e) 

2,040,570 

317,702 

1,361,444 

235,130 

126,294 

Alton  (III.)  . 

-Telegraph  _ 

..(e) 

3,649,604 

510,524 

2,514,442 

545,832 

78,806 

Altoona  (Pa.)  . 

•  Mirror  . 

..(e) 

7,134,001 

1,013,684 

5,469,709 

650,608 

Tribune . 

.  (m) 

(Legal  included  in  classified) 
3.757,726  305,382  2,624,048 

828,296 

Ambridge  (Pa.)  ... 

.  Citicen  . 

..(e) 

1.401,765 

236,319 

1,094,159 

71,287 

Amarillo  (Tex.)  ... 

.  News  . 

.(m) 

(Legal  included  in  local) 
2,461,256  782,950  1,314,782 

363,524 

Sunday  edition. 

..(s) 

848,260 

76,286 

665,966 

106,008 

Total  . 

(ms) 

3,309,516 

859,236 

1.980.748 

469,532 

Globe  . 

..(e) 

2,681,196 

783,566 

1,590,946 

306,684 

Amsterdam  (N.  Y.) 

•  Recorder  . 

..(e) 

3,556,474 

620,710 

2,665,855 

190,858 

79,051 

.\nchorage  (Alaska) 

T imes  . 

..(e) 

1.846,130 

79,559 

1,639,190 

122.710 

4,671 

Anderson  (Ind.)  _ _ 

•  Herald  . 

(ms) 

2,727,984 

315,462 

2,030,112 

314,048 

68,362 

Anderson  (S.  C.) . . . 

•Independent  ... 

.(m) 

2,495,020 

457,653 

1,900,713 

95,206 

41,448 

Mail  . 

..(e) 

2,503,275 

457.653 

1.900,713 

95.206 

49,703 

Atm  Arbor  (Mich.). 

•  Hews  . 

..(e) 

3,974,107 

511,896 

3,176,835 

196,084 

89,292 

Antigo  (Wis.)  . 

•Journal  . 

..(e) 

1,777,013 

276,836 

1,329,160 

81,053 

89,964 

Afiplcton  (Wis.)  . . . 

Post-Crescent  . 

..(e) 

4,701,956 

683,382 

3,578,176 

299,208 

141,190 

Ardmore  (Okla.)  . . 

•  Ardmorritc  ... 

..(e) 

2,387,698 

419,678 

1.715,936 

186,326 

65,758 

Ardmore  (Pa.) . 

•  Main  Lint 

Times  . 

.(e) 

3.080.967 

242,131 

2.647.820 

157,342 

33,674 

Arkansas  City  (Kin.)Trazeler  . 

..(e) 

2,505,944 

424,732 

1,968,260 

97,972 

14,980 

Asbury  Park  (N.  t.)  Press . 

.(es) 

5,548,888 

644,648 

4,404,766 

316,014 

157,950 

Asheville  (N.  C.) . . . 

.  Citizen  . 

.(m) 

3,614,506 

718,396 

2,386,622 

509.488 

Sunday  edition. 

..(s) 

1,255,296 

65,884 

980,812 

208,600 

Total  . 

(ms) 

4,869,802 

784,280 

3,367,434 

718,088 

T  imes  . 

..(e) 

3,778,866 

717,542 

2.567.866 

493,458 

Ashland  (Ky.)  .... 

•  I fidependeut  ... 

.  (es) 

3,311,365 

493,813 

2,296,885 

381.920 

138.747 

Ashland  (Ohio)  , . . 

-Times-Gasette  . 

..(e) 

2,847,741 

430,333 

2,169,916 

193,284 

54,208 

Ashland  (Ore.)  . . . 

•  Tidings  . 

.(e) 

625,210 

149,072 

436,618 

14,255 

25,265 

Ashland  (Wis.)  . . . 

.  Press  . 

..(e) 

1,249,724 

234,164 

962,710 

34,188 

18,662 

Ashtabnla  (Ohio)  . . 

-Star-Beacon 

..(e) 

3,413,172 

498,218 

2,700,096 

161,532 

53,326 

Astoria  (Ore.)  . 

Astorian-Budget 

.(e) 

1,499,914 

296,010 

1,007,543 

150,018 

46,343 

Athens  (Ohio)  . 

Messenger  . . . 

(es) 

2,479,032 

411,486 

1,752,757 

285,261 

29,528 

Athens  (Tenn.)  . . . 

.  Post- A  tkenia  n  . 

..(e) 

741,370 

207,970 

511,854 

15,036 

6,510 

Atlantic  (la.)  . 

Hews-Telcgraph 

(e) 

1,219,820 

248,710 

836,528 

61,894 

72,688 

Aubnm  (N.  Y.)  . . . 

.  Citixen- 

Advertiscr  . . 

..(e) 

2,909,502 

519,512 

1,954,958 

177,702 

45,248 

Augusta  (Ga.)  .  — 

.Chronicle . 

.  (m) 

2,096,401 

506,644 

1,195,139 

277,940 

116,678 

Sunday  edition. 

..(s) 

759,860 

81,174 

577,133 

100,905 

648 

Total  . 

(ms) 

2,856,261 

587,818 

1,772,272 

378,845 

117,326 

Herald  . 

.  (e  i 

2,570,497 

693,076 

1,561,001 

170,610 

145,780 

Sunday  edition. 

..(s) 

695,291 

85,901 

538,637 

68,986 

1,767 

Total  . 

.  (es) 

3,265,788 

778,977 

2,099,638 

239,626 

147,547 

Augusta  (Me.)  . . . . 

Kennebec 
Journal  . 

.(m) 

2,349,480 

586,754 

1,429,890 

215,068 

117,768 

Auroro  (IlL)  . 

.  Bcacon-Hews 

.(es) 

4,858,560 

703,346 

3.505,880 

564,578 

75,278 

Austin  (Minn.)  . . . . 

,  Herald  . 

..(e) 

2,577,134 

457,128 

1,753,416 

216,118 

150,472 

Austin  (Tex.)  . 

'  American  . 

.(m) 

3,086,384 

786,632 

1,823,598 

476,154 

Sunday  edition. 

..(s) 

1,032,318 

86,282 

731,738 

214,298 

Total  . 

(ms) 

4,118,702 

872,914 

2,553,336 

690,452 

Statesman  .... 

..(e) 

2.690,324 

783,020 

1,445,822 

461,482 

Dispatch  . 

..(e) 

460.632 

23,520 

564,480 

35,400 

55,632 

Sunday  Edition. 

.  .(s) 

218,400 

Total  . 

.(es) 

679.032 

23,520 

564,480 

35,400 

55,632 

B 

Baker  (Ore.)  . Democrat- 

Herald  . (e)  1,458,004  259,434  1,034,922  79,170  84,378 

Bakersfield  (Cal.)  ...Californian  . (e)  3,734,542  854,868  2,333,492  253,246  292,936 

Ballston  Spa  cX.  Y.y.Journal . (e)  569,993  125,941  321,496  19,600  102,956 

Bangor  (Me.)  . News  . (m)  3,993,423  861,022  2,389,822  641,922  100,657 

Barre  (Vt.)  . Times  . (e)  2,103,545  438,449  1,514,677  150,419  . 

(Legal  included  in  classified) 

Bartlesville  (Okla.), .  £n«erprwf  . (e)  2,109,680  281,492  1,535,548  261,490  31,150 

Examiner  . (ms)  2.228.660  416,864  1,588,804  197,232  25,760 

Batavia  (N.  V.) - Hews  . (e)  2,791,714  468,090  2,005,290  208,068  110,266 

Baton  Rouge  (La.).  .Advocate . (m)  3,949,302  602,700  3,070,242  276,360  . 

State-Times  - (es)  4,312,976  604,758  3,074,946  276,948  366,324 


B 

Total  Display 

City  Paper  Published  Linage  National  Local  Classifled  Legal 


Battle  Creek  (Mich.).£n4Utrrr-Aretvr 

..(e) 

4.431,192 

678,948 

3,232,946 

482,009 

37,289 

Sunday  edition. 

.(s) 

546,948 

35,626 

412,062 

99,260 

Total  . 

.  (es) 

4,978,140 

714,574 

3,645,008 

581,269 

37,289 

Moon-Journal  .. 

..(e) 

3,541,736 

2,613,418 

497,217 

395,134 

35,967 

Bay  City  (Mich.).. 

Times  . 

..(e) 

4,230,030 

700,224 

3,209,038 

320,768 

Sunday  edition. 

-  .  (s) 

440,734 

40,964 

361,592 

38,178 

Total  . 

•  (es) 

4,670,764 

741,188 

3,570,630 

358,946 

Bayonne  (N.  J.) . . . 

Times 

(Legal  included  in  local  display) 

(e)  2,906,461  614,726  1,835,358 

305,256 

151,121 

Beatrice  (Neb.)  . . . 

Sun  . 

..(e) 

1,485,624 

329,560 

1,005,284 

63,588 

87,192 

Sunday  edition. 

..(s) 

364,448 

34,664 

309,246 

17,668 

2,870 

Total  . 

.(es) 

1,850,072 

364,224 

1,314,530 

81,256 

90,062 

Beaumont  (Tex.)  . . 

Enterprise  . .  • . 

.(m) 

3,269,259 

818,149 

1,849,894 

599,994 

1,222 

Sunday  edition. 

. .  (s) 

1,074,528 

127,907 

791,112 

155,183 

326 

Total  . 

(ms) 

4,343,787 

946,056 

2,641,006 

755,177 

1,548 

Journal  . 

..(e) 

3,901,114 

895,003 

2,375,807 

599,994 

30,310 

Beaver  Falls  (Pa.). 

Hews-Tribune 

..(e) 

3,179,078 

435,498 

2,507,554 

189,574 

46,452 

Berkley  (W.  Va.).. 

Post-Herald  . . . 

.(m) 

1,204,626 

260,690 

862,064 

81,872 

Raleigh- 
Register  .... 

..e) 

1.066,677 

260,690 

739,760 

66,227 

Sunday  edition. 

.  .  (s) 

212,082 

31,909 

164,528 

15,645 

Bedford  (Ind.) . 

Times  . 

..(e) 

1,398,447 

279,946 

1,034,978 

83,523 

Bellefontaine  (Ohio). 

Examiner . 

..(e) 

1,631,695 

303,548 

1,101,669 

186,452 

4,026 

Belleville  (Ill.)  .... 

Adi-ocate  . 

..(e) 

2,171,260 

456,610 

1,580,362 

74,144 

60,144 

Hews-Democrat 

.(e) 

1,863,650 

292,339 

1,445,304 

72,289 

53,718 

Bellingham  (Wash.). 

Herald  . 

..(d) 

3,103,432 

632,068 

2,122,302 

300,832 

48,230 

Sunday  edition. 

..(s) 

423,094 

46,704 

319,522 

56,462 

406 

Beloit  (Wis.)  . 

Hews  . 

..(e) 

2,979,929 

569,670 

2,159,281 

250,978 

Belvidere  (Ill.)  .... 

Republican  — 

(Legal  included  in  classified) 
..(e)  1,536,052  153,412  1,220,338 

104,048 

58,254 

Bemidji  (Minn.)  . . . 

Pioneer . 

.(e) 

1,209,334 

220,528 

822,402 

105,658 

60,746 

Bend  (Ore.)  . 

Bulletin  . 

..(e) 

1,517,334 

242,753 

1,169,875 

58,149 

46,557 

Bennington  (Vt.)  . . 

Banner  . 

..(e) 

1,945,958 

329,546 

1,535,702 

80,710 

Benton  Harbor 
(Mich.)  . 

News^ 

Palladium  . . 

..(e) 

( Legal  included  in 

2,630,182  396,802 

local) 

1,887,648 

242,774 

98,224 

Berkeley  (Cal.)  . . . 

Garette  . 

..(e) 

3,799,043 

467,278 

1,947,598  1,164,043 

220,124 

Berlin  (Wis.)  . 

.Journal  . 

..(e) 

630,964 

16,758 

605,136 

7,026 

2,044 

Bethlehem  (Pa.)  . . . 

.Globe-Times  .. 

..(e) 

5,(144,326 

731,010 

3,791,172 

353,780 

168,364 

Beverly  (Mass.)  . . . 

Times  . 

..(e) 

2,128,980 

120,652 

1,895,194 

62,748 

50,386 

Big  Rapids  (Mich.). 

Pioneer  . 

..(e) 

1,196,454 

185,241 

857,332 

30,534 

123,347 

Big  Spring  (Tex.).. 

Herald . 

.(es) 

1,413,776 

303,058 

1,057,490 

53,228 

Billings  (Mont.)  , . . 

Gazette  . 

(me) 

2,225,132 

587,622 

1,335,712 

301,798 

Sunday  edition. 

..(s) 

483,841 

70,099 

330,862 

82,880 

Total  . 

(ms) 

2,708,973 

657,721 

1,666,574 

384,678 

Biloxi  and  Gulfport 
(Miss.)  . 

Herald  . 

..(e) 

1,542,184 

310,688 

956,074 

131,502 

143,920 

Binghamton  (N.  Y.) 

Press  . 

..(e) 

8,457,027 

1,338,676 

6,015,812 

976,998 

125,541 

Sun  . 

.  (m) 

3,366,034 

415,422 

2,404,710 

306,516 

239,386 

Bismarck  (N.  D.) . . 

T  ribune  . 

. .  (e) 

2,057.748 

450,884 

1,373,330 

181,020 

52,514 

Blackwell  (Okla.)  . 

.Journal  . 

..(e) 

293,314 

1,680 

247,128 

30,996 

13,510 

Sunday  edition. 

..(s) 

119,504 

111,986 

7,350 

168 

Total  . 

.(es) 

412,818 

1,680 

359,114 

38,346 

13,678 

(Figures 
Tribune . (m) 

are  from  J 
1,262,806 

une  11,  to 
323,021 

Dec.  31,  1933) 
788,424  323,021 

85,736 

Sunday  edition. 

..(s) 

246,876 

28,798 

199,647 

28,798 

4,347 

Total  . 

(ms) 

1,509,682 

351,819 

988,071 

351,819 

90,083 

Blooming^ton  (Ill.)  . 

Pantagraph  . . . 

..(e) 

3,671,304 

705,236 

2,570,316 

330,652 

65,100 

Sunday  edition. 

..(s) 

370,216 

25,200 

283,500 

60,746 

770 

Total  . 

.(es) 

4,041,520 

730,436 

2,853,816 

391,398 

65,870 

Bluefield  (W.  Va.). 

Telegraph  &  Sunset 
News  . (me) 

1,931,896 

511,944 

1,173,751 

186,951 

59,250 

Sunday  edition . 

..(s) 

731,438 

55,098 

577,218 

88,981 

10,141 

Total  . 

(ms) 

2,663,334 

567,042 

1,750,969 

275,932 

69,391 

Bridgeport  (Conn.)  . 

Herald  . 

. .  (s  ► 

795,776 

82,883 

691,778 

21,476 

Post  . 

..(e) 

4,840,790 

1,038,575 

3,212,281 

589,934 

Sunday  edition . 

.  .(s) 

717,357 

56,883 

526,319 

134,155 

Total  . 

.(es) 

5,558,147 

1,095,458 

3,738,600 

724,089 

Telegram  .... 

.  (m) 

4,819,162 

1,037,351 

3,234,307 

547,504 

Times-^tar  .... 

..(e) 

5,375,207 

867,958 

3,850,923 

517,258 

139,068 

Bridgeton  (N.  J.) . . 

.Hews . 

..(e) 

2,698,150 

429,814 

2,142,826 

125,510 

Boise  (Idaho)  . 

.Capital  News  . 

(ms) 

(Legal  included  in 
1,870,848  399,644 

k>cal) 

1,205,638 

219,800 

45,766 

Idaho 

Statesman  . . 

..(m) 

2,753,798 

624,724 

1,746,004 

357,123 

25,947 

Sunday  edition. 

..(s) 

640,457 

74,098 

428,445 

75,060 

62,854 

Total  . 

(ms) 

3,394,255 

698,822 

2,174,449 

432,183 

88,801 

Boonville  (Mo.)  . . . 

.  H  ews  . 

..(e) 

942,553 

233,725 

665,413 

38,383 

4,832 

Boulder  (Colo.)  . . . 

•  Camera  . 

..(e) 

2,033,402 

300,454 

1,434,384 

97,678 

200,886 

Bowling  Green  (Ohio) .Sent tnW- 

Tribune  .... 

..(e) 

1,537,130 

273,070 

875,728 

312,620 

75,712 

Bozeman  (Mont.)  .. 

.  Chronicle  . 

.  (m) 

1,301,300 

203,840 

938,966 

158,494 

Sunday  edition. 

..(s) 

291,158 

32,732 

224,406 

34,020 

Total  . 

(ms) 

1,592,458 

236,572 

1,163,372 

192,514 

Bradenton  (Fla.)  . ,. 

.  H erald  . 

..(e) 

1,312,598 

151,494 

1,007,062 

154,462 

Sunday  edition 

.(s) 

264,096 

19,096 

201,544 

43,456 

Total  . 

.(es) 

1,576,694 

170,590 

1,208,606 

197,918 

Bradford  (Pa.)  . . . . 

•  Era  . 

. .  (m) 

(l^egal  included  in 
3,276,998  476,407 

local) 

2,659,172 

110,779 

30,640 

Brattleboro  (Vt.)  . 

.  Reformer  . 

..(e) 

2,750,622 

363,832 

2,386,790 

Breckenridge  (Tex.) 

.American  . 

.(es) 

1,138,732 

299,460 

810,936 

28,336 

Bristol  (Conn.)  . . . 

.  Press . 

(Legal  included  in  classified) 
..(e)  2.309,734  362,068  1,964,844 

42,822 

{Continued  on  page  43) 
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(Continued  from  page  42) 


‘'Sal 

7,289 


7,289 

5,967 


0,640 


City 

Bristow  (Okla.)  .. 
Brockton  (Mass.)  . 


B 

Total 

Paper  Published  Linase 

.  Record  . (e)  747,726 

.Enterprise  . (e)  4,159,862 


Display 

National  Local  Classified 


186,494 

754,712 


550,102 

2,668,342 


9,912 

447,622 


Legal 

1,218 

100,058 


(Amusement  linage,  189,098,  included  in  total) 


1,121  1 
7,192  ;; 
2,870 
0,062 
1,222 
326 
1,548 
0,310 
6,452 


3,523 

4,026 

0,144 

3,718 

8,230 

406 


Brooklyn  (N.  Y.) . . 

.  Citizen  . 

.(e) 

4,166,675 

391,417 

1,214,816 

623,915  1,936,527 

Brownsville  (Pa.)  . 

.  T elegraph  . 

.(e) 

1,265,768 

271,754 

825,958 

120,022 

48,034 

Brownwood  (Tex.)  . 

.Bulletin  . 

.(e) 

1,238,402 

332,220 

616,980 

284,302 

4,900 

Bucyrus  (Ohio)  . . . . 

.  Telegraph-Forum 

(e) 

1,556,912 

319,053 

1,056,615 

117,810 

73,434 

Burbank  (Cal.)  . . . . 

.  Reincw  . 

.(e) 

1,339,100 

150,220 

900,060 

160,482 

117,642 

Burlingame  (Cal.)  . 

.Advance-Star  .. 

.(e) 

2,316,580 

202,804 

1,791,902 

251,552 

70,322 

Burlington  (Vt.)  ... 

.  Free  Press  .... 

.(m) 

4,835,914 

960,970 

3,591,344 

264,878 

18,722 

News  . 

.(e) 

1,691,976 

274,676 

1,319,055 

98,245 

Burlington  (Kan.)  . 

.  Republican  . . . . 

.(e) 

924,759 

157,107 

648,078 

20,820 

69,485 

(29,269  lines  readers  included  in  total) 

Burlington  (N.  C.). 

.Times-Neus  ... 

.(e) 

2,100,000 

168,000 

1,833,000 

40,000 

59,000 

Butler  (Pa.) . 

.  Cagle  . 

.(e) 

3,875,158 

585,648 

2,901,430 

388,080 

(Legal  included  in  total) 


8,254 

0,746 

6,557 


8,224 

0,124 

2,044 

8,364 

0,386 

3,347 


3,920 

5,541 

9,386 

2,514 

3,510 

168 

3,678 

5,736 

4,347 

0,083 

5,100 

770 

5,870 

9,250 

0,141 

9,391 


9,068 


5,766  • 

5,947 

2,854 

8,801 

4,832 

0,886 

5,712 


Cadillac  (Mich.)  . . . 

,  Ncuff  . 

.(e) 

1,399,905 

292,629 

991,112 

39,201 

76,963 

Cairo  (Ill.)  . 

.  Citizen  . . 

.(e) 

1,277,290 

310,338 

859,558 

67,942 

39,452 

Caldwell  (Kan.)  . . . 

.Messenger  . 

.(e) 

564,526 

114,800 

403,460 

18,146 

28,120 

Calexico  (Cal.)  .... 

,  Chronicle  . 

.(e) 

990,682 

176,596 

429,716 

118,496 

265,874 

Cambridge  (Ohio.)  . 

.  Jeffersonian  . . . 

.(e) 

2,211,216 

389,914 

1,590,652 

169,666 

60,984 

Canandaigua  (N.  Y.) 

.  Messenger  . . . . . 

.(e) 

1,569,176 

240,422 

1,086,610 

160,622 

81,522 

Canonsburg  (Pa.)  . . 

.  Notes  . . 

.(e) 

1,358,256 

201,474 

1,057,490 

35,201 

64,091 

Canton  (III.)  . 

.Ledger  &  Register.(e)  791,121 
(Total  includes 

303,083 
2,086  lines 

394,424 

readers) 

35,836 

55,692 

Canton  (Ohio)  . 

.  Repository  .... 

..(e) 

6,602,025 

1,032,244 

4,490,833 

775,288 

303,660 

Sunday  edition 

.(s) 

1,388,021 

85,385 

1,059,606 

237,050 

5,980 

Total  . 

Cape  Girardeau  (Mo.)  5oHtheart 

.  (es) 

7,990,046 

1,117,629 

5,550,439 

1,012,338 

309,640 

.Missourian  . 

..(e) 

2,390,738 

404,096 

1,583,260 

364,014 

39,368 

Carthage  (Mo.)  . . . . 

.  Press  . 

..(e) 

2,405,896 

246,749 

1,106,668 

136,134 

18,748 

Casper  (Wyo.)  ..... 

.  Tribune-Herald 

.  (es) 

2,712,728 

613,236 

1,823,720 

184,716 

91,056 

Cedar  Rapids  (la.) . . 

.  Gazette  . . 

..(e) 

5,103,372 

917,386 

3,624,530 

486,598 

74,858 

Sunday  edition 

.(s) 

1,045,982 

73,654 

838,208 

128,674 

5,446 

Centerville  (la.)  . . . . 

Totol  . 

.  lowegian 

.(es) 

6,149,354 

991,040 

4,462,738 

615,272 

80,304 

6r  Citizen  . . . 

.(e) 

1,310,722 

346,178 

820,974 

81,592 

61,978 

Centralia  (Ill.)  ..... 

.  Sentinel  . 

..(e) 

2,105,684 

404,796 

1,523,102 

168,168 

9,618 

Centralia  (Wash.)  .. 

.  Chronicle  . 

..(e) 

1,323,882 

222,537 

974,978 

96,537 

26,996 

Champaign  (Ill.)  . . . 

,  News-Gazette  . 

..(e) 

3,556,169 

798,925 

2,548,210 

156,044 

52,990 

Sunday  edition 

.(s) 

900,482 

90,652 

764,427 

44,562 

840 

Total  . 

.  (es) 

4,456,651 

889,577 

3,312,638 

200,606 

53,830 

Chanute  (Kan.)  . . . . 

.  Tribune  . 

..(e) 

2,188,774 

377,818 

1,631,000 

133,224 

46,732 

Charleston  (III.)  . . . . 

.  Courier  . 

..(e) 

1,521,005 

141,269 

1,274,488 

58,540 

27,334 

(Total  includes  19,374  lines  readers  and  locals) 


Charleston  (S.  C.). 


Charlotte  (N. 


Charlottesville 


Cheyenne  (Wyo.) 

Chillicothe  (Mo.) 

Chillicothe  (Ohio) 
Chippewa  Falls  (W 

Circleville  (Ohio) 


Coatesville  (Pa.)  , 
Coeur  d’Alene  (Ida 
Coffeyville  (Kan.) 
Coldwater  (Mich.) 
Colorado  Springs 


Columbia  (Mo.) 


News  &  Courier,  (m) 

2,190,062 

757,680 

1,250,928 

181,454 

Sunday  edition 

..(s) 

999,698 

68,264 

815,234 

116,200 

Total  . .  .1 . . . 

(ms) 

3,189,760 

825,944 

2,066,162 

297,654 

Post  . 

..(e) 

3,343,928 

826,308 

2,238,446 

279,174 

(Legal  included  in  classified) 

Gazette  . 

.(m) 

4,933,278 

908,516 

3,237,759 

596,603 

190, 

Sunday  edition 

.(s) 

1,350,790 

80,479 

1,104,068 

158,123 

8, 

Total  . 

(ms) 

6,284,068 

988,995 

4,341,827 

754,726 

198, 

News  . 

..(e) 

4,525,208 

493,052 

3,164,931 

547,208 

320, 

Sunday  edition 

.(s) 

834,081 

25,094 

678,503 

130,257 

Total  . 

.(es) 

5,359,289 

518,146 

3,843,434 

677,465 

320, 

Observer  . 

.(tn) 

4,387,232 

1,115,411 

2,539,643 

725,660 

6, 

Sunday  edition 

.(s) 

1,386,784 

218,203 

938,969 

229,149 

Total  . 

(ms) 

5,774,016 

1,333,614 

3,478,612 

954,809 

6, 

Progress  . 

.(e) 

2,694,424 

426,340 

2,127,636 

140,448 

(Legal  included  in  classified) 

Tribune  . 

..(e) 

864,012 

210,586 

635,264 

4,481 

13, 

Republican  . . . 

..(e) 

1,016,166 

121,688 

575,470 

30,504 

198, 

Times  . 

.(e) 

4,480,364 

770,486 

2,807,091 

294,911 

607, 

Wyo.  State  Tri 

bune-Leader  . 

...(e)  2,397,848 

567,311 

1,493,590 

252,063 

84, 

Constitution- 

Tribune  .... 

.(e) 

1,464,814 

365,198 

1,007,132 

73.052 

19, 

Scioto  Gazette 

.(e) 

3,047,213 

402,024 

2,277,436 

257,412 

116, 

Herald-Telegram 

(e) 

1,369,396 

316,064 

893,200 

159,572 

(Legal  included  in  classified) 

Herald  . 

.(e) 

1,138,354 

222,110 

828,296 

87,948 

News  . 

.(es) 

783,340 

292,429 

487,410 

3,503 

Eagle  . 

..(e) 

1,457,744 

301,952 

1,078,824 

47,878 

29, 

Leaf-Chronicle 

..(e) 

1,259,986 

200,046 

992,544 

56,868 

10, 

Progress  . 

..(e) 

1,724,338 

249,172 

1,333,136 

107,086 

34, 

Sun  . 

..(e) 

1,417,192 

180,824 

1,075,886 

84,336 

76, 

Review  . 

..(e) 

720,692 

164,976 

535,710 

20,006 

(Legal  included  in 

local) 

Clintonian  .... 

..(e) 

900,268 

146,174 

634,738 

76,812 

42, 

Herald  . 

..(e) 

3,192,264 

574,430 

2,295,971 

246,340 

71, 

.  .(e) 

1,752,520 

.  Press  . 

..(e) 

1,155,121 

171,934 

847,784 

68,866 

66, 

Journal  . 

..(e) 

2,234,715 

448,980 

1,578,980 

187,180 

20, 

Reporter  . 

..(e) 

1,347,043 

298,916 

988,120 

57,789 

2, 

Gazette  . 

.(m) 

2,784,024 

624,064 

1,876,028 

256,368 

27, 

Sunday  edition. 

..(s) 

942,672 

48,342 

757,218 

135,480 

1, 

T  otal  . 

(ms) 

3,726,696 

672,406 

2,633,246 

391,848 

29 

Telegraph  . .. . 

..(e) 

3,328,430 

622,230 

2,325,260 

253,548 

127, 

Tribune  . 

..(e) 

2,161,852 

429,464 

1,503,404 

228,984 

News  . 

..(e) 

1,105,229 

258,976 

765,711 

80,542 

400 

120 

520 

017 

227 

244 

518 

463 


681 

504 


432 

341 


City 


Paper 


Total 


Display 


Published  Linage  National  Local  Classified  Legal 


Columbia  (S.  C.)... 

,  Record  . 

..(e) 

2,530,836 

457,702 

1,777,902 

237,790 

57,442 

State  . 

..(e) 

2,074,436 

672,140 

1,109,776 

292,320 

Sunday  edition 

..(s) 

918,680 

95,018 

627,662 

196,000 

Total  . 

(ms) 

2,993,116 

767,158 

1,737,438 

488,320 

(Legal  included  in  local) 

Coluig^ia  (Term.)  . 

.  Herald  . 

..(e) 

851,606 

174,748 

676,858 

(Local  includes  legal  and  classified) 

Columbus  (Ga.)  . . . 

.  Enquirer  . 

.  (m) 

2,372.261 

700,098 

1,255,849 

416,314 

Sunday  edition 

..(s) 

740,628 

74,214 

544,838 

121,576 

. 

Total  . 

.  (ms) 

3,112,889 

774,312 

1,800,687 

537,890 

Ledger  . 

..(e) 

2,453,681 

633,619 

1,353,194 

466,868 

(Legal  included  in  classified) 

Concord  (N.  H.) . . . . 

.  Monitor-Patriot 

..(e) 

3,598,924 

692,132 

2,590,364 

204,624 

111,804 

Concord  (N.  C.) - 

.  Tribune  . 

..(e) 

1,503,740 

358,190 

985,054 

98,742 

61,754 

Concordia  (Kan.)  . . 

.  Blade-Empire  . 

..(e) 

1,209,106 

Conneaut  (Ohio)  _ 

.  News-Herald  . . 

..(e) 

1,548,231 

225,248 

1,291,738 

26,840 

4,405 

Connellsville  (Pa.)  . 

.  Courier  . 

..(e) 

1,986,241 

317,565 

1,484,924 

141,866 

41,886 

Coming  (N.  Y.)  . . . 

.  Leader  . 

..(e) 

2,587,256 

465,948 

1,972,985 

106,855 

41,468 

Corpus  Christi  (Tex.). Caller  . 

•  .(m) 

2,037,994 

549,654 

1,248,310 

208,250 

31,780 

Sunday  edition 

..(s) 

636,538 

76,860 

490,042 

69,636 

Total  . 

.(ms) 

2,674,532 

626,514 

1,738,352 

277,886 

31,780 

Times  . 

..(e) 

1,925,042 

546,252 

1,173,648 

205,142 

Cortland  (N.  Y.)... 

.  Standard  . 

..(e) 

2,744,826 

486,674 

2,065,879 

95,000 

97,272 

Corvallis  (Ore.)  . . 

.  Gazette-Times 

..(e) 

1,292,900 

193,438 

964,516 

134,946 

Coshocton  (Ohio)  . 

.  Tribune  . 

..(e) 

2,197,524 

329,406 

1,553,524 

273,574 

41,020 

Council  Bluffs  (la.) 

.  Nonpareil  . 

..(e) 

4,028,514 

632,072 

2,961,784 

362,502 

72,156 

Covington  (Ky.)  .. 

.  Kentucky  Post 

..(e) 

2,007,068 

39,928 

1,710,562 

256,578 

Covington  (Va.)  . . 

.  Virginian  .... 

..(e) 

1,482,008 

227,000 

1,130,808 

109,200 

15,000 

Crookston  (Minn.) 

.  Times  . 

..(e) 

1,290,977 

281,456 

802,704 

48,141 

158,676 

Crowley  (La.)  .... 

.  Signal  . 

..(e) 

894,292 

163,912 

623,798 

41,160 

65,422 

Culver  Gty  (Cal.) . . 

.  Star-News  _ 

..(e) 

1,652,966 

151,410 

1,246,098 

168,294 

87,164 

Cumberland  (Md.)  . 

.  Times  . 

...(e) 

4,870,993 

658,596 

4,086,740 

125,657 

Sunday  edition 

..(s) 

671,557 

36,486 

612,178 

22,893 

Total  . 

. .  (es) 

5,542,550 

695,082 

4,698,918 

148,550 

Cushing  (Okla.)  . . , 

. .  Citizen  . 

.  .(es) 

1,670,592 

449,008 

1,047,704 

130,200 

43,680 

090 

528 

944 

146 


544 

917 


Dalhart  (Tex.)  . Texan  . (e) 

Danbury  (Conn.)  . . .  Xews-Times  . (e) 

Danville  (Ill.)  . Commercial-News 

(es) 

Danville  (Va.)  . Register  . (m) 

Sunday  edition  .(s) 

Total  . (ms) 

Bee  . (e) 

Davenport  (la.)  ....Times  . (e) 

Decatur  (Ala.)  . Daily  . (e) 

Decatur  (Ill.)  . Herald  6r 

Review  . (me) 

Sunday  edition  .  (s) 

Total  . (es) 

Decatur  (Ind.)  . Democrat  . (e) 

Defiance  (Ohio)  ....  Crescent-News  . .  (e) 

DeKalb  (III.)  . Chronicle  . (e) 

Delaware  (Ohio)  ....  Gazette  . (e) 

Delphos  (Ohio)  . Herald  . (e) 

Del  Rio  (Tex.) . News  . (e) 

Denton  (Tex.)  . Record- 

Chronicle  . (e) 

Dodge  City  (Kan.) . .  Globe  . (e) 

Donora  (Pa.)  . Herat d-American  (e) 

Dothan  (Ala.)  . Eagle  . (e) 

Dover  (Ohio)  . RepoHer  . (e) 

Dowagiac  (Mich.)  ..News . (e) 

Dubuque  (Iowa) . Telegraph-Herald  & 

Times- Journal. .  (es) 
Duluth  (Minn.)  ....  News-Tribune  . .  (m) 
Sunday  edition. . .  (s) 

Total  . (ms) 

Herald  . (e) 

Duncan  (Okla.)  . Banner  . (e) 

Sunday  edition . . .  (s) 

Total  . (es) 

Dunkirk  (N.  Y.) ....  Observer  . (e) 

Dyersburg  (Tenn.)  ..  State  Gazette _ (e) 


E.  Liverpool  (O.) . . .  Review  . (e) 

East -St.  Louis  (Ill.) . /oumo/  . (e) 

Sunday  edition. ..  (s) 

Total . (es) 

E.  Stroudsburg  (Pa.).  Sun  . (m) 


537 

006 

218 

564 

632 

196 

392 


Eau  Claire  (Wis.). 


El  Centro  (Cal.) . . . 


Leader  & 

Telegram  . . .  (mes) 

.  Imperial  Valley 

Press  . (e) 

Valley  Farmer  .  (m) 

Sunday  edition. . .  (s) 

Total  . (ms) 

El  Dorado  (Ark.). .  .News  _ . (ms) 

Times  . (e) 

(Continued  on  page  44) 


904,248 

125,300 

757,120 

7,131 

14,697 

5,246,412 

710,430 

4,184,932 

351,050 

3,797,357 

785,500 

2,521,862 

413,196 

76,799 

1,532,524 

476,308 

815,276 

220,220 

20,720 

703,766 

38,710 

587,412 

70,742 

6,902 

2,236,290 

515,018 

1,402,688 

290,962 

27,622 

2,246,496 

506,114 

1,408,988 

289,114 

42,280 

5,547,332 

966,882 

4,108,062 

472,388 

1,198,834 

280,476 

803,992 

50,680 

63,686 

4,383,434 

915,127 

2,976.418 

443,825 

48.064 

815,836 

99,263 

604,183 

111,552 

838 

5,199,240 

1,014,360 

3,580,601 

555,377 

48,902 

1,308,720 

206,542 

988,848 

63,560 

49,770 

1,341.900 

271,698 

950,796 

78,596 

40,810 

1,859,158 

260,358 

1,359,596 

219,828 

10,376 

1,523,522 

234,654 

1,087,800 

133,226 

43.386 

657,988 

123,644 

414,582 

107,450 

12,312 

879,021 

164,738 

634.620 

66,681 

12,982 

2,108,544 

273,084 

1,683.094 

152,366 

1,801,044 

320,558 

1,094,212 

298,564 

87,710 

899.239 

238,308 

577,171 

7,668 

76,092 

1,454,746 

245,762 

1,208.984 

1,997.055 

340,263 

1,507,359 

108,066 

31,367 

1,116,542 

217,392 

694,064 

165,998 

39,088 

3,602,256 

825,272 

2.400.692 

278,474 

97.818 

3.139,409 

936,572 

1,519,798 

537,565 

145,474 

886.984 

115,766 

646,100 

125,118 

4,026,393 

1,052,138 

2,165,898 

662,683 

145,474 

4,797,779 

936,327 

3,148,320 

535,329 

187,803 

855,978 

122,836 

604,296 

17,528 

111,318 

254,212 

29,358 

216,608 

8,246 

1,110,190 

152,194 

820,904 

25,774 

111,318 

3,827,345 

365,092 

3,334,270 

67,330 

60,653 

698,166 

165,032 

497,770 

35,364 

2,982 

E 

4,028,912 

589,596 

3,210,620 

185,304 

43,392 

3,744,294 

460,674 

2,559,392 

555,961 

168,267 

884,679 

34,193 

671,789 

178,604 

93 

4,628,973 

494,867 

3,231,181 

734,565 

168,360 

2,044,289 

308,648 

1,523,306 

146,867 

65,468 

2,779,854 

635,208 

1,822,016 

322,630 

. 

1,534,306 

284,146 

1.035,694 

139,706 

74,760 

1,463,935 

113,595 

1,111,532 

106.154 

132,654 

332,310 

27,898 

277,882 

26,530 

1,796,245 

141,493 

1,389,414 

132,684 

132,654 

1,747,396 

330,974 

1,350,174 

59,500 

16,702 

686,532 

318,052 

315.084 

53,228 

44 
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E  G 


Clt.v 

Paper  Published 

Total 

Linage 

Displa.v 

National  Loral  i 

riaHHifled 

Legal 

£1  Dorado  (Kan.).. 

.  -  T imcs  . 

..(e) 

2,059,198 

316,316 

1,642,824 

59,360 

40,698 

Elgfin  (Ill.)  . 

.  .Courier-Xrtvs  . 

..(e) 

4,427,472 

623,658 

3,318,070 

364,658 

121,086 

Elizabeth  (N.  J.)... 

. . Journal  . 

..(e) 

7,634,606 

888,678 

5,531,820 

696,066 

518,042 

Elizabeth  City  (S.C.).4d'ance  . 

..(e) 

1,163,617 

277,109 

757,316 

129,192 

Elkhart  (Ind.)  . 

, .  T ruth  . 

(Legal  included  in  classified) 
..(e)  2,663,573  600,939  1,834,308 

228,326 

4 . 

Elko  (Nev.)  . . 

.  •  Free  Press .... 

..(e) 

(Legal  included  in  local) 
599,923  136,521  387,548 

25,676 

50,178 

El  Paso  (Tex.) . . . . . 

. .  El  Continental  . 

..(e) 

1,445,836 

151,396 

1,179,024 

115,052 

364 

World-Nevus  . . 

..(e) 

1,579,298 

71,442 

1,270,626 

215,712 

21,518 

Elyria  (Ohio)  . 

. .  Chronicle- 

Telegram  . . . 

..(e) 

3,339,917 

418,537 

2,568,769 

287,364 

65,247 

Emi>oria  (Kan.)  . . . 

. .  Gasette  . 

..(e) 

3,479,708 

458,332 

2,953,952 

67,424 

Enid  (Okla.)  . 

..News  &  Eagle.ime) 

6,500,571 

998,753 

4,572,792 

754,068 

174,958 

Sunday  edition 

.(s) 

667,760 

47,154 

538,832 

75,516 

6.258 

Escanaba  (Mick.) 

. .  Press  . 

..(m) 

2,292,836 

377,468 

1.817,270 

57,750 

40,348 

Eugene  (Ore.)  . . . . 

. .  Register-Guard 

.(e) 

2,399,800 

567,346 

1,335,382 

449,556 

47,516 

Sunday  edition. 

..(s) 

442,050 

29,330 

302,848 

108,878 

994 

Total  . 

.  (es) 

2.841,820 

596,676 

1,638,230 

558,434 

48,510 

Eureka  (Cal.)  . . . . , 

. .  Humboldt 

Standard  . . . 

..(e) 

2,385,249 

408,703 

1,562,033 

304,893 

109,620 

Humbolt  Times. 

(ms) 

2,462,712 

371,868 

1,629.614 

366,954 

94,276 

Evanston  (Ill.)  . . . , 

. .  Nevus-Index  . .  ■ 

..(e) 

2,749,251 

270,487 

2,118,.'03 

350,546 

9,715 

Everett  (Mass.)  . . , 

..News . 

..(e) 

386,540 

97,594 

151,900 

96,600 

40,446 

Everett  (Wash.)  . . 

. .  Herald  . 

..(e) 

3,105,718 

607,782 

2,171,316 

238,644 

87,976 

News  . 

.  (m) 

1,575,350 

179,228 

1,249,094 

58,002 

89,026 

F 


Fairfield  (la.)  . Ledger  . 

..(e) 

1,148,490 

257,460 

737,142 

49,896 

103,992 

Fairmont  (W.  Va.) . .  Times  . 

.  (m) 

1,662,584 

482,636 

992,152 

82,034 

105,742 

H’est  yirginian 

..(e) 

1,685,362 

500,290 

1,008.630 

81,970 

94,444 

*  Sunday  edition. 

..(s) 

273,980 

29,932 

220.360 

21,154 

2,534 

Falls  City  (Neb.)...y<,«rnal . 

..(e) 

757,350 

198.884 

504,280 

28,010 

26,176 

Fargo  (N.  D.) . Forum  . 

-(m) 

3,002,914 

653,696 

2,076,334 

251,625 

21,259 

Sunday  edition. 

..(s) 

641,635 

62,667 

495,791 

83,037 

140 

Total  . 

(ms) 

3,644,549 

716,363 

2,572,123 

334,662 

21,399 

Forum  . 

..(e) 

3.266,951 

651,796 

2,117,742 

328,606 

168,807 

F'aribault  (Minn.)  . . 

..(e) 

2,439,164 

374,220 

1,415,862 

579,082 

70,000 

Fayetteville  (N.  C.). Observer  .  ... 

..(e) 

1,214,052 

276,577 

826,616 

67,067 

43,792 

Fergus  Falls  (Minn.)/o«rne/  . 

..(e) 

1,786,288 

356.454 

1,289.568 

94,962 

45,304 

Findlay  (Ohio.)  ....Republican- 

Courier  . 

.  (m) 

3,145,680 

476,812 

2,293,133 

276,545 

99,190 

F'ltchburg  (Mass.)  ..Sentinel  . 

..(e) 

3,815,494 

595,868 

3,026,762 

192,864 

Flint  (Mich.)  . Journal  . 

..(e) 

7.205,800 

1,063,832 

5,377,582 

764,386 

.Sunday  edition. 

..(s) 

1,210,804 

50,400 

1,001,798 

158,606 

Total  . 

.(es) 

8,416,604 

1,114,232 

6,379,380 

922,992 

Flora  (lU.)  . Xeu's-Record 

..(e) 

(Legal  included  in  1 
623,410  174,038 

local) 

441,672 

3.401 

4.299 

Flushing  (N.  \.) - North  Shore 

Journal  .... 

..(e) 

2,578.191 

412,888 

1.505.371 

540.148 

119.784 

Fond  Du  Lac  CNi».). Commonwealth 

Reporter  .... 

..(e) 

3,518.483 

617,276 

2,592,845 

197.355 

111.009 

F'ort  Collins  (Colo.) ..  Express- 

Courier . 

.(es) 

2,490,614 

341,530 

1,986,642 

131,964 

30,478 

Ft.  Lauderdale  (Fla.).\ews . 

.(e) 

885,456^ 

165,889) 

618.159) 

20,2381  81.168) 

Fort  Pierce  (Fla.). .  ..Vcwr  TrifiiiHe  . 

..(e) 

784,962 

189,077 

520,283 

7,978 

67,624 

Sunday  Edition. 

..(s) 

88,786 

22,341 

65,401 

1,044 

Total  . 

.(es) 

873,748 

211.418 

585.684 

9.022 

67.624 

Fort  Smith  (-'rk.). . 

.American  . . . . 

.(m) 

2,611,042 

710.304 

1,620,584 

243,208 

36,946 

T  imes-Record 

..(e) 

2,614,192 

706,496 

1,621,340 

248,794 

37,562 

Sunday  edition. 

Fostoria  (Ohio)  - 

..(s) 

642,852 

53,480 

509,068 

79,366 

938 

..(e) 

1,355,325 

304,027 

996,209 

27.945 

27,144 

T imes  . 

..(e) 

1,158,220 

221,830 

869,120 

31.388 

35,882 

F  ramingham  (Mass  ).  Vrmc 

..(e) 

2,216,116 

393,302 

1,585,906 

166,712 

70,196 

Franklin  (Ind.)  . Star  . 

..(e) 

1,240,624 

218,904 

818,588 

15,154 

187,978 

Frederick  (Md.)  - Past  . 

.(m) 

1,971,130 

483,685 

1,261.387 

226,058 

.\  ews  . 

.  .(e) 

2,731,106 

483.685 

1.956,067 

291,354 

(Legal  included  in  classified) 

Freeport  (III.)  . Journal-Standard  ..it)  2,796,234  461,647  1,947,403 

387,184 

Fremont  (Ohio)  ....  Messenger  _ 

..(e) 

(Legal  included  in 
2,071,571  325,731 

local) 

1.562,105 

119,349 

64,386 

News  . 

..(e) 

1,762,196 

271,448 

1,316,591 

120,008 

54,149 

Fresno  (Cal.)  . Bee  . 

..(e) 

4,783,492 

1,191,708 

2,617.258 

687,834 

286,692 

Sunday  edition. 

..(s) 

708,470 

97,454 

408,856 

192,584 

9,576 

Total  . 

.(es) 

5,491,962 

1.289.162 

3,026,114 

880,418 

296,268 

Fullerton  (Cal.)  ....News-Tribune 

..(e) 

2,720,774 

276,598 

2,200,100 

176.9.12 

67.144 

G 


Gainesville  (Fla.)  .. 

,  Sun  . 

.(ms) 

1,159,542 

231,958 

706,493 

187.219 

32,772 

Galesburg  (III.)  . . . 
Gallon  (Ohio)  . 

.  Register-Mail  . 

..(e) 

...(c) 

2,966,711 

991,886 

867.670 

657,594 

2,976.624 

277,228 

55.265 

Gallipolis  (Ohio) 

.  Tribune  . 

...(e) 

134,428 

626,962 

85,022 

•21,258 

Galveston  (Tex.)  .. 

News  . 

.  .(m) 

3,406,686 

753,558 

1,793.718 

859  410 

Sunday  edition 

..(s) 

872,182 

64,070 

605,203 

202,909 

Total  . 

.  (ms) 

4.278,868 

817,628 

2,398.921 

1,062.319 

Tribune  . 

..(e) 

3.328,539 

807,592 

1,845,495 

675.452 

Garden  City  (Kan.) 

.  Telegram  . 

...(e) 

598,650 

138,000 

335.600 

38.280 

86.770 

Gardner  (Mass.)  . . . . 

.  News  . 

..(e) 

2,257,556 

237,356 

1,802,626 

217,574 

Gary  (Ind.)  . 

.Post-Tribune  .. 

..(e) 

5,473,927 

808,397 

4,003,301 

399,121 

263,108 

Gastonia  (N.  C.) _ 

.  Gazette  . 

..(e) 

1,632,862 

399,336 

958.524 

63,042 

211,960 

Geneva  (N.  Y.) .... 

.  Times  . 

..(e) 

4,559,198 

480,844 

1,401,358  2,621,696 

55.300 

Geneva  (Ohio)  .... 

.  Free  Press  . . 

...(ev 

1,073,178 

177,520 

863,100 

32,558 

Gettysburg  (Pa.)  . . . 

.Times  . . 

...(e) 

1,787,702  299,754.  1,363.376 

(Legal  included  in  classified) 

118,664 

Glendale  (Cal)  _ _ _ 

.News  Press  ... 

..(e) 

5,173,980 

674,730 

3,769,612 

531,048 

198,590 

Total  Diapla.v 


City  Paper  PubliHhed 

Linage 

National 

Local  ClaHHiflpcI 

Legal 

Gloucester  (Mass.)  ..Times  . 

..(e) 

2,112,922 

513,338 

1.314,264 

256,200 

29.120 

Gloversville  &  Johns- 

town  (N.  Y.)  . Herald  &  Leadei 

Republican  . . 

(me) 

6,358,366 

1,373,302 

4.255.916 

491,274 

234,060  : 

Goodland  (Kan.)  ....  News  . 

..(e) 

744,716 

164,724 

569,464 

10,528 

Goose  Creek  (Tex.).. San  . 

..(e) 

1,195,183 

202,037 

962,465 

30,681 

(Legal  included  in  local) 

Grand  Forks  (N.  D.). Herald  . 

(me) 

2,162,034 

534,520 

1,363,698 

144,620 

119,196 

Sunday  edition 

..(s) 

539,994 

40,124 

429,422 

67,354 

3.094 

Grand  Haven  (Mich.)  Trifiane  . 

..(e) 

1,391,530 

223,440 

997,024 

50,750 

120,316 

Grand  Island  O^eb.).  Independent  .. 

..(e) 

3,013,360 

579,516 

1,957,116 

278,572 

115,528 

(82,628 

lines  classified  included  in  total) 

Grand  Junction 

(Colo.)  . Sentinel  . 

.(es) 

1,646,881 

472,948 

994,005 

129,888 

50,040 

Grand  Rapids  (Mich.)  Press  . . 

..(e) 

6,836,900 

1,524,208 

4.568,956 

736.428 

7,308 

Grants  Pass  (Ore.) ..  Courier  . 

..(e) 

1,223,544 

188,930 

736,582 

239,652 

58,380 

Great  Bend  (Kan.). .  Trifrane  . 

..(e) 

1,516,776 

219,310 

1.206,940 

35,936 

68,708 

Great  Falls  (Mont.) .  Tribune  . 

.(m) 

3,119,466 

629,195 

2,223,298 

245,924 

21,049 

Sunday  edition 

..(8) 

620,088 

62,398 

482,377 

72,394 

2.919 

Total  . 

,  (ms) 

3,739,554 

691,593 

2,705,675 

318,318 

23,968 

Leader  . 

..(e) 

1,464,120 

647,080 

724,640 

57,470 

34,930 

Greeley  (Colo.)  . Tribune- 

Republican  . 

..(e) 

2,269,624 

350.133 

1.645.756 

169,449 

104,286 

Green  Bay  iWis.). . .  Press-Gasette  . 

..(e) 

5,476,156 

814,268 

4,125,170 

361,564 

163,842 

Greeneville  (Tenn.)..SaB  . 

..(e) 

999,419 

207,326 

712,896 

41,001 

38,196 

Greenfield  (Mass.)  . .  Recorder-Gasette. .  (e) 

2,887,010 

397,516 

2,216,326 

186,690 

86,478  ' 

Greensboro  (N.  C.)..News  . 

.(m) 

3,549,210 

869,162 

2,307,508 

372,540 

Sunday  edition. 

..(s) 

111,832 

1,456 

101.836 

8,540 

Total  . 

(ms) 

3,661.042 

870,618 

2,409.344 

381.080 

Record  . 

..(e) 

2,625,224 

803,236 

1,504.888 

317,100 

(Legal  included  in  classified) 

Greensburg  (Pa.)  . .  Review  . 

..(m) 

3,632,062 

436,632 

2,710,120 

415,520 

69,790 

Tribune  . 

..(e) 

3,437,464 

436,436 

2,621,780 

415,420 

64,428 

Greenville  (Ohio)  . . .  Advocate  . 

..(e) 

1,301,762 

296,128 

819,672 

108,108 

77,854 

Greenville  (Pa.)  ....  Record- Argus  . 

..(e) 

1,788,521 

313,982 

1,441.344 

33,195 

Greenville  (S.  C.)...News  . 

.  (m) 

2,661,415 

722,260 

1,731,955 

207,200 

Sunday  edition 

.(s) 

951,510 

55.944 

789,852 

105,714 

Total  . 

,(ms) 

3,612,925 

778,204 

2,521,807 

312,914 

Piedmont  . 

..(e) 

3,266,375 

747,831 

2,268,112 

250,432 

Greenville  (Tex.)  _ Herald  . 

.  (ms) 

1,969,891 

357,581 

1,531,782 

59,976 

20.552 

Greenwood  (S.  C.) ...  Index  Journal 

..(e) 

1,379,185 

323,313 

911,333 

110,652 

33,887 

(lUthrie  (Okla.)  _ _ Leader  . . 

.  (es) 

1,658,104 

337,918 

1.206,548 

100,240 

13,398 

Hackensack  (N.  J.). 

,  Bergen  Record  . 

..(e) 

5,119,016 

627,802 

3,913,924 

359,338 

217,952 

Hagerstown  (Md.).. 

.  Herald  . 

.  (m) 

2,897,866 

578,578 

1,971,396 

347,892 

Mai!  . 

..(e) 

2,978,008 

581,308 

2,057,328 

339,372 

Hamilton  (Ohio)  . . . 

,  Journal-News  . , 

,.(e) 

3,128,174 

711,662 

2,097,256 

192,304 

126,952 

Hammond  (Ind.)  ... 

,  T imes  . 

.(e) 

4,420,686 

598,715 

3,281,358 

304,002 

236.611 

Hammond  (La.)  ... 

,  Courier  . 

.  (m) 

711,760 

252,000 

330,400 

87,360 

42,000 

Hanford  (Cal.)  .... 

,  Journal  . 

.(m) 

956,032 

185,696 

650,706 

63,350 

56,280 

Sentinel  . 

..(e) 

988,274 

193,134 

593,568 

83,359 

118,213 

Hannibal  (Mo.)  ... 

,  Courier^Post  , . 

..(e) 

2,167,088 

522,228 

1,488,396 

1 56,464 

Hanover  (Pa.)  . 

.Saa  . 

..(e) 

2,522,030 

319,998 

2,080,246 

121,786 

Harlingen  (Tex.)  . . 

.  Valley  Star  , . , 

(ms) 

2,355,682 

377,160 

1,692,320 

269,402 

16,800 

Harrisburg  (Ill.)  ... 

.  Register  . 

..(e) 

1,169,511 

212,818 

881,572 

25,274 

49,847 

Harrisonburg  (Va.). 

.News- Record  . . 

.  (m) 

1,650,349 

324,002 

1,181.436 

62,601 

82,310 

Hartford  City  (Ind.) 

.  News  . 

..(e) 

1,137,164 

147,448 

928,648 

24,696 

36,372 

Hastings  (Neb.) _ _ 

.Tribune  . 

..(e) 

1,783,502  504,476  1,084,524 

(Legal  included  in  clasiified) 

194,502 

Haverhill  (Mass.)  .. 

.  Record  . 

..(s) 

665,098 

15,064 

641,550 

3,290 

5,194 

Helena  ((Ark.)..... 

.  World  . 

..(e) 

1,803,060 

372,324 

1,299,696 

87,360 

43,680 

Hendersonville  (N.  C.)  Times-News  ... 

..(e) 

1,015,974 

195,070 

607,054 

42,000 

171,850  ' 

Healdsburg  (Cal.)  . 

.Tribune  . 

..(e)  539,558  94,316  445,242  . 

(Legal  and  classified  included  in  local) 

Herkimer  (N.  Y.).. 

.  T elegram  . 

..(e) 

1,753,985 

324,515 

1,150,023 

191,618 

87,829 

Hibbing  (Minn.)  ... 

.Tribune  . 

..(e) 

2,082,682 

336,644 

1,325,058 

158,872 

262,108 

Hickory  (N.  C.) . . . 

.  Record  . 

..(e) 

2,007,228 

230,324 

1,599,172 

81,480 

96,252  1 

High  Point  (N.  C.). 

.Enterprise  .... 

.(ct) 

2,570,134 

510,160 

1,820,714 

135,772 

103,474 

Hillsboro  (Tex.)  ... 

.Mirror  . 

..(e) 

2,386,706 

323,666 

2,025,296 

24,192 

13,552  ' 

Hillsdale  (Mich.)  .. 

.  News  . 

..(e) 

1,316,214 

255,157 

885,854 

131,019 

44,181 

Hobart  (Okla.)  . . . 

.  Democrat-Chief 

.(e) 

1,457,165 

186,401 

1,204,518 

9,198 

57,048 

If  oldenville  (Okla.) . 

.  News  . 

..(e) 

1,229,158 

260,456 

890,484 

33,936 

44,282  H 

Holland  (Mich.)  ... 

.  Sentinel  . 

..(e) 

2,328,249 

514,038 

1,594,131 

163,737 

56,343 

Holly wt>od  (Cal.) 

.Citizen-News  .. 

..(e) 

5,691,312 

752,261 

4,194,702 

671,531 

72418 

Holyoke  (Mass.)  ... 

^Transcript  .... 

..(e) 

773,910 

773,910 

195,054 

Homestead  (Pa.)  . . 

_  Messenger  . .. . 

..(e) 

1,450,249 

172,665 

960,288 

122,242 

Honolulu  (T.  H.)  — 

_  .\dvertiser  . . . . 

.  (m) 

2,699,172 

599,683 

1,551,711 

355,012 

192,766 

Sunday  edition 

.(s) 

1,024,163 

247,506 

674,471 

97,664 

4,522 

Total  . 

,  (ms) 

3,723,335 

847,189 

2,226,182 

452,676 

197,288 

Star-Bulletin  . . 

..(e) 

4,403,418 

1,107,031 

2,598,862 

480,237 

217,288 

Hoopeston  (III.)  . . . 

.Chronicle-Herald  (e) 

810,138 

167,496 

590,408 

17,934 

34,300 

Hoquiam  (Wash.)  . 

.  Washingtonian 

(ms) 

1,024,814 

197,638 

751,856 

58,016 

17404 

Hornell  (N.  Y.).... 

.  Tribune-Times 

...(e)  2,280,493 

(Total  includes 

428,762  1,681,638 

45,661  lines  readers) 

99,624 

24,808 

Hudson  (N.  Y,).... 

.  Star  . 

..(m) 

1,431,838 

234,318 

1,027,474 

109.452 

90,594 

Huntington  (W.  V^a.)  Herald-Dispatch 

(m) 

3,929,205 

694,511 

2,853,617 

239,954 

141,123 

Sunday  edition 

.(s) 

881,680 

40,903 

774,955 

63,037 

2.785 

Advertiser  .... 

..(e) 

4,108,106 

693,998 

3,013,286 

244,935 

155,887 

Huntington  (Ind.)  . 
Huntington  Park 

,  Herald-Press  . . 

..(e) 

2,545,088 

404,033 

1,933,792 

127,442 

79,821  , 

(Cal.l  . 

.  Signal  . 

..(e) 

3,455,610 

208,502 

3,009,146 

222,530 

15,432  j 

(Continued  on  page  45) 
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Total  Difipla.v 


;  city 

Paper  PubllKhed  Linage 

N'utiunul 

Local  ClaMftifled 

Legal 

29.120 

Huntsville  (Ala.)  . . 

.Times  . 

.(es) 

1,679,818 

499,562 

1,112,300 

67,956 

(Legal  included  in  classified) 

Huron  (S.  D.) . 

.  Huronite  . 

..(e) 

2,199,267 

386,561 

1,512,973 

177,065 

122,668 

230,060 

1  Hutchinson  (Kan.).. 

.  Herald  . 

.(m) 

1,719,592 

611,394 

876,666 

213,710 

17,822 

Sunday  edition 

.(s) 

543,382 

69,048 

389,354 

81,480 

3,500 

Total  . 

(ms) 

2,262,794 

680,442 

1,266,020 

295,190 

21,322 

Xcu'S  . 

..(e) 

3,479,098 

685,720 

2,367,232 

294,966 

131,180 

119,196 

3,09t 

I 

120,316 

115,528 

Idaho  Falls  (Ida.).. 

.  Post -Register. . 

.(es) 

2,177,630 

316,750 

1,543,416 

221,760 

95,704 

1  Independence  (Mo.). 

,  Examiner  .... 

..(e) 

2,104,242 

337,421 

1,218,497 

342,790 

205,534 

Independence  (Kan.).)?e/>t>rtcr  . 

..(e) 

1,658,923 

280,126 

1,266,874 

92,106 

19,817 

50,040 

Indianapolis  (Ind.)  . 

.  Commercial  . . . 

..(m) 

353,514 

17,687 

41,054 

294,773 

7.308 

Inglewood  (Cal.)  . . , 

.  Xews  . 

..(e) 

2,966,418 

144,802 

2,355,654 

168,574 

297,388 

58.380 

Ionia  (Mich.)  . 

.Sentinel-Standard  (e) 

1,038,604 

213,444 

711,340 

62,818 

51,002 

68,708 

Iowa  City  (la.)  —  . , 

.  Iowan  . 

..(m) 

1,352,424 

127,368 

1,004,892 

220,164 

21,049 

(Legal  included  in  classified) 

2.919 

Press-Citizen  . . 

..(e) 

2,533,474 

503,356 

1,748,684 

208,536 

72,898 

23,968 

Iron  Mountain 

34,930 

(Mich.)  . 

.  Sews  . 

.  (e) 

1,801,688 

326,438 

1,345,722 

92,750 

36,778 

Ironton  (Ohio)  .... 

.Tribune  . 

..(e) 

1,711,822 

338,996 

1,235,514 

75,124 

62,188 

104,286 

Sunday  edition 

.(s) 

345,940 

21,784 

302,246 

17,850 

4,060 

163,842 

! 

Total  . 

.(es) 

2,057,762 

360,780 

1,537,760 

92,974 

66,248 

38,196 

1  Ironwood  (Mich.)  . 

.  Globe  . 

..(e) 

2,182,897 

322,920 

1,807,886 

52,090 

86,478 

i 

(Legal  included  in  classified) 

I  Ithaca  (N.  V'.) . 

.Journel  . 

..(e) 

4,951,394 

567,294 

3,745,658 

545,650 

92,792 

Jackson  (Mich.)  ... 

.  Citisen  Patriot 

..(e) 

J 

4,394,390 

836,584 

3,166,366 

328,972 

62,468 

Sunday  edition 

(s) 

844,046 

46,746 

696,080 

96,404 

4,816 

Total  . 

.  (es) 

5,238,450 

883,330 

3,862,460 

425,376 

67,284 

Jackson  (Miss.)  ... 

.  Tribune  . 

.(m) 

2,321,116 

149,898 

1,920,800 

76,104 

172,186 

Clarion  Ledger 

.(m) 

3,081,337 

416,540 

2,164,765 

407,883 

92,149 

Sunday  edition 

.(s) 

837,564 

55,367 

693,473 

86,987 

1,737 

Total  . 

(ms) 

3,918,901 

471,907 

2,858,238 

494,870 

93,886 

Jamestown  (N.  Y.) . 

.  Journal  . 

..(e) 

4,438,642 

639,559 

2,988,622 

582,174 

228,287 

Post  . 

.(m) 

3,523,046 

534,148 

2,470,844 

359,806 

158,248 

Jamestown  (N.  D.).. 

.Sun  . 

..(e) 

2,276,708 

293,328 

1,847,440 

44,996 

90,944 

Janesville  (Wis.)  .., 

.  Gazette  . 

..(e) 

3,339,126 

633,136 

2,227,456 

386,554 

91,980 

Jeannette  (Pa.)  . . . . 

.  Xetes-Dispatch 

..(e) 

1,412,061 

239,050 

1,055,656 

97,124 

20,181 

^  Jefferson  City  (Mo.), 

.  Capital  News  . 

.(m) 

2,026,722 

486,346 

1,179,724 

322,670 

37,982 

i 

9 

Sunday  edition 

.(s) 

536,109 

29,512 

427,770 

76,300 

2,527 

Total  . 

.(ms) 

2,562,831 

515,858 

1,607,494 

398,970 

40,509 

Post-Tribune  .. 

..(e) 

1,841,976 

475,482 

1,085,542 

218,680 

62,272 

:  17,952 

Jersey  City  (N.  J.)., 

.  Jersey  Journal 

.(e) 

5,035,752 

1,231,631 

2,243,571 

911,521 

649,029 

Johnstown  (Pa.)  . . . , 

.  Tribune  . 

.(m) 

1,152,662 

109,158 

861,854 

181,650 

Tribune  . 

..(e) 

6,165,068 

844,340 

4,833,626 

487,102 

26,952 

Joliet  (Ill.)  . . 

.  fJerald-Xews  .. 

.  (es) 

6,278,118 

743,134 

4,714,430 

671,734 

148,820 

J6,611 

Joplin  (Mo.)  . . 

.  Globe  . 

.(m) 

2,611,588 

687,834 

1,635,942 

234,388 

53,424 

42,000 

Sunday  edition 

.(s) 

898,254 

53,438 

718,718 

116,508 

9,590 

5O|260 

Total  . 

(ms) 

3,509,842 

741,272 

2,354,660 

350,896 

63,014 

18,213 

Xews-JJerald  . . 

..(e) 

2,929,976 

738,850 

1,823,164 

334,614 

33,348 

Junction  City  (Kan.)  [7nion  . 

..(e) 

1,501,024 

283,584 

1,064,000 

89,040 

36,400 

16,800 

49,847 

c 

82,310 

Kalamazoo  (Mich.)  ., 

,  Gazette  . 

..(e) 

5,881,778 

999,614 

4,319,000 

563,164 

Sunday  edition 

.(s) 

1,109,668 

54,698 

895,062 

159,908 

Total  . 

.  (es) 

6,991,446 

1,054,312 

5,214,062 

723,072 

Kansas  City  (Kan.)., 

.Kansan  . 

..(e) 

2,416,225 

636,440 

1,413,167 

300,720 

61,782 

5,194  : 

Sunday  edition 

.(s) 

747,607 

69,335 

498,547 

161,812 

1,918 

43,680  1 

Total  . 

.(es) 

3,163,832 

705,775 

1,911,714 

462,532 

63,700 

71,850  ' 

Kaufman  (Tex.)  . . . , 

,  Herald  . 

..(e) 

1,003,121 

587,221 

373,900 

7,500 

42,000 

. 

.  .^c) 

^  790  1 1^ 

2, n.^  1,5 19 

123,326 

(Legal  measured  at 

local) 

87,829 

Kelso  (Wash.) . . 

.  Tribune  . 

..(e) 

1,152,151 

162,568 

719,880 

218,134 

51,569 

62,108 

Kendallville  (Ind.)  ., 

,  Xews-Surt  . 

..(e) 

1,011,526 

185,192 

746732 

79,602 

96,252 

Kenosha  (Wis.)  .... 

.  News  . 

..(e) 

3,955,210 

709,338 

2,725,338 

375,074 

126,154 

03,474 

(Total  includes 

19,306  lines  readers) 

13,552 

Kewanee  (Ill.)  . 

.  Star-Courier  . . 

..(e) 

1,794,730 

424,270 

1,253,798 

116,662 

44,184 

(Legal  included  with  local) 

57,048 

Key  West  (Fla.)..., 

,  Citizen  . 

..(e) 

628,118 

185,022 

390,132 

4,407 

102,557 

44,282  i 

^  Kingston  (N.  Y.) . . . 

.Freeman . 

..(e) 

4,273,136 

711,228 

3,082,548 

264,712 

214,648 

56,343 

Ledger  . 

.(m) 

1,547,793 

115,693 

1,085,100 

168,000 

179,000 

72418 

Kinston  (N.  C.) . 

. Free  Press  .... 

..(e) 

1,241,856 

296,002 

909,202 

36,652 

Simpsons’ 

95,054 

Kittanning  (Pa.)  . . , 

Leader-Times 

..(e) 

2,353,526 

359,743 

1,993,783 

92,766 

(Classified  and  legal  included  in  local) 

4,522 

Klamath  Falls  (Ore.)  Herald  & 

97,288 

News  . (mes) 

3,519,460 

804,902 

2,334,640 

323,610 

54,376 

17,288 

Kokomo  (Ind.)  . 

.Tribune  . 

..(e) 

2,422,868 

565,054 

1,649,144 

208,670 

34,300 

17404 

24,808 

L 

La  Crosse  (Wis.) . . . 

,  Tribune  & 

Leader  Press 

.(e) 

3,225,156 

710,583 

2,339,386 

177,066 

Sunday  edition 

.(s) 

488,458 

37,732 

409,374 

41,404 

Total  . 

.(es) 

3,713,614 

748,315 

2,748,760 

218,470 

(Legal  included  in  local) 

Lafayette  (Ind.)  .... 

,  Journal  &• 

Courier  . 

.(me) 

1  3,646,972 

594,552 

2,658,026 

318,864 

75,530 

La  Grande  (Ore.) . . . 

Observer  . 

..(e) 

1,530,913 

256,356 

1,263,847 

124,950 

(Legal  included  in  classified) 

La  Junta  (Colo.).... 

Democrat  . 

.(e) 

821,884 

128,549 

651,055 

42,280 

(Legal  included  in  classified) 

_ 


PI,  Total  niHiiIa.v 

,  *  aper  I’liblittlied  TinaK«  National  Tooal  Classifleil  Lrcal 

Lakeland  (Fla.)  ....Udger  &■  Star- 


Telegram  _ 

...(e) 

1,559,222 

331,828 

1,053,794 

125,048 

48,552 

Sunday  edition 

.(s) 

553,560 

10,206 

475,552 

66,108 

1.694 

Total  . 

.(es) 

2,112,782 

342,034 

1,529,346 

191,156 

50,246 

News  . 

.(m) 

573,023 

39,206 

476,002 

28,023 

29J92 

Sunday  edition 

.(s) 

222,837 

9,604 

196.010 

16,421 

802 

Total  . 

(ms) 

795,860 

48.810 

672,012 

44,444 

30,594 

(Started  as 

daily  June  6,  1933;  figures 

are  for  seven  months) 

1,124,648 

144,788 

979,860 

Lancaster  (Ohio)  . . 

Eagle  . 

.  .  (e) 

2,084,236 

387,856 

1,524,550 

270,830 

(Legal  included  in  local) 

Lancaster  (Pa.)  . . . 

Intelligencer  Journal 

&  Xetv  Ero. . 

(me) 

4,215,i77 

982,723 

2,513.475 

583.355 

135,724 

Sunday  edition 

..(s) 

316,280 

23,684 

209.629 

82,901 

66 

Lansdale  (Pa.)  .... 

Xorth  Penn 

Reporter  . . . 

..(e) 

1,493,046 

222,007 

1.088.983 

135,632 

46,424 

Lansing  (Mich.)  . . . 

State  Journal  . 

..(e) 

6,471,416 

951,965 

4,820,004 

616,994 

82,453 

La  Porte  (Ind.) .... 

Herald- Argus  . 

..(e) 

960,974 

416,390 

447,508 

90.524 

6.552 

La  Salle  (111.) . 

Post-Tribune  .. 

..(e) 

2,205,616 

4i7,872 

1,709,316 

43,344 

35,084 

Las  Vegas  (Nev.).. 

Review-J  ourttaX 

..(e) 

2,010,972 

305,662 

1,331,470 

337,762 

36.078 

Laurel  (Miss.) . 

Leader-Call  . . . 

..(e) 

1,567,160 

337,890 

1,002,862 

53,606 

172,802 

Lawrence  (Kan.)  ... 

Journal-World 

..(e) 

3,028,186 

424,746 

2,603,440 

(Legal  and  classified  included  in  local) 

Lawrence  (Mass.)  . 

Cagle . 

.(m) 

3,494,246 

884,623 

2,050,424 

497,899 

61,300 

Tribune  . 

..(e) 

4,402,436 

884,623 

2,972,862 

497,899 

47,082 

Telegram  . 

..(e) 

2,424,360 

366,704 

2,057,656 

189,924 

Sun  . 

..(s) 

808,189 

59,547 

748,642 

33,180 

Leavenworth  (Kan.) 

Times  . 

.(es) 

3,336,581 

562,014 

2,456,800 

218,447 

99,320 

I.ebanon  (Pa.)  •••• 

News-Times  .. 

..(e) 

3,183,250 

664,356 

2,185,610 

205,520 

127,764 

Report  . 

..(e) 

940,898 

320,308 

185,000 

235,590 

200.000 

Lewiston  (Me.)  . . . 

Sun  . 

.(m) 

3,277,974 

736,274 

2,313,318 

228,382 

Journal  . 

..(e) 

3,203,746 

735,196 

2,243,612 

224,938 

Lewistown  (Mont.). 

Democrat-News  & 

Telegram  ... 

'mes) 

2,185,036 

682,136 

1,268,778 

i71,822 

62,300 

Lewistown  (Pa.)  . . 

Sentinel  . 

..(e) 

3,585,218 

360,360 

3,006,696 

218,162 

Lexington  (Ky.)  . . . 

Herald  . 

.(m) 

2,997,050 

325,738 

2,268,798 

302,358 

100,156 

Sunday  edition 

..(s) 

835,324 

29,400 

678,860 

109,480 

17,584 

Total  . 

(ms) 

3,832,374 

355,138 

2,947,658 

411,838 

117,740 

Leader  . 

..(e) 

4,032,784 

824,698 

2,869,468 

273,756 

64.862 

Sunday  edition 

..(s) 

1,114,120 

70,700 

916,342 

118,958 

8,120 

Total  . 

.(es) 

5,146,904 

895,398 

3,785,810 

392,714 

72,982 

Lima  (Ohio) . 

News  . 

..(e) 

3,789,982 

653,660 

2,540,146 

460,544 

135,632 

Sunday  edition 

..(s) 

908,152 

53,396 

630,658 

201,964 

22,134 

Total  . 

.(es) 

4,698,134 

707,056 

3,170,804 

662,508 

157,766 

Lincoln  (Ill.)  . 

Courier  . 

..(e) 

1,300,474 

253,498 

960,806 

39,004 

47,166 

Little  Falls  (Minn.) 

T  ranscript  . ... 

..(e) 

1,058,988 

224,182 

684,488 

79,114 

71.204 

Little  Falls  (N.  Y.). 

Times  . 

..(e) 

1,659,874 

266,110 

1,393,764 

(Legal  and  classified  included  in  local) 

Little  Rock  (Ark.). 

Arkansas 

Democrat  . . 

..(e) 

4,445,910 

817,134 

3,009,262 

570,066 

49,448 

Sunday  edition 

..(s) 

782,054 

83,384 

563,696 

129,388 

5,586 

Total  . 

.(es) 

5,227,964 

900,518 

3,572,958 

699,454 

55,034 

Arkansas  Gazette,  (m) 

4,663,752 

785,036 

3,326,738 

510,300 

41,678 

Sunday  edition. 

..(s) 

1,056,933 

110,026 

784,742 

154,297 

7,868 

Total  . 

.(ms) 

5,720,685 

895,062 

4,111,480 

664,597 

49,546 

Lock  Haven  (Pa.).. 

E-x press  . 

..(e) 

1,798,672 

306,524 

1,377,677 

66,743 

47,728 

Lockport  (N.  Y.) . . . 

Union-Sun  & 

Journal  .... 

..(e) 

3,167,234 

479,528 

2,073,064 

109,130 

499,912 

(Figures 

are  from  July  1  to 

Dec.  31,  1933) 

Lodi  (Calif) . 

News  . 

.  (m) 

554,918 

29,820 

384,858 

109,200 

131,040 

Logan  (Utah)  . 

Herald- Journal 

..(e) 

2,069,564 

237,846 

1,473,850 

357,868 

Logansport  (Ind.)  . 

Pkaros-T  ribune 

..(e) 

2,329,544 

579,180 

1,611,834 

107,534 

30,996 

Long  Beach  (Cal.).. 

Sun  . 

..(m) 

3,433,633 

1,128,225 

1,139,418 

657,433 

508,557 

Press-Telegram 

..(e) 

7,064,351 

1,291,745 

4,328,212  1,439,025 

5,369 

Long  Branch  (N.  J.)Record  . 

..(e) 

2,864,750 

420,378 

2,062,116 

258,944 

123,312 

Long  Island  City 

(N.  Y.)  . 

Star  . 

..(e) 

3,295,593 

387,701 

2.001,162 

804,541 

102,189 

Longview  (Tex.)  ... 

.Journal  . 

.  .(m) 

1,482,558 

373,366 

1,012,060 

87,696 

9,436 

Sunday  edition 

..(s) 

613,914 

59,472 

521,010 

28,112 

5,320 

News  . 

..(e) 

1,567,454 

374,332 

1,055,110 

89,726 

48,286 

Longview  (Wash.) . 

News  . 

..(e) 

2,336,089 

274,871 

1,669,985 

273,028 

88,205 

Louisville  (Ky.)  ... 

.Courier-Journal 

.(m) 

6,603,934 

1,395,492 

4,242,854 

857,059 

108,529 

Sunday  edition 

..(s) 

2,893,452 

267,458 

2,328,644 

296,402 

928 

Total  . 

(ms) 

9,497,386 

1,662,950 

6,571,498  1,153,461 

109,457 

Times  . 

..(e) 

6,539,451 

1,395,407 

4,245,336 

854,358 

44,350 

Herald-Post  . . 

..(e) 

4,142,432 

578,796 

2,952,856 

610,780 

(Legal  included  in  local  and  classified) 


(Continued  on  page  46) 
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EDITOR  &  PUBLISHER  ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(^Continued  from  page  45) 


L 


Total 

Display 

Legal 

city 

Paper  Published  Linage 

National 

Local 

Classlfled 

Lowell  (Mass.)  .... 

.  Courier-Citizen 

& 

Leader . 

.(me) 

3,973.918 

764,280 

2,823,318 

274,184 

112,136 

Lubbock  (Tex.)  . . . . 

.  .\ralanche  . . . 

.  .(m) 

2,440,270 

482,986 

1,345,806 

595.896 

15,582 

Journal  . 

..(e) 

2,424,688 

486,276 

1,325,660 

598,066 

14,686 

Sunday  edition 

..(s) 

1,232,504 

55,454 

880,362 

286,762 

9,926 

Ludington  (Mich.)  . 

•  News  . 

..(e) 

1,058,526 

251,118 

650,622 

52,780 

104,006 

Sunday  edition 

..(s) 

167,566 

26,054 

129,290 

10,360 

1,862 

Total  . 

.  .(es) 

1.226.092 

277,172 

779,912 

63,140 

105,868 

(Sunday  figures  include  nine  months  of  1933) 

Lsynchburg  (Va.)  • . 

►  (ms) 
..(r\ 

3,979,696 

3,855,208 

4,250,960 

779,954 

777,532 

703,640 

2,982,812 

2,904,062 

3,144,386 

216,930 

173,614 

241.626 

Lvnn  (Mass.)  . 

.  Item  . 

..(e) 

144,088 

Macomb  (Ill.)  . 

t Journal  . 

..(e) 

M 

1,773,464 

331,618 

1,141.630 

265,118 

35,908 

.(ms) 

2,745,413  699,030  1,740,258 

(Legal  included  in  local) 

306,125 

.  .f?) 

2,474,555  677,850  1,500,383 

(Legal  included  in  local) 

296,322 

Macon  (Mo.)  . 

.  Chronicle-Herald. .  (e) 

1,075,072 

275,940 

669,298 

51,422 

48,412 

Madison  (Wis.)  . . . . 

nCapitalrTimes  . 

..(e) 

3,560.889 

646,972 

2,466,096 

331,866 

115,955 

Sunday  edition 

..(s) 

746,698 

41,279 

624,176 

80.508 

735 

Total  . 

.(es) 

4,307,587 

688.251 

3.090,272 

412,374 

116,690 

IViscoHsin  State 

Journal  . . . . 

..(e) 

4,426,282 

784,266 

2,805,124 

600,208 

236,684 

Sunday  edition 

.(s) 

921.872 

53.200 

712,964 

151,424 

4,284 

Total  . 

.(es) 

5,348,154 

837,466 

3,518,088 

751,632 

240,968 

Madisonville  (Ky.)  . 

.  Messenger  . . . . 

..(e) 

938,742 

298,494 

549,402 

51,912 

38,934 

Malone  (N.  Y.).... 

.  Telegram  . 

..(e) 

1,789,984 

369,516 

1,247,792 

111,090 

61,586 

Manchester  (C^nn.). 

.  H erald  . 

..(e) 

2,866,010 

336,560 

2,389,702 

123,928 

15,820 

Mandan  (N.  D.) . . . 
Manhattan  (Kan.)  . 

.  .(e) 

1,053,886 

1,664.064 

156,089 

232.890 

810,995 

1,301,207 

88,677 

109,352 

.  Chronicle  . 

..(m) 

20,615 

Sunday  edition 

..(s) 

332,812 

46,578 

260,241 

21,870 

4,123 

Total  . 

,(ms) 

1,996376 

279,468 

1,561,448 

131,222 

24,738 

48,132 

44,604 

Manistee  (Mich.)  . . 

•  News-Advocate 

..(e) 

1,354,544 

212,739 

1,047,501 

49,700 

Manitowoc  (Wis.)  . 

•  Herald-Times  . 

..(e) 

3,312,218 

513,296 

2,368,156 

260,862 

169,904 

-(e) 

3,227,938 

4,605,461 

543,606 

658,126 

2,371,236 

3,232,768 

313,096 

583,163 

Mansfield  (Ohio)  . . 

.  News-ilonrnal  . 

..(e) 

131,404 

Marietta  (Ohio)  . . 

•  Times  . 

..(e) 

2,441,450 

463,610 

1,631,858 

259,182 

86,800 

Marinette  (  Wis. ) . . . 

•  Eagle-Star  ... . 

..(e) 

1,710,260 

334,782 

1,221,038 

110,928 

43,512 

Marion  (Ill.)  . 

.  Post  . 

..(e) 

678,230 

143,570 

500,486 

14,070 

20,104 

Republican 

..(e) 

1,038,464 

267,260 

670.306 

64,880 

36,008 

Marion  (Ind.)  . 

.  Leader-Tribune 

.(m) 

2,195,543 

531,006 

1,416,520 

214,305 

33,712 

Sunday  edition 

..(s) 

464,940 

34,734 

371,035 

58,835 

336 

Total  . 

(ms) 

2,660,483 

565,740 

1,787,555 

273,140 

34,048 

Chronicle  . 

..(e) 

2,269,869 

531,104 

1,493,170 

212,688 

32,907 

Marion  (Ohio) . 

•  Star  . 

..(e) 

4.524,030 

680,442 

3,278,660 

436,548 

128,380 

Marlboro  (Mass.)  . . 

•  Enterprise  .... 

..(e) 

1,549,576 

337,607 

1,211,969 

Marquette  (Mich.)  . 

.  Mining  Journal 

.(m) 

2,626.960 

413,210 

1,964,550 

197,848 

51,352 

Marshall  (Mich.)  . . 

.  Chronicle  . 

..(e) 

1,202,572 

209,398 

796,418 

72.086 

124,670 

Marshall  (Minn.)  .. 

. Messenger  .... 

..(e) 

1,234,366 

242,928 

750,176 

63,182 

75,656 

Marshalltown  (la.) . 

2,754,310  454,195  2,242,194 

(Legal  included  in  classified) 

57,921 

Marshfield  (Ore.)  . . 

.Cdoi  Bav  Times,  (e) 

1,206,968 

259,038 

823,578 

84,994 

39,368 

Marshfield  (Wit.)  . 

.  News-Herald  . . 

..(e) 

1,620,948 

327,614 

1,134,973 

77,529 

80.832 

Martinez  (Cal.)  . . . 

.  Gazette  . 

..(e) 

1,299,410 

198,800 

924,000 

92,988 

83,622 

Herald . 

.(m) 

1,103,088 

152,572 

696.080 

240,730 

13,706 

Sunday  edition 

.(s) 

212.856 

14,686 

146,650 

50,260 

1,260 

Total  . 

(ms) 

1,315,944 

167,258 

842,730 

290,990 

14,966 

Martinsburg  (W.Va.)/o»rMol  . 

..(e) 

2,208,647 

330,729 

1,756,636 

46,165 

75,117 

Martins  Ferry  (Ohio.)  TtWr  . 

..(e) 

4,259,578 

633,165 

3,371,335 

192,776 

62,301 

Marysville- Yuba 

(Cal.) . 

•  Appeal-Democrat,  (e) 

2,141,202 

397,810 

1,403,094 

223,818 

116,480 

Maryville  (Mo.).... 

Forum  . 

..(e) 

1.334,452 

235,508 

946,722 

8,083 

71,386 

Marysville  (Ohio)  . . 

.  Tribune  . 

..(e) 

813,625' 

221,851 

514,228 

56,232 

21,314 

Mason  City  (la) . . . . 

Globe-Gazette  . 

..(e) 

3,952,102 

736,414 

2,811,382 

310,296 

94,010 

Mas^lon  (Ohio)  ... 

.  Independent  . . 

..(e) 

3,771,264 

471,128 

2,438,282 

170,646 

691,208 

Mattoon  (Ill.)  . 

.  Journal-Gazette. 

..(e) 

1,804,824 

354,648 

1,215,480 

167,678 

67,018 

Mauch  Chunk  (Pa.).  Ttmej-Aetor  .. 

..(e) 

1,312,520 

202,061 

1,012,615 

17,841 

80,003 

Maud  (Okla.)  . 

.Enterprise  ..... 

..(e) 

891,530 

169,116 

690,312 

19,822 

12,280 

-  -(c) 

1,915,929 

1,726,676 

852,269 

271,904 

420,014 

182,325 

1,638,338 

1,208,522 

643,020 

5,687 

98,140 

13,258 

.  News-Capital  . 
.  Gazette  . 

..(e) 

McCook  (Neb.)  ... 

..(e) 

13,666 

McKeesport  (Pa.)  . 

.  News  . 

..(e) 

5,438,958 

565,591 

4,591,567 

140,755 

141,045 

McPherson  (Kan.) 

Republican  . . . . 

..(e) 

1,638,245 

210,210 

1,265,110 

143,248 

19,677 

Meadville  (Pa.)  . . . 

.  Tribune- 

Republican  . . 

(me) 

3,247,283 

482,447 

2,627,786 

73,676 

63,374 

Mechanicsburg  (Ohio)  T elegram  .... 

..(e) 

585,756 

220,756 

327,600 

25,400 

12,000 

Medford  (Ure.)  .... 

.Mail-Tribune  .. 

.(es) 

2,541,455 

481,089 

1,693,797 

263,788 

102,781 

.  .(e) 

1,046,586  157,108  790,022 

(Legal  included  in  classified) 

99,456 

Menominee  (Mich.)  . 

,  Herald-Leader  • 

..(e) 

1,827,290 

415,432 

1,221,500 

105,230 

85,120 

Merced  (Cal.)  ..... 
Meridian  (Miss.)  ... 

..(e) 

2,550,000 

3,947,336 

.  Star  . 

.(es) 

897,201 

2.669,752 

203,962 

176,421 

..(e) 

1,339,191 

5,917,467J 

252,014 

1,282,151} 

1,048,810  38,367 

3.114,559  1,023,260 

Miami  (Fla.)  . 

.  Herald  . 

.(m) 

497,497 

Sunday  edition 

..(•) 

1,890,532 

164,297 

1,370,628 

355,306 

301 

Total  . 

(ms) 

7,807,999* 

1,446,448} 

4,485,187  1,378.566 

497,798 

News  . 

..(e) 

4,681,096 

773,360 

2,954,392 

930,594 

22,750 

Sunday  edition 

..(8) 

985,474 

82,922 

635,628 

266,686 

238 

Total . 

.(es) 

5.666,570 

856,282 

3,590,020  1,197,280 

22,988 

Miami  (Okla.)  . 

.News-Record  .. 

..(e) 

1,446,422 

333,025 

1,060,449 

33,404 

19,544 

Sunday  edition 

..(8) 

300,188 

36,638 

250,054 

12,320 

1,176 

Total  . 

.(es) 

1,746,610 

369,663 

1,310,503 

45,724 

20,720 

M 


City  Paper  Published 

Total 
i  Linage 

Display 

National  Local 

Classlfled 

Legs! 

Michigan  City  (Ini.). Dispatch  . 

..(e) 

1,035,706 

184,506 

696,276 

89,740 

fis,m 

News  . 

.(e) 

2,394,070 

372,456 

1,845,228 

137,158 

39.228 

Middlesboro  (Ky.)  ..News  . 

.(e) 

1,036,084 

220,206 

776,482 

14,364 

25.032 

Middletown  (Conn.) .  Press  . 

.(e) 

3,283,385 

457,212 

2,594,200 

231,973 

Middletown  (N.  Y.).  Times-Hcrald  . . 

.(e) 

3,267.877 

705,774 

2,161,467 

331,438 

69,198 

Middletown  (Ohio)  . .  Journal,  Sunday 
News-Journal  . 

(es) 

3,931,158 

556,878 

2,885,232 

412,356 

76,692 

Midland  (Tex.)  . Reporter- 

Telegram . 

(es) 

770,873 

230,445 

540,428 

Miles  City  (Mont.),  .i'tar  . 

.(e) 

1,120,258 

263,886 

779,428 

67,998 

8,946 

Sunday  edition,. 

.(*) 

425,166 

38,276 

346,374 

19,138 

21,378 

Total  . 

(es) 

1,545,424 

302,162 

1,125,802 

87,136 

30,324 

Milford  (Mass.)  ....News  . 

.(e) 

1,615,810 

221,396 

1,394,414 

(Lcfral  and  classified  included  in  local) 


Millville  (N.  J.) _ 

Republican  .... 

..(e) 

1,414,286 

336,280 

1,014,132 

36,187 

27,61? 

Minneapolis  (Minn.). 

Journal  . 

..(e) 

7,479,843 

1,794,213 

5,000,025 

685,605 

Sunday  edition. 

.(s) 

1,088,592 

224,757 

394,587 

469,248 

Total  . 

.  (es) 

8,568,435 

2,018,970 

5,394,612  1,154,853 

Star  . 

.(e) 

5,161,629 

850,239 

3,303,925 

665,603 

341,862 

Tribune . 

(me) 

6,432,893 

1,386,336 

4,003,343  1,043,214 

Sunday  edition. 

..(s) 

1,894,469 

483,775 

649,473 

761,221 

Total  . 

.(es) 

8,327,362 

1,870,111 

4,652,816  1,804,435 

Minot  (N.  D.) . 

News  . 

.(e) 

2,058,252 

484,470 

1,319,360 

225,744 

29,686 

Missouri  Valley  (la.)Times-News  .. 

.(e) 

480,556 

126,300 

282,240 

9,548 

62,468 

Mitchell  (S.  D.)... 

Republican  .... 

..(e) 

2,091,030 

400,044 

1,196,016 

388,458 

106,512 

Moberly  (Mo.)  .... 

Monitor-Index 

.(e) 

1,922,032 

421,428 

1,368,976 

85,526 

46,102 

Moline  (Ill.)  . 

Dispatch  . 

.(e) 

4,163,012 

714,910 

3,141,600 

231,308 

75,194 

Monessen  (Pa.)  . . . 

Independent  . . 

.(e) 

1,888,345 

246,622 

1,557,126 

26,264 

58,333 

Monmouth  (III.)  . . . 

Review-Atlas  . 

.(e) 

1,480,950 

264,718 

945,918 

217,196 

53,118 

Monroe  (La.)  . 

.World  . 

.(m) 

1,664,421 

515,416 

986,334 

162,671 

News-Star  .... 

.(e) 

1,861,171 

462,638 

1,048,232 

168,193 

182,108 

Sunday  edition. 

..(s) 

577,165 

53,936 

468,001 

55,228 

Monroe  (Wis.)  .... 

.Times  . 

..(e) 

1,234,765 

194,320 

872,907 

99,869 

67,669 

Monrovia  (Cal.)  .  •  • 

News-Post  . . . 

.(e) 

1,297,828 

175,924 

990,038 

84,098 

47,768 

Monterey  (Cal.)  . . . 

Peninsula 

Herald  . 

.(e) 

2,109,058 

308,966 

1,485,946 

158,172 

155,974 

Montgomery  (Ala.) . 

.Journal  . 

..(e) 

2,636,270 

513,128 

1,925,126 

198,016 

(Legal  included  in  classified) 

Monticello  (Ind.)  . , 

.Journal  . 

..(e) 

568,666 

130,060 

352,778 

85,078 

7S0 

Morgantown  (W.Va.)I>ominion-News 

.  (m) 

2,584,526 

440,720 

1,841,091 

302,715 

Post  . 

..(e) 

2,474,745 

460,586 

1,727,985 

286,174 

(Legal  included  in  classified) 

Morris  (Ill.)  . 

Herald  . 

..(e) 

1,219,372 

203,812 

940,058 

58,338 

17,164 

Morristown  (N.  J.). 

Record  . 

..(e) 

3,128,538 

711,494 

2,151,632 

183,316 

82,096 

Moscow  (Idaho)  . . . 

uStar-Mirror 

.(e) 

1,133,058 

141,946 

958,272 

24,600 

8,240 

Moultrie  (Ga.) . 

Observer  . 

..(e) 

1,246,084 

163,352 

1,037,106 

43,443 

2,184 

Mount  Carmel  (Pa.) 

oltem  . 

..(e) 

1,844,605 

364,826 

1,380,806 

10,157 

88,816 

Mt.  Gemens  (Mich.).  Leader  . 

..(e) 

1,585,516 

502,922 

906,706 

59,867 

116,021 

Mt.  Vernon  (Ohio). 

.Republican  News.(e) 

1,520,330 

305,150 

1,106,322 

109,858 

(Legal  included  in 

ocal) 

Mt.  Vernon  (Wash.). Herald  . 

..(e) 

1,353,086 

174,860 

1,017,542 

118,292 

42,392 

Muncie  (Ind.)  . 

.Star . 

.(m) 

3,139,147 

711,654 

1,937,594 

433,743 

56,156 

Sunday  edition 

.(s) 

725,504 

79,061 

551,474 

94,906 

63 

Total  . 

(ms) 

3,864,651 

790,715 

2,489,068 

528,649 

56,219 

Murphysboro  (III.)  . 

I ndependent  . . 

..(e) 

1,092,322 

280,742 

677,992 

79,212 

38,486 

Muscatine  (la.)  .... 

.Journal . 

..(e) 

2,270,338 

471,100 

1,686,818 

112,420 

Muskegon  (Mich.)  . 

Chronicle  . 

..(e) 

4,647,020 

762,664 

3,583,524 

240,478 

60,354 

Muskogee  (Okla.)  . 

.Phoenix . 

.  (m) 

2,240,728 

649,992 

1,321,684 

259,049 

10,003 

Sunday  edition. 

..(s) 

561,777 

68,789 

420,276 

71,165 

1,547 

Total  . 

(ms) 

2,802,505 

718,781 

1,741,960 

330,214 

11,550 

T  imes-Democrat 

.(e) 

2,554,188 

717,847 

1,526,290 

277,000 

33,051 

Nampa  (Idaho)  ... 

.  Free  Press  . . . 

..(e) 

N 

1,476,358 

316,284 

882,032 

232,920 

45,122 

Neosho  (Mo.)  . 

Democrat  . 

..(e) 

592,800 

84,000 

420,800 

46,000 

42,000 

Nevada  (la.)  . 

.Journal  . 

..(e) 

1,085,667 

185,003 

798,493 

53,756 

48,415 

New  Albany  (Ind.) . 

.Tribune  . 

..(e) 

1,103,354 

328,524 

704,522 

31,864 

38,444 

Newark  (N.  J.) . . . . 

.  Neu*s  . 

..(e) 

12,626,043 

3,251,339 

7,085,816  2,288,888 

Star  Eagle  .  • . . 

..(e) 

5,693,478 

893,998 

4,199,146 

426,384 

173,950 

Newark  (Ohio)  .... 

.  Advocate  Sr  Ameri- 

can  Tribune. 

..(e) 

3,136,952 

616,728 

2,219,364 

278,516 

80,976 

New  Bedford  (Mass.)  Mercury  . 

.  (m) 

4,262,062 

1,047,746 

2,803,304 

320,782 

90,230 

Standard-T imes 

.(e) 

4,372,900 

1,048,390 

2,771,161 

309,512 

243,837 

Sunday  edition 

.(») 

505,862 

55,090 

375,186 

72,002 

3,584 

Total  . 

.(es) 

4,878,762 

1,103,480 

3,146,347 

381,514 

247,421 

New  Bern  (N.  C.).. 

.Tribune . 

(ms) 

433,160 

8,083 

402,663 

5,880 

16,534 

(Started  publication  Apri 

30,  1933) 

New  Britain  (Conn.) 
New  Brunswick 

•  Herald  . 

..(e) 

3,537,196 

663,752 

2,620,122 

197,322 

56,000 

(N.  J.)  . 

.  Home  News  . . 

..(e) 

4,571,322 

610,400 

3,222,912 

441,756 

296,254 

Sunday  edition. 

..(s) 

765,408 

35,882 

645,876 

80,374 

3,276 

Total  . 

.(es) 

5,336,730 

646,282 

3,868,788 

522,130 

299,530 

Newburgh  (N.  Y.) . . 

News  . 

..(e) 

3,749,410 

687,512 

2,634,968 

342,762 

84,161 

Newburyport  (Mass.)A(et»r  . 

..(e) 

1,548,372 

308,266 

1,163,981 

76,125 

New  Castle  (Ind.).. 

.Courier -Times 

..(e) 

2,051,196 

405,244 

1,397,242 

155,736 

92,974 

New  Castle  (Pa.)... 

.  News  . 

..(e) 

4,580,356 

681,945 

3,575,455 

322,956 

(Legal  included  in  classified) 

New  Haven  ((^nn.) 
New  Kensington 

.  Journal-Courier 

.  (m) 

3,895,520 

490,083 

2,804,058 

289,281 

312,148 

(Pa.)  . 

.  Dispatch  . 

..(e) 

2,774,598 

254,914 

2,360,630 

143,080 

15,974 

New  London  (Conn.). Day  . 

..(e) 

3,943,380 

806,540 

2,795,996 

340,844 

(Legal  included  in 

local) 

New  Philadelphia 

(Ohio)  . 

.  T imes  . 

..(e) 

1,856,078 

337,302 

1,421,140 

97,608 

(Legal  included  in  local) 


{Continued  on  page  48) 
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AT  THE  TOP 

During  January,  1934 

Led  All  Other  Newspapers  In  Advertising  Volume  In 
THE  FOURTEEN  SOUTHERN  STATES 


COMPARISONS 

LINES 

MIAMI,  FLA. 

{HERALD) 

Mom.  (First  In  Florida) 

1,027,810 

NEW  ORLEANS,  LA. 

(T  imes-Picayune) 

Mom.  (First  In  Louisiana) 

873,450 

LOUISVILLE,  KY. 

(Courier  Journal) 

Mom.  (First  In  Kentucky) 

707,997 

MEMPHIS,  TENN. 

(Commercial  Appeal) 

Mom.  (First  in  Tennessee) 

702,780 

HOUSTON,  TEX. 

(Chronicle) 

Eve.  (First  In  Texas) 

023,072 

RICHMOND,  VA. 

(News  Leader) 

Eve.  (First  In  Virginia) 

597,352 

ATLANTA,  GA. 

(Journal) 

Eve.  (First  In  Georgia) 

588,808 

RIRMINGHAM,  ALA. 

(News) 

Eve.  (First  In  Alabama) 

507,902 

CHARLESTON,  W.  VA. 

(Gazette) 

Morn.  (First  In  W.  Virginia) 

493,304 

Oklahoma  City,  Okla. 

(Oklahoman) 

Morn.  (First  In  Oklahoma) 

479,402 

LITTLE  ROCK,  ARK. 

(Gazette) 

Mom.  (First  In  Arkansas) 

453,810 

CHARLOTTE,  N.  C. 

(Observer) 

Mom.  (First  In  N.  Carolina) 

395,234 

JACKSON,  MISS. 

(Clarion  Ledger) 

Mom.  (First  In  Mississippi) 

310,744 

GREENVILLE,  S.  C. 

(News) 

Mom.  (First  In  S.  Carolina) 

275,394 

A  Good  Newspaper  Always  Prospers  When  It’s  Trading  Area  Is 
Prosperous.  Metropolitan  Miami  Is  A  Prosperous  Community 

ullfp  iitamt 

FLORIDA'S  MOST  IMPORTANT  NEWSPAPER 
FRANK  B.  SHUTTS,  Publisher 

MEMBER  AUDIT  BUREAU  OF  CIRCULATIONS 

National  Representatives: 

J.  P.  McKINNEY  &  SON  GEO.  M.  KOHN,  INC. 

30  Rockefeller  Plaza,  New  York  908  Walton  Building 

7 Vi  Market  Street,  San  Francisco  Atlanta,  Georgia 

hOO  N.  Michigan  Avenue,  Chicago 


Leader  Thirteen  Years  In  Advertising  and  Circulation  In  the  Miami  Territory 


Publisher  for  March  3,  1934 


city 

Newi>ort  (R.  I.)...., 
JJevi-|)ort  Xcws  (Va.) 


Newton  (la.)  . 

New  Vork  City.. 
Niles  (Mich.)  .... 
Niles  (Ohio)  .... 
Norfolk  (Neb.)  . . 
Norfolk  (Va.)  . . . 
Norman  (Okla.)  . 


Norristown  (Pa.) 
North  Tonawanda 

(N.  Y.)  . 

Norwalk  (Conn.)  . 
Norwalk  (Ohio)  . 
Norwich  (N.  V.).. 
Nyack  (N.  Y.)... 


Total 

l*at>er  l*iil>liNlied  Linage 

.\cws  . 

.(e) 

5,259.653 

Press  . 

.(m) 

(Legal  in< 
2,342,536 

Sunday  e<1itioii.  s 

.(s) 

776,972 

Total  . 

(ms) 

3,119,508 

Times-Herald  . 

.(e) 

3,929,184 

.  News  . 

..(e) 

1,746,402 

.Jewish  Forward 

.(e) 

2,903,718 

,  Star  . 

..(e) 

1,476,286 

.  Times  . 

..(e) 

1,786,310 

,  Xews  . . 

..(e) 

1,996,484 

.  Ledger-Dispatch 

.(e) 

6,685.476 

.Transcript  .... 

..(e) 

989,856 

Sunday  edition 

.(s) 

360,696 

Total  . 

.(es) 

1,350,552 

.  Times-Herald  . 

..(e) 

4,253,141 

s  Kews  . 

..(e) 

1,539,392 

.Hour . 

..(e) 

3,218,768 

.  Reflector-Herald 

(e) 

1,913,170 

.Sun  . 

..(e) 

1,691,852 

.Journal-Nctes  . 

..(e) 

1,903,818 

.  Banner  . 

(ms) 

o 

1,407,218 

Star  . 

..(e) 

1,279,320 

.Jourtial  . 

..(e) 

1.717,002 

.  Herrick  . 

.(m) 

3,573,083 

.  T imes-Herald 

..(e) 

3,550,288 

.  Mail  . 

..(e) 

598,200 

I)i8pla.v 

National  Local  ( 
440,685  4,580,282 

uded  in  local) 
592,788  1,544,368 

83,930  615,132 

676,718  2,159,500 
680,288  3,023,426 
276,822  1,301,020 
1,705,165  758,503 

248,136  1,070,552 

231,014  1,336,406 

393,974  1,369,186 


615,263  3,007,072 


'lagsifled 

238,686 


248,231  1,174,297  47,159 

512,526  2,495,066  171,920 

236,194  1,590,400  86,576 

240,584  1,287,776  45,346 

293,714  1,233,879  273,741 


972,132 

970,424 

1,205,330 

3,000,301 

2.547.622 
360,000 

1.161.622 
999,390 
797,354 

2,058,182 

2,075,584 

568,456 


Olympia  (Wash.)  ...Olympian  (ms)  1,687,966  332,570  1,161,622  ] 

Olympian  . (e)  1,500,086  311,668  999,390  1 

Oneida  (N.  Y.) . Dispatch  . (e)  1,060,083  203,808  797,354 

Oneonta  (N.  Y.) - Star  . (m)  2,728,144  437,926  2,058,182 

Ontario  (Cal.)  . Report  . (e)  2,640,610  256.312  2,075,584  ; 

Oregon  City  (Ore.) ..  Enterprise  (ms)  922,236  196,868  568,456 

Orlando  (Fla.)  . Reporter  Star  & 

Sentinel  ...(mes)  5,461,652  1,001,406  3,603,880  ( 

Oroville  (Cal.)  . Mercury  Register.ie)  1,434,566  293,216  900,900 

Oskaloosa  (Iowa)  ...Herald  (e)  2,991,594  281,251  1,778,621  4 

Oswego  (N.  Y.) . Palladium-Times  (e)  3,617,278  504,406  2,542,540 

Ottawa  (Kan.)  . Herald  . (e)  2,407,316  323,204  2,084,112 

(Legal  and  classified  included  in  local) 

Ottawa  (Ill.)  . Republican-Times. (e)  1,824,209  368,938  1,275,758 

Ottumwa  (lowai - Courier  . (e)  3,260,390  690.830  2.338.728  : 


323,204  2,084,112 


Republican-Times,  (e) 

1,824,209 

368,938 

1,275,758 

99,982 

Courier  . 

Messenger  & 

...(e) 

3,260,390 

690,830 

2,338,728 

230,832 

Inquirer  _ 

.  (me) 

1,682.825 

453,432 

1,116,206 

36,008 

Sunday  edition 

..(s) 

421,600 

49,350 

339,472 

14,644 

Total  . 

(mes) 

2,104,425 

502,782 

1,455,678 

50,652 

Courier . 

...(e) 

830.814 

180,442 

620,940 

3,524 

.4rgus-Press  .. 

...(e) 

2,797,558 

412,216 

2,329,698 

55,644 

Palo  Alto  (Cal.). 


.Times  . (e) 


Paris  (Ill.)  . Beacon-News  ....(e)  1,453,237 


Parkersburg  (W.  Va.)  News  . (m) 

Sunday  edition  .(s) 


1,678,842 

779,895 


Total  . (ms)  2,458,737 

Sentinel  . (e)  4,246,820 

Parsons  (Kan.)  .,..5mh  (e)  2,641,968 

Passaic  (N.  J.) . Herald-News  ....(e)  3,830,691 

Paterson  (N.  J.)....Call  . (m)  5,170,170 


Petersburg  (Va.)  ...  Progress  Index  ..(e)  2,237,970 

Sunday  edition  .(s)  575,302 

Totel  . (es)  2,813,272 


52. 

612 

15. 

806 

68. 

418 

34, 

524 

85, 

754 

103, 

,208 

44, 

,170 

25, 

,004 

234, 

,388 

80, 

,164 

80, 

,164 

272, 

,624 

69 

,705 

39 

,256 

118 

,146 

102 

,484 

156 

,2S4 

39 

,858 

63 

,266 

54 

,155 

5,461,652  1,001,406  3,603,880  676,592 
1,434,566  293,216  900,900  84,322 

2,991,594  281,251  1,778,621  463,306 

3,617,278  504,406  2,542,540  230,944 

2,407,316 


Paducah  (Ky.)  . S ttn-Democrat  ..(e)  2,494,282  578,214  1,653,526  262,612 

Sunday  edition  .(s)  598,402  44,324  500,066  53,942 

Total  . (es)  3,092,684  622,538  2,153,592  316,554 

Painesville  (Ohio)  ..Telegraph  . (e)  2,323,270  291,592  1,871,268  62,089 

(5,643  lines  local  and  readers  included  in  classified) 


245,196  2,168,950  344,904 
262,045  1,070,138  48,'469 

268,903  1,369,584  40,355 

29,112  738,088  12,695 

298,015  2,107,672  53,050 

668,874  3,462,996  114,950 
415,268  1,984,220  178,780 
839,020  2,046,473  467,302 
677,850  3,729,285  527,464 


News  . (e)  6,575,606  1,082,160  4,822,935  422,294 


Pawhuska  (Ukla.)  . 

. .  Journal-Capital  . 

(es) 

1,188,221 

337,618 

794,486 

10,567 

45,; 

Pawtucket  (R.  I.) . . 

• .  Times  . 

.(e) 

5,940,564 

953,027 

4,606,303 

381,234 

Pendleton  (Ore.)  . . , 

. .  East  Oregonian. 

.(e) 

1,372,841 

244,572 

1,024,324 

59,747 

44, 

Pensacola  (Fla.)  . . , 

. .  Journal  . 

.  (m) 

1,764,742 

459.424 

723,828 

438,032 

143, 

Sunday  edition 

.(s) 

661,192 

37,926 

528,192 

94,318 

Total  . 

(ms) 

2,425,934 

497,350 

1,252,020 

532,350 

144, 

News  . 

.(e) 

2,171,302 

461,804 

1,224,622 

432,922 

51, 

Perry  (Okla.)  _ 

. .  Journal  . 

.(e) 

914,072 

148,941 

625,806 

23,288 

116, 

Perth  Amboy  (N.  J.).News  . 

.(e) 

3,859,098 

860,654 

2,661,089 

212,229 

125, 

Petaluma  (Cal.)  .. 

. .  Argus-Courier  . . 

..(e) 

2,154.320 

276,472 

1,696,726 

280,970 

81, 

Petoskey  (Mich.) 
Pittsburg  (Kan.) 


Pittsfield  (Mass.) 


Plymouth  (Ind.) 
Pocatello  (Ida.) 


466,270  1,601,782  169,918 

40,586  490,994  43,722 

506,856  2,092,776  213,640 


.  News  . 

.(e) 

1,264,135 

250,439 

800,642 

116,809 

96,245 

.  Sun  . 

(ms) 

2,656,780 

521,444 

1,712,634 

299,530 

123,172 

Headlight  . 

.(e) 

2,609,908 

521,444 

1,769,012 

299,530 

19,922 

.  Berkshire  Eagle 

(e) 

6,078,030 

905,464 

4,190,354 

479,808 

142,628 

(40,572  lines  readers  and  319,172 

lines  promotion  are 

included  in  total.) 

.  Courier-News  . 

..(e) 

6,302,772 

711,634 

4,701,228 

719,390 

170,520 

■  Pilot  . 

..(e) 

384,347 

194,505 

977,599 

131,733 

44,509 

.Journal  . 

.(m) 

1,097,404 

167,538 

671,720 

210,574 

47,572 

Tribune  . 

..(e) 

1,902,908 

365,596 

1,237,446 

241,738 

58,128 

Sunday  edition 

.(8) 

547,890 

31,052 

413,546 

93,450 

9.842 

Total  . 

.(es) 

2,450,798 

396,648 

1,650,992 

335,188 

67,970 

.  News  . 

..(e) 

1,735,002 

387,821 

1,094,835 

156,898 

95,448 

Sunday  edition 

.(s) 

461,738 

54,089 

358,589 

45,584 

3,476 

Total  . 

.(es) 

2,196,740 

441,910 

,1,453.424 

202,482 

98,924' 

Total  I>is| 

City  Paper  Published  Linage  National 

Pontiac  (III.)  . Lea<ler  . (m)  1,083,232  . 

Poplar  Bluff  (Mo.) . .  .4meriraii 

Republic  . (e)  1,353,813  258,173 

Pontiac  (.Mich.)  _ Press  . (e)  5,553,971  700,868 

Portage  (Wis.)  . Register  Democratic)  504,224  140,000 

Port  -Arthur  {Tex.)..  News  . (e)  2,335,074  553,546 

Sunday  edition  .  (s)  744,716  75,180 

Total  . (es)  3,079,790  628,726 

Port  Huron  (Mich.) ,  Timer  Herald  ...(e)  4,080,244  640,458 


Oisplay 

rnal  Loral  Classified 


Port  .lervis  (N.  Y.) . .  Cnion-Gasette  ..(e) 


1,353,813  258,173  1,024,720  10,920 

5,553,971  700,868  3,892,948  603,613 

504,224  140,000  308,000  34,944 

2,335,074  553,546  1,346,674  411,810 

744,716  75,180  518,672  146,496 

3,079,790  628,726  1,865,346  558,306 

4,080,244  640,458  3,223,990  215,796 

(Legal  included  in  local) 

1,561,554  247,835  1,313,719  . 


(Classified  and  legal  included  in  local) 


Portland  (Me.)  ,, 

. . .  Netvs  . 

..(e) 

3,629,211 

357,851  2,565,930 

612,200 

93230 

Sil' 

Press-Herald 

.  (m) 

5,629,599 

1,196,538  3,420,365  1,012,696 

102,361 

Express  . 

..(e) 

5.979,775 

1,324,456  3,642,622  1,012,697 

81.186 

Sunday  Telegram(s) 

1,539,990 

163,072  1,116,406 

260,512 

8290 

I’ortsmouth  tOhio) 

. .  T imes  . 

..(e) 

4,176,886 

672,826  2,984,310 

403,298 

116,432 

Sunday  edition 

.(s) 

812.210 

45,822  668,094 

98,070 

224 

Total  . 

.(es) 

4.989,096 

718,648  3,652,404 

501,368 

116,676 

Portsmouth  (Va.) 

. , Star  . 

..(e) 

3,100,370 

473,312  2,392,600 

234,458 

1 

Sunday  edition 

.(s) 

1,173,520 

44,448  1,075,102 

53,970 

Total  . 

.  (es) 

4.273,890 

517,760  3,467,702 

288,428 

.  1 

Pottstown  (Pa.)  . 

. . .  Herald  . 

.(m) 

665.439 

18,339  593,124 

53,776 

Figures 

are  from  Aug.  7, 

1933  to  Feb.  1,  1934  inclusive) 

Mercury  &  News(m) 

2,560.222 

479,836  1,695,400 

326,158 

38,828  ' 

Pottsvilic  (Pa.)  . 

. . .  Journal  . 

..(e) 

3,733,299 

373,427  3,179,883 

130,715 

49,274  i 

I’oughkeepsie  (N. 

Y.)  Sunday  Courier 

.(s) 

1,362.200 

34,538  1,175,776 

122,514 

29,372 

Prescott  (Ariz.)  . 

. . .  Courier  . 

..(e) 

1,371,601 

290,654  812,931 

91,126 

176,890 

Princeton  (Ind.)  . 

. . .  Clarion-News  . 

..(e) 

928.536 

162,862  648,816 

75,537 

41,321 

Sa 

Democrat  . 

..(e) 

1.296.932 

261,294  870,979 

131,644 

33.013 

...Herald  . 

..(e) 

1.794.026 

273,557  1,340,577 

122,905 

56,987 

Sunday  edition 

.(s) 

393,810 

60,049  294,273 

26,979 

12,509 

'  Sa 

Total  . 

.(es) 

2,187,836 

333,606  1,634,850 

149,884 

69,496 

Si 

Pueblo  (Colo.)  . . . 

. . .  Chieftain  - - 

.(ms) 

2,906,652 

706,020  1,546,496 

484,596 

169,540 

Star-Journal  ....(e)  3,494,106 

Pulaski  (Va.)  . Southwest  Times  (es)  786.436 


813,274  2,267,972  356.398 

242,592  504,882  38,962 


Punxsutawney  CPa.).  Spirit 


(Legal  included  in  classified) 
...(e)  2,328,088  287,770  1,882,258 


Quincy  (Ill.)  . Herald-Whia  ....(e)  2.499.588  711,004  1,487.710  259,560  41,314 

Quincy  (Mass.)  . . . .  Patriot-Ledger .  ..(c)  2,789.346  328,384  2,054.864  300,118  105,9»1 


Racine  (Wis.)  . 

.Journal -Times  • 

,..(e) 

5,080,278 

767,382 

3,904,082 

408,814 

Raleigh  (N.  C.) . 

.News  & 

Observer  . . . . 

.(m) 

2,735,936 

868.126 

1,662,374 

167,706 

Sunday  edition. 

..(s) 

1,021,020 

95.4.38 

834,792 

83,146 

Total  . 

,(ms) 

3,756,956 

963.564 

2,497,166 

250,852 

Times  . 

..(e) 

2,830,814 

377,412 

2,185,162 

158,578 

Rapid  City  (S.  D.)., 

.Journal  . 

..(e) 

1,496,040 

422,996 

827,820 

126,210 

Raton  (N.  M.) . 

.  Range  . . 

...(e) 

878,037 

202,599 

644,739 

5,387 

Ravenna  (Ohio)  ... 

.  Record  . 

..(e) 

1,742,678 

226,464 

1,336,636 

91,840 

Redlands  (Cal.)  . . . . . 

.  Facts  . 

..(e) 

2,267,804 

220,304 

1,800,540 

139.748 

Redondo  Beach  (Cal.)South  Bay 

Brecse  . 

..(e) 

997,486 

152,614 

754,810 

58,758 

Red  Wing  (Minn.) . 

.  Republican  ... 

.(me) 

1,222,256 

703,584 

319,312 

83,748 

Redwood  City  (Cal.) 

.  Tribune- 

Standard  . . . 

..(e) 

2,069,500 

154.258 

1,342,390 

140,238 

Reno  (Nev.)  . 

■  Gaeette  . 

..(e) 

2,987,418 

602,140 

2.152,388 

232,890 

Rhinelander  (Wis.) . 

-News  . 

..(e) 

1,263,941 

216,412 

990,346 

45,066 

Richmond  (Cal.)  ... 

.  Independent  . . 

..(e) 

2,406,852 

320,194 

1,703,002 

303,548 

Richmond  (Ind.)  . . . 

.  Item  . 

.(ms) 

2.720,214 

656,264 

1,793,050 

233,968 

Palladium  . . . . 

..(e) 

2.721,390 

656,180 

1,773,226 

232,148 

Richmond  (Ky.)  . . . 

.  Register  . 

..(e) 

1,745,585 

294,000 

1,348,366 

52,741 

Riverside  (Cal.)  ... 

.  Enterprise  . 

.  .(m) 

2,748,606 

471,030 

1,298,094 

535,696 

Press  . 

..(e) 

3,685,290 

550,396 

2,514,120 

440,594 

Roanoke  (Va.)  .... 

.Times . . 

.  .(m) 

2,691,856 

943,575 

1,613,129 

114,818 

Sunday  edition. 

..(*) 

1,370,702 

85,026 

1,107,310 

175,572 

Total  . 

.(ms) 

4,062,558 

1,028,601 

2.720,439 

290,390 

World-News  . . 

..(e) 

4,751,647 

967,323 

3,255,277 

432,448 

Rochester  (Minn.)  . 

.  Post-Bulletin  . 

...(e) 

2,780,960 

546,606 

1,862,822 

179,928 

Rockford  (Ill.)  .... 

.  Star  . 

.  .(m) 

3,331,216 

875,252 

1,943,606 

306,544 

Register- 

Republic  . . . 

..(e) 

4,637,038 

939,008 

3,141,908 

411,502 

Sunday  edition. 

...(s) 

851,718 

65,940 

675,206 

109,046 

Rock  Island  (Ill.) . . 

-Argus  . 

..(e) 

4,424,882 

762,468 

3,287,634 

360,290 

Rome  (N.  Y.) . 

.  Sentinel  . 

..(e) 

2,699,697 

583,524 

1,784,298 

140,385 

Roseburg  (Ore.)  . . . 

.  News-Review  . 

..(e) 

1,427,622 

268,646 

937,062 

169,610 

Royal  Oak  (Mich.). 

.Tribune  . 

..(e) 

1,700,062 

267,540 

1,182,916 

162,582 

Rushville  (Ind.)  .... 

.Telegram  .... 

..(m) 

1,217,818 

150,850 

986,286 

56,210 

Republican.. . . 

..(e) 

1,287,846 

145,015 

995,428 

55,426 

Rutland  (Vt.)  . 

.  Herald  . 

.  .(m) 

3,698,553 

638,420 

2.772,433 

287,700 

(Legal  included  in  classified) 


Sacramento  (Cal.)  ..Union  . (ms)  3,574,424  401,422  2,399,194  634,214  139,514 

Saginaw  (Mich.)  ...News . (es)  5,856,606  876,778  4,363,506  616,322  . 

Salinas  (Calif.) . Index-Joumal  ...M  1.995,354  301,160  1,117,298  283,260  293, «< 

St.  Qoud  (Minn.).,. Timej/ournal  ..(e)  2,564,696  536,743  1,683,833  152,474  191,«4<  | 

St.  Johnsbury  (Vt.) .  Caledonian- 

Record  . (e)  1,855,198  341,055  1,481,958  26,923  . 


341,055  1,481,958 


(Continued  on  page  49) 
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fit  ..  Total 

^  ■•apep  l*iil*IKIied  Uinuffp 

Somerset  (Pa.)  . Herald  . (e)  1,094,462 

South  Haven  (Mich.).7'ri6iiMe  . (e)  1,163,022 

So.  Norwalk  (Conn.) .Sentinel  . (e)  2,120,214 


(<lly  Paper  PiiblUhed  Linage  National 

St  .Toseph  (Mo.). ..  .Gazette  . (ms)  2,408,238  1,068,620 

NetBsPress  . (e)  4,220,776  999,754 

St.  Paul  (Minn.) - Dispatch  . (e)  6,931,553  1,717,691 

Pioneer  Press...  (m)  6,035,404  1,571,891 

Sunday  e<lition. . .  (s)  1,351,431  356,696 

Total  . (ms)  7,386,835  1,928,587 

News  . (e)  4,411,274  942,878 

Sunday  edition. ..  (s)  777,154  95,088 


St.  PetersliurK  (Pin.). Independent  _ (e)  3,070,328 

Times  . (m)  4,257,588 

Sunday  edition. ..  (s)  883,974 

Total  . (ms)  5,141,562 

Salamanca  (N.  Y.) . .  Kcptthlican- 

Press  . (e)  2,267,398 

Salem  (Mass.)  . \’nvs  . (e)  4,153,842 

Salem  (Ohio)  . Xews  . (e)  2,187,766 

Salem  (Ore.)  . OreRoii  States¬ 
man  . (ms)  2,509,430 

(I-TKal  included  in  classified; 
Salina  (Kan.) . Journal  . (e)  3,266,166 


Display 

National  I.oeal  Classified  I.eKul 


Salisbury  (N.  C.)....Post  . (e)  1,987,146 

Sunday  edition. ..  (s)  394,086 

Total  . (es)  2,381,232 

San  Angelo  (Tex.).  .Times  . (m)  2,489,102 

Standard  . (e)  2,666,286 

•Sunday  edition ...  (s)  891,842 

San  Bernardino  (Cal.)Sun . (ms)  4,944,814 

Telegram  . (e)  3,878,196 

Sand  Point  (Idaho).  (e)  453,717 

Sandusky  (Ohio)  . . .  Uegister . (ms)  2,872,856 

Star-Jonrnal  ....  (e)  2,897,538 

Sanford  (Fla.)  . Herald  . (e)  1,066,520 

San  Francisco  (Cal.).  Wall  Street 

Journal  . (m)  336,046 


1,068,620 

881,118 

409,458 

49,042 

999,754 

2,836,736 

391,794 

2,492 

1,717,691 

4,230,386 

860,238 

123.238 

1,571,891 

3,574,134 

862,970 

26,409 

356,696 

607,044 

387,635 

56 

1,928,587 

4,181,178  1 

,250,605 

26,465 

942,878 

2,806,294 

577,318 

84,784 

95,088 

474,978 

206,696 

392 

1,037,966 

3,281,272 

784,014 

85,176 

284,356 

2,257,598 

453,838 

74,536 

588,293 

2,457,357 

825,356 

386,582 

41,825 

664,559 

176,939 

651 

630,118 

3,121,916  1 

,002,295 

387,233 

809,319 

3,344,523 

301,994 

1,704,304 

141,526 

39,942 

355,992 

1,807,834 

334,236 

total  includes  11,368 

lines  readers) 

636,622 

2,474,374 

155,120 

496,622 

1,223,474 

210,742 

56,308 

22,904 

327,684 

42,308 

1,190 

519,526 

1,551,158 

253,050 

57,498 

535,136 

1,575,560 

377,356 

1,050 

534,282 

1,727,194 

386,750 

18,060 

72,394 

688,464 

130,172 

812 

768,334 

3,676,844 

394,886 

272,542 

768,684 

2,666,622 

346,668 

96,222 

135,317 

289,569 

13,568 

15,263 

502,082 

2,221,114 

111,706 

37.954 

502,838 

2,246,622 

110,012 

38,066 

149,324 

785,288 

43,848 

88.060 

244,782 

88,252 

292 

2.720 

San  Jose  (Cal.).. 


San  Luis  Obispo 


(Total  includes  national,  147,233;  national  financial,  97,549;  local  iinan 
cial.  64,784;  local  retail,  23,468  lines) 

•Mercury  Herald,  (m)  5,566,144  750,763  3,655,797  796,550  263,03- 


Sunday  edition. ..  (s)  1,234,676 

Total  . (ms)  6,800,820 

News  . (e)  5,326,580 


750,763  3,655,797  796,550  263,034 
71,560  956,583  188,010  18,523 

922.323  4,612,380  984,560  281,557 
516,390  3,748,234  653,226  408,730 


(Cal.)  . 

Teiearam  . 

..(e) 

2,407,322 

289,822 

1,544,998 

377,174 

195,328 

San  Marcos  (Tex.).. 

Netvs  . 

.(e) 

330,216 

166,120 

160,450 

3,566 

San  Mateo  (Cal).... 

Times  &  News 
Leader  . . 

..(e) 

2,518,524 

279,034 

1,807,862 

293,448 

138.180 

San  Pedro  (Cal.).... 

News-Pilot . 

.(e) 

2,357,926 

477,428 

1,655,906 

209,544 

15,048 

San  Rafael  (Cal)..., 

independent 

..(e) 

1,712,774 

234,528 

1,156,400 

175,966 

145,880 

Santa  Ana  (Cal.) . . . . 

.  Keifister  . 

.(e) 

4,795,504 

605,392 

3,470,992 

617,526 

91,322 

Santa  Barbara  (Cal.) 

•  Press  . 

.(m) 

3,155,631 

621,619 

1,989,477 

453,705 

90,830 

.\'ews  . 

..(e) 

4,007,476 

729,466 

2,645,834 

489,955 

142,221 

Sunday  edition. 

..(s) 

837,124 

103,396 

551,218 

99.803 

82.707 

Santa  Cruz  (Cal.).., 

.  AVte.r . . 

..(e) 

1,886,808 

362,568 

1,062,464 

347,610 

r44’,l66 

Santa  Fe  (N.  M.).. 

Sentinel . 

(ms) 

1,997,346 

288,457 

1,168,965 

440,297 

99.627 

.  .Vrre  Me.rican  . 

..(e) 

1,442,370 

300,840 

999,313 

83,349 

58.868 

Santa  Monica  (Cal.) 

.  Outlook  . 

..(e) 

4,550,362 

676,270 

3,213,828 

464,081 

196,183 

Santa  Rosa  (Cal.).., 

.  Press- 

Democrat  .... 

(ms) 

3,407,110 

533,190 

2,003,372 

687,778 

182,770 

Sapulpa  (Okla.)  . . . 

*  Herald  . 

..(e) 

1,226,274 

300,545 

854,308 

60,018 

11,403 

Sarasota  (Fla.)  .... 

.Herald  . 

..(e) 

1,068,728 

234,762 

702,548 

77,665 

53,753 

Sault  Stc.  Marie 
(Mich.)  . 

.  News  . 

..(e) 

2,201,430 

358,172 

1,663,459 

179,798 

(Legal  included  with  local) 


Display 

National  l.ural  Classified  Legal 

237,216  777.098  48,516  31,632 

228,144  798,778  51,940  83,160 

317,968  1,600,060  202,286  . 


So.  St.  Paul  (Minn.).ffeporfer . (e)  725,810 

Spartanburg  tS.  C.).  Herald  . (m)  2,109,562 

Sunday  edition  .  (s)  657,176 

Total  . (ms)  2,766,738 

Journal  . (e)  2,147,558 

Springfield  (111.)  _ Illinois  State 

Register  . (e)  4,961,702 

Sunday  edition  .(s)  1,305,409 


(Legal  included  with  classified) 


Seminole  (Okla.) 


Shamokin  (Pa.) 


Shawnee  (Okla.)  . . 

Sheboygan  (Wis.) 
Shelbyville  (Ind.) 
Shenandoah  (Pa.)  , 
Sheridan  (Wyo.)  . . 

Sherman  (Tex.)  , 
Shreveport  (La.)  , 


157,038  502,286  29,470 

558,502  1,401,848  149,212 

43,274  527,086  86.816 

601,776  1,928,934  236,028 
594,552  1,404,298  148,708 


953,675  2,886,344  676,028  445,655 
95,648  968,135  183,731  57,895 


Springfield  (Mo.)  ...News  . (m)  3,497,396 

Leader  &  Press. (e)  3,726,394 
News  &  Leader,  (s)  906,038 

Springfield  (Ohio)  ..Sun  . (m)  4.399,822 

Sunday  edition  .(s)  793,632 

News  . (e)  4,435,270 

Stamford  (Conn.)  ...Advocate  . (e)  5,048.470 

Statesville  (N.  C.)..  Daily  . (e)  996,324 

Staunton  (Va.)  . Leader  Sr 

News  Leader  (mes)  2,036,293 

Sterling  (Colo.)  . Advocate  . (e)  2,094,098 

Sterling  (III.)  . Gazette  . (e)  2.142,406 

Steubenville  (Ohio) ..  Herald-Star  . (e)  5,207,146 


Total  . (es)  6,267,111  1,(M9,323  3,854,479  859,759  503,550 


Springfield  (Ohio) 


779,282  2,376,192  313,110  28,812 

785,694  2,572,556  322,854  45,290 

63,546  714,056  119,952  8,484 

771,274  3,034,206  478,982  115,360 

88,284  591,010  113,540  798 

831,656  3,080,994  490,322  32,298 

715,652  3,758,580  504,084  70,154 


.Gazette . 

.(m) 

6,486,855 

987,646 

4,654,656 

622,093 

222,460 

Union-Star  .... 

.(e) 

5,134,576 

731,275 

3,699,368 

450,363 

263,570 

..Star-Herald  .... 

.  (m) 

286,888 

861,196 

Sunday  edition.. 

.(s) 

17,458 

256,858 

Total  . 

(ms) 

1,504,202 

.304,346 

1,118,054 

58,212 

23,590 

.  Republican  , , . , 

.  (m) 

4,624,660 

506,691 

3,603,445 

312,026 

202,498 

Times  . 

.(m) 

8,906,681 

1,240,176 

7,279,041 

325,108 

62,356 

.American  . 

..(e) 

955.892 

107,842 

773,640 

13,930 

60,480 

,l*roducer  . 

.(e) 

1,283,310 

247,180 

968,202 

52,752 

15,176 

Sunday  edition.. 

..(s) 

343,922 

34,840 

292,366 

15,120 

1,596 

Total  . 

.(es) 

1,627,232 

282,020 

1,260,568 

67,872 

16,772 

.  T  riba  ne  . . 

..(e) 

1,522,052 

251,398 

1,169,154 

13,705 

87,794 

.  S^etes-Dispatch 

..(e) 

2,079,693 

438,488 

1,367,089 

165,226 

(Legal  combined  with  classified) 

.Herald  . . 

..(e) 

3,148,936 

372,372 

2,253,762 

273,378 

49,378 

N  cws-Telegraph 

.(e) 

3,071,628 

436,772 

2,282,420 

321,958 

30,478 

.News  . 

.  (m) 

1,734,166 

424,480 

1,092,084 

180,894 

36,708 

Sunday  edition. 

..(s) 

511,602 

46,018 

421,750 

42,812 

1,022 

Total  . 

(ms) 

2,245,768 

470,498 

1,513,834 

223,706 

37,730 

Star  . 

..(e) 

1,675,492 

419,888 

1,030,764 

183,512 

41,328 

.  Press  . 

..(e) 

4,843,808 

716,898 

3,618.850 

245,448 

262,612 

. .  Republican  . . . 

..(e) 

1,647,454 

185,104 

1.389,998 

12,658 

49,694 

..Herald  . 

..(e) 

2,106,160 

404,160 

1,598,156 

59,094 

44,786 

. .  Press  . 

..(e) 

1,534,281 

302,022 

1,090,740 

53,862 

87,657 

Sunday  edition . 

..(s) 

480,974 

31,724 

438,256 

9,400 

1,594 

Total  . 

.  (es) 

2,015,255 

333,746 

1,528,996 

63.262 

89,251 

. .  Democrat  . 

.(es) 

2,520,812 

526,568 

1,852,452 

141,792 

(Legal  included  in 

local) 

..Journal  . 

..(e) 

3,722,658 

650,286 

2,526,190 

431,382 

114,800 

Times . 

.  .(m) 

3,739,488 

803,750 

2,433.081 

446,538 

56,119 

Sunday  edition. 

..(s) 

1,098,331 

118,857 

760,200 

219,120 

154 

Total  . . 

.  (ms) 

4.837,819 

922,607 

3,193,281 

665,658 

56,273 

.  .Argus-I.eader  . 

..(e) 

3,039,339 

785,409 

1,776,824 

360,514 

116,592 

Sundav  edition 

...(s) 

571,887 

52,781 

425,964 

93,142 

Total  . 

.  ( es ) 

3.611.226 

838,190 

2,202.788 

-.153, (»56 

116,592 

359,583  1,560,139  71,179  45,374 

351,932  1,560,048  118,670  63,448 

353,066  1,588,076  127,120  74,144 

772,254  3,997,742  289,366  147,784 


Suffolk  (Va.) 
Sullivan  (Ind.) 


Superior  (Wis.) 


Tamaqua  (Pa.)  . Courier  . (e) 

Tampa  (Fla.)  . Times  . (e) 


Tarentum  (Pa.) 
Taunton  (Mass.) 


Taylor  (Tex.) 


. .  Colley  Netes 


Texarkana  (Ark.) 


Sunday  edition  .  (s) 


The  Dalles  (Ore.) _ Chronicle  . (e) 

Three  Rivers  (Mich.). Coiinnercia/  . (e) 

Tipton  (Ind.)  . Tribune  . (e) 

Tonoiiah  (Nev.)  ....Times  Bonanza  .(e) 


.(e)  2,126,127 

402,816 

1,443,624 

154,539 

125,148 

.(e)  5,283,334 

1,018,374 

3,571,708 

674,842 

18,410 

,(e)  1,906,738 

378,378 

1,397,312 

130,948 

.(e)  1,791,482 

315,686 

1,318,618 

157,178 

.(e)  1,619,782 

214,928 

1,340,332 

40,695 

23,827 

.(e)  1,396,696 

263,046 

1,033,312 

60.634 

39.704 

.(e)  1.011,570 

197.526 

684,194 

84,728 

45,122 

.(e)  2,381,207 

393,640 

1.833.133 

154,434 

(Legal  included  in  classified) 

.(e)  3.517.654 

708,610 

2,315,558 

339,332 

154.154 

.(e)  1,457,260 

248,598 

1,145,018 

60,396 

3,248 

T 

..(e)  1.378,872 

396,420 

873,642 

81,560 

27,250 

.(e)  461,200 

165,208 

260,920 

20,440 

14,560 

.(es)  1,542,422 

273,448 

984,130 

155,386 

129,458 

.(e)  1,833,523 

326,573 

1,420,830 

86,120 

(Local  includes  legal) 

..(e)  3,439.604 

483,000 

2,305,618 

564,172 

86,814 

.(m)  3,940,300 

1,123,150 

1,965,754 

796,978 

54,418 

.(s)  1.284,892 

170,478 

868,546 

243,432 

2,436 

(ms)  5,225,192 

1,293,628 

2,834,300  1,040,410 

56,854 

..(e)  2,243.737 

95,552 

2,050,102 

70.882 

27,201 

..(e)  3,258,442 

679,983 

2,480,528 

97,931 

(Legal  included  with 

local) 

..(e)  1,304,406 

284,340 

984,576 

33,936 

1,554 

.  .(s)  346,008 

17,626 

314,284 

4,452 

9,646 

.(es)  1.650,414 

301,966 

1,298,860 

38,388 

11,200 

.(ms)  1,801,226 

465,220 

1,105,650 

230,356 

.(m)  3,292,128 

559,538 

2,315,096 

417,494 

..(e)  5,075,476 

968,548 

3,639,146 

468,782 

.(s)  1,414,084 

137,186 

1,061,354 

215,544 

(Legal  included  in 

local) 

..(e)  1,319,500 

297,794 

842,954 

178,752 

.(s)  452,298 

26,880 

386,246 

39,172 

.(es)  1,771,798 

324,674 

1,229,200 

217,924 

..(e)  1,063,636 

196,812 

667,576 

136,948 

62,300 

..(e)  1,082,886 

181,034 

759,150 

54,992 

87,710 

..(e)  1,294,338 

210,000 

947,058 

87,360 

49,920 

.(e)  2,258,732 

1,573,586 

506,072 

38,500 

410,560 

.  .(m)  3,919,503 

1,012,543 

2,213,981 

451,941 

241,038 

.(s)  1,039,094 

75,642 

773,276 

183,659 

6,517 

.  (ms)  4,958,597 

1,088,185 

2,987,257 

635,600 

247,555 

..(e)  2.947,998 

385,847 

2,257,507 

238,088 

66,556 

...(e)  2.437,554 

392,812 

1,874,166 

170,576 

(Legal  included  in  classified) 

Towanda  (Pa.)  . Review  . (m)  1,500,786  286,678  1,046,682  167,426 

(Legal  included  in  classified) 

Traverse  City  (Mich.) /fecord-Cap/c  ...(e)  2,535,092  352.912  2,103,696  78,484 

(Legal  included  in  local) 


Trenton  (Mo.)  _ _ 

.  Rcpublican.Times  (e) 

1,287,328 

168,238 

961.156 

91,308 

66.626 

Trinidad  (Colo.)  ... 

.  Clironicic-Netes 

.(e) 

2,214,072 

297,066 

1,535.394 

321,020 

46,492 

Trov  (N.  Y.) . 

Record  . 

(me) 

5.536,716 

1,135,633 

3,752,881 

607,756 

40,446 

Times  . 

..(e) 

3,415,731 

419,947 

2,366,266 

352,034 

277.484 

(e) 

1  .I.IO.OOS 

257,953 

935,6.33 

103,602 

32,817 

Tucson  (.\riz.)  . . . . 

.  Star  . 

.  (m) 

3,088,798 

665,261 

1,822,901 

510,274 

90.362 

Sunday  edition 

.(s) 

738,791 

47,192 

567,568 

109,525 

14,506 

Total  . 

.  (ms) 

3.827,589 

712,453 

2,390,469 

619,799 

104,868 

Tulare  (Cal.)  . 

.  .Advance-Register. (m) 

1,348,012 

181,433 

893,039 

188,318 

85.222 

Times  . 

.  (m) 

1.406,952 

213,756 

899,308 

195.412 

98,476 

Turlock  (Cal.)  . 

•  Journal  . 

..(e) 

1,059,436 

209,958 

604,016 

213,654 

31.808 

Twin  Falls  (Ida.)... 

•  News  . 

.(m) 

1,394,746 

249,817 

1,102,458 

10.600 

31.871 

Sunday  edition 

.(s) 

270,248 

26,614 

240,569 

2,120 

945 

Total  . 

.  (ms) 

1,664,994 

276,431 

1,343,027 

12,720 

32.816 

Times  . 

..(e) 

1,422,876 

200,060 

1,038,604 

109,200 

75.012 

Two  Rivets  (Wis.). 

•  Reporter  . 

, . . (e) 

1,181,838 

213,752 

809.214 

59,542 

99.330 

Tyrone  (Pa.)  . 

. H erald  . 

..(e) 

1,269,436 

254,968 

960,582 

53.886 

I'hrichsville  (Ohio). .  Cfironic/e  . (e)  930,104 

I'nion  City  (N.  J.)..  Hudson  Dispatch(m)  3,464,010 


202,664  656,656  52,080  18,704 

567,630  2,165,492  224,155  506.733 


Cniontown  (Pa.) 


700,567  2,609,510  340,732 

708,862  2,721  616  249,781 


.Herald  . (m)  3,650,809  700,567  2,609,510 

Genius  . (e)  3,680.259  708,862  2,721  616 

(Legal  included  in  local) 

.Citizen  . (e)  1,146.899  250,3.34  812,756 

(Coutiulit'd  on  page  50) 
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u 

Total  Display 

Paper  Published  Linage  National  Local  Classified  LiOgal 


City 

Williamson  (W.  Va.) 
Williamsport  (Pa.).. 


Total 

Paper  Published  Linage 

.Nms  . (e)  1,530,010 

.Gazette  & 

Bulletin  . (m)  2,749,880 

Sun  . (e)  4,570,930 


Display 

National  Local  Classified 


698,474  2,051,406 

696,248  3,874,682 


Utica  (N.  Y.) . 

. .  Observer- 

Dispatch  . . . 

..(e) 

7,631,008 

1,421,728 

5,414,612 

717,192 

Sunday  edition 

.(s) 

844,228 

98,476 

610,778 

134,708 

Total  . 

.(es) 

8,475,236 

1,520,204 

6,025,390 

851,900 

Press  . 

.(m) 

3,977,372 

518,284 

3,459,092 

679,112 

V  aldosta  (Ga.)  ... 

..Times  . 

(Legal  included  with  classified) 

V 

..(e)  1,367,969  305,953  986,237 

75,770 

Valparaiso  (Ind.)  . 

. .  Vidette- 

Messenger  . . . 

..(e) 

1,466,164 

243,600 

1,100,918 

121,646 

Vancouver  (Wash.) 

. .  Columbian  _ 

..(e) 

1,925,469 

334,684 

1,352,694 

188,699 

Vandergrift  (Pa.)  . , 

. .  News  . 

.(e) 

1,137,430 

226,128 

844,634 

51,450 

Ventura  (Cal.)  . . . . 

. .  Countv  Star  . . . 

..(e) 

2,222,041 

362,561 

1,574,143 

195,751 

Free  Press  . . . . 

.(e) 

1,440,880 

226,618 

1,013,068 

127,106 

Vernon  (Tex.)  . 

. .  Record  . 

..(e) 

2.394,420 

215,908 

2,178,512 

121,702 

Vineland  (N.  J.).., 

..Times  . 

..(e) 

(Qassified  includes  legal) 
1,644,200  219,645  1,300,674 

93,890 

Vinton  (Iowa)  . . . , 

. .  Cedar  Valley 
Times  . 

.(e) 

810,100 

127,000 

550,000 

32,000 

Virginia  (Minn.)  ... 

, .  Enterprise  .... 

..(e) 

1,689,510 

297,630 

1,239,378 

21,000 

Visalia  (Cal.)  . 

.  .Times-Delta  ... 

..(e) 

1,797,733 

336,189 

1,086,155 

102,802 

Waco  (Tex.)  . 

.News-Tribune  .. 

(m) 

w 

2,495,820 

707,938 

1,409,912 

377,970 

T imes-Herald  . . 

.(e) 

2,454,970 

708,358 

1,444,786 

301,826 

Sunday  edition.. 

.(s) 

840,308 

73,724 

624,442 

142,142 

Walla  Walla  ('Wash.)BulUtin  . 

.(e) 

2,968,236 

710,484 

1,998,661 

228,823 

Waltham  (Mass.)  .. 

.News  Tribune.. 

.(e) 

3.692,136 

215,180 

3,205,790 

202,664 

Warren  (Pa.)  . 

.Times-Mirror  ... 

.(e) 

3,376,327 

459,310 

2,673,172 

145,950 

Warren  (Ohio)  .... 

.  Tribune 

Chronicle  ... . 

.(e) 

3,938,340 

551,306 

2,887,346 

379,162 

Willmar  (Minn.)  . 
Willows  (Cal.)  ... 
Wilmington  (DeL) 


Wilmington  (N.  C.). 


(Classified  and  legal  included  in  local) 


.Tribune  . (e)  1,094,622  242,600  746,480  36,366 

.I<rurnal  . (e)  918,267  165,760  574,616  73,353 

Dtlmarva  Star...(s)  938,346  43,195  795,881  52,639 

News  and  Journal- 
Every  Even¬ 
ing  . (me)  8,223,450  1,494,238  5,623,588  649,245 

•  SUr  . (m)  1,839,026  582,848  1,005,690  250,488 

Neu’s . (e)  1,672,048  640,388  829,934  201,726 

Sunday  edition... (s)  641,074  65,646  485,450  89,978 


(Legal  included  in  classified) 


Warrensburg  (Mo.).. 5tar-/ounu>/  ....(e)  947,359 

Warsaw  (Ind.)  . Times  . (e)  1,470,002 

Union  . (e)  944,059 

Washington  (Iowa),  ./ouraol  . (e)  1,438,256 


Washington  (N.  C.)..Sews  . (e)  896,812 

Washington  (Pa.)  ..Observer  & 

Reporter  ....  (me)  6,884,888 

Washington  C.  H. 

(Ohio)  . Herald . (me)  1,585,906 


947,359  145,334  778,491 

1,470,002  452,180  596,600 

944,059  145,408  507,367 

1,438,256  230,532  1,137,962 

(Legal ‘included  in  local) 
896,812  221,284  584,024 


942,536  5,377,442 


(Ohio)  . Herald . (me)  1,585,906  247,632  1,252,608 

(Legal  included  in  local) 

Waterbury  (Conn.).,  Democrat  (e)  3,450,490  429,624  2,739,382 

Republican  . (m)  4,580,708  972,191  3,133,332 

Sunday  edition ...  (s)  1,004,382  95,027  810,448 


Waterloo  (Iowa) 


.Courier  . (e)  3,345,006 


Sunday  edition. ..  (s)  580,174  49,714  449,890 

Total  . (es)  3,925,180  935,340  2,565,626 

Watertown  (S.  D.).. Public  Opinion  .(e)  1,784,729  367,860  1,230,124 

Watertown  (Wis.)  ..Times  . (e)  1,086,304  281,454  794,360 

Waterville  (Me.)  ...Sentinel  . (m)  2,032,338  420,910  1,368,654 

(Legal  included  in  local) 

Watsonville  (Cal.)  ..Register  . (ms)  1,841.420  384,818  1,112,888 

Pajaronian  . (e)  1,949,500  383,292  1,101,450 

Waukegan  (III.)  ....Netes-Sun  . (e)  4,856,346  703,006  3,033,208 

Wausau  (Wis.)  _ Record-Herald  ..(e)  2,975,000  504,406  2,063,950 

Waukesha  (Wis.)  ..Freeman  . (e)  1,792,350  262,402  1,324,414 

(Legal  included  in  classified) 

Waynesboro  (Pa.)  ..Record  Herald  ..(e)  1,717,373  309,022  1,103,263 

Webster  (Mass.)  ...Times  . (e)  1,364,342  280,586  1,043,882 

Wellsville  (N.  Y.)...  Reporter  . (e)  1,148,812  207,487  823,900 

West  Chester  (Pa.).. Local  News  _ (e)  3,179,391  595,432  1,894,977 

(Legal  included  in  classified) 


429,624 

2,739,382 

235,165 

46,319 

972,191 

3,133,332 

453,984 

21,201 

95,027 

810,448 

96,470 

2,437 

1,067,218 

3,943,780 

550,454 

23,638 

1,049,583 

3,461,326 

459,209 

31,946 

885,626 

2,115,736 

343,644 

49,714 

449,890 

80,570 

935,340 

2,565,626 

424,214 

367,860 

1,230,124 

93,649 

93,096 

281,454 

794,360 

10,490 

420,910 

1,368,654 

242,774 

383,292  1,101,450 
703,006  3,033,208 
504,406  2,063,950 
262,402  1,324,414 


Westerly  (R.  I.)... 

.Sun  . 

..(e) 

2,399.292 

300,615 

1,987,594 

111,083 

Sunday  edition. 

..(«) 

354,508 

40,068 

289,254 

25,186 

Total  . 

.(es) 

2,753,800 

340,683 

2,276,848 

136,269 

West  Frankfort  (Ill.)./lmfrtfa»  . 

..(e) 

1,753,561 

247,621 

1,249,740 

170,800 

85,400 

West  Palm  Beach 
(Fla.)  . 

.  Palm  Beach 

Post  . 

.  (m) 

1,956,003 

385,404 

1,069,403 

421,005 

80,191 

Sunday  edition.. 

..(s) 

395,860 

45,221 

259,312 

90,897 

430 

Total  . 

(ms) 

2,351,863 

430.625 

1,328,715 

511,902 

80,621 

Palm  Beach 
Times  . 

..(e) 

1,894,998 

225,918 

871,682 

497,014 

300,384 

Sunday  edition.. 

..(s) 

297,815 

22,456 

186,508 

88,578 

273 

Total  . . 

.(es) 

2,192,813 

248,374 

1,058,190 

585,592 

300,657 

West  Point  (Miss.). 

.  Times  Leader  . . 

.(e) 

1,109,618 

307,116 

678,120 

124,382 

West  Warwick  CR.  1.)  Pawtuxet  Valley 
Times  . 

..(e) 

(Legal  included  in  classified) 

1,734,806  217,505  1,447,379 

31,938 

37,984 

Wheaton  (Dl.)  . . . . 

.Journal . 

.(e) 

407,346 

24,710 

270,520 

26,894 

85,222 

(Figures  are  from  June  1,  1933  to  Dec.  31, 
Wheeling  (W.  Va.) . .  I ntelligencer  ....(m)  3,337,191  687,790  2,542,518 

(Legal  included  in  classified) 

News  . (e)  4,460,836  1,008,284  3,201,512 

Sunday  edition. ..  (s)  1,340,995  103,659  1,175,392 


Total  . (es)  5,801,831  1,111,943  4,376,904 


Register . (m)  2,395,036 

Sunday  edition . . .  (s)  1 ,266,790 

ToUl  . (ms)  3,661,826 

Wichita  Falls  (Tex.).rimes  . (e)  2,575,440 

Sunday  edition. .,  (s)  946,512 

ToUl  . (es)  3,521,952 

Record  . (m)  2,653,210 


2,395,036  279,608  2,136,806 

1,266,790  25,256  1,240,078 

3,661,826  304,864  3,376,884 

2,575,440  698,852  1,686,748 

946,512  75,824  771,778 

3,521,952  774,676  2.458.526 

2,653,210  698,488  1,754,410 

(Legal  included  in  classified) 


Wilmington  (Ohio)  . 

.  News-Journal  . 

..(e) 

1,555,988 

229,124 

1,023,036 

242,634 

61,194 

Wilson  (N.  C.) . 

.  Times  . 

..(e) 

1,234,838 

300,000 

784,525 

14,029 

136,214 

Winfield  (Kan.)  ... 

.  Courier  . 

..(e) 

1,587,659 

1,503.520 

21,396 

18,801 

43,942 

Winona  (Minn.)  . . . 

.  Republican- 
Herald  . 

..(e) 

2,705,654 

533,414 

1,887,158 

163,464 

121,619 

Winsted  (Conn.)  ... 

.  Citizen  . 

..(e) 

1,593,539 

206,657 

1,298,972 

80,700 

7,210 

Winston-Salem 
(N.  C.)  . 

•  Journal  . 

.(m) 

2,773,498 

885,584 

1,712,368 

136,920 

38,626 

Twin  City 
Sentinel  .... 

..(e) 

3,384,374 

897,582 

2,252,712 

173,516 

60,564 

Sunday  edition. 

.  .(s) 

828,730 

125,160 

658,364 

43,358 

1,848 

Winter  Haven  (Fla.). CAie/  . 

..(e) 

442,186 

58,583 

286,671 

74,616 

22,316 

Wisconsin  Rapids 
(Wis.)  . 

•  Tribune  . 

..(e) 

1,812,456 

383,644 

1,160,628 

226,338 

41,846 

Woodbury  (N.  J.).. 

News  . 

..(e) 

1,215,662 

122,582 

994,408 

62,076 

36,596 

Woodland  (Cal.)  ... 

.  Democrat  . 

..(e) 

1,251,446 

215,390 

806,218 

94,332 

135,506 

-Mail . 

.  (m) 

656.348 

161,560 

421,120 

25,060 

48,608 

Sunday  edition. 

..(s) 

108,346 

14,812 

81,424 

5,908 

6,202 

Total  . 

(ms) 

764,694 

176,372 

502,544 

30,968 

54,810 

Woodward  (Okla.)  . 

.Press  . 

..(e) 

1,436,593 

300,114 

980,696 

83,411 

72,372 

Woonsocket  (R.  I.). 

.Call  . 

..(e) 

3,442,085 

696,298 

2,677,117 

68,670 

Xenia  (Ohio)  . Gazette 


(73,199  lines  legal  included  in  local) 

X 

.(e)  2,097,106  335,986  1,526,488  234,632 


Yankton  (S.  D.) . Press  Sr  Dakotan.(e)  1,299,130  210,462  903,770  85,911 

(6,503  lines  readers  included  in  total) 

York  (Pa.)  . Dispatch  . (e)  6,599,026  856.366  5,003,726  738,934 

Gazette  &  Daily.(m)  3,048,192  355,838  2,179,842  512,512 

(Legal  included  in  classified) 

(Continued  on  page  51) 


Reversing 
The  Trend 


In  the  face  of  an  average  loss  by  many  papers 
in  National  Advertising,  and  further,  in  spite  of 
(or  because  of)  a  strict  censorship  and  refusal  of 
much  imdesirable  advertising  copy  (all  patent 
medicine,  liquor,  personal,  mediumistic,  etc., 
being  entirely  eliminated) 


The  York,  (Pa.)  Gazette  and  Daily 


Shows  a  Gain  in  National  Advertising  for  1933. 


The  figures: 


S3  Metropolitan  cities  1933  compared  to  1932  5.63%  loss 

All  Pennsylvania  Newspaper  Publishers  Association  average  3.07%  loss 
^  The  York  Gazette  and  Daily  5.00%  gain 


For  further  details  see 

HOWLAND  &  HOWLAND,  Inc. 

National  Representatives 

NEW  YORK  CHICAGO 

247  PARK  AVENUE  360  N.  MICHIGAN  AVENUE 
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■•4,443 


ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Continued  from  page  50) 


City 

Paper 

Published 

Total 

Linage 

Disp 

National 

69,17J 

Vuina  (Ariz.)  . . . . 

. .  Sun  . . 

1,128,941 

260,337 

04,538 

46,631 

Zanesville  (Ohio)  . 

..Times  Recorder  (m) 

z 

3,698,754 

704,900 

S 6,379 

Signal 

3,669,004 

704,900 

Sunday 

edition  .  (s) 

659,358 

49,126 

(Legttl  included  with  classified) 


Liocal  Classified  Legal 
691,103  30,723  141,778 


2,571,898  346,780  75,176 

2,571,898  346,780  45,426 

588,994  21,238  . 


61,194 

36,284 

43,942 

1 

f  Calgary  (Alta.)  ... 

,  Herald  . 

CANADA 

...(e)  6,833,417 

1,620,844 

3,908,373  1,304,200 

(Legal  linage 

included  in  national  and  local  figures; 

;  national- 

-5,447 

21,618  1 
7,210 

Charlottetown 

(P.  E.  I.) . 

.  Guardian  .... 

.  .(m) 

lines;  local 

1,989,884 

—12,099 

643,322 

lines) 

1,266,922 

63,207 

16,433 

38,626 

Chatham  (Ont.)  ... 

.News  . 

...(e) 

2,785,308 

1,030,694 

1,739.388 

14,076 

1,150 

Edmonton  (Alta.)  •• 

.  Bulletin  . 

..(e) 

3,486,862 

555,136 

2,227,919 

677,626 

26,181 

60,564 

Journal  . 

...(e) 

6,438,001 

3,063,666 

1,473,280 

901,055 

1,848 

(23,062  lines  legal  included  in  general;  special  section 

linage  included) 

22,316 

Fort  William  (Ont.) 

,  TxmeS’Joumal 

..(e) 

3,820,208 

734,790 

2,771,720 

313,698 

Galt  (Out.)  . 

,  Reporter  . .. .. 

...(e) 

2,824,088 

617,097 

2,039,672 

151,462 

15,857 

41,846 

Guelph  (Ont.)  . 

,  Mercury  . 

...(e) 

2,892,926 

1,197,561 

1,548,652 

146,713 

36,596 

Halifax  (N.  S.) . 

.  Herald  . 

. .  (m) 

5.464,568 

1,420,298 

3,607,000 

419,634 

17,636 

35,506  J 

Mail  . . 

...(e) 

2,995,308 

1,446.813 

1,129,837 

397,632 

21,026 

48,608 

Hamilton  (Ont.)  . . . 

.  spectator  . 

. . .  (e) 

7,562,573 

2,102,312 

4,642,450 

817,811 

6,202 

Kingston  (Ont.)  . . . 

.  IVhig  Standard 

..(e) 

3,748,858 

971,335 

2,537,948 

239,575 

54,810 

72.372 

Kitchener  (Ont.)  . . 

.  Record  . . 

...(e) 

(Legal  included  in 
3,873,310  869,148 

local) 

2,608,382 

395,780 

Lethbridge  (Alta.)  . 

.  Herald  . 

...(e) 

2,612,639 

641,445 

1,700,446 

257,472 

13,276 

London  (Ont.) . 

.Free  Press  ... 

.  (me) 

5,895,526 

2,675,739 

2,248,688 

971,099 

'  Montreal  (Que.)  . . . 

,  Standard  . 

.(sat) 

1,004,128 

401,370 

602,758 

Moose  Jaw  (Sask.). 

.  Herald  &  Times 

(me) 

1,686,297 

469,186 

1,116,283 

100,828 

.  Nelson  (B.  C.) . 

Niagara  Falls  (Ont.). 

92,484  Ottawa  (Ont.) 


(Legal  included  in  classified) 

News  . (m)  1,735,188  437,080  1,124,354 

Review  . (e)  2,793,295  521,548  2,057,319 

(Legal  included  in  local  and  classified) 


165,928 

214,428 


7,826 


.Citizen  . (me)  6,914,462  1,350,834  4,711,829 

Journal  . (me)  6,558,170  1,622,535  4,499,860 

(Legal  included  in  classified) 

Le  Droit  . (e)  2,378,669  586,423  1,461,388 

Owen  Sound  {Ont.) .  .Sun-Times  . (e)  2,163,246  661,438  1,351,798 

(Legal  included  in  classified) 

■  Examiner  . (e)  3,115,888  894,418  2,020,200  201,270 


851,799 

435,775 


330,858 

150,010 


Peterborough  (Ont.) , 
Portage  La  Prairie 
(Man.)  . . 


Graphic . (e)  599,906  149,568  239,540  210,798 

(Legal  included  in  classified) 


Port  Arthur  (Ont.). 

.  News-Chronicle 

.(e) 

3,330,159 

638,076 

2,461,850 

211,547 

18,686 

Prince  Albert 

(Sask.)  . 

..(e) 

1,652,215 

447,579 

1,088,567 

116,069 

Quebec  (P.  Q.) . 

.  L‘ Action 

Catholique  . . 

..(e) 

1.843,385 

311,906 

1,027,286 

429,736 

74,457 

L’Evenement  . , 

.  .(m) 

3,157,731 

621,789 

1,958,491 

577,451 

Regina  (Sask.)  . . . . 

.  Leader-Post  . . 

(me) 

4,269,934 

1,436,564 

2,468,299 

365,071 

(Legal  included  in 

local) 

Star  . 

..(e) 

2,788,435 

577,253 

1,642,180 

562,077 

6,925 

St  Catharines  (OntJ).  Standard  . 

...(e) 

4,293,854 

903,833 

3,088,374 

301,647 

St  Thomas  (Ont.).. 

.  Times- Journal 

..(e) 

2,683,629 

758,117 

1,751,827 

173,685 

Sarnia  (Ont.)  . 

.  Canadian 

Observer  . . . 

...(e) 

2,674,267 

732,901 

1,831,721 

109,645 

Saskatoon  (Sask.)  . 
Sault  Ste.  Marie 
(Ont.)  . 


Sherbrooke  (P.  Q.).. 

Stratford  (Ont.)  . . . . 

Three  Rivers  (P.  Q.), 

Truro  (N.  S.) . 

Vancouver  (B.  C.) . . . 


(Legal  included  in  classified) 

Star-Phoenix  ..(me)  4,678,409  1,363,626  2,875,575  439,208 

Star  . (e)  2,083,228  580,538  1,320,592  182,098 

(Legal  included  in  classified) 

■  La  Tribune  - (e)  1,643,417  699,992  808,616  134,800 

(Legal  included  in  local) 

■  Beacon-Herald  ..(e)  2,401,967  766,410  1,448,823 

(Legal  included  in  classified) 

Le  Nouvelliste  .(e)  1,855,977  751,162  977,389 

(Legal  included  in  local) 

1,388,870  258,174  1,034,726 

8,121,799  2,168,643  4,163,679  1,789,477 

(Legal  included  in  local) 


News  . (e) 

Province  . (e) 


186,934 

127,426 

95,970 


Victoria  (B.  C.) . . . 

Sun  . 

....(e) 

6,247,584 

1,707,874 

3,563,560  943,992 

32,158 

. .  Colonist  . . . , 

. . .  (ms) 

5,279,004  1,100,928 
(Legal  included  in 

3,210,438  967,638 
local) 

Welland  (Ont.)  . . 

Times  . 

....(e) 

4,186,418 

809,447 

2,803,843  573,128 

. .  Tribune  . . . . 

....(e) 

2,086,348 

372,481 

1,593,237  96,881 

23,749 

Winnipeg  (Man.)  ., 

. .  Free  Press  . 

. .  .(m) 

8,420,657 

1,843,529 

4,371,459  1,972,840 

20,753 

Free  Press  . . 

....(e) 

8,741,967 

1,842,794 

4,591,829  2,025,239 

Woodstock  (Ont.) 

T ribune  .... 

. .  Sentinel- 

....(e) 

(55,890 

7,926,445 
lines  legal 

1,623,206 

1  included 

4,624,072  1,679,167 
in  national) 

Review  . . . 

....(e) 

2,321,636 

596,357 

1,562,726  162,553 

SIX-DAY  WEEK  RESUMED 


1  editorial  staff  of  the  Walla  Walla 

(Wash,)  Morning  Union,  went  back  on 
a  six-day  week  in  the  second  week  in 
February,  after  working  a  five-day 
schedule  for  14  months.  The  business 
"  manager  agreed  to  give  the  editorial 
workers  a  longer  working  schedule,  but 
on  the  provision  that  business  continued 
to  hold  good.  The  reporters  and  desk 
men  gladly  accepted. 


J.  B.  SHERRILL 

J.  B.  Sherrill,  70,  owner  and  pub¬ 
lisher  of  the  Concord  (N,  C.)  Daily 
Tribune,  since  1910  and  for  25  years 
prior  thereto  in  North  Carolina  jour¬ 
nalism,  died  in  Concord  of  an  apoplec¬ 
tic  stroke  Feb.  26.  He  was  secretary 
of  the  North  Carolina  Press  Associa¬ 
tion  from  1888  to  1920  and  president 
of  the  same  newspaper  organization 
from  1921  to  1923. 


BROKER  CONDUCTED  SALE 

Sale  of  the  Scranton  (Pa.)  Repub¬ 
lican  last  week  by  Col.  L.  A.  Watres 
and  his  sons  Col.  L.  H.  and  Reyburn, 
to  Frank  D.  Schroth  was  negotiated  by 
J.  B.  Shale,  newspaper  broker.  New 
York. 


UNION  STRIKE  QUICKLY 
SETTLED  IN  WICHITA 

Men  Demanded  Restoration  of  1929 
Scale  for  60  Days — Ordered  Back 
to  Jobs  by  President 
Howard  of  1.  T.  U. 


(Special  to  Editor  &  Publisher)  _ 

Wichita,  Feb.  27 — Union  printers 
employed  on  the  morning  and  evening 
Wichita  Eagle  and  the  Wichita  Beacon 
walked  out  of  the  composing  rooms  on 
the  morning  of  Feb.  17,  after  the  scale 
committee  representing  Wichita  Typo¬ 
graphical  Union  No.  148  had  notified 
the  publishers  the  night  before  that  the 
men  would  not  go  to  work  the  ■next 
day  unless  the  publishers  would  agree 
to  pay  a  night  scale  of  $45  and  a  day 
scale  of  $42  for  48-hour  week.  This 
is  the  1929  schedule.  The  present  scale 
is  ^6.50  night  and  $34.20  day. 

The  one-year  contract  between  the 
publishers  and  the  union  had  expired 
on  Jan.  17,  and  the  notice  from  the 
union  came  at  the  expiration  of  the 
30-day  grace  clause  contained  in  the 
contract.  Some  of  the  men  employed 
on  the  Evening  Eagle  were  ready  to 
go  to  work  when  a  telegram  was  re¬ 
ceived  from  President  Howard  of  the 
International  Typographical  Union,  or¬ 
dering  all  the  men  to  stay  on  the  job 
pending  further  negotiations.  None 
was  willing  to  work  for  the  Beacon, 
however,  and  Marcellus  Murdock,  pub¬ 
lisher  of  the  Eagle,  notified  those  who 
were  willing  to  stay  in  his  composing 
room  that  both  papers  must  be  pro¬ 
tected  alike. 

When  informed  at  midnight,  Feb.  16, 
of  the  action  of  the  local  union,  and 
told  that  it  had  not  been  sanctioned  by 
President  Howard,  Harvey  J.  Kelly, 
chairman  of  the  special  standing  com¬ 
mittee  of  the  A.  N.  P.  A.,  communi¬ 
cated  with  Howard.  The  typograph¬ 
ical  union  head  on  Saturday  morning 
wired  local  union  officials  that  unless 
they  went  back  to  work  immediately 
he  would  send  other  union  men  in  to 
Wichita  to  man  the  offices. 

Shortly  after  receipt  of  this  order 
from  Howard,  the  printers,  who  had 
been  in  session  at  their  headquarters, 
came  back  to  work.  Only  early  edi¬ 
tions  of  the  Saturday  afternoon  papers 
were  late,  the  home  editions  coming 
out  on  time  in  both  offices,  with  non¬ 
union  help. 

The  men  are  still  at  work,  while 
negotiations  for  a  new  scale  are  under 
way,  which  negotiations  will  be  delayed 
pending  the  establishment  pf  the  news¬ 
paper  code. 

Demands  for  the  higher  wage,  which 
precipitated  the  strike,  were  for  a 
period  of  60  days,  pending  the  publica¬ 
tion  of  the  code.  The  strike  came  at 
a  time  when  both  papers  were  ready 
to  issue  large  Sunday  editions  prior  to 
the  Automobile  Show.  However,  all 
Sunday  papers  came  out  on  time,  and 
in  complete  form. 


MARTIN  ENDS  TRIP 

Henry  P.  Martin,  Jr.,  manager  of 
the  Des  Moines  Register-Tribune  Sj^n- 
dicate,  returned  to  Des  Moines  this  week 
after  an  extended  business  trip  in  the 
East.  While  in  New  York  he  said 
newspapers  in  56  cities  have  used  the 
World  War  pictures  syndicated  from 
Laurence  Stallings  book  “The  First 
World  War.”  He  has  been  on  the 
road,  with  the  exception  of  two  weeks 
at  Christmas,  since  last  October. 


BINGHAM  RETURNS 

Following  several  months  in  the 
United  States,  Robert  W.  Bingham, 
publisher  of  the  Louisville  (Ky.) 
Courier- Journal  and  Times  and  Am¬ 
bassador  to  the  Court  of  St.  James,  left 
for  England  Feb.  23. 


STAR  ‘PROUD  TO  FIGHT* 
FOR  LOWER  GAS  RATES 

Longan  So  Teatified  in  Suit*  Defended 
by  Kansas  City  Daily — Asked 
That  Consumer  Get  Benefit 
of  Cut 


(Special  to  Editor  &  Publisher) 

Kansas  City,  Mo.,  Feb.  8 — In  the 
continuation  of  his  deposition  in  con¬ 
nection  with  the  suits  of  Henry  L. 
Doherty  of  New  York  against  the 
Kansas  City  Star,  George  B.  Longan, 
president  and  general  manager  of  the 
Star,  testified  he  thought  “it  was  a  very 
honorable  thing  to  do  on  the  part  of 
the  paper”  to  seek  to  reduce  high  gas 
rates  to  consumers  in  Kansas  and  Mis¬ 
souri. 

The  comment  came  after  Mr.  Longan 
had  made  an  analysis  of  the  word 
“campaign,”  which  attorneys  for  Do¬ 
herty  insisted  upon  calling  the  series  of 
articles  published  by  the  Star  in  its 
efforts  toward  obtaining  the  reduced 
rates.  Mr.  Longan  denied  that  it  was 
a  campaign.  He  testified  that  after 
giving  his  previous  testimony  in  the 
deposition,  he  went  over  carefully  all 
the  articles  complained  of  and  could  find 
no  reference  anywhere  to  a  “campaign.” 
“I  would  be  very  proud  if  it  was  a 
campaign  for  lower  gas  rates,”  he  de¬ 
clared. 

Most  of  the  testimony  related  to  a 
conference  between  Conrad  H.  Mann, 
president  of  the  Chamber  of  Commerce 
of  Kansas  City,  J.  C.  Nichols,  trustee 
of  the  William  Rockhill  Nelson  Estate, 
and  Harry  H.  Woodring,  then  (governor 
of  Kansas,  in  which  the  Kansas  City 
men  were  asked  to  find  out  what  the 
Star’s  attitude  would  be  toward  a  re¬ 
duction  of  10  cents  in  the  gate  rate 
Governor  Woodring  hoped  to  obtain 
from  Doherty.  Nichols  and  Mann 
talked  to  Mr.  Longan  and  Roy  A.  Rob¬ 
erts,  managing  editor. 

9.  What  did  you  say  your  attitude  would 

A.  Mr.  Roberts,  who  had  been  quite 
familiar  with  the  articles  that  were  print^, 
more  so  than  I,  said  that  we  had — I  am  giv¬ 
ing  you  in  substance  his  words  and  when  I 
say  “we”  I  mean  the  Star — had  never  in¬ 
dicated  in  any  way  so  far  as  be  knew  what 
amount  of  reduction  there  should  be  in  the 
gas  rates:  that  we  were  not  gas  experts,  we 
were  not  engineers,  we  had  no  deep  knowledge 
of  the  intricacies  of  the  gas  business;  we  did 
feel  for  reasons  that  1  have  explained  before 
in  this  deposition  that  the  consumer  was  en¬ 
titled  to  some  relief,  but  what  that  relief 
should  be  we  had  no  way  of  knowing.  This 
Mr.  Roberts  explained  to  Mr.  Mann  and  to 
Mr.  Nichols.  "rhey  in  turn  told  us  that 
Governor  Woodring  hoped  to  reach  a  settle¬ 
ment  of  the  controversy  with  a  reduction  of 
10  cents  in  the  gate  rate.  I  recall  Mr. 
Roberts  saying  that  it  was  bis  opinion  that 
any  rate,  any  reduction,  that  was  made  that 
was  satisfactory  to  the  authorities  of  the  State 
of  Kansas  would  be  certainly  pleasing  and 
that  the  only  thing  that  he  would  suggest 
would  be  that  it  ought  to  be  passed  on  to  the 
consumer;  In  other  words,  that  the  rate  should 
not  be  juggled  in  such  a  way  that  the  con¬ 
sumer  would  lose  any  reduction  that  might 
be  made.  I  acquiesced  in  that  viewpoint. 
This  conversation  lasted  perhaps  fifteen 
minutes. 

The  balance  of  the  testimony  had  to 
do  with  the  facts  on  which  Wallace 
Casey,  reporter  and  investigator  for  the 
Star,  based  his  articles  on  the  1)4 
cent  management  fee  charged  by  Doh¬ 
erty  against  his  operating  companies. 
Mr.  Longan  testified  he  was  amazed  at 
the  truthfulness  and  accuracy  of  the  re¬ 
ports  written  by  (!iasey,  considering  the 
number  of  articles,  approximately  two 
hundred. 

The  depositions  are  being  taken  be¬ 
fore  a  special  commissioner.  William 
S.  Hogsett,  Henry  N.  Ess,  Jr.,  and  Paul 
V.  Barnett  represented  the  Star  and  R. 
R.  Brewster  asked  the  questions  on  be¬ 
half  of  Doherty.  Following  the  com¬ 
pletion  of  Mr.  Longan’s  deposition  fur¬ 
ther  sessions  will  be  resumed  March  14, 
at  which  time  Mr.  Roberts  is  experted 
to  be  called  to  give  his  deposition. 
March  15  has  been  set  as  the  date  on 
which  the  Doherty  gas  companies  have 
been  cited  to  appear  before  the  Kansas 
Corporation  Commission  to  show  cause 
why  rates  to  domestic  consumers  should 
not  be  reduced  in  keeping  with  orders 
issued  by  the  Commission  in  August, 
1932. 
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AD- VENTURES 

By  ROBERT  S.  MANN 


'T^EST  compaign  that  might  make 
A  unpleasant  reading  for  officials  of 
a  few  very  well  known  makers  of  anti¬ 
septics  is  being  carried  on  in  news¬ 
papers  of  seven  cities  by  the  Wildroot 
Company,  Inc.,  of  Buffalo,  for  its  Five 
Star  Antiseptic  Powder. 

“Now  make  your  own  antiseiHic 
mouth  wash  at  home  this  easy  way.” 
says  the  headline  on  full-page  copy 
used  in  Buffalo  a  week  ago.  “Save  50 
l)er  cent  to  90  per  cent  with  concen¬ 
trated  Five  Star  Antiseptic  Powder. 
Dissolves  in  water ...  makes  powerful, 
safe  mouth  wash  for  10  cents  a  pint.” 

.And  just  to  make  the  meaning  plain, 
the  copy  shows  the  familiar  shape  of 
a  round  pint  bottle  beside  a  box  of 
its  own_  product,  with  this  comment. 
“One  25-cent  package  makes  3  bottles 
this  size.”  Elsewhere  it  is  reported 
that  scientific  tests  showed  greater  an¬ 
tiseptic  action  than  by  five  well-known 
brands.  And — “It  effectively  combats 
bad  breath.” 

At  the  company  offices  it  was  said 
that  extent  of  the  advertising  had  not 
been  determined  as  yet  but  that  more 
details  would  be  available  shortly.  The 
Wildroot  Company  is  maker  of  Wild¬ 
root  hair  tonic,  liquid  shampoo  and 
dandruff  remedy.  Hoyt  Sheehan.  Wild¬ 
root  advertising  manager  is  in  gen¬ 
eral  charge  of  the  new  test.  Batten, 
Barton,  Durstine  &  Osborn.  Inc.,  is  the 
companv’s  advertising  agencv. 

*  •  * 

WELL-KNOWN  cartoonists,  in¬ 
cluding  William  Steig,  O.  Sog- 
low,  and  Dr.  Seuss,  have  contributed 
to  the  advertising  copy  for  “Palooka,” 
Unit(W  Artists  film  starring  Jimmy 
Durante  of  the  big  nose.  With  the 
overwork  sex  appeal  barred  from  movie 
advertising  by  the  industry’s  new  rules, 
this  campaign  goes  to  the  opposite  ex¬ 
treme,  terming  Durante  “the  screen’s 
new  perfect  lover,”  and  then  kidding 
the  idea  in  word  and  drawing. 

“James  Don  Juan  Casonova  Dur¬ 
ante,”  is  one  appellation,  “the  new  per¬ 
fect  lover  of  the  screen — with  a  heart 
twice  as  big  as  his  nose... and  twdce 
as  tender.”  The  campaign  was  pre¬ 
pared  under  direction  of  Hal  Horne, 
advertising  and  publicity  director  of 
United  Artists. 

*  «  * 

Reopening  of  the  department 
st®re  warfare  over  underselling 
claims  in  advertising  and  over  use  of 
“loss  leaders,”  after  a  four-month  truce, 
was  seen  this  week  in  the  demand  for 
changes  in  the  retail  code,  voiced  at 
General  Johnson’s  meeting  in  Wash¬ 
ington  by  Benjamin  H.  Namm,  presi¬ 
dent  of  the  Namm  Store,  Brooklyn, 
and  vice-chairman  of  the  Retailers’  Spe¬ 
cial  Committee  on  Fair  Trade  Prac¬ 
tices.  Major  Namm  recited  with  evi¬ 
dent  indignation  the  steps  taken  by  re¬ 
tailers  in  preparing  the  code  and  criti¬ 
cized  the  fact  that  “these  fair-practice 
provisions  were  materially  altered  in 
the  code  that  was  signed  by  the  Presi¬ 
dent  on  Oct.  21.”  With  these  changes, 
he  charged,  the  code  “does  not  ade¬ 
quately  protect  from  unfair  competi¬ 
tion.” 

In  particular.  Major  Namm  criticized 
changes  which  permitted  underselling 
claims  unless  inaccurate,  and  ctMidemned 
as  unwarranted  the  failure  of  the  Re¬ 
tail  Trade  Authority  to  “fix  and  pub¬ 
lish  the  allowance  of  actual  wages  of 
store  labor  which  the  selling  prices  of 
articles  to  the  consumer  should  in¬ 
clude.”  During  this  period,  he  said, 
“loss-leaders  have  been  freely  sold  with 
no  allowance  whatsoever  for  actual 
wages.  This  has  meant  a  severe  loss 
to  retailers. 

♦  ♦  * 

SEEKING  to  stimulate  travel  in  the 
United  States  this  year,  Joseph  H. 
Finn,  vice-president  of  Reincke-Ellis- 
Younggreen  &  Finn,  Inc.,  Chicago 
agency,  has  been  appearing  recently 
before  groups  of  Western  railway  exec¬ 
utives  to  urge  coordination  of  their  ad¬ 
vertising  and  publicity  campaigns  with 


promotion  of  the  national  parks.  At 
Mr.  Finn’s  suggestion.  Secretary  Har¬ 
old  L.  Ickes  of  the  Department  of  the 
Interior  has  designated  1934  as  Na¬ 
tional  Park  Year,  and  this  idea  is  to 
be  the  keynote  of  the  campaign. 

Secretary  Ickes  is  to  deliver  the  first 
of  a  series  of  nine  NBC  broadcasts  on 
the  national  parks  March  3.  Mrs. 
Franklin  D.  Roosevelt  will  be  another 
speaker.  Another  series  of  talks  has 
been  prepared  by  the  Interior  Depart¬ 
ment  for  independent  stations. 

Participating  railroads  are  counting 
on  lowered  rail  and  Pullman  fares,  as 
well  as  on  the  depreciation  of  the  dol¬ 
lar,  which  will  tend  to  discourage  fore- 
eign  travel. 

*  •  * 

Advertising  Federation  of 

•  America  was  preparing  this  week 
to  file  a  brief  with  the  Committee  on 
Codes  of  the  New  York  Assembly  in 
opposition  to  a  bill  which  would  limit 
bank  advertising.  The  measure,  which 
was  unsuccessfully  introduced  at  the 
last  previous  session  of  the  Assembly, 
would  amend  the  penal  law  to  say : 
“It  shall  be  unlawful  for  any  corpora¬ 
tion,  voluntary  association,  bank,  trust 
company,  title  company,  or  insurance 
company  to  hold  itself  out  to  the  pub¬ 
lic  as  being  entitled  to  render  or  furnish 
legal  services,  or  to  advertise  that  it 
may  act  as  executor  administrator, 
guardian,  committee,  or  trustee  of  any 
estate.”  The  penalty  would  a  $500 
fine,  and  officers  of  companies  would 
be  held  individually  guilty  of  a  mis¬ 
demeanor  in  case  of  violation.  The 
measure  is  part  of  a  general  move  by 
attorneys  to  avoid  competition  from  fi¬ 
nancial  institutions. 

*  *  * 

HJ.  HEINZ  COMPANY,  which 
•  has  been  heavily  advertising 
soups  among  other  things,  announces 
through  its  advertising  agency,  Maxon. 
Inc.,  that  additional  kitchens  are  being 
installed  at  Pittsburgh  to  meet  the 
growing  demand  for  soup,  also  that 
branches  at  Bowling  Green,  Ohio,  and 
Medina,  N.  Y.,  are  being  enlarged. 
Workers  at  the  Pittsburgh  plants  num¬ 
ber  87  per  cent  more  than  a  year  ago. 


BARTON  ON  CRUISE 

Bruce  Barton,  of  Batten,  Barton, 
Durstine  and  Osborn,  Inc.,  advertising 
agency,  sailed  from  San  Francisco  Feb. 
23  on  the  Dollar  liner  President  Cool- 
idge  for  a  cruise  around  the  world. 
The  Barton  party  includes  Mr.  and 
Mrs.  Barton,  Miss  Margaret  Barton 
and  Miss  Helen  Morgan. 


JOINS  PUBLISHING  COMPANY 

Henry  H.  Kinyon,  formerly  in  adver¬ 
tising  work  in  New  York  City,  has 
joined  the  E.  W.  Stephens  Publishing 
Company,  Columbia,  Mo.,  as  vice-presi¬ 
dent  and  sales  manager.  For  a  number 
of  years  he  was  with  Albert  Frank  & 
Co.,  advertising  agency  and  later  with 
Redfield-Coupe  agency. 


RE  VILLON  TO  REESE 

Revillon  Freres,  furriers.  New  York, 
have  appointed  Thomas  H.  Reese  & 
Co.,  New  York,  as  advertising  agency. 
George  J.  Podeyn,  recently  manager 
of  radio  promotion  of  Batten,  Barton, 
Durstine  &  Osborn,  has  become  vice- 
president  of  the  Reese  Agency. 


SHREDDED  WHEAT  APPOINTS 

The  National  Biscuit  Company,  New 
York,  has  announced  appointment  of 
McCann-Erickson,  Inc.,  New  York,  to 
handle  the  advertising  of  Shredded 
Wheat  in  the  United  States  except  for 
the  Pacific  Coast  territory,  which  will 
continue  to  be  handled  by  Botsford- 
Constantine  &  Gardner,  Portland,  Ore. 
This  follows  the  previous  announcement 
that  McCann-Erickson  had  been  ap¬ 
pointed  by  the  National  Biscuit  Com¬ 
pany  as  the  agency  for  biscuit  adver¬ 
tising.  The  Shredded  Wheat  Company 
is  a  wholly  owned  subsidiary  of  Na¬ 
tional  Biscuit  Company.  This  appoint¬ 
ment  is  effective  immediately.  Kenneth 
Groesbeck,  vice-president  of  McCann- 
Erickson,  Inc.,  is  in  charge  of  service 
on  both  these  accounts.  Plans  for  im¬ 
mediate  advertising  involve  the  use  of 
women’s  magazines  and  newspapers. 


W,  I.  BROCKSON  JOINS  AGENCY 

W.  1.  Brockson  has  resigned  as  ad¬ 
vertising  manager  of  Steel  Sales  Cor¬ 
poration,  Chicago,  and  has  joined  Com¬ 
mercial  Advertising  .Agency,  Chicago, 
an  affiliate  of  Commercial  Art  En¬ 
graving  Company. 


SUTHERLAND  AGENCY  NAMED 

The  Stockton  Profile  Gauge  Corpo¬ 
ration.  Lowell,  Mass.,  newly  organized 
and  moved  to  Lowell,  has  appointed 
the  Boston  agency  of  K.  R.  Sutherland 
Company  to  handle  its  advertising  ac¬ 
count. 


AD  TIPS 


BEEKEEPERS  PLAN  CAMPAIGN 

National  beekeepers  associations  are 
planning  an  extensive  advertising  cam¬ 
paign  in  order  to  better  acquaint  the 
public  with  the  various  uses  of  honey, 
according  to  extension  department 
specialists  of  Michigan  State  College. 


USING  “OpnCE  HIPS”  THEME 

“Office  Hips”  an  affliction  of  the 
female  figure  said  to  be  caused  by  too 
much  sitting,  will  be  the  advertising 
theme  of  a  spring  newspaper  campaign 
scheduled  to  begin  March  1  for  the 
H.  &  W.  Company,  Newark,  N.  J., 
maker  of  girdles,  bandettes,  and  cor¬ 
sets.  The  theme  was  tested  in  a  news¬ 
paper  campaign  in  Hartford,  Conn., 
last  spring  with  good  results.  The 
advertising  is  placed  by  Frank  Presbrey 
Company,  New  York,  with  John  H. 
Miller,  account  executive,  in  charge. 


GRIDDLE  JOINS  CRITEUON 

Robert  W.  Criddle  has  joined  the 
Criterion  Advertising  Company,  New 
York,  as  vice-president  in  charge  of 
sales  and  promotion.  He  was  formerly 
art  director  of  the  General  Outdoor 
Advertising  Company,  Inc.,  and  later 
national  art  director  of  Outdoor  Ad¬ 
vertising,  Inc. 


SPECIAL  APPOINTED 

Rtissky  Golos,  Russian  language  daily 
newspaper  of  New  York  City,  has  ap¬ 
pointed  Harald  Richard,  foreign  lan¬ 
guage  newspaper  representative  of  325 
Arguello  Boulevard,  San  Francisco,  as 
Western  representative. 

LIVINGSTON  AGENCY  NAMED 

The  Leon  Livingston  Advertising 
Agency,  San  Francisco  and  Los  An¬ 
geles,  has  been  appointed  advertising 
counsel  for  the  Hastings  Clothing  Com¬ 
pany,  San  Francisco  retailers  of  men’s 
clothing. 

GETS  BEER  ACCOUNT 

The  Dr.  Miller  Company,  York, 
Nebr.,  has  appointed  the  Russell  C. 
Comer  Advertising  Company,  Kansas 
City,  Mo.,  to  handle  the  advertising  of 
its  beer.  Newspaper,  outdoor  and  radio 
advertising  will  be  used. 

GRAVES  GIN  APPOINTS 

The  C.  H.  Graves  &  Sons  Comapny, 
Boston,  maker  of  Graves  Gin,  has  ap¬ 
pointed  Topping  &  Lloyd,  Inc.,  New 
York  advertising  agency,  to  handle  its 
advertising  account. 


GARCIA  GRANDE  TO  FERTIG 

Garcia  Grande  Cigars,  Inc.,  New 
York,  maker  of  Garcia  Grande  Cigars, 
has  appointed  Lawrence  Fertig  &  Com¬ 
pany,  Inc.,  New  York,  as  advertising 
agents,  effective  immediately. 


LOW  AGENCY  REAPPOINTED 

The  Watts  Regulator  Company  of 
Lawrence,  Mass.,  has  reappointed  the 
New  York  advertising  agency  of  F.  J. 
Low  Company,  Inc.,  to  handle  its  ac¬ 
count. 


MOSS  ASSOCIATES  NAMED 

Moss  .Associates,  New  York  agency, 
has  been  appointed  by  Sincera  Beauty 
Preparation,  to  direct  the  Sincera  ad¬ 
vertising  account.  Magazines,  news¬ 
papers  and  radio  will  be  used. 


COTY  CAMPAIGN  SOON 

A  newspaper  campaign  in  thirty  cities 
will  be  launched  by  Coty,  Inc.,  March 
15,  through  Percival  K.  Frowert  Com¬ 
pany,  Inc.,  New  York. 

TEXAS 

Properly  to  cover  this  great  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

National  Reprttrntatitet 
New  York  Chicago  Detroit  San  Francisco 


Tucumin,  capital  of  the  province 
of  that  name  and  third  city  in  all 
Argentina,  dominates  the  entire  dis¬ 
trict,  including  the  territories  of 
Los  Andes  and  most  of  El  Chaco 
and  Formosa. 

“LA  GACETA”  of  Tucumin  com¬ 
pletely  covers  this  area,  which  it 
reaches  24  hours  or  more  before 
Buenos  Aires  newspapers.  Prac¬ 
tically  spieaking,  it  has  no  competi¬ 
tion  there,  its  circulation  being  at 
least  three  times  that  of  any  other 
local  newspaper. 

"LA  GACETA^' 

morning  daily  of 
Tucumin,  Argentina 

Represented  exclusively  abroad  by: 

JOSHUA  B.  POWERS,  Inc. 

International  Publiahera 
Repreaen  tativea 

220  East  42nd  St.,  New  York  City,  N.  Y. 

LONDON  PARIS  BCRLIN  SUKNOS  AIRIS 
RIO  OK  JANEIRO  SAO  PAULO 


NEW  RICHMOND,  VA.,  AGENCY 

Raymond  C.  Hall,  widely  known  in 
advertising  and  merchandising  circles 
throughout  the  South,  has  announced 
the  organization  of  a  new  advertising 
agency  to  be  known  as  Raymond  C. 
Hall,  Advertising.  His  offices  will  be 
in  the  Grace  Securities  building,  at 
Third  and  Grace  streets,  Richmond, 
Va.  Mr.  Hall  was  recently  with  .Ad¬ 
vertising,  Inc.,  of  Richmond,  as  vice- 
president.  He  was  formerly  Southern 
representative  for  N.  \V.  Ayer  &  Son, 
and  general  sales  manager  for  R.  S. 
Montgomery,  Inc.,  distributors  of  Gen¬ 
eral  Electric  Products. 


N.  W.  .kyer  &  bon,  Wasbington  Square, 
Philadelphia.  Placing  orders  with  news¬ 
papers  in  various  sections  for  the  L'uited 
States  Cane  Sugar  Itetining  Industry, 
.Vew  York. 

Blackett-bample-Hummert,  Inc.,  221  No. 
La  Salle  street,  Chicago.  Issuing  contracts 
to  newspapers  on  J.  A.  F'olger  Company, 
Kansas  City,  Mo.,  Folger’s  Coffee. 

Ulakcr  Advertising  .4gency,  3TU  Lexing¬ 
ton  avenue.  New  York.  Placing  orders 
with  newspapers  in  selected  sections  (or 
the  Florida  Citrus  Growers,  grapefruit. 

Brinrkeriioff,  Inc.,  333  No.  Michigan 
avenue,  Chicago.  Reported  to  be  adding 
additional  towns  on  Old  Hickory  Yum, 
Browning  Hosiery  Mills,  Chattanooga, 
Teun. 

Guentlier-Bradford  A  Co.,  15  E.  Huron 
street.  Chicago.  Issuing  orders  to  news¬ 
papers  on  Physicians  Treatment  and  Ad¬ 
visory  Company,  Battle  Creek.  Mich,  .llao 
releasing  cop.v  to  newspapers  on  Hay 
Fever  Remedy  Company,  Stillwater, 
Minn. 

Lavin  A  Co.,  Statler  Office  Building. 
Boston.  Placing  account  for  the  Fire¬ 
stone  Footwear  Company,  Boston. 

Manternach  Advertising  Agenc.v,  Hart¬ 
ford.  Conn.  Now  handling  account  (or 
the  Fuller  Brush  Company,  Hartford. 

Frank  Presbre.v  Company,  247  Park 
avenue.  New  York.  Placing  orders  with 
newspapers  In  various  sections  for  the 
New  York  Life  Insurance  Company,  an¬ 
nual  statement. 

Roche,  B'llliams  A  Cunnyngham.  310 
So.  Mirhigan  avenue,  Chicago.  Reported 
to  be  issuing  contracts  on  Studebaker 
Sales  Corporation. 

W.  1.  Trac.v,  Inc.,  205  East  42nd  street. 
New  York.  Placing  orders  with  some 
New  Y’ork  newspapers  for  Martel  Portu¬ 
guese  Sardines. 
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N.  Y.  POLICE  CARD  LISTS  CUT,  FORCE 
ORDERED  TO  RESPECT  CREDENTIALS 

Number  Reduced  75  Per  Cent  In  City  by  Elliminating  All  But 
Those  For  Bona  Fide  Reporters — Limited  Group  Gets 
“IdentificaticMis,”  Not  Good  in  Fire  Lines 


xtEW  YORK  CITY  newspapermen 
IN  received  a  new  kind  of  “press 
card”  from  the  Police  Department  last 
week  as  the  new  Fusion  administration 
reduced  the  number  of  city-issued 
passes  by  approximately  75  per  cent. 
The  new  plan  was  inaugurated  by  Mayor 
Fiorello  H.  LaGuardia,  who  hopes  that 
the  reduction  will  make  cards  "mean 
something’’  in  the  eyes  of  both  the  po¬ 
lice  and  the  public. 

•‘Real  working  reporters  and  pho¬ 
tographers  must  be  treated  as  such  by 
the  police  and  be  extended  every  pos¬ 
sible  courtesy  which  will  facilitate  them 
in  bringing  news  to  the  public,’’  the 
Mayor  said  in  announcing  the  issuance 
of  the  new  cards.  "The  reason  why 
police  lost  respect  for  reporters’  cards 
was  because  of  unwarranted  inflation  in 
the  number  of  cards  issued. 

"Newspapiermen  have  always  com¬ 
plained  of  the  ‘phonies  and  chiselers’ 
who  procured  cards  through  influence. 
So  many  of  these  people  had  cards  that 
policemen  were  loathe  to  respect  cards 
held  by  real  newspapermen.” 

The  Mayor  announced  that  he  had 
conferred  with  many  editors  before  in¬ 
augurating  the  policy  of  drastic  cuts 
in  the  number  of  cards  and  that  he  had 
found  them  in  complete  agreement  with 
him  that  "it  was  absolutely  necessary  to 
eliminate  inflation.” 

He  also  declared  that  the  Police 
Commissioner  would  order  his  men  "to 
respect  the  new  cards  as  they  never 
have  been  respected  before”  and  that 
“this  will  eliminate  the  possibility  of 
disagreeable  incidents  such  as  occurred 
in  the  past  and  which  were  typified  by 
one  last  March  when  a  reporter  suf¬ 
fered  a  broken  nose  from  the  swinging 
club  of  a  patrolman  who  lost  his  head 
in  a  crowd.” 

A  few  hours  after  the  Mayor  had 
made  that  statement  on  Monday  Police 
Commissioner  John  F.  O’Ryan  an¬ 
nounced  that  Patrolman  Harry  j.  Bat- 
terbee  had  been  transferred  from  a 
Broadway  beat  near  Times  Square  to 
one  in  Bayside.  Queens,  miles  away  on 
the  outskirts  of  the  city.  Batterbee  was 
the  patrolman  referred  to  by  Mayor 
LaGuardia  and  had  struck  Bernard  R. 
Mullady,  a  reporter  for  the  New  York 
City  News  Association,  at  a  Nazi-Hit- 
ler  mass  meeting  at  Madison  Square 
Garden  last  March. 

While  announcing  Batterbee’s  trans¬ 
fer  Police  Commissioner  O’Ryan  told 
reporters:  “If  there  are  any  abuses  of 
men  wearing  the  new  cards  I  want  you 
to  report  them  to  us.” 

Cards  issued  by  the  Police  Depart¬ 
ment  this  week  totaled  2.041,  a  reduc¬ 
tion  of  3,558  from  the  5,599  that  were 
outstanding  last  December.  The  2,041 
consisted  of  1,237  “press”  cards  for 
"working”  newspapermen,  including 
both  reporters  and  photographers,  and 
804  “identification”  cards.  The  1,237 
“press”  cards  replaced  1,406  issued  to 
reporters  before  and  1,312  issued  to 
photographers,  and  is  a  reduction  of 
about  fifty-five  per  cent  in  those  two 
classes. 

The  new  cards  are  entirely  different 
in  shape  and  color  from  each  other  and 
from  previous  cards.  Those  for  the 
"working”  press,  which  are  issued  once 
a  month,  are  green  in  color  and  have 
the  shape  of  a  triangular  shield  like  a 
pcilice  badge.  They  bear  the  signatures 
of  the  Police  and  Fire  Commissioners 
and  of  the  city  editor  of  the  bearer  as 
well  as  a  superimposed  city  seal.  They 
^rmit  entrance  within  ail  police  and  fire 
lines. 

_  The  804  “identification”  cards  are  red 
in  color  and  rectangular  in  shape.  They 
are  valid  for  six  months  and  have  been 
issued  generally  to  newspapers,  where 
they  have  been  distributed  to  editors, 
columnists,  sports  writers  and  the  like 
and  business  office  executives  who  have 
^fltle  need  for  a  “press”  card,  but 
who  do  occasionally  actually  cover  a 


story.  They  do  not  permit  entrance 
within  police  or  fire  lines. 

“Publication’’  cards  numbering  2,881 
issued  to  trade  papers  and  magazines 
for  six  months  periods  under  the  old 
order  have  been  discontinued.  The  City 
News  .‘\ssGciation  is  distributing  the 
new  cards  to  newspapers,  as  it  did  be¬ 
fore,  and  the  police  have  been  in¬ 
structed  to  take  up  old  reporters’  or 
"publication”  cards  whenever  they  are 
presented. 

•After  conferring  with  editors  of 
various  leading  newspapers  and  news 
services.  Mayor  LaGuardia  apiiointed 
a  Mayor’s  .Advisory  Committee  on  Po¬ 
lice  Cards  that  worked  out  the  details 
of  the  new  plan  and  which  will  certify 
all  future  applications  for  press  or 
identification  cards  before  they  are  is¬ 
sued.  Voluntary  reductions  by  the 
newspapers,  working  with  the  Mayor’s 
Committee,  made  a  large  part  of  the 
cut  in  the  number  of  cards  possible. 

The  Mayor’s  Committee  consists  of 
Frank  Hause,  of  the  Daily  News,  rep¬ 
resenting  the  ten  newspapers  and  one 
news  service  in  the  City  News  .Associ¬ 
ation;  Victor  Ridder,  publisher  of  the 
Staats-Zeitung,  representing  foreign 
language  newspapers ;  W.  W.  Williams, 
managing  editor  of  the  Brooklyn  Times- 
Union,  and  George  Clark,  city  editor  of 
the  Daily  Mirror,  representing  non¬ 
members  of  the  City  News  Association; 
First  Deputy  Police  Commissioner  Har¬ 
old  Fiowler,  representing  the  Police  De¬ 
partment.  and  Lester  B.  Stone,  repre¬ 
senting  the  Mayor.  Stone  is  the  May¬ 
or’s  secretary  and  was  formerly  a  re¬ 
porter  for  the  City  News  Associa¬ 
tion. 


HEARD  NEW  DEAL  AIMS 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Feb.  26— Editors 
of  about  40  agricultural  newspapers  and 
periodicals  gathered  in  this  city  last 
week  to  receive  first  hand  information 
concerning  the  operation  of  the  New 
Deal  as  it  affects  their  readers,  and 
concluded  their  conference  by  placing 
before  the  Department  of  Agriculture 
comprehensive  recommendations  for 
long-time  treatment  of  the  farm  prob¬ 
lem.  Their  three-day  session  included 
conferences  with  Secretary  of  Agricul¬ 
ture  Henry  A.  Wallace  and  his  assist¬ 
ants,  and  with  Alfred  D.  Stedman  and 
N’ernon  E.  Bundy  of  the  Department’s 
press  service,  who  are  charged  with  the 
responsibility  of  feeding  agricultural 
news  to  the  daily  papers  and  the  farm 
publications. 


HARRISON  VISITING  COAS'i 

Leo  W.  Harrison,  Rutland  (Vt.) 
Herald  circulation  manager,  has  left 
for  a  month’s  tour  to  Southern  Cali¬ 
fornia. 


J.  B.  SHALE 

TIMES  BUILDING  .  NEW  YORK 

Newspaper  and  Magazine  Prop¬ 
erties  Appraised,  Bought, 
Sold  and  Consolidated. 


Knows  values  of  field,  equipment, 
goodwill  and  real  estate.  Has  had 
extensive  experience  as  Editor,  Pub¬ 
lisher,  General  Manager  and  Ovraer  of 
daily  and  weekly  newspapers  and  mag¬ 
azines.  Has  sold  many,  both  large  and 
small  publications.  The  latest,  T he 
Scranton,  Pa.,  Republican.  The 
oldest  and  one  of  two  newspapers  in  a 
large  fertile  field.  Colonel  L.  A. 
Watrea  and  Sons  have  owned  and 
operated  the  property  for  over  twenty 
years.  Mr.  Frank  A.  Schroth  of 
Trenton,  New  Jersey,  the  purchaser, 
has  ability  and  wide  experience  and  no 
doubt  will  make  good. 

I  have  other  real  opportunities  for 
those  having  capital  and  experience. 


DEPARTMENT 
STORE  LINAGE 

among  all  daily  morning 
newspapers 


The  PITTSBURGH  POST-GAZETTE  led  every 
daily  morning  newspaper  in  the  United  States  in 
Department  Store  advertising  during  January,  1934. 

The  POST-GAZETTE  in  January  published  more 
Department  Store  advertising  than  such  well-known 
daily  morning  newspapers  as  the 


IN  ew  York  Times  New  York  Herald  Tribune 

New  York  News  Boston  Globe 

Chicago  Tribune  Cleveland  Plain  Dealer 

Boston  Herald  Detroit  Free  Press 

St.  T.oiiis  Globe-Democrat 


More  and  more,  advertisers  are  recognizing  the  sales 
power  of  this  great  morning  newspaper — one  of  the 
really  great  newspapers  in  the  United  States. 


PITTSBURGH 

POST-GAZETTE 

LARGEST  CIRCULATION  OF  ANY  PITTSBURGH  DAILY  NEWSPAPER 

PAUL  BLOCK  and  ASSOCIATES 

NATIONAL  ADVERTISING  REPRESENTATIVES 

New  York  Boston  Chicago  Philadelphia  Detroit  Los  Anseles  San  Francisco 
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Editor  &  Publisher  for  March  3,  1934 


WHAT  OUR  READERS  SAY 


JUSTICE  TO  CHICAGO  AMERICAN 

To  EIditos  &  Publisher  :  Editor  & 
Publisher  of  Feb.  17  has  done  an  in¬ 
justice,  unintentionally,  to  the  Chicago 
American.  In  the  reproduction  of  head¬ 
lines  of  Tuesday,  Feb.  13,  on  the  Aus¬ 
trian  crisis,  you  reproduce  the  first  page 
of  the  “Special  Edition”  of  the 
Chicago  American,  with  the  comment, 
in  the  underlines  of  the  layout,  that 
“  ‘Chickie’s  Daughter’  won  precedence 
over  the  war  story  in  the  Chicago 
American.”  In  that  reproduction,  the 
biggest  news  headline  turned  out  to  be 
“Lindy  Reproved  by  Roosevelt”  with 
the  smaller  line  on  the  Austrian  situ- 
ation. 

It  so  happened  that  the  special  edition 
you  used,  as  a  sample  of  Chicago 
.American  editing,  is  the  predate  edition, 
which  is  put  to  press  the  day  ^fore 
distribution.  Whatever  the  merits  of 
such  an  edition  which,  of  course,  is  used 
for  the  far  away  country  circulation,  it 
obviously  does  not  contain  the  spot  news 
of  the  date  of  publication. 

In  all  of  the  eight  regular  editions 
of  the  Chicago  American  of  Feb.  13, 
the  Vienna  story  carried  an  8-column, 
120-point,  boldface  head  with  3-column 
drop  lines  in  36-point  reading  off  (as 
shown  in  the  enclosed  exhibit). 

I  do  not  see  where  special  credit 
should  go  to  any  managing  editor  for 
leaping  at  that  Vienna  story,  because 
its  news  value  was  so  apparent,  but  the 
editorial  staff  of  the  Chicago  American 
finds  encouragement  in  its  general 
handling  of  the  news  in  the  tremendous 
circulation  increase  during  the  past 
year.  Yours  sincerely. 

F.  L.  McCarthy, 

Managing  Editor,  Chicago  American. 


FADING  FAITH 

To  Editor  &  Pubusher:  I  read 
your  editorial  of  Feb.  17  and  was  almost 
convincea  that  the  “learned  gentlemen” 
must  be  wrong  in  their  conclusion  that 
advertising  under  certain  circumstances 
might  be  wasteful,  but  unfortunately  I 
turned  the  page  and  began  to  read  an 
article  by  Mr.  R.  S.  Mann,  called  “The 
Battle  of  the  Soups.” 

Now  I  am  all  confused  and  my  faith 
in  editorials  is  almost  gone! 

A.  L.  Dawe, 

St.  Maurice  Valley  Paper  Co.,  Montreal. 


HONORS  MR.  OCHS 

To  Editor  &  Publisher:  The  Pitts¬ 
burgh  Post-Gazette  on  Feb.  24,  pub¬ 
lished  a  statement  by  Rabbi  Stephen  S. 
Wise  in  which  he  proclaimed  Einstein, 
Freud,  Bergson  and  Brandeis  as  the 
four  “greatest  living  Jews.”  Nomina¬ 
tions  for  such  a  profound  distinction 
are,  as  always,  difficult  to  make  with 
any  chance  of  unanimous  acceptance 
and  I  shall  certainly  not  take  exception 
to  any  of  those  so  signally  honored 
by  Mr.  Wise. 

For  many  years,  however,  I  have  felt 
that  any  such  list  of  names,  whether 
that  list  be  confined  to  four  or  expanded 
to  forty  names,  ought  surely  contain 
that  of  Mr.  Adolph  S.  Ochs. 

Like  the  men  Dr.  Wise  names,  Mr. 
Ochs  “will  live,  not  for  some  particu¬ 
lar  deed,”  but  because  of  himself,  his 
work  and  his  attainments. 

What  I  am  pleased  to  regard  as  the 
genius  of  Ochs’  transcends  all  consid¬ 
eration  of  r^e,  creed  or  nationality, 
and  I  unhesitatingly  propose  him  as 
one  of  the  world’s  greatest  living  citi¬ 
zens  without  regard  to  any  of  these 
forgoing  divisions.  He  has  built  an 
institution  which  beggars  comparison. 
That  associates  have  contributed  an 
abundant  share  in  this  building  attests 
to  his  inherent  ability  to  accord  to  each 
his  full  measure  of  credit  for  accom¬ 
plishment.  The  New  York  Times  re¬ 
flects  a  wondrous  glory  to  men  of  many 
talents  but  it  centers  upon  Adolph  S. 
Ochs  an  incomparable  testimony  of 
achievement. 

Ochs,  by  precept  and  principle,  has 
set  a  standard  which  leaves  far  too 
many  contemporaries  outdistanced  in 


every  phase  of  living  and  doing.  He 
has  created  a  lasting  monument  to 
personal  integrity,  high  purpose,  pure 
genius,  it  is  true;  but,  more  than  that, 
he  is  so  living  as  to  thoroughly  merit 
all  that  such  a  monument  symbolizes. 

Albert  J.  Stowe. 

Pittsburgh,  Pa. 


SUNDAYS  ON  SATURDAYS 

To  Editor  &  Publisher  :  I  was  much 
interested  in  “Shop  Talk  at  Thirty” 
in  the  issue  of  Feb.  24.  As  a  by-thought, 
it  occurred  to  me  to  make  a  suggestion 
which  1  have  long  entertained.  Why 
do  not  publishers  issue  their  Sunday 
editions  on  Saturday?  That  is,  issue 
it  as  the  Saturday  edition.  With  so 
much  leisure  now  making  us  lazy,  it 
would  give  us  all  Saturday  afternoon, 
Saturday  evening  even  after  midnight, 
and  the  whole  of  Sunday  to  get  through 
the  great  amount  of  material  embalmed 
therein. 

Unfortunately,  I  have  no  newspaper 
experience  as  far  as  the  practical  side 
of  the  business  is  concerned.  But  I 
have  been  a  steady  reader  for  years. 
For  instance,  I  have  read  for  many 
years  on  Sunday  the  IV ashington  Eve¬ 
ning  Star,  the  Washington  Post,  the 
Washington  Herald  and  the  New  York 
Times;  and  quite  often  the  New  York 
Herald  Tribune  and  Baltimore  Sun. 
Perhaps  I  am  an  exception,  but  I  read 
really  more  than  I  ought  to  mainly 
because  my  deafness  prevents  me  from 
going  as  often  to  church  as  I  ought 
and  other  obligations  a  healthy  man 
should  attend  to.  But  even  the  ordinary 
reader  reads  at  least  one  Sunday  paper 
and  it  is  in  itself  (speaking  of  the  bet¬ 
ter  class  newspapers)  quite  a  bundle  of 
paper  to  paw'  over. 

There  is  nothing  new  under  the  sun 
and  I  suppose  this  idea  has  been  sug¬ 
gested  to  you  so  many  times  before 
that  you  miBt  have  a  pigeonhole  for 
such  suggestions. 

Irving  M.  Grey, 
Washington,  D.  C. 


“ANTI-CAPITALIST” 

To  Editor  &  Publisher  :  I  am  an  anti¬ 
capitalist  when  it  comes  to  the  use  of 
the  English  language,  my  training  hav¬ 
ing  been  on  a  newspaper  which  went 
to  the  very  extreme  in  knocking  capital 
letters  down  to  lower  case,  and  follow¬ 
ing  out  that  practice  in  my  work  here, 
I  have  run  afoul  of  some  conserva¬ 
tives  who  do  not  like  such  a  leaning 
to  the  lower  case. 

Upon  reading  your  always  entertain¬ 
ing  column  “Shop  Talk  at  Thirty,” 
I  should  judge  that  you  are  among 
the  conservatives  too,  but  I  know  that 
there  is  a  great  trend  among  some  news¬ 
paper  editors  and  other  writers  to  re¬ 
duce  capital  letters  to  a  minimum.  For 
instance  Dartmouth  college  with  a 
small  c,  American  Bar  association  with 
a  small  a;  F.  D.  Roosevelt  (small 
p)  for  president  of  the  United  States, 
etc. 

What  can  you  tell  me  of  the  extent 
of  this  practice,  and  how  well  is  it  to 
be  defended  by  authority? 

Charles  Edw.  Lane. 

National  Life  Ins.  Co.. 

Montepelier,  Vt. 


EARLY  GUILD  MOVEMENT 

To  Editor  &  Publisher — In  view  of 
the  present  development  of  the  news¬ 
paper  guild,  it  is  interesting  to  recall 
that  the  idea  of  course  is  not  a  new  one 
among  editorial  writers  in  the  United 
States. 

For  example,  I  find  in  the  files  of  my 
office  the  constitution  and  by-laws  of 
the  Butte  (Montana)  News  Writers 
Association  approved  and  adopted  in 
July,  1912,  twenty-two  years  ago.  This 
organization  sets  forth  as  its  aims  the 
following : 

To  encourage  competent  news  writers 
and  to  promote  their  general  welfare. 

To  settle  disputes  between  members 
and  employers  or  among  members  by 
arbitration  and  conciliation  to  the  ut¬ 
most  of  its  ability. 

To  endeavor  in  all  ways  possible  to 
preserve  the  existing  pleasant  relations 
between  the  news  writers  of  Butte  and 
their  employers. 


To  promote  a  closer  personal  and 
social  feeling  among  members. 

To  maintain  dignity  and  independence 
among  them. 

And  to  elevate  the  standard  of  pro¬ 
fessional  conduct  and  ethics. 

According  to  the  constitution,  this 
organization  was  to  consist  of  news¬ 
paper  writers  of  at  least  two  years  ex¬ 
perience  and  did  not  include  owners  or 
publishers  or  editors  who  are  also  pro¬ 
prietors. 

One  section  of  the  constitution  pro¬ 
vided  for  the  settlement  of  disagree¬ 
ment  between  an  employer  and  any 
member  of  the  Association  and  set  up 
a  list  of  regulations  relative  to  the  dis¬ 
charge  of  writer  employees.  Another 
section  set  a  minimum  wage  of  $30.00 
a  week  on  morning  papers  and  $27.50 
on  afternoon  papers  for  reporters  in  the 
city  of  Butte. 

In  a  letter  written  by  Mr.  D.  G.  Leip- 
heimer  of  the  Butte  Daily  Post  in  1916, 
four  years  after  the  organization  of  this 
guild,  Mr.  Leipheimer  states  that  at  this 
period  the  Association,  which  was  then 
apparently  still  functioning,  had  changed 
from  the  original  organization  formed 
along  the  lines  of  a  trade  union  and 
that  the  Association  had  been  given  the 
tone  more  of  a  professional  society 
calculated  not  only  to  advance  the  in¬ 
dividual  interest  of  the  members  but 
to  raise  the  standard  of  ability  in  the 
fraternity  as  represented  here. 

He  further  states;  “We  compare  the 
organization  here  to  other  societies, 
such,  for  instance,  as  the  medical  society, 
the  bar  association,  or  the  society  of 
engineers.  This  organization  has  never 
come  before  the  publishers  as  a  labor 
organization  with  demands  regarding 
wages  or  other  matters  to  be  expected 
of  a  trade  union.  On  the  other  hand, 
it  has  been  given  protection  by  those 
employing  its  members  by  the  require¬ 
ment  that  all  news  writers  observe  cer¬ 
tain  rules  in  their  employment  rela¬ 
tion,  such  as  physicians  or  lawyers  are 
bound  by  ethical  rules  of  their  profes¬ 
sion  and  organization.” 

Very  sincerely  yours, 

Frank  L.  Martin, 
Associate  Dean,  School  of  Journalism, 
University  of  Missouri. 


Editor’s  Note — E.  H.  Mammen.  ad¬ 
vertising  manager  of  Paducah  (Ky.) 
Sun-Democrat,  requests  Editor  &  Pub¬ 
lisher  to  state  that  his  newspaper  has 
not  subscribed  to  the  “Southern  Press 
Service.”  as  might  possibly  lie  inferred 
from  a  news  item  published  in  our  col¬ 
umns  on  Jan.  27. 


SEES  THREAT  TO  PRESS 


Next  Move  in  Austria  Will  Be  to 
Muxxle  Press,  Says  Darrah 

The  next  step  of  the  new  Fascist 
government  of  Austria  will  be  against 
the  freedom  of  the  press,  according  to 
a  dispatch  this  week  from  David  Dar¬ 
rah,  Chicago  Tribune  Vienna  correspon¬ 
dent.  Mr.  Darrah  asserts  such  action 
is  foreshadowed  in  an  article  appearing 
in  the  Montag  Zeitung  by  Richard 
Steidle,  minister  of  propaganda.  His 
dispatch  states  in  part: 

“Steidle  revealed  in  his  article  that 
plans  are  under  way  to  force  a  num¬ 
ber  of  Jews  out  of  journalism  because, 
it  is  charged,  they  are  unpatriotic  and 
irresponsible.  The  minister  predicted 
that  in  Austria  as  well  as  Italy  all  news¬ 
paper  writers  will  shortly  be  compelled 
to  belong  to  an  association.  Member¬ 
ship  will  depend  upon  government  ap¬ 
proval.” 


WORDEN  JOINS  OUTLOOK 

Joe  Worden,  who  has  been  engaged 
in  publishing  and  advertising  business 
with  newspapers,  magazines  and  agen¬ 
cies  for  the  past  19  years,  has  joined 
the  advertising  staff  of  the  New  Out¬ 
look  in  New  York  City. 


IN  NEW  QUARTERS 

Central  office  of  the  Oklahoma  Press 
Association  has  been  moved  from  Nor¬ 
man,  Okla.,  to  Oklahoma  City  in  the 
Biltmore  Hotel,  Ray  J,  Dyer,  secretary- 
field  manager,  has  announced. 


‘GET  OUT  OF  POUTICS 
TO  GAIN  FREEDOM* 

Phil  S.  Hanna  AUo  Urges  Publishers 
to  Resign  Corporation  Direc¬ 
torates  in  Journal  of  Com¬ 
merce  Column 


(Special  to  Editob  &  Publishes) 

Chicago,  Feb.  27 — A  different  angle 
on  the  much-discussed  question  of  free¬ 
dom  of  the  press  is  advanced  here  to¬ 
day  by  Phil  S.  Hanna,  Chicago  Journal 
of  Commerce  editor,  who  suggests  that 
in  order  to  insure  freedom  of  the  press, 
publishers  and  editors  should  be  free 
of  all  political  influence. 

“To  insure  the  permanance  of  this 
great  privilege,”  states  Mr.  Hanna  in 
his  editorial  column  today,  “we  pro¬ 
pose  that  every  publisher  and  every 
editor  take  the  following  pledge: 

“  T  hereby  renounce  all  intention  of 
running  for  public  office;  I  hereby  re¬ 
sign  from  ail  outside  corporation  direc¬ 
torates;  I  hereby  separate  myself  from 
all  connections  of  whatever  nature, 
that  I  may  hold  in  a  political  organi¬ 
zation.’ 

He  continues: 

“With  self-interest  in  all  outside  ac¬ 
tivities  removed  the  people  w'ill  never 
suspect  a  newspaper’s  motives — free¬ 
dom  of  the  press  will  need  no  defending 
— and  the  newspapers  of  the  country 
will  exert  the  same  check  on  bad  gov¬ 
ernment  that  they  now  exert  on  gang¬ 
dom.  But  more  than  these,  no  bureau¬ 
crat  and  no  ruler  would  ever  dare  to 
propose  restricting  the  freedom  of  the 
press. 

“Those  who  consider  that  outside  in¬ 
terest  help  the  ‘business  office’  might 
contemplate  the  though  that  there  just 
won't  be  any  business  office  to  con¬ 
sider  unless  the  newspapers  demonstrate 
that  they  are  free  of  political  contami¬ 
nation  as  well  as  free  under  the  con¬ 
stitution.” 


“Well,  CHARLIE! 

Business  or  pleasure?^* 


B’ 


►  IJSINESS  this  time,”  answers  the 
f  visiting  stereotyper.  ‘The  boss  sent 
me  on  this  hundred  mile  trip  to  find  out 
how  you  get  such  swell  results.  He  ravm 
about  your  paper  whenever  he  takes  it 
out  of  the  wrapper.” 

“That's  mighty  good  of  him.  First  of  all 
I  want  to  say  that  we  are  sold  up  to  the 
ears  on  Certified  Mats — been  using  thm 
three  or  four  months.  Honest  they  re 
n^t.  Take  off  your_  hat  and  coat  and 

let  me  show  you - -” 

It  pays  to  give  craftsmen  opportunities  to 
get  together.  In  this  way  the  word  gets 
around  about  the  newest  improvements  in 
materials  and  methods. 
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EDITORS  HEAR  HARRIS 
ON  RADIO  NEWS  PACT 

Freedom  from  Advertising  and  Cen¬ 
sorship  Now  Guaranteed  Public 
— Four  Editors  Enrolled 
in  Fraternity 

Members  of  the  Hoosier  State  Press 
Association  and  the  Indiana  Weekly 
Press  Association  held  a  three-day  ses¬ 
sion  in  Indianapolis  Feb.  15-17  and  dis¬ 
cussed  newspaper  problems,  codes  and 
radio  relations  with  the  press. 

E.  H.  Harris,  publisher  of  the  Rich¬ 
mond  Palladium-Item  and  secretary  of 
the  A.  N.  P.  A.,  explained  the  agree¬ 
ment  between  radio  chain  operators  and 
members  of  the  radio  committee,  and 
emphasized  the  fact  that  news  broad¬ 
casts  after  March  1  will  not  be  con¬ 
nected  with  advertising. 

Under  the  new  plan,  Mr.  Harris  said, 
the  news  supplied  the  stations  must  be 
broadcast  word  for  word  as  it  is  re¬ 
ceived,  and  “thereby  the  public  is 
gtaaranteed  the  news  in  its  original 
form. 

"Records  will  be  kept  of  the  news 
broadcasts  and  should  any  station  devi¬ 
ate  from  the  facts,  that  station  will 
forfeit  further  use  of  the  bulletin  news 
service,”  Mr.  Harris  warned.  “The 
new  arrangement  for  the  broadcasting 
of  news  does  not  interfere  with  the 
radiocasting  of  events  where  the  micro¬ 
phone  is  placed  at  the  scene  of  activities, 
such  as  football  games,  baseball  games 
or  public  meetings.  In  these  instances 
the  public  will  get  the  broadcast  direct 
from  the  scene. 

"The  news  commentators  are  not 
banned  under  the  new  arrangement  as 
they  may  continue  their  comments  on 
events  not  classed  as  spot  news.  Fur¬ 
thermore,  throughout  the  twenty-four 
hours  of  the  day  news  items  of  trans¬ 
cendent  importance  will  be  given  to  the 
broadcasters  for  immediate  release.” 

Four  Hoosiers  were  initiated  into 
Sigma  Delta  Chi,  honorary  professional 
journalistic  fraternity,  at  a  dinner  given 
by  the  Indiana  University  chapter  in  the 
main  dining  room  of  the  James  Whit¬ 
comb  Riley  Hospital  for  Children.  They 
were  Talcott  Powell,  editor  of  the 
Indianapolis  Times;  Wray  Fleming, 
president  of  the  Hoosier  State  Press 
Association  and  the  Indiana  Weekly 
Press  Association;  E.  E.  Neal,  of  the 
Noblesville  Ledger,  and  William  C. 
Miller,  news  editor  of  the  Bloomington 
World.  James  A.  Stuart,  managing 
editor  of  the  Indianapolis  Star,  was  chief 
speaker  at  the  dinner,  and  “interviewed” 
five  members  of  his  staff. 

C.  A.  Baumgart  of  Chicago,  market 
counsel  for  the  N.  E.  A.,  and  Clarence 
J.  Brown,  of  Blanchester,  O.,  member 
of  the  N.  E.  A.  code  committee,  ex¬ 
plained  the  code  for  weekly  papers  and 
small  dalics.  Edwin  V.  O’Neel  of 
Hagerstown,  former  national  president 
of  Si^a  Delta  Chi;  Paul  Feltus  of 
Bloomington,  A.  J.  Heuring  of  Wins¬ 
low  and  E.  C.  Gorrell  of  Winamac,  also 
were  speakers. 

Curtis  Hostetter  of  the  Rockznlle  Tri- 
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bune,  president  of  the  weekly  press 
group,  presided  at  a  luncheon  when  Joe 
A.  Bennett  of  the  Indiana  Universal 
Press,  explained  and  demonstrated  the 
Engrav-o-graph,  a  machine  for  fast 
manufacture  of  newspaper  cuts  from 
photographs. 

Members  of  the  Indiana  Republican 
Editorial  Association  met  informally 
during  the  sessions  to  formulate  plans 
for  their  spring  gathering  here  March 
9  and  10. 

Fred  Naeter  of  Cape  Girardeau, 
Mo.,  past  president  of  the  Missouri 
Associated  Dailies  and  a  director  of 
the  Inland  Press  Association,  spoke  on 
“The  value  of  Daily  Press  Group  Con¬ 


ferences,”  and  George  S.  Fowler  of 
the  Newell-Emmett  Company  of  New 
York  spoke  on  “Some  Untapped  Gold 
Mines.”  Arthur  Overbay  of  the  Typo- 
graph  Service  Company  of  Indianapolis, 
also  spoke.  Additional  speakers  who 
appeared  throughout  the  three  days  in¬ 
cluded  John  E.  .Allen,  editor  of  the 
Linotype  News,  and  \Valter  D.  Allen 
of  Brookline,  Mass.,  president  of  the 
N.E.A. 

Officers  of  the  Indiana  Weekly  Press 
.Association,  announced  following  the 
meetintr  here  last  week,  are  Edwin  V, 
O’Neel,  Hagerstown  Exponent,  presi¬ 
dent;  Alvin  T.  Hall,  Danville  Gazette, 
vice-president;  C.  E.  VanValer,  Gas 


City  Journal,  secretary ;  Paul  L.  Feltus, 
Bloomington  Star,  treasurer  and  O.  D. 
Melton,  Swazee  Press,  publicity  direc¬ 
tor.  The  Florence  Morgan  Crim  Cup 
for  the  best  weekly  in  Indiana  for  the 
year  was  awarded  to  Randolph  Wed¬ 
ding,  publisher  of  the  Liberty  Herald. 

WILLIAMS  TO  AKRON 

Meredith  Williams,  who  has  covered 
city  hall  for  a  decade  for  the  Oklahoma 
City  Daily  Oklahoman,  has  joined  the 
Akron  Times- Press  as  editorial  writer. 
Williams  will  replace  Parker  LaMoore, 
another  former  Oklahoman  staff  man, 
who  becomes  political  editor^  for  all 
Scripps-Howard  papers  in  Ohio. 


Spokane’s  Gain  of  40%  in  Retail  Sales 
TOPS  MERCHANDISING  WORLD 

—also  Beat  all  Cities  Pacific  West  Last  Quarter  1933 


SPOKANE  LEADS 
ENTIRE  COAST 

“Retail  Safes  Gain  of  40  Per 
Cent  in  January  Topped  Mer¬ 
chandising  World.” 

RESERVE  BANK  REPORTS 

OtMivnil  Iiivrenwe  in  ReKion  Was 
I.S.T  Per  Cent— Knrinii,  Lum¬ 
ber,  MineM  UIk  Factor. 


Federal  Reserve  Bank  of  San  Fran- 
riscosreports  that  retail  stores  of  the 
Pacific  coast,  114  stores  reporting 
showed  a  gain  of  18.7  per  cent  in  sale? 
in  January  over  January,  1933,  say.: 
an  Associated  Press  dispatch. 

“With  Spokane  becoming  the  shin¬ 
ing  city  in  the  western  merchandising 
world,  recording  a  gain  of  40  per  cent 
over  January  last  year.” 

Stores  represented  were  department 
specialty,  apparel  and  furniture. 

Regarding  Spokane,  the  report  add¬ 
ed;  "Spokane's  gain  of  40  per  cent 
^  compares  with  December’s  improve¬ 
ment  of  18  per  cent.  The  district  gain 
Tf  18.7  per  cent  about  doubled  the 
December  increase.” 

Again  referring  to  Spokane,  the  re¬ 
port  says: 

“Establishment  of  farm  credit 
headquarters  in  the  city  was  credited 
by  observers  there  for  giving  a  big 
boost  to  conditions.  Besides  the  ad¬ 
vances  made  in  large  amounts  tr 
farmers,  the  credit  setup  brought  80r 
families  with  good  salaries  into  the 
market  for  merchandise, 

"Farmers  spent  more  freely  The 
drag  of  heavy  Interest  was  removed 
,  widely  through  farm  credits  and  pro¬ 
ducers  of  wheat,  potatoes,  apples. 
.  sheep  and  wool  found  their  spending 
'  powers  buoyed  up. 

"Lumber,  which  brings  around  dou¬ 
ble  what  it  did  a  year  ago  by  Senato. 
Borah’s  figures,  put  more  men  to  worl' 
and  retail  trade  felt  boosts  from  th 
rejuvenatio;-.  of  mining  and  building 


rThis  news  item  from  the  Spokane  SPOKES¬ 
MAN-REVIEW  is  significant  and  should 
carefully  noted  by  all  sales  and  advertising 
executives  interested  in  spotting  preferred 
markets  for  intensive  sales  activities. 

Spokane’s  retail  sales  for  the  last  quarter 
of  1933,  according  to  the  Twelfth  Federal 
Reserve  Rank’s  Report,  showed  the  biggest 
increase  of  all  cities  of  the  Far  West.  And  now 
comes  the  Federal  Bank  Report!  that  Spokane’s 
January  retail  sales  recorded  a  gain  of  40%  over 
January  of  1933.  Here,  briefly,  'are  a  few  of  the 
reasons: 

Over  $50,000,000  added  to  Spokane  Market 
buying  power  since  January  1,  1933. 

Government’s  new  price  more  than  doubles 
value  of  silver.  Spokane  Country  mines 
nation’s  total. 

3,  1933  farm  income  double  that  of  1932,  and 
*  1932  farm  income  60%  above  U.  S.  average. 

Spokane  payrolls  increased  over  $300,000 
*  monthly.  Number  gainfully  employed  87% 
as  great  as  1929. 

N.R.A.  authorities  estimated  90%  of  lumber 
mills  and  camps  in  Pacific  Northwest  operating. 
Spokane  Market  normally  ships  over  $50,- 
000,000  worth  of  lumber  annually. 

$63,000,000  Coulee  Dam,  Federal  project  in 
Spokane  Market,  definitely  under  way. 

Spokane  has  become  the  official  Federal  agri¬ 
cultural  credit  capital  for  the  steates  of 
Washington,  Oregon,  Idaho  and  Montana. 


Manufaclurers'  advertising  in  THE  SPOKESMAN- 
REVIEW  and  SPOKANE  CHRONICLE  for  the 
last  six  months  of  1933  beat  1932  by  over  19%.  Again 
we  suggest  that  you  SPOT  The  SPOKANE  MAR¬ 
KET — Get  from  30%  to  60%  Above  Average  U.  S. 

Results  during  193It! 


REVIEW-CHRONICLE  GENERAL  ADVERTISING  BUREAU— 
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JOSEPH  STODDARD 

Ellensburg,  Wash.,  Publisher  Is  Killed 
in  Automobile  Crash 

Final  rites  were  held  in  Seattle  Feb. 
24  for  Joseph  Stoddard,  53,  who  was 
active  in  Washington  newspaper  and 
political  circles  for  the  past  27  years. 
He  was  killed  on  Snoqualmie  Pass 
highway  Feb.  21  when  the  automobile 
in  which  he  was  an  occupant  crashed 
into  a  parked  truck.  Stoddard  was 
returning  to  Ellensburg,  where  he 
published  the  lUlcnsburg  Weekly 
Capital,  from  a  highway  meeting  in 
Issaquah. 

Stoddard  went  to  Bridgeport,  Wash., 
from  Nebraska,  in  1907  to  publish  the 
Bridgeport  Republican.  He  left  Bridge¬ 
port  in  1914  and  after  a  stay  at  Mans¬ 
field  moved  to  W'aterville  where  he 
bought  and  consolidated  the  Rig  Bend 
Empire  and  the  Douglas  County  Press. 
For  IS  years  he  published  the  ll'ater- 
xillc  Empire  Press. 

Six  years  ago  he  became  active  in  John 
Gellatly's  campaign  for  lieutenant  gover¬ 
nor  and  later  served  as  his  secretary  when 
Gellatly  was  elected.  Since  then  he 
had  served  as  editorial  writer  on  the 
Seattle  Star  and  then  edited  a  paper 
in  Del  Norte,  Col.,  until  last  year 
when  he  took  over  the  Ellensburg 
Weekly  Capital. 

Stoddard  was  a  past  president  of 
the  Washington  Press  Association. 


FRANK  J.  COUPE 


Former  Partner  in  Redfield-Coupe 
Advertising  Agency  Dies 

Frank  J.  Coupe,  56,  who  retired  from 
active  business  about  a  year  ago  because 
of  ill  health  died  at  his  home,  148  Brix- 
ton  road.  Garden  City,  L.  1.,  Feb.  25, 
from  a  heart  attack. 

Mr.  Coupe  was  born  in  New  York 
and  in  his  youth  moved  with  his  family 
to  Cincinnati,  where  he  attended  and 
was  graduated  from  the  Brothers  Col¬ 
lege.  He  returned  to  New  York  in 
1900,  starting  his  advertising  career 
with  the  Rudolph  Guenther  .Advertising 
Agency. 

In  1906  he  organized  the  firm  of  Wil¬ 
cox  &  Coupe  from  which  he  later  re¬ 
tired  to  become  vice-president  and  gen¬ 
eral  sales  manager  of  Sonora  Phono¬ 
graph  Company.  From  this  position  he 
went  to  the  advertising  agency  of  Dor- 
rance,  Sullivan  &  Co.,  Inc.,  as  a  vice- 
president  where  he  served  for  nearly 
five  years.  In  1928  he  became  a  partner 
with  Charles  Redfield  in  the  advertising 
agency  of  Redfield-Coupe,  Inc.,  from 
which  he  retired  only  recently. 


ALBERT  E.  COLEMAN 


Wac  for  Many  Years  in  Library  of 
tbe  New  York  Herald 

Albert  Evander  Coleman,  for  many 
years  an  assistant  librarian  of  the  old 
New  York  Herald,  died  in  New  York 
Feb.  26.  He  was  ^  years  old. 

Mr.  Coleman  was  born  in  Canada 
and  began  his  newspaper  career  on  the 
Toronto  Globe.  He  later  served  as  city 
editor  of  the  Montreal  Witness  and  in 
1878  joined  the  Herald.  He  served  that 
paper  until  1920,  when  he  retired.  Re¬ 
cently  he  had  been  employed  by  the 
Fairchild  Publications  and  had  also 
written  for  Editor  &  Publisher. 
.Among  his  contributions  to  Editor  & 
Publisher  was  a  series  on  “The  Herald 
of  the  Bennetts.” 
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Cf^bituarii 

Maurice  b.  Herman,  52,  an 

advertising  man  of  Cincinnati, 
was  run  down  and  killed-  by  an  auto¬ 
mobile  in  that  city  recently.  Herman 
was  from  Miamisburg,  O.,  and  after 
working  se\eral  years  on  papers  at  Day- 
ton,  he  joined  the  Cinciniuiti  Times- 
Star,  serving  as  assistant  city  editor 
and.  part  of  the  time,  as  special  cor¬ 
respondent. 

Louis  J.  K.x.m.mhjiek,  foreman  of  the 
Kansas  City  Journal-Post  composing 
room  and  an  employe  of  the  news¬ 
paper  24  years,  died  Feb.  19  at  St. 
Mary's  Hospital. 

Willi.vm  F.  Fullertox,  20,  Cleve¬ 
land  Heights,  O.,  of  the  editorial  staff. 
Daily  Dartmouth,  student  newspaper, 
was  one  of  nine  Dartmouth  college 
youths  suffocated  by  carbon  monoxide 
gas  as  they  slept  in  a  fraternity  house 
in  Hanover,  N.  H.,  Feb.  25. 

M.vrtix  -A.  Mor.\x,  79,  retired  New 
York  newspaperman,  wlw  formerly  was 
a  feature  writer  and  photographer  on 
the  A' etc  ]'ork  Sun,  died  at  his  home 
in  Dover  Plains,  N.  Y.,  Feh.  18,  of  a 
heart  attack. 

Herschel  E.  Everett,  40,  for  28 
years  with  the  Dallas  News  and  Jour¬ 
nal,  died  Feb.  21  in  a  local  hospital.  He 
underwent  an  oiieration  10  days  before. 
-At  the  time  of  his  death  he  was  regis¬ 
trar  of  insurance  policies  offered  in  con¬ 
junction  with  the  News  and  Journal. 

.Augustus  Eddv  .Allex,  85,  publisher, 
Morenci  (Mich.)  Observer  and  father 
of  Herman  F.  .Allen,  provincial  editor, 
U’indsor  (Ont.)  Border  Cities  Star, 
died  recently  following  a  long  illness. 

James  Exglish,  9,  son  of  La  Verne 
N.  English,  sports  editor.  Geneva  (N. 
Y.)  Daily  Times,  died  in  the  Geneva 
General  Hospital,  recently,  from  in¬ 
juries  suffered  in  a  coasting  accident 
near  his  home. 

Edgar  B.  Siieridax,  73,  veteran  mem¬ 
ber  of  the  Chicago  Tribune  editorial 
staff  and  formerly  sports  editor  of  that 
newspaper,  died  F'eb.  22  at  Hot  Springs 
National  Park,  Ark.  He  went  to  that 
city  three  days  previously  with  his 
nephews,  Lauren  E.  Sheridan  and  Rich¬ 
ard  Sheridan,  McRae,  Ark.,  for  a  vaca- 
tion. 

Ralph  Stover,  33,  of  the  editorial 
staff.  Los  Angeles  Herald  and  Express 
for  the  past  12  years,  died  Feb.  20  at 
the  Pasadena  Hospital  following  an 
operation  for  appendicitis. 

George  R.  Myer,  71,  died  Feb.  21  of 
a  heart  attack  at  his  home  in  East 
Orange,  N.  J.  He  was  on  the  adver¬ 
tising  staff  of  the  old  New  York  World 
for  32  years. 

JoHx  Terry,  55.  creator  of  the  .Asso¬ 
ciated  Press  aviation  strip  “Scorchy 
Smith,”  and  widely  known  on  the  West 
Coast  as  a  political  cartoonist  and  for 
animated  movie  cartoons,  died  in  a 
Miami.  Fla.,  hospital,  Feb.  27  following 
a  long  illness.  Mr.  Terry  went  to 
Miami  two  years  ago  to  recuperate  and 
last  fall  bought  a  home  at  Coral  Gables. 
He  suffered  a  recurrence  of  his  illness 
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three  days  prior  to  his  entering  the 
hospital.  Surviving  are  his  wife  and 
children  and  a  brother,  Paul  Terry, 
creator  of  “Terry toons,”  who  will  ac¬ 
company  the  ashes  following  crema¬ 
tion  to  San  Francisco  for  burial. 

Dexxis  O’Leary,  62,  former  asso¬ 
ciate  editor  of  the  Sioux  Citv  (la.) 
Tribune  and  editor  of  the  Sioux  Falls 
(S.  D.)  Press,  died  Feh.  18  in  his  home 
at  Siou.x  City.  He  retired  as  editorial 
writer  for  the  Tribune  because  of  ill¬ 
ness  in  1931.  He  spent  his  early  years 
on  the  Woodbine  (la.)  TzAner,  and 
later  purchased  and  published  with  the 
IVhittemon  Champion  and  Wayne  Re¬ 
public.  He  sold  his  interests  in  these 
papers  and  joined  the  Council  Bluffs 
(la.)  Nonpareil.  With  the  co-operation 
of  Eugene  Kelly  and  the  late  John  H. 
Kelly,  he  established  the  Sioux  Falls 
(S.  D.)  Press  about  1910.  Later  he 
served  as  editorial  writer  for  the  Tri¬ 
bune.  He  handled  legislative  news  for 
the  Tribune  from  the  South  Dakota 
capital,  Pierre,  for  24  years. 

.Albert  R.  Stoxe,  67,  Rochester  (N. 
A’.)  Democrat  &  Chronicle  photog¬ 
rapher,  the  first  newspaper  photog¬ 
rapher  in  Rochester  31  years  ago,  died 
in  that  city  Feb.  26.  .A  son,  Daniel  J. 
Stone,  also  a  photographer  for  the 
Democrat  &  Chronicle,  is  among  the 
survivors. 

Karl  M.  Miller,  33,  of  the  Newark 
(N.  J.)  Ledger  re^'ortorial  staff,  died 
Feb.  27  at  the  home  of  his  parents  in 
Lancaster,  Pa.  He  had  been  ill  a 
month.  He  started  his  career  in  Lan¬ 
caster  and  Harrisburg.  Later  he 
joined  the  New  York  World,  the  New 
York  World-Telegram  and  the  Asso¬ 
ciated  Press  in  Philadelphia.  Surviving 
are  his  parents  and  a  sister. 

O.  L.  Fitzgerald,  56,  former  man¬ 
ager  of  the  Asheznlle  Times  and  an  or¬ 
ganizer  of  the  company  that  purchased 
the  newspaper  in  1919,  died  at  his  home 
on  Feb.  22  after  an  illness  of  a  year. 

Glex  Hankins,  45,  business  man¬ 
ager  of  the  Midclletozvn  (O.)  News- 
Journal  since  1928,  died  recently  of  an¬ 
gina  pectoris. 

Victor  B.  Stewart,  51  assistant  tele¬ 
graph  editor  of  the  Nashville  Banner, 
died  recently  following  a  two-week  ill¬ 
ness.  Receiving  his  first  experience  on 
the  Banner  when  he  was  20  years  old 
he  spent  most  of  his  career  on  this 
newspaper.  For  a  short  period  he 
served  as  a  reporter  with  the  St.  Louis 
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Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 


No  Charge  to  Employers 


Globe-Democrat  and  was  editor  of  a 
newspaper  in  Pine  Bluff,  Ark. 

FREDERICK  G.  CRAMER 

Head  of  Milwaukee  Advertising 
Agency  Dies  at  56 

Frederick  G.  Cramer,  56,  president  of 
Cramer-Krasselt  Company,  oldest  Mil¬ 
waukee  advertising  agency,  died  Wed¬ 
nesday  night,  F'eb.  21. 

He  was  nationally  known  in  advertis¬ 
ing  circles  as  head  of  an  agency  that 
developed  over  a  40-year  period  to  an 
institution  handling  some  of  largest  na¬ 
tional  accounts  and  which  established 
several  branch  offices. 

The  agency  was  established  in  1895 
In-  Cramer  and  William  A.  Krasselt. 
Mr.  Cramer  was  active  in  advertising 
associations,  director  of  Milwaukee 
Typothetae,  member  of  the  Press,  .Ath¬ 
letic  and  Wisconsin  clubs  here,  a  thirty- 
second  degree  Mason  and  a  Shriner. 

His  wife,  one  son  and  one  daughter 
survive.  The  funeral  was  held  Feb.  24. 


The  Sun 
Never  Sets 

on 

The  World 
News  Coverage 

of 

UNITED 

PRESS 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

W^RLD*S  PRESS  NEWS 

leading  British  organ  of 
journalism  and  publicity. 

Sabriripflea  of  SB  a  ram  lacladasi 
SS  biaaf  of  Waild't  Pra«  Nawi 
If  Iwaai  ol “Phatoeraeliy " 

11  Iwast  el**FriaMaa** 

It  hnras  of  "MaikaNnfl  *  Dailfla'' 

Only  British  member  of  the  A.  B.  C 
in  its  field.  Largest  net  paid  aale. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 

4t,  Fattas  Laat  Laadaa,  C.  C  4 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Wdfiare  Com¬ 
mittee  of  the  International 
Circulation  Managere  Aeae- 
ctation  can  provide  you  with 
men  of  capac^  and  ability. 

AddreasiClarenee  B.  Eystari 

Secretary  -Treasurer,  The 

Peoria  Star,  Peoria,  IlUnoia. 
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BROADCASTING  KEEPS 
ITS  UPWARD  TREND 

January  Volume,  33.7%  Ahead  of 

January,  1933,  Approaches  1932 
Peak  Levels — Gain  Slightly 
More  Than  Average 

The  strong  upward  trend  of  broad¬ 
cast  advertising  was  continued  in  Janu¬ 
ary,  according  to  compilations  based 
on  reports  of  National  Advertising  Rec¬ 
ords.  Network  time  sales  of  the  two 
big  companies,  National  and  Columbia, 
reached  $3,759,995  for  the  month,  which 
was  the  highest  ever  reported  except 
for  the  lirst  four  months  of  1932,  when 
network  broadcasting  reached  a  peak. 
These  figures  do  not  include  talent  costs. 

The  total  for  January  this  year  was 
about  $63,000  more  than  for  December, 
which  was  slightly  more  than  the  sea¬ 
sonal  increase.  As  a  result,  the  broad¬ 
casting  index  based  uixin  a  moving  four- 
year  average  rose  fractionally,  from 
131.0  in  December  to  131.7  in  January. 

As  comi)ared  with  the  period  a  year 
ago,  the  i)ercentages  are  more  striking, 
partly  as  a  result  of  the  downward  trend 
then  prevailing.  Whereas  December 
time  sales  were  123.0  per  cent  of  those 
a  year  before,  January  sales  were  133.7 
per  cent  of  those  in  January,  1933. 

Both  companies  shared  in  the  gain. 
The  National  Broadcasting  total  was 
$2,373,923,  a  gain  of  $504,038,  or  26.9 
per  cent,  over  January,  1933.  In  De¬ 
cember  the  NBC  gain  was  16.2  per 
cent  over  the  preceding  December. 

Columbia  Broadcasting  total  for  Jan¬ 
uary  was  $1,386,072,  a  gain  of  $444,607, 
or  47.2  per  cent  over  January,  1933. 
In  December  the  Columbia  gain  was 
36.5  per  cent  over  December,  1932. 

In  the  principal  classifications,  big 
expenditures  were  reported  for:  drugs 
and  toilet  goods,  $1,157,175,  or  63.7 
per  cent  ahead  of  January,  1933;  foods 
and  food  beverages,  $1,002,567,  or  33.7 
per  cent  ahead;  cigars,  cigarettes,  and 
tobacco,  $436,^3,  or  21.0  per  cent 
ahead;  automotive  industry,  $268,100,  or 
52.4  per  cent  ahead;  confectionery  and 
soft  drinks,  $162,100,  or  12.0  per  cent 
ahead;  soaps  and  housekeepers’  sup¬ 
plies,  $145,^5,  or  84.1  per  cent  ahead. 
Lubricants,  petroleum  products  and  fuel, 
at  $258,730,  showed  a  loss  of  25.3  per 
cent. 

The  following  table  gives  details : 

%of 
Monthly 


Total : 

l£: 

Nov. 

NBC: 

fc 

CBS: 

Jan. 

Dec. 


COPELAND  BILL  OPPOSED 


Dollar 

Year 

%  of 
Year 

Average, 

Four 

Volume 

Before 

Before  Preceding 

$3,759,995 

$2,811,350 

1.33.7 

Years 

131.7 

3,697,283 

3,005,683 

123.0 

131.0 

3,465,801 

3,059,848 

113.3 

125.5 

2,373,923 

1,869,885 

126.9 

2,324,567 

2,000,454 

116.2 

1,. 386.072 

941,465 

147.2 

1,.372,716 

1,005,229 

136.5 

NEW  SALT  CAMPAIGN 


Kentucky  Press  Votes  Against  Drug 
Measure — Joplin,  Jr.,  President 

(.y/’ivio/  to  Editok  &  Publisher) 

Louisville,  Ky.,  Feb.  26— Closing 
what  members  termed  one  of  the  most 
successful  of  the  annual  midwinter 
meetings,  the 
Kentucky  Press 
Association  here 
Feb.  24  went  on 
record  as  strenu¬ 
ously  opposing  the 
Copeland  food  and 
drug  bill,  voted 
approval  of  the 
new  national 
agreement  cover¬ 
ing  radiocasting 
of  news  bulletins 
and  commended 
work  of  its  rep¬ 
resentatives  i  n 
negotiations  that 


Color  Comics  and  Picture  Copy  Being 
Used  by  Coast  Firm 

The  Leslie- California  Salt  Company, 
San  Francisco,  on  Feb.  18  started  an 
advertising  campaign  in  Western  states, 
using  space  in  Pacific  Coast  newspapers, 
grocery  trade  journals  and  a  large 
schedule  of  outdoor  postings. 

The  newspaper  advertising  will  in¬ 
clude  cartoon  and  picture  copy,  calling 
attention  to  amazing  facts  in  connection 
with  salt  and  to  qualities  inherent  in  the 
Leslie  product.  Most  of  the  cartoon 
copy  will  be  in  color.  Both  plain  and 
iodized  salt  will  be  featured. 

Fifty-line  comic  section  strips  in  four 
colors  will  run  every  week  in  Sunday 
newspapers  of  Associated  Newspaper 
Color,  Inc.,  group,  consisting  of  the 
San  Francisco  Chronicle,  Oakland  Trib¬ 
une,  Los  Angeles  Times,  Long  Beach 
Press-Telegram,  San  Diego  Union, 
Portland  Oregonian,  Tacoma  Ledger, 
Seattle  Times,  Spokane  Spokesman- 
Review  and  Salt  Lake  Tribune.  This 
IS  reported  to  be  the  largest  advertising 
campaign  ever  conducted  in  newspaper 
comic  strips  by  a  Pacific  Coast  adver¬ 
tiser. 

The  advertising  is  under  the  direction 
of  the  J.  Walter  Thompson  Company. 


GEORr.K  .\.  Joplin,  Jr. 


led  to  adoption  of  both  the  newspaper 
and  Graphic  Arts  codes. 

Action  ill  opposing  the  Copeland  bill 
followed  an  address  by  A.  F.  Baum¬ 
gartner,  Cincinnati,  president  of  the 
Thompson-Koch  Company,  advertising 
agency. 

The  association  elevated  George  A. 
Joplin.  Jr.,  editor,  .Somerset  Common¬ 
wealth,  to  the  presidency  to  succeed 
Lawrence  W.  Hager,  editor  and  pub¬ 
lisher,  Oivensboro  Messenger  and  In¬ 
quirer.  Augustus  Robbins,  editor, 
Hickman  Courier,  was  elected  vice- 
president  and  J.  Curtis  Alcock,  editor, 
Danville  Daily  Messenger,  was  named 
secretary  and  treasurer  for  the  twenty- 
third  consecutive  year.  J.  L.  Crawford, 
editor,  Times-Tribune,  Corbin,  was 
named  chairman  of  the  executive  com¬ 
mittee  by  Mr.  Joplin,  to  succeed  Mr. 
Robbins. 

Vance  Armentrout,  editorial  writer 
for  the  Louisville  Courier-Journal,  and 
(iracian  .\1.  Ped!ey.  editor,  liddyville 
News,  were  named  to  the  executive 
committee. 


NEW  CHICAGO  AD  GROUP 


Federation  Formed  Including  More 
Than  a  Dozen  Organizations 

(Special  to  Editor  &  Publisher) 

Chicago,  L'eb.  26 — Organization  of 
the  Advertising  F'ederation  of  Chicago, 
embracing  more  than  a  dozen  local  ad¬ 
vertising  associations,  was  announced 
here  today  by  Frank  McClure,  of  Car- 
roll  Dean  Murphy,  Inc.,  former  chair¬ 
man  of  the  Chicago  Advertising  Coun¬ 
cil  and  former  head  of  the  National 
.Advertising  Council  and  former  head 
of  the  National  Advertising  Commis¬ 
sion,  who  has  been  named  temporary 
chairman  of  the  new  organization. 

Meanwhile  the  .Advertising  Council, 
which  discontinued  functioning  last 
fall,  has  appointed  a  new  special  com¬ 
mittee  to  investigate  the  possibilities  of 
reorganizing  the  council  or  joining 
liands  with  the  Federation.  O.  C. 
Harn,  managing  director  of  the  Audit 
Bureau  of  Circulations,  is  chairman  of 
the  special  committet  which  met  today 
with  the  Federation  temporary  officers 
and  which  will  make  its  recommenda¬ 
tions  to  the  executive  board  of  the 
council  later  this  week. 

H.  K.  Clark,  Chicago  advertising 
representative  of  the  New  York  Sun, 
has  been  chosen  temporary  vice-chair¬ 
man  of  the  new  Federation.  Mary 
Coffey,  of  Gunther-Bradford  and  Com¬ 
pany,  president  of  Women’s  Advertising 
Club  of  Chicago,  is  temporary  secretary 
and  G.  D.  Crain,  Advertising  Age,  tem¬ 
porary  treasurer. 


WINS  KELLY  TROPHY 

The  Omaha  World  Herald  was 
awarded  the  Kelly  Trophy  at  the  semi¬ 
annual  meeting  of  the  Midwest  News¬ 
paper  Advertising  Managers’  Associa¬ 
tion  in  Kansas  City  recently.  It  is  of¬ 
fered  by  Eugene  Kelly,  editor  of  the 
Sioux  City  (la.)  Tribune,  to  the  mem¬ 
ber  of  the  association  who  develops  the 
best  advertising  idea  which  is  most 
adaptable  for  use  by  other  members  of 
the  association. 


BUYER’S  GUIDE 

^  For  EDITOR  &  PUBLISHER  Readers  ^ 


Advertising  Agencies  News  Service 


DUE  BILLS 

Leading  New  York  Hotels 

Park  Avenue,  Grand  Central 
and  Times  Square  districts 

For  your  AN  PA  convention  needs 

Write  now  for  list  or  further  details 
KASTEBN  ADVERTISING  AGENCY 
Robert  H.  Kupsick  Hotel  Dep't. 

3*24  West  49tli  Street  New  York  City 

INTERCITY  NEWS  SERVICE 

Cover*  without  retainer  co*t*  Your 
Metropolitan  Local-Angle* 

Over  500  newspapers  in  the  United  States 
and  Canada  have  used  Intercity  News 
Service  as  special  correspondent. 

NOW! 

Washington,  D.  C. ! 

To  track  down  your  own  Washington 
scoop.  Our  new  Washington  bureau  in 
the  Bond  Building  will  give  you  real 
Personal  Capital  Representation  minus  a 
weekly  stipend. 

Let  MS  explain  our  exclusive  flash  plan 
and  low  rates 

Intercity  News  Service 

Pulitzer  Building,  63  Park  Row 

New  York  City 

Advertising  Art  Service 

“AD-COLOR  PROCESS”— 

Simplifies  your  color  prob¬ 
lems  as  “Shading  Sheets”  have 
simplified  “Benday  Problems” 

BOURGES  SERVICE  INC. 

175  5th  Ave.,  New  York 

Premiums 

Auditors  and  Appraisers 

THE  BEST  PREMIUMS 

Printing  Plant  Appraisals 

Made  by  Qualified  Experts 

Standard  Appraisal  Co. 

6  Church  Street  -  -  N.  Y.  C. 

Are  Pans  and  Pencils.  A  Grant  Subscription 
Getter.  The  Best  House  for  Pens  end  Pen¬ 
cils.  Founded  1906. 

RELIABLE  PEN  COMPANY 

13  Park  Row  N.  Y.  City 

Publications 

Circulation  Builders 

THIS  SPACE 

FIFTY-TWO  TIMES 

A  YEAR 

SCIENTISTS  OF  CIRCULATION 
BUILDING 

Read  our  ad  on  Page  1 48  of  International 
Year  Book  Number,  Editor  &  Publisher. 

HUDSON  DE  PRIEST  &  ASSOCIATES 

246  Fifth  Avenue,  New  York 

Syndicates 

THIS  SPACE 

TWENTY-SIX  TIMES 

A  YEAR 

The  Old  Reliable  Religious  Feature 

The  Ellis  Sunday  School  Lesson,  once  a 
week,  1 200  words  long.  Good  for  twenty-five 
years;  better  now. 

More  than  a  Hundred  Editors  of  big  and 
little  papers  can  tell  of  its  merits. 

More  than  twenty  million  Sunday  School 
members  are  its  special  constituency;  and 
the  general  reader  likes  it,  too. 

THE  EIXIS  SERVICE.  Swarthmere,  P«. 

Clipping  Bureaus 

Schools  of  Jouruallsm 

AMERICAN  TRADE  PRESS 

CLIPPING  BUREAU 

Reads  and  clips,  with  intelligence  and 
discrimination,  some  2,000  trade,  technical, 
professional,  religious,  labor,  medical,  and 
other  class  journals. 

435  W.  23d  Street  New  York  City 

Learn  To  Write  By  Copy-Detk  Method 

Prepare  yourself  at  borne  for  more  money  and 
advancement  In  your  profession.  Learn  to  write 
by  WRITING  under  the  supervision  of  trained 
newspaper  men.  Send  tor  our  unique  "Writing 
Aptitude  Test"  which  tells  you  if  you  possess  the 
fundamental  qualities  neceseary  for  successful 
writing.  Write  for  test  without  coet  or  obliga¬ 
tion  Satisfy  yourself.  No  salesman  wll.  call. 

NEWSPAPER  INSTITUTE  OF  AMERICA 

Room  1201  1776  Broadway.  New  York 

News  Photo  Service 

Type  Metals 

NEWS  PHOTOS 

Our  specially  edited  Roto  Gravure  service 
is  priced  so  that  even  today  it  can  be  in¬ 
cluded  in  your  budget.  Bemuse  it  is  our 
specialty  no  other  syndicate  can  give  you 
tnis  service. 

UNDERWOOD  AUNOERWOOD  NEWS  PHOTOS 

242  Waat  SSth  Street  New  York  City 

1-2-3-4-5-6-7-8-9-10-11-12 

In' the  next  12  issues  we  will  discuss  our 

TYPE  METAL  HELPS 

Meantime,  if  you  are  having 

TYPE  METAL  TROUBLES 
write  us  and  we  will  try  to  help  you. 
UNITED  AMERICAN  METALS  CORP’N 
Brooklyn,  N.  Y.  ■■—Chicago,  Ill. 

1934  MUSIC  FESTIVAL  15TH  DIVIDEND  DECLARED 

-  The  15th  consecutive  quarterly  cash 

Chicago  Tribune  Send*  2,000  Invita-  dividend  on  class  “A”  7  per  cent  cumu- 
tion*  to  Chicagoland  Contest  lative  preferred  sharp  was  declared 

(Special  to  Editor  &  Publisher)  Feb.  20  in  San  Francisco  by  the  board 

Chicago,  Feb.  26 — More  than  2,000  of  directors  of  the  Hearst  Consolidated 
invitations  to  newspapers  and  musical  Publications,  Inc.  The  regular  quar- 
organizations  were  mailed  last  week  terly  dividend  of  43)4  cents,  which 
by  the  Chicago  Tribune,  inviting  their  totals  $1.75  per  share  yearly  at  the  rate 
cooperation  and  participation  in  the  fifth  of  7  per  cent,  is  payable  March  15  to 
annual  Chicagoland  ^lusic  Festival  to  stockholders  of  record  March  1. 

be  held  at  Soldier's  F'ield,  Aug.  18.  - 

Contests  this  year  will  be  held  for  FIGHTING  HANDBILL  LAW 
adult  and  juvenile  bands  and  drum  Pttition  for  an  injunction  against 
corps,  men,  women  and  mixed  choruses,  the  city  of  Southgate,  Cal.,  to  prevent 
mixed  quartets  and  vocal  soloists.  Dur-  enforcement  of  an  ordinance  governing 
ing  the  last  four  summers  nearly  500,-  the  distribution  of  advertising  samples, 
000  people  have  attended  the  festival  handbills,  dodgers,  circulars,  etc.,  was 
concerts,  according  to  Phil  Maxwell,  filed  in  Los  Angeles  Superior  Court 
Tribune  music  festival  editor.  Victor  last  week  by  the  Bulletin  Publishing 
Grahel,  Chicago  bandmaster,  is  general  Co.  The  plaintiff  publishes  a  free- 
musical  director  of  the  festival.  distribution  bi-weekly. 
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CHICAGO  DAILY  SHOWS  eugene  k.  herrick 
’33  PROFIT  INCREASE  Editorial  Writer  and  Columniat  of 


Chicago  Daily  Newt  Net  for  Year 
Wat  $1,488,929  at  Compared 
With  $1,323,085  in  1932 — 
Outttanding  Bondt  Reduced 


Annual  report  to  stockholders  of  the 
Chicago  Daily  News,  released  late  last 
week,  indicates  net  profit  for  1933  as 
$1,488,929  as  compared  with  $1,323,085 
in  1932.  A  comparison  of  the  consoli¬ 
dated  income  accounts  for  the  last  two 
years  follows; 

1933.  1932. 

Net  oper.  revenue...  $2,402,724  $2,289,786 

Other  income  .  33,077  86,955 

Total  income  .  2,435,801  2,376,741 

Deductions  fr.  income  706,330  848,989 

Net  before  inc.  taxes.  1,729,471  1,527,752 

Income  taxes  .  240,542  204,667 

Net  profit  for  year...  1,488,929  1,323,085 

A  comparison  of  the  consolidated 
balance  sheets  for  the  two  years  un¬ 
der  review,  is  as  follows: 

ASSETS. 

As  at  Dec.  31 —  1933.  193.1. 

Current  assets  .  $2,480,935  $2,335,774 

Invest.,  advances,  etc.  325,973  511,778 

Land,  bldgs.,  eq.  (net)  11,517,489  12,316,298 
Deferred  charges  . . .  288,226  404,231 

Circ.,  goodwill,  etc...  12,280,000  12,280.0()u 


Total  assets  . $26,892,623  $27,848,081 

Liabilities. 

As  at  Dec.  31—  1933.  1932. 

Current  liabilities  ...  $1,673,008  $1,798,146 
Bonds  and  debent....  9,486,157  10,328,328 

Deferred  credit  .  151,961  308,971 

Capital  stock,  surplus 
and  reserves  .  15,581,497  15,412,636 


Newark  Evening  News  Dies 

Eugene  K.  Herrick,  for  many  years 
a  reporter,  editorial  writer  and  column¬ 
ist  on  the  staff  of  the  Newark  (N.  J.) 
Evening  News,  died  Feb.  22  at  the 
Homeopathic  Hospital,  East  Orange. 
He  wrote  under  the  name  of  Jean  Eric, 
conducting  the  column  “The  House  by 
the  Road.” 

Mr.  Herrick  was  operated  on  for  ap¬ 
pendicitis  Feb.  4  and  after  a  severe  ill¬ 
ness  was  believed  to  be  recovering. 

Mr.  Herrick  was  born  at  Fairfield, 
Conn.,  in  1880.  He  grew  up  and  vyas 
educated  in  Danbury.  After  leaving 
school  he  developed  unusual  talent  as  a 
musician.  His  versatility  was  such  that 
at  an  early  age  he  had  his  own  school 
of  music  and  was  a  teacher  of  music 
in  Danbury  High  School.  He  entered 
newspaper  work  in  Danbury  and  joined 
the  city  staff  of  the  Newark  Evening 
News  23  years  ago.  He  was  trans¬ 
ferred  from  the  city  to  the  editorial  staff 
during  the  World  War. 

When  Leonard  H.  Robbins,  conductor 
of  the  column  “In  the  Air,”  went  to  the 
New  York  Times,  Mr.  Herrick  began 
writing  his  “The  House  by  the  Road.” 
It  was  a  regular  feature  of  the  editorial 
page  up  to  the  day  Mr.  Herrick  went 
to  the  hospital. 

Unlike  the  gossip  and  “wisecrack” 
columns  it  was  distinguished  by  quiet 
and  gentle  wit. 


Total  liabilities  ...$26,892,623  $27,848,081 
The  consolidated  income  account 
showed  circulation,  advertising  and 
other  revenue  for  1933  totalled  $10,- 
069.738.97. 


LOUISIANA  GROUP  MEETS 

N.  E.  A.  Commended  on  Code — Mi** 
Tannehill  Re-elected  Pre*ident 

iSfccial  to  Editor  &  Publisher) 

Columbia,  La.,  Feb.  26 — Adoption  of 
resolutions  commending  the  National 
Editorial  Association  for  the  part  it 
played  in  code  negotiations  at  Wash¬ 
ington  featured  the  annual  meeting  of 
the  North  Louisiana  Division  of  the 
Louisiana  Press  Association  held  in 
Columbia  Saturday,  Feb.  24.  More  than 
75  publishers  attended.  A  large  num¬ 
ber  of  commercial  printers  also  at¬ 
tended  the  meeting  as  guests. 

Other  resolutions  adopted  included 
one  endorsing  the  Publishers’  Finance 
Company  recently  organized  in  Raleigh, 
N.  C.,  another  urging  the  defeat  of  the 
Qipeland-Tugwell  bill  and  the  passage 
instead  of  the  Black  bill  in  the  House 
and  the  Stevens  bill  in  the  Senate,  and 
another  resolution  urging  passage  of 
Senate  bill  No.  2502  introduced  by 
Senator  Park  Trammell  of  Florida, 
which  would  give  local  publishers  and 
printers  the  opportunity  to  do  the  print¬ 
ing  work  for  emergency  governmental 
agencies. 

Miss  Estelle  Tannehill,  publisher, 
Winnfield  News- American,  was  re¬ 
elected  president.  F.  A.  Learning,  pub¬ 
lisher,  Mansfield  Enterprise,  was  elected 
vice-president.  Isaac  Chapman,  editor, 
Morehouse  Enterprise  of  Bastrop,  was 
reelerted  secretary  for  his  ninth  con¬ 
secutive  term.  He  is  also  secrtary  of 
the  Louisiana  Press  Association.  Oak 
Grove  was  selected  as  the  next  meeting 
place  of  the  group. 


EVERETT  W.  HAGGETT 

Everett  W.  Haggett,  local  advertis¬ 
ing  manager  of  the  Lewiston  (Me.) 
Evening  Journal,  died  Feb.  24  at  the 
C.  M.  G.  hospital  following  an  appen¬ 
dicitis  operation.  Mr.  Haggett  started 
his  career  with  the  Lerviston  Daily 
Sun.  Later  he  joined  the  Daytona  Beach 
(Fla.)  News  advertising  staff,  from 
there  he  went  to  the  Gleans  (N.  Y.) 
Herald  and  later  became  rotogravure 
advertising  manager  of  the  New  Bed¬ 
ford  (Mass.)  Standard.  In  1928  he 
returned  to  Lewiston  and  joined  the 
Journal  as  local  advertising  manager. 


TO  PROBATE  ELLIS’  WILL 

Hearing  on  allowance  of  an  instru¬ 
ment  claimed  by  some  to  be  the  will 
of  Theodore  T.  Ellis,  late  Worcester. 
Mass.,  manufacturer  and  co-publisher  of 
the  Chicago  Evening  News,  are  tenta¬ 
tively  scheduled  for  March  6  and  12  in 
the  Worcester  Probate  court.  Others 
claim  that  the  instrument  was  revoked 
by  pencil  markings  through  most  of  its 
provisions.  Mary  G.  Ellis,  his  widow: 
George  H.  Mirick,  his  counsel,  and 
John  T.  McGrath,  business  associate, 
have  petitioned  for  disallowance  and 
appointment  as  administrators.  Other 
heirs  are  two  brothers,  Frank  and 
Charles  Ellis. 


NOW  SEMI-WEEKLY 

The  Inglewood  (Cal.)  Gasette, 
founded  as  a  weekly  in  1922  and  pub¬ 
lished  by  Ralph  Ryan,  has  been 
changed  to  semi-weekly  publication. 


For  Everything  Electric 
See  General  Electric 


BERLIN,  WIS.,  DAILY  SOLD 

Assets  of  the  Berlin  Publishing  Co., 
publishers  of  the  Berlin  (Wis.)  Eve¬ 
ning  Journal,  were  purchased  Feb.  19 
at  a  bankruptcy  sale  by  Atty.  T.  L. 
Doyle  of  Fond  du  Lac,  and  Atty.  N.  E. 
Wood,  Berlin,  for  $7,500.  An  involun- 
tery  bankruptcy  proceeding  had  been 
instituted  by  the  two  attorneys  and 
G.  B.  Heanet,  who  filed  claims  for  at¬ 
torney  services  in  defense  of  a  lawsuit 
for  libel,  successfully  prosecuted  by 
Philip  H.  Lehner,  Princeton.  It  was 
the  second  ownership  change  of  the 
property  within  a  year,  the  paper  being 
sold  Nov.  8,  1933,  to  Mr.  Lehner  to 
satisfy  a  judgment  in  the  libel  action, 
who  resold  to  Fred  Leroy,  Streator, 
Ill.,  president  of  the  firm.  'The  new 
owners  will  continue  the  publication. 


The  complete  G-E  line  enables 
you  to  entrust  one  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

GEBfERAL  %  ElECTRIC 


C.  B.  DOTSON 

(Carrol  Baker  Dotson,  50,  founder  of 
the  Newspaper  Institute  of  America, 
New  York,  and  more  recently  public 
relations  counsel  for  the  Anthracite  In¬ 
stitute,  New  York,  died  Feb.  26  of  a 
heart  attack  at  his  home  in  New  York. 
His  first  newspaper  experience  was 
with  the  Sioux  Falls  (S.  D.)  Press, 
of  which  his  father  was  editor  and 
founder.  Twenty  years  ago  he  served 
as  editorial  writer  for  the  New  York 
Globe,  later  joining  the  New  York 
Herald.  Subsequently  he  organized  the 
Newspaper  Institute  and  wrote  its  origi¬ 
nal  course  in  journalism.  He  was  born 
in  Des  Moines,  la. 


ROSELLE  C.  MOYER 

Roselle^  C.  Moyer,  53,  editor  of  the 
Rome  (N.  Y.)  Daily  Sentinel,  died  of 
heart  disease  Feb.  24  at  his  home  after 
a  week’s  serious  illness.  He  became 
editor  of  the  Sentinel  Nov.  11.  1930, 
upon  the  retirement  of  Wooster  0. 
Jenks,  after  serving  as  telegraph  edi¬ 
tor  for  20  years.  Before  joining  the 
Sentinel,  he  had  been  telegraph  edi¬ 
tor  of  the  old  Utica  Observer.  At  one 
time  he  was  editor  of  the  Lowvillt 
(N.  Y.)  Democrat,  a  weekly.  He  was 
born  and  educated  in  Rome.  Survivors 
include  his  widow,  a  daughter  and  a 
son,  and  one  brother. 


Supplies  and  Equipment 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  sp>ecialties 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabU  AddTM*  NENSCO— WorcMt.r 


HOE  MONARCH 

ROLLER-BEARING 

MATRIX  ROLLER 

A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEDS 
A  FEW  FEATURES 

MICROMETER  WORM  GEAR  PATENTED  SUP  GEAR  AU.  PUSH  BUTTON 
IMPRESSION  DRIVE  RUNS  ASSURES  BETTER  ELECTRIC  CONTROL 
ADJUSTMENT  IN  OIL  BATH  MATS 

SEND  FOR  DETAILS 
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IRVING  TRUST  COMPANY.  RECEIVER  IN  EQUITY  FOR 

R.  HOE  &  CO.,  INC. 

GENERAL  OFFICES 

138TH  S'TREET  AND  EAST  RIVER,  NEW  YORK  CITY 


INCREASED  PRESS 

CAPACITY  at  small  eo  si 

When  buiine**  again  get*  into  full  awing,  will  yon  find 
yourself  held  back  by  a  printing  pres*  that  can  no 
longer  keep  pace?  ...  or  one  that  can  not  deliver  th* 


required  volume  at  a  low  enough  cost? 

There  has  never  been  a  better  time  than  to-day  for  shifting  to  fatter,  more 
modem  equipment.  Used  presses  of  standard  makes  in  the  straight  line  and 
unit  types  are  available  to-day  at  extraordinarily  low  prices.  They  offer  a 
splendid  opportunity  to  step  up  your  capacity  and  lower  your  operating  costs 
at  a  very  small  outlay. 

Each  of  these  used  presses  is  guaranteed  to  be  in  good  working  order,  and 
just  now  we  are  situated  to  take  care  of  a  good  range  of  requirements. 

Let  ns  know  what  you  might  consider,  and  we  shall  be  glad  to  supply 
details  on  some  of  our  best  values.  Write  to-day. 


'The  Goss  Printing  Press  Company 

1535  South  Paulina  Street 
CHICAGO 

NEW  TORE  SAN  FRANCiaGO 
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BOARD  OPINION  DIVIDED 


NRA  Labor  Group  Delay*  Decision 
on  Racing  Record  Case 

(Special  to  Editor  &  Publisbes) 

Washington,  D.  C,  Feb.  26 — 
Divided  opinion  among  employer  and 
labor  representatives  of  the  National 
Labor  Board  of  NRA  may  delay  a 
decision  in  the  case  of  the  American 
Racing  Record,  formerly  published  in 
Chicago.  Father  F.  J.  Haas,  of  the 
labor  board,  is  seeking  to  work  out  an 
amicable  settlement  of  the  labor  con¬ 
troversy  involved. 

Father  Haas  was  chairman  of  the 
hearing  conducted  by  the  labor  board 
Feb.  21  at  NRA  headquarters,  at  which 
pressure  was  exerted  for  the  publica¬ 
tion  to  reinstate  37  striking  employes. 
The  American  Racing  Record  Corpo¬ 
ration  of  Illinois  suspended  publication 
^  of  the  Record,  a  daily  racing  paper, 
last  November.  Despite  cessation  of 
its  Chicago  publication,  George  J, 
Chiles,  president  of  the  Chicago  typo- 
grai^ical  union,  told  the  labor  board 
that  a  paper  known  as  the  American 
Racing  Record  was  being  printed  in 
Cincinnati  and  had  been  shipped  into 
Chicago,  presumably  by  plane,  after 
the  dispute  between  the  employer  and 
employes. 

Representatives  of  the  International 
Printing  Pressmen's  and  Assistants’ 
Union  had  filed  complaint  with  the 
board  on  Oct.  10,  last,  that  31  employes 
had  walked  out  in  the  Chicago  Record 
I  plant  following  discharge  of  six  em- 

!  ^oyes  allegedly  because  of  union  activ- 

j  ities. 

H.  Krancer,  who  said  he  was  a  for¬ 
mer  president  of  the  Record,  assert^ 
I  before  the  board  that  there  is  “nothing 

we  can  do  to  reinstate  the  20  to  30 
men  now  unemployed.”  He  said  the 
Record  is  no  more,  and  that  there  is 
no  intention  to  resume  operations  soon. 


BUCKLES  HEADS  NEBRASKANS 

Pres*  Association  Names  Sanford 

Field  Secretary,  Succeeding  Keay* 

[  Doyle  L.  Buckles,  publisher  of  the 
%  h'airbury^  Nci^'s,  was  elected  president 
r  ot  the  Nebraska  Press  Association  last 
f  week  at  its  61st  annual  convention  at 
Omaha.  L.  A.  Glassburn,  Exeter,  was 
;  retiring  president.  Other  officers 
j  elected:  Lyman  Cass,  Ravemta  Nctvs, 
I  vice-president ;  F.  O.  Edgecomlie, 
Geneva  Signal,  treasurer  for  19th  suc¬ 
cessive  term.  Directors  named  were 
!  Emerson  R.  Purcell.  Broken  Bow  Cus- 
!  ter  County  Chief ;  W.  H.  Plourd,  Ful¬ 
lerton  Journal,  and  H.  J.  Wisner,  pub¬ 
lisher  of  the  Scottsbluff  Star-Herald. 

The  board  of  directors  elected  Vernon 
I  Sanford,  Anadarko,  Okla.,  field  secre- 
1  tary  to  succeed  Parke  F.  Keays,  who 
I  retired  to  resume  his  connection  with  the 
Custer  County  Chief. 

The  Democratic  Editorial  Association, 
composed  of  editors  of  Democratic 
newspapers  of  Nebraska,  elected  Horace 
Davis  of  Lincoln  as  president.  It  was 
twelfth  term  for  Davis.  Will  M. 
Maupin,  Hastings,  was  chosen  vice- 
president,  and  J.  P.  O’Furey,  Harting- 
I  ton,  was  elected  secretary-treasurer, 

WALLACE  AWARDED  MEDAL 

Wallace,  editor  of  the  Louis- 
™ie  Times,  has  received  notice  that  he 
has  been  awarded  the  1934  Pugsley 
silver  nwdal^  of  the  American  Scenic 
I  Historic  Preservation  Society, 
New  York,  for  outstanding  service  in 
preservation  of  scenes  of  natural  beauty 
,  Md  historic  interest.  Selection  of  Mr. 
Wallace  resulted  from  his  active 
leadership  in  the  successful  fight  to 
prevent  establishment  of  a  power  plant 
at  Cumberland  Falls,  now  a  Kentucky 
state  park.  No  announcement  has  been 
niade  of  plans  for  presentation  of  the 
medal. 


CRUICKSHANK  PROMOTED 

James  E.  Cruikshank  has  been  ap- 
pomted  manager  of  the  hotel  and  travel 
advertising  department  of  the  Boston 
avmng  Transcript,  succeeding  the  late 
u  A.  Currier,  who  died  Feb.  17. 
w.  Craikshank  joined  the  daily  in 
L-  Hicks,  who  has  been 
*PPointed  as  Mr.  Cruikshank’s  assist- 
*nt,  has  been  with  the  daily  since  1927. 


W.  C.  R.  HARRIS  DIES 


Was  One  of  Founder*  of  Toronto 
Star  After  Union  Dispute 


(Special  to  Editor  &  Publisher) 

Toronto,  Ont.,  Feb.  26— Walter  C. 
R.  Harris,  one  of  the  pioneers  who 
founded  the  Toronto  Daily  Star  and 
since  its  inception  business  manager  of 
the  Journal,  which  he  saw  atain 
great  success,  died  at  his  home  here 
Feb.  24. 

He  was  65  years  of  age. 

When  the  Star  came  into  being,  fol¬ 
lowing  the  union  disputes  with  the  old 
Neivs,  when  21  men  and  four  boys 
were  locked  out  of  that  composing 
room,  Mr.  Harris  was  one  of  the  first 
men  to  join  the  new  enterprise.  The 
strikers  had  decided  that  being  unem¬ 
ployed,  they  might  employ  themselves, 
and  had  established  the  Star. 

At  that  time  Mr.  Harris  had  a  staff 
composed  of  one  boy  and  one  young 
woman,  the  latter  serving  as  book¬ 
keeper,  secretary  and  cashier.  In  his 
main  floor  office  on  Younge  street,  he 
was  a  familiar  figure  to  Toronto  busi¬ 
ness  men  in  later  years. 

SAM  LOYD,  PUZZLER,  DIES 

Sam  Loyd,  60,  outstanding  creator  of 
puzzles  in  this  country  and  Europe  for 
many  years,  died  Feb.  23  in  Brooklyn, 
of  pneumonia.  It  was  from  a  studio 
at  246  Fulton  street,  Brooklyn,  that 
most  of  Mr.  Loyd’s  puzzles  went  forth 
into  a  perplexed  world.  Recently  he 
estimated  his  total  output  at  about 
12,000  puzzles.  His  father,  the  late  Sam 
Loyd,  the  elder,  was  an  even  more 
famous  puzzle  inventor  than  the  son  and 
one  of  the  greatest  American  composers 
of  chess  problems. 

TO  BAN  LIQUOR  ADVERTISING 

The  Canadian  Radio  Broadcasting 
Commission  at  Ottawa  has  taken  action 
to  prevent  broadcasting  of  liquor  adver¬ 
tising  following  discovery  that  there 
have  been  evasions  of  the  rule  which 
prohibits  this  type  of  advertising.  Some 
broadcasts  mentioned  the  names  of 
brands  of  liquor,  or  of  distillers,  with¬ 
out  identifying  the  nature  of  the 
product. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  Jt  par  line 

3  Times  —  .4>  per  line 
AU.  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .7S  per  line 

4  Times  —  .W  per  line 
Count  six  words  to  the  il«a 

White  space  charted  at  same  rate  per  line 
par  inswtiem  as  earned  hjr  frequency  of 
fauertion.  Minimum  apace,  thm  lines. 
The  Editor  A  Puhlisher  reserves  the  ritht  to 
classify,  adit  or  reject  any  copy. 


Brokers 


I  offer  an  exclusive  afternoon  dally  in  one 
of  the  best  cities  on  the  Pacific  coast. 
Initial  payment  $125,000.  M.  C.  Moore, 
Newspaper  Broker,  Beverly  Hills,  Calif. 


Real  Opportunity  to  procure  Interest  In 
profitable  evening  paper.  Including  position 
as  editor,  very  good  salary.  Don’t  answer 
unless  you  can  command  around  $160,000. 
Also  a  large  printing  plant  and  weekly 
newspaper.  New  Jersey.  J.  B.  Shale,  Times 
Building,  New  York. 


Colorado  county  seat  weekly  netting  $500 
month  past  20  months.  $20,000,  half  cash. 
Mich,  weekly  paying  $40%,  $16,000,  one- 
tblrd  down,  balance  easy.  Thriving  week¬ 
lies  many  sections.  A  few  profitable  dallies. 
No  leases.  Len  Felghner.  Pythian  Bldg.. 
Nashville,  Hlch.,  or  J.  W,  Mapolea  Mur¬ 
phy’s  Hotel,  Richmond,  Va. 


Circulation  Promotion 


Insurance  Campaigns  conducted  on  profit 
sharing  basis.  Policies  by  highest  rated 
Companlea  Write  Allen  Registry  Bureau, 
Harrisburg,  Pa. 


Better  Dally  Newspaper*  In  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigna  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  In¬ 
crease,  regardless  of  business  conditions  In 
your  Held,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building, 
Indlanapolla 


PromotloB,  to  bring  "better  times.”  Hud¬ 
son  De  Priest  A  Associates,  world's  record 
circulation  builders.  244  6th  Ave.,  N.  T  C. 


GUILD  ASKS  PUBUSHERS’ 
COOPERATION 


(Continued  from  page  9) 


chairman;  Dan  Palmer,  recorder,  and 
Qiff  Heinneman,  finance  officer. 

The  temporary  executive  committee 
of  the  guild  sent  a  telegram  to  Gen. 
Hugh  S.  Johnson  protesting  against 
the  President’s  recommendation  which 
restricts  the  five-day  week  for  editorial 
workers  to  nine  cities  in  the  country. 


Charleston  Guild  Formed 

(Special  to  Editor  &  Publisher) 
Charleston,  S.  C.,  Feb.  28 — Mem¬ 
bers  of  the  staffs  of  the  News  and 
Courier  and  Evening  Post,  the  city’s 
two  daily  newspapers,  met  this  week 
and  voted  to  form  a  unit  of  the  Ameri¬ 
can  Newspaper  Guild.  Eleven  of  the 
thirteen  eligible  reportorial  and  desk 
members  of  the  two  staffs  were  present 
and  proxies  for  the  two  absent  were 
authorized  to  place  their  names  on  the 
membership  list,  starting  the  unit  off 
unanimously.  A.  J.  Tamsberg,  city  hall 
and  police  reporter  of  the  News  and 
Courier,  was  elected  acting-president. 
The  News  and  Courier  and  Post  are 
jointly  owned. 


MEXICO  CLOSES  RADIO 

Dr.  John  R.  Brinkley,  DeL  Rio,  Tex., 
and  former  Milford,  Kan.,  “goat  gland 
specialist,”  whose  libel  action  against 
the  Kansas  City  Star  recently  was  with¬ 
drawn  for  lack  of  prosecution,  is  “off 
the  air,”  in  the  first  round  of  a  cam¬ 
paign  participated  in  by  the  governments 
of  Mexico  and  the  United  States.  The 
order  was  issued  by  the  Mexican  gov¬ 
ernment  against  the  plant,  XER,  located 
at  Villa  Acum,  across  the  Rio  Grande 
from  Del  Rio,  where  Dr.  Brinkley  has 
established  a  hospital  and  sanitarium. 
In  it  he  purportedly  performs  “reju¬ 
venating”  operations. 


CARRIERS  ENTERTAINED 

An  entertainment  for  San  Francisco 
Neii's  carriers  and  their  parents  was 
held  Feb.  17  in  the  Polytechnic  High 
School  auditorium. 


Insurance 


Build  Circulation  that  sticks  with  News¬ 
paper  Accident  Insurance  policies.  Writ* 
Jim  Q.  Ferguson,  Newspaper  Accident 
Division,  Washington  National  Insurance 
Company,  Chicago.  Illinois. _ 


Editorial  Feature 


Great  Stories  of  the  Bible — Rewritten  in 
modern  news  style  with  crisp  headlines.  A 
Job  of  skillful  reporting — no  editoralixing 
or  comment — Just  good,  straight  news  han¬ 
dling.  A  series  of  twenty  of  the  Bible’s 
greatest  tales  that  will  make  a  smash  hit 
in  any  dally  or  weekly  newspaper.  Ample 
promotion  material  and  appropriate  maps. 
Write  or  wire  for  samples  of  a  bargain  In 
features.  George  Olds,  Leader.  Sprlngfleld. 
Missouri. 


Situations  Wanted 


.Advertising — Connection  wanted  that  offers 
opportunity  for  constructive  work,  and 
permanency,  to  seasoned  newspaper  adver¬ 
tising  man,  with  clean  record,  and  back¬ 
ground  of  fifteen  years  of  general  all 
around  experience,  on  small  city,  and  large 
city  papers,  as  local  manager,  contact  man, 
space  salesman  (servicing  accounts)  and 
general  promotion  work.  Capable  of  as¬ 
suming  important  responsibilities.  Gentile. 
Married.  High-class  credentials.  South, 
or  East.  Now  in  New  York.  E-962,  Edi¬ 
tor  &  Publisher, 


Artist — Wishes  newspaper  connection,  pre¬ 
ferably  in  South.  Features,  sports,  comics, 
political  cartoons.  E-958,  Editor  &  Pub¬ 
lisher. 


Assistant  Editor  or  Reporter;  talented, 
efficient,  27,  college  graduate,  excellent 
experience.  Including  editorship  magaslne. 
B-946,  Editor  A  Publisher. 


Circulation — Young  man,  well  trained 
In  different  phases  of  work.  Including 
home  delivery,  now  In  charge  of  street 
sales,  wants  Job  as  aasistant  under  Circu¬ 
lation  Manager  who  wants  results.  High¬ 
est  references,  character  and  ability. 
B-94e.  Editor  A  PublUher. 


Clrcnlatlon  Manager — Have  record  of  100% 
Increase  In  home  delivery  past  four  years 
on  paper  of  60,000  circulation.  Efficient, 
economical  management,  thoroughly  versed 
In  carrier  promotion.  Want  Interview. 
Will  go  anywhere.  Age  42.  Salary  reason¬ 
able.  B-t63,  Editor  A  Publisher. 


Circulation  Managei^-one  of  the  best — 
$6,000  a  year  class.  20  years  on  one  pa¬ 
per.  Change  In  management.  I  build  cir¬ 
culation  and  get  the  money.  Good  execu¬ 
tive.  Work  In  harmony  with  organixatlon. 
B-963,  Editor  A  Publisher. 


Situation*  Wanted 


ClaBsIfled  Advertising  Manager,  experi¬ 
enced,  wants  connection  with  publisher 
who  wants  the  larger  classified  revenues 
that  come  from  right  promotional  methods. 
E-967,  Editor  &  Publisher. 


Copy  Reader;  seven  years  metropolitan  and 
key  city  experience;  able  to  handle  Sun¬ 
day  editions  or  any  department;  30  years 
old;  married;  now  employed.  Box  E-960, 
Editor  &  Publisher. 


Editorial  or  Copy  Writing  employment 
wanted  on  weekly  or  small  town  dally  In 
Eastern  Pennsylvania,  preferably  In  Ches¬ 
ter,  Montgomery.  Lehigh  or  anthracite 
region  counties,  with  view  to  ultimate  pur- 

chase.  E-964.  Editor  &  Publisher. _ 

Kditorlal — News  editor,  34,  now  on  dally  of 
30,000  circulation.  Fifteen  years  as  re¬ 
porter,  editor,  city  editor,  telegraph  and 
financial  editor,  editorial  writer,  copy 
reader.  Know  business  end,  accounting. 
Married,  college,  Protestant.  Anxious  to 
locate  permanently  In  live  medium  or 
small  city  In  Oklahoma  or  Texaa  Reliable, 
ready  to  take  keen  Interest.  E-9S4,  Editor 

A  Publisher, _ 

Editorial  Writer,  36,  city  500,000,  deslree 
correspondence  with  publisher,  city  76,000 
or  more,  object  long-term  employment 
beginning  Spring  or  Summer  1934.  In 
present  position  five  years,  employers 

satisfied.  E-938.  Editor  &  Publisher, _ 

Manager — Experienced  every  business  de¬ 
partment.  economical  operator,  best  refer¬ 
ences.  Large  or  small  property.  Post- 
office  Box  665,  Cleveland,  Ohio. 


Newspaper  Man,  resident  of  Westchester, 
bookish,  efficient  and  valuable  as  writer 
and  editor,  able  In  research,  desires  edi¬ 
torial  position  with  metropolitan  publish¬ 
ing  house.  Address  B.  H.  Custer,  24  Gar¬ 
land  Drive,  HastIngs-on-Hudson,  N.  Y. 


Reporter,  Sports  Writer,  Desk  man  with 
Hearst  experience.  Able  to  dig  out  “In¬ 
side"  of  news.  Age  27,  married,  sober. 
Best  references.  E-965,  Editor  &  Pub¬ 
lisher. 


Press  Room  Executive — Efficiency  expert, 
operating  at  minimum  cost.  Experienced, 
black  and  color.  Union.  E-907,  Editor  & 
Publisher. 


Rewrite  Man,  Reporter — Five  years’  metro¬ 
politan  experience,  employed  at  present. 
Experience  In  Chicago.  Boston,  Milwau¬ 
kee,  Duluth  and  Winnipeg.  Covered  every 
run,  general  assignments,  features.  Fairly 
fast  on  rewrite.  Can  handle  anything. 
E-966.  Editor  &  Publisher. 


Secretary-Stenographer — Young  man,  27. 
Twelve  years’  experience.  I  refer  with 
permission  to  Mr.  James  Wright  Brown, 
Editor  &  Publisher,  whom  I  served  many 
years  as  Secretary.  James  Kane,  241-08 
142nd  Ave.,  Rosedale,  Long  Island. 


Mechanical  Equipment  for  Sale 


For  Quick  Sale— 16-page  Goss  Rotary 
Press  and  stereo  outfit,  now  running, 
printing  dally  paper.  Must  be  moved  im¬ 
mediately  so  will  sacrifice  at  $1,500.  Dis¬ 
count  for  cash.  E-961.  Editor  &  Publisher. 


_ Equipment  Wanted _ 

Wanted — Monotype  matrices;  San  Serif 
Bold  No.  330;  Sans  Serif  Extra  Bold  No. 
332;  18  to  72  point.  B-934,  Editor  A  Pub¬ 
lisher. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  AppraUtd 

All  ntgatistians  confidential 

Palmer,  Suter  &  Palmer 

Business  Established  In  ItSS 

360  Madison  Avo.  Now  York 


Jobs  I  Jobs  I 

Do  you  want  one  ?  If 
you  do,  express  your 
desires  in  a  Classified 
Ad.  This  publication 
reaches  the  employers 
in  the  newspaper  and 
advertising  world. 

Classified  Service 
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(The  follomuy  is  an  address  delivered  on  li’ediiesday  before  the 
Conference  of  Bushu'ss  Paper  Editors,  Xeiv  York,  by  the  Dean  of 
the  School  of  Journalism,  Columbia  University.  Tor  his  true  jour¬ 
nalistic  spirit,  clear  analysis  and  (lenerous  citations  the  conductor 
of  this  paye  offers  grateful  acknowledgment.) 

By  CARL  W.  ACKERMAN 


The  treaty  of  peace  between  Presi¬ 
dent  Roosevelt  and  the  daily  news¬ 
paper  publishers  is  one  which  the  peo¬ 
ple  of  the  United  States  should  wel¬ 
come  as  a  decisive  event  in  the  pro¬ 
gress  of  recovery.  When  the  President 
signed  the  second  executive  order  re¬ 
lating  to  the  newspaper  and  graphic 
arts  codes  on  Feb.  24.  he  extended  the 
provision  in  regard  to  the  freedom  of 
the  press  to  every  publication  in  the 
countrv,  from  the  smallest  weekly 
newspaper  to  the  largest  weekly  or 
monthly  magazine  as  well  as  to  the 
daily  newspapers.  And,  in  so  doing, 
he  made  a  complete  job  of  it;  he  ap¬ 
proved  the  codes,  finally,  “as  submit¬ 
ted  and  without  modification,  condition 
or  qualification,”  so  that  every  pub¬ 
lisher,  editor  and  writer  today  is  pro¬ 
tected  from  the  threat  or  possibility  of 
license  or  control  throughout  the  dur¬ 
ation  of  the  national  emergency. 

•  * 

The  significance  of  this  agreement 
is  self-evident,  if  you  will  recall 
the  impwtant  national  developments  in 
retrospect  on  the  eve  of  the  first  anni¬ 
versary-  of  the  “New  Deal.”  It  will 
l>e  more  evident  when  the  past  year 
at  home  is  related  to  the  international 
trend.  We  had  to  make  a  choice  in 
this  country  between  control  and  regi¬ 
mentation,  and  cooperation  and  freedom 
of  opinion  in  government  and  industry, 
and  we  chose  the  latter,  forcing  it,  in 
fact,  upon  many  truculent  and  ambitious 
government  oflficials.  If  we  project  this 
decision  into  the  unknown  future  we 
may  be  certain  of  at  least  one  element 
of  public  affair^  and  that  is  that  the 
freedom  of  expression  which  is  now 
publicly  and  officially  recognized  must 
be  used  constructively  and  not  destruc¬ 
tively  either  by  the  press  or  by  Gen¬ 
eral  Johnson,  or  any  other  public  offi¬ 
cial.  Certainly,  little  can  be  accom¬ 
plished  from  now  on  by  including  mean, 
insulting  and  degrading  words  in  pub¬ 
lic  documents  or  public  addresses.  We 
must  work  together  and  respect  the 
right  of  opinion. 

A  treaty  of  peace  signifies  a  settle¬ 
ment.  It  marks  a  new  beginning  be¬ 
tween  the  opposing  factions.  For  these 
reasons,  in  recalling  the  past,  I  shall 
do  so  only  for  the  purpose  of  giving 
recc^nition  to  the  men  whom  I  believe 
to  be  responsible  for  the  notable  achieve¬ 
ment  of  changing  the  trend  of  our  na¬ 
tional  emergency  program  from  one  of 
dictatorship,  license  and  control  of  July 
and  August,  1933,  to  one  of  democratic 
cooperation,  coordination  and  recon¬ 
struction  as  of  February,  1934. 

* 

The  fight  for  the  freedom  of  the 
press  was  a  battle  for  the  contin¬ 
uity  and  security  of  freedom  of  discus¬ 
sion,  petition,  assembly  and  printing  in 
public  affairs  at  home  in  a  natiottal 
emergency.  Actually,  it  proved  to  be 
an  educational  campaign.  Through  the 
addresses  of  General  Johnson  and  his 
associates  on  one  side  and  leading  pub¬ 
lishers  and  editorial  writers  on  the  other 
the  American  people  had  an  opportunity 
of  considerijig  both  the  advantages  and 
the  disadvantages  of  freedom  of  thought 
and  action  in  a  crisis. 

The  concern  for  the  freedom  of  the 
press  first  became  acute  last  summer 
when  the  emotional  campaign  of  the 
NR.\  resulted  in  public  demands  for 
boycott,  when  in  fact  the  boycott  w-as 
beginning  to  be  used  as  a  weapon  of 


mass  emotion.  Anxiety  was  increased 
when  it  became  evident  to  newspaper 
owners  and  editors  that  the  President, 
under  the  National  Industrial  Recovery 
.\ct,  had  the  power  to  license  news- 
I«pers  and  when  it  was  feared  that  this 
licensing  power  might  be  used. 

I  am  aware,  as  you  men  are,  that 
there  were  some  editors  in  New  York 
and  St.  Louis,  on  the  Daily  Neti's,  for 
example,  and  the  Post-Dispatch,  as 
well  as  editors  of  magazines  and  weekly 
newspapers,  who  did  not  take  the  free¬ 
dom  of  the  press  discussion  seriouslj-, 
or  who  were  critical  of  the  publishers’ 
attitude.  Without  questioning  their 
reasons  or  motives,  I  wish  to  advance 
an  idea  which  I  believe  is  fundamental 
and  will  continue  to  make  the  freedom 
of  the  press  an  active  concern  of  jour- 
lialism. 

*  *  « 

The  greatest  force  in  the  world  to¬ 
day  is  the  power  of  suggestion. 
Mussolini  controls  it  in  Italy;  Hitler  in 
Germany,  and  Stalin  in  Russia.  This 
force,  however,  cannot  be  controlled 
unless  there  is  a  complete  monopoly ; 
but  once  it  is  controlled,  liberty  dis¬ 
appears  entirely  and,  with  it,  the  social 
and  political  responsibility  of  the  in¬ 
dividual  as  well  as  individual  initiative 
and  opportunty  to  a  large  extent. 

F'or  many  years  we  have  been  creat¬ 
ing  governmental  publicity  departments 
in  Washington.  These  departments 
are  financed  by  the  taxpayer.  They  are 
officially  and  publicly  recognized.  They 
are  operated  primarily  for  distributing 
governmental  information.  As  long  as 
they  operate  independently,  and  so  long 
as  Washington  correspondents  have  ac¬ 
cess  to  all  sources  of  information,  they 
serve  a  useful  purpose.  They  are  units 
only  in  the  power  plant  of  official  sug¬ 
gestion  with  control  actually  in  the 
hands  of  Washington  correspondents 
and  editors  who  can  use  or  discard 
the  information  they  receive  without 
consulting  anyone. 

In  normal  times  governmental  pub¬ 
licity  does  not  and  cannot  threaten  the 
independence  and  freedom  of  the  press, 
but  1933  was  an  abnormal  year.  In 
many  respects  it  was  as  abnormal  as 
1929.  In  both  years  the  people  of  this 
country  were  slaves  of  their  emotions. 
-Anyone  who  criticized  Wall  Street  in 
the  summer  of  1929  was  considered  as 
unpatriotic,  as  he  who  attempted  to 
criticize  the  “New  Deal”  in  the  sum¬ 
mer  of  1933.  As  a  matter  of  fact,  the 
freedom  of  the  press  was  as  much  en¬ 
dangered  by  public  emotion  in  1929  as 
last  year,  with  this  significant  differ¬ 
ence — that  we  had  learned  by  the  lat¬ 
ter  year  to  know  that  the  greatest 
danger  to  self-government  in  politics 
or  industry  is  mass  -~’Otion.  We  know 
today  that  human  emotion  is  a  powder 
keg  which  can  be  exploded  by  propa¬ 
ganda  if  at  any  time  government  or 
industry  can  control  or  dominate  it. 

That  is  the  power  of  suegestion,  the 
power  to  control  and  use  public  emo¬ 
tion  without  regard  to  reason,  law, 
justice  or  tradition.  And  that  power, 
controlled  by  any  one  man,  as  in  sev¬ 
eral  European  countries,  or  by  one  po¬ 
litical  group,  as  in  Washington  in  the 
summer  of  1933,  can  be  used  at  will  to 
alter  or  destroy  systems  of  government, 
established  institutions  or  industrial  and 
commercial  organizations.  The  greatest 
danger  to  democracy  is  mass  emotion. 
The  only  safeguard  as  yet  devised 


by  people  is  public  opinion.  It  alone 
can  keep  tlie  powder  Keg  of  emotion 
under  contro..  But  public  opinion  de¬ 
pends  upon  the  complete  freedom  of 
inforntation,  the  active  stream  of  news 
and  views  tlowing  daily  in  the  press, 
over  tlie  radio  and  on  the  motion  pic¬ 
ture  screen.  This  enables  and  encour¬ 
ages  tile  iieople  to  tnink,  to  reason  and 
to  reach  their  own  conclusions. 

I  he  path  of  least  resistance  tor  the 
masses  is  that  of  public  emotion,  the 
acceptance  ot  suggestion  from  those  in 
command.  1  o  encourage,  develop  and 
make  public  opinion  useful  is  tar  more 
difficult  but  in  the  long  run  it  is  the 
safest  as  well  as  tlie  most  democratic. 
*  *  * 

TO  the  everlasting  credit  of  a  few 
men,  representing  the  dai.y  press 
of  this  country,  it  sliould  be  recorded 
that  they  had  the  courage  and  the  fore¬ 
sight  to  unite  and  insist  that  the  United 
States  function  as  a  government  of  pub¬ 
lic  opinion  and  not  be  "-^veriied  by  pub¬ 
lic  emotion. 

F'irst  aiiioiig  the  groui)  of  men  ranks 
Howard  Davis,  of  Xetu  York  Herald 
Tribune,  president  of  the  .American 
Newspaper  Publishers’  .Association;  and 
on  an  equal  plane,  but  in  a  different 
field,  Marlen  E.  Pew,  editor  of  Editok 
&  Publisher.  In  constant  commuica- 
tion  with  publishers  throughout  the 
country,  Mr.  Davis  forei:->w  that  unity 
of  purpose  required  unity  of  action. 
Defying  all  precedents,  he  brought  to¬ 
gether  in  Washington  and  New  York 
City  representatives  of  the  New  Eng¬ 
land  Daily  Newspaper  Association,  the 
Inland  Daily  Press  Association,  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation,  the  Delaware,  Maryland  and 
N'irginia  .Association,  the  Pacific  North¬ 
west  Newspaper  Association  and  the 
New  York,  Pennsylvania  and  California 
Publishers’  Associations. 

Represented  in  these  groups  were  men 
of  both  political  parties,  men  who  had 
supported  and  who  had  opposed  Presi¬ 
dent  Roosevelt’s  program.  But  wh;n 
they  met  they  met  as  citizens  and  as 
editors  and  not  as  partisans.  Included 
in  this  group  were  representatives  of 
William  Randolph  Hearst  and  tlse 
Scripps-Howard  Newspapers ;  Colonel 
Robert  R.  McCormick,  of  the  Chicago 
Tribune;  Walter  M.  Dear,  of  Jer¬ 
sey  Journal;  John  Stewart  Bryan,  of 
Richmond  (Va.)  News-Leader;  .Amon 
G.  Carter,  of  Fort  Worth  (Tex.)  Star- 
Telegram;  John  Cowles,  of  Des  Moines 
Register  &  Leader;  E.  H.  Harris,  of 
Richmond  (Ind.)  Palladium-Item; 
Charles  H.  Taylor  of  Boston  Globe; 
James  G.  Stahlman,  of  Nashville  Bon¬ 
ner,  men  of  courage  and  vision  to  whom 
the  welfare  of  their  country  was  of 
more  importance  than  party  affiliations. 
Even  though  they  knew  that  the  gov¬ 
ernment  claimed  the  power  to  license 
their  business  and  fine  them  sums 
which  would  destroy  their  properties, 
they  agreed  that  they  would  not  sign 
any  code  without  a  clause  reaffirming 
the  fr'*edom  of  ihe  press,  whether  that 
freedom  was  interpreted  as  freedom  rf 
expression,  freedom  from  confiscatory 
taxation,  unjust  labor  restrictions  or 
exclusion  from  the  mails  ur  publish¬ 
ing  criticisms  of  government.  And  that 
decision,  reached  in  New  Aork  City 
in  June,  was  maintained  until  President 
Rc'osevelt  signed  the  second  executive 
order  of  Feb.  24,  approving  the  free¬ 
dom  of  the  press  clause  “without  modi- 
fitalion,  condition,  or  qualification.” 

Throughout  this  period  of  nine 
months.  Editor  &  Publisher  faith¬ 
fully,  understandingly  and  courageously 
reported  all  developments,  pro  and  con. 
Every  editor  and  every  government  offi¬ 
cial  was  given  a  fair  and  complete 
hearing,  while  on  the  editorial  page 
Mr.  Few  cautioned,  advised,  interpreted 
and  guided  the  newspapermen  of  the 
United  States  with  remarkable  patience, 
balance  and  good  judgment. 

*  ♦  ♦ 

IN  the  meantime,  Geoffrey  Parsons, 
of  New  York  Herald  Tribune,  took 
Greeley’s  pen  in  hand;  Col.  Frank 
Knox,  in  Chicago  Daily  News  and  Col. 
McCormick,  in  the  Tribune,  gave  new 
life  to  the  ^itorial  pages  of  the  Middle 


West;  Henry  J.  Haskell,  of  Kansas 
City  6 tar,  Dick  Smith,  of  Kansas  Citi  1 
Journal,  and  Casper  S.  Yost,  of  St. 
Louis  Globe-Democrat,  held  the  “val¬ 
ley  of  Democracy”  in  line.  In  Texas 
Walter  R.  Humphrey,  editor  of  Temple 
Daily  Telegram;  in  Arizona,  William 
R.  .Mathews,  editor  of  the  Aricona  ' 
Star;  in  Indianapolis,  the  News  and 
the  Star;  in  Fort  Wape,  the  News- 
Sentinel,  and  in  Baltimore  the  Sun 
supported  the  A.N.P.A.  In  Michigan, 
the  Detroit  Free  Press,  under  Malcolm 
W.  Bingay,  and  the  Adrian  Telegram 
under  Stuart  H.  Perry,  held  the  north¬ 
west  in  line  with  their  ideas  and  con¬ 
victions.  In  Richmond,  Va.,  Dr.  Doug- 
las  S.  Freeman,  editor  of  the  News- 
Leader;  in  Kinston,  N.  C.,  the  Fret 
Press;  in  Philadelphia  the  Public 
Ledger  under  C.  M.  Morrison;  in 
Rochester  the  Democrat  &  Chronicle;  ^ 
in  Buffalo  the  Ezvning  News;  in  Syra-  ^ 
cuse,  the  Journal;  in  Boston,  the  Globt 
and  Herald;  in  Hartford  the  Courant; 
in  Providence  the  Journal;  in  West¬ 
chester  the  Macy  Newspapers,  and 
from  coast  to  coast  the  Hearst  and 
Scripps-Howard  newspapers  maintained 
the  right  of  the  press  to  report  and 
interpret  public  affairs  throughout  the 
national  ernergency  without  recognizing  j 
the  authority  of  any  government  offi-  i 
cial  to  control  editorial  thought  and  ac-  ! 
tion  or  license  the  publication  of  news-  ' 
papers.  i 

*  *  * 

SOME  day  the  complete  account  will  I 
be  written  and  published  and  then,  ' 
in  addition  to  these  men,  others  will  ^ 
recognized  for  their  public  services  be¬ 
cause  this  achievement  of  the  press  is  I 
one  of  the  greatest  public  services  of  I 
journalism  in  its  history.  It  consti-  | 
tutes  a  public  service  because  it  insures  ^ 
the  people  of  the  United  States  the  right  | 
to  a  voice  in  public  affairs  during  a  i 
national  crisis. 

In  the  early  days  of  our  Republic, 
Fisher  .Ames,  a  representative  fipin  [ 
Massauchusetts  and  one  of  the  opinion-  I 
making  forces  of  his  day,  declared  iu 
a  famous  oration  that  “our  liberty  de-  d 
pends  on  our  education,  our  laws  and  [ 
habits,  on  the  ♦  *  *  distribution  ol  ' 
property  and  on  morals  and  religion”— 
but  above  all,  on  “the  influence  all  ol 
these  produce  on  public  opinion  before 
that  opinion  governs  rulers.” 

That  is  basically  what  the  newspapers 
have  been  fighting  for — for  the  freedom 
of  expression,  the  freedom  of  opinioe 
and  the  freedom  of  consideration  ol 
public  questions  “BEFORE  that  opin¬ 
ion  governs  rulers.”  I 

In  contending  for  the  freedom  of  ex¬ 
pression  the  press  was  not  questioning 
nor  passing  judgment  on  any  other 
policy  or  program  of  the  “New  Deal.” 

It  was  seeking  only  the  right  to  repon 
and  interpret  public  affairs  without  re-  | 
strictions,  and  the  result  has  already 
been  wholesome.  Democratic  institu¬ 
tions  are  beeinning  to  function  agaia 
All  information  is  not  one-sided,  as  i 
was  last  summer.  The  newspapers  stili 
print  government  propaganda  and  thtj 
will  continue  to  do  so,  because  the  offi¬ 
cial  acts  and  statements  of  public  rnoi 
are  public  property,  but  the  oppositio*  | 
today  has  an  opportunitv  also  to  lx 
heard  and  considered,  at  least  in  tlx 
press. 

The  service  of  the  daily  newspaper  L 
publishers  and  editors  in  giving  long 
and  patient  consideration  to  their  codr 
was  a  decisive  event  in  the  recovery 
movement,  because  it  safeguarded  the 
freedom  of  public  opinion  in  the  United 
States  during  a  national  emergency. 


EDITOR  THREATENED 

Threats  of  being  “put  on  the  spot 
unless  editorials  and  news  artieW 
attacking  the  VVildwood  City,  N.  J- 
administration  stopped  have  been  r»; 
ceived  by  Henry  C.  Lapidus,  editor  W 
the  Wildwood  Leader  and  state  P®‘}¥ 
have  started  an  investigation  along  wi® 
an  offer  of  protection.  Lapidus,  in_  hi 
paper,  has  been  demanding  an  investitf 
tion  of  a  $325,000  water  line  projea 
charging  waste,  padded  payrolls  am 
other  faults.  f 


